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Presentation

8" International EMI Entrepreneurship & Social Sciences Congress is to be hosted
by Aksaray Science Center in Aksaray (Tiirkiye) between November 17-19, 2022
and will be held in hybrid form. With 215 papers prepared by 337 academics

from 129 universities/institutions and 19 countries: Tiirkiye, Nigeria, New Zealand,
USA, Canada, Romania, England, TRNC, Kyrgyzstan, Uzbekistan, Azerbaijan, Kazakhstan,
Argentina, Pakistan, Georgia, Oman, United Arab Emirates, Morocco (Marrakesh) and Bangladesh.

The aim of the congress is to develop human, social and cultural capital. The EMI
Congress is an academic, social and cultural organization where academics,
entrepreneurs, public and private sector managers and NGO leaders, artists and
students exchange information. The main theme of the congress will be
“Entrepreneurship in New Era”. It is organized in cooperation with BAIBU,
TEAM University (Uzbekistan), Eastern Mediterranean University (N. Cyprus),
Vision University (N. Macedonia), University of Stavanger (Norway), Istanbul
Nisantast University, Istanbul Esenyurt University, Jizzakh State Pedagogical
Institute (Uzbekistan) and Turan University (Kazakhistan).

On the day of completion of this journey, we are delighted with a high level of
satisfaction and aspiration. It is important to offer our sincere thanks and gratitude
to a range of organizations and individuals, without whom this year’s conference
would not take place. We would like to thank all the conference delegates, the Track
Chairs and the reviewers and the staffs at Aksaray Science Center for their efforts.
This conference would have not materialized without the efforts of the contributing
authors for sharing the fruit of their research and the reviewers for scrutinizing,
despite their busy schedules. We also thank our members and colleagues who
accepted the duty to participate in the Scientific Committee and for their valuable
help in the screening, selecting, and recommending best contributions.
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Abstract

People seek a purpose and meaning in everything they do by nature. It has a purpose and hope
that gives strength to endure even under challenging conditions. In this context, working is an
activity that makes people feel a sense of self-realization and usefulness beyond providing
financial gain. For the last 20 years, happiness has received intense attention and research in
positive psychology. Occupation provides happiness in terms of allowing the person to realize
himself. Happy employees show higher performance because they have higher motivation to
transform their capacity into performance. Thus, they make their institutions more successful.
The average person spends 1/3 of his life working. For this reason, it is critical to determine the
variables that affect the increase of happiness in business life, both human resources and
institutions. In this context, the research aims to analyze employee happiness based on
demographic criteria. Within the scope of the research, the demographic information form and
Employee Happiness Scale developed by Akduman (2021) were applied online to 415 white-
collar employees and managers who were reached by convenience sampling method.
According to the analysis results, employee happiness scale and sub-dimension scores do not
differ significantly according to gender, age, marital status, number of children, working time,
task, and working status of the spouse, and there are significant differences in sub-dimension
scores.

Keywords: Happiness, Employee Happiness, Happiness at Work.

Ozet

Dogas1 geregi insan, yaptig1 her iste bir amag ve anlam arar. En zor sartlarda bile dayanma giicii
veren bir amaca ve umuda sahiptir. Bu baglamda ¢alismak, maddi kazang saglamanin 6tesinde,
insana kendini gergeklestirme ve ise yarama duygusu hissettiren bir faaliyettir. Son 20 yildir
pozitif psikoloji alaninda mutluluk, yogun bir sekilde ilgi gérmekte ve arastirilmaktadir. Sahip
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olunan is, kisinin kendini gergeklestirmesine imkan vermesi yoniiyle mutluluk saglamaktadir.
Mutlu calisanlar, sahip olduklar1 kapasiteyi performansa doniistiirme konusunda daha yiliksek
motivasyona sahip olduklar icin daha yiiksek performans gostermektedirler. Boylece
kurumlarini1 daha basarili hale getirmektedirler. Ortalama bir insan, hayatinin 1/3’iinii calisarak
gecirmektedir. Bu nedenle, hem insan kaynaklar1 hem de kurumlar agisindan, is yasamindaki
mutlulugun artirilmasini etkileyen degiskenlerin belirlenmesi kritik 6nem arz etmektedir. Bu
baglamda arastirmanin amaci g¢alisgan mutlulugunun demografik kriterler bazinda analiz
edilmesidir. Arastirma kapsaminda kolayda 6rneklem yontemi ile ulasilan 415 beyaz ve mavi
yakali ¢alisan ve yoneticiye demografik bilgi formu ve Akduman (2021) tarafindan gelistirilen
Calisan Mutlulugu Olgegi online olarak uygulanmistir. Yapilan analiz sonucuna gore ¢alisan
mutlulugu 6lgek ve alt boyut puanlari cinsiyete, yasa, medeni duruma, ¢ocuk sayisina, ¢alisma
siiresine, goreve ve esin ¢alisma durumuna gore anlamhi farklilik géstermemekte, alt boyut
puanlarinda anlamli farkliliklar bulunmaktadir.

Anahtar Kelimeler: Mutluluk, Calisan Mutlulugu, Is Yasaminda Mutluluk.
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Exploring the Success stories and Challenges of Transnational
Entrepreneurs. A Case Study of Turkish Entrepreneurs in the UAE

Dr. Serap EMIK
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serapemikl4@gmail.com, semik@hct.ae.ac

Abstract

The concept of ‘transnational entrepreneurship’ has recently been the point of interest of
academics. Nevertheless, due to its conceptual ambiguity and distinguishing nature researchers
have not accomplished to fully address transnational entrepreneurship. Hence, this phenomenon
has not reached the required status in the literature yet. Therefore, transnational
entrepreneurship demands greater attention of scholars with full consideration of its scope and
range. Subsequently, this paper aims to intensively studying the current literature on
transnational entrepreneurship, the activities involved and international entrepreneurship to
detect the existing researchers’ fundamental assumptions about entrepreneurship via the
demonstration of three empirical cases. In the cases of various fields selected, the paper aims
to present Turkish entrepreneurs in the UAE and how they conduct business in which
transnationalism has great impact, yet is diverse. The research focuses on demonstrating the
identified cases with the following considerations about transnational entrepreneurs extracted
from literature and their experiences: (a) continuous travels between Turkey and the UAE as
their host countries, (b) synchronized entrepreneurial relation in both countries, (c) differences
or similarities of both countries related to entrepreneurial activities and (d) the importance and
the necessity of education and expertise in their chosen activities. Considering the findings of
the cases, number of research proposals will be suggested concerning the features of
transnational entrepreneurs, which are not yet entirely measured in the currently existing
literature. Hence, by indicating the heterogeneity of transnational entrepreneurship and by
displaying future research angles, this study contributes to the literature on transnational
entrepreneurship.

Keywords:  Transnational  entrepreneurship,  entrepreneurial  activities,  Turkish
entrepreneurship, entrepreneurs’ expertise and education, entrepreneurship in the UAE, self-
employment, business survival, expatriates.
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Abstract

The aim of this research is to investigate the expectations of Generation Z from working life
and the effects of the Covid-19 pandemic on expectations. Since expectations affect the
motivation and productivity of employees, it is thought that knowing the expectations of
Generation Z, who has just joined the working life, and the impact of the Covid-19 pandemic
on expectations, which affects life in different ways, will contribute to the management of
working life. Although there are studies on the expectations of Generation Z in the literature,
there are limited studies on their expectations for working life. Compared to the studies mainly
conducted on students in the literature, the fact that our study was conducted on employees
reveals the difference of the study. The study was conducted in the form of on-line interviews
with 10 people in the banking sector working mainly in Istanbul with phenomology, one of the
qualitative analysis methods. Considering the expectation and showing respect of the
participants, the multidimensional approach of promotion and performance evaluation, the non-
hierarchy of the manager and the management style, the expectation of increase in their income,
it is concluded that they expected that material and moral elements such as communication,
career development, income in the business environment will be more egalitarian and justice-
based. In the major part of the participants, there was no effect of the pandemic on their
expectations. Based on the results, the working method with location-independent and flexible
working hours, communication based on mutual respect and a management away from
hierarchy, making working life more social and preserving work-life balance will be beneficial
in terms of working motivation and productivity.

Keywords: Z Generation, Covid-19 Pandemic, Expectation, Motivation, Efficiency.
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Ozet

Bu arastirmanin amaci Z Kusagmin c¢alisma yasamindan beklentilerini ve Covid-19
Pandemisinin beklentilere olan etkilerini arastirmaktir. Beklentiler, ¢alisanlarin motivasyon ve
verimliligini etkilediginden ¢aligma yasamina yeni katilan Z Kusaginin beklentileri ve hayati
degisik yonden etkileyen Covid-19 Pandemisinin beklentiler iizerindeki etkisinin bilinmesinin
calisma yasaminin yonetilmesinde katkisi olacagi diisiiniilmiistiir. Literatiirde Z Kusaginin
beklentilerine yonelik caligmalar bulunmakla birlikte, ¢calisma yasamina yonelik beklentileri
konusunda sinirli ¢alisma bulunmaktadir. Literatiirde agirlikli 6grenciler iizerinde yapilmisg
caligmalara nazaran ¢alismamizin c¢alisanlar iizerinde yapilmis olmasi ¢alismanin farkliligin
ortaya koymaktadir. Calisma nitel analiz ydntemlerinden fenomoloji ile, agirlikli Istanbul ilinde
calisan bankacilik sektoriindeki 10 kisi ile on-line goriisme seklinde gercgeklestirilmistir.
Katilimeilarin saygi beklemesi ve gostermeleri, yiikselme ve performans degerlendirmesinin
cok boyutlu ele alinmasi, yonetici ve yonetim tarzinin hiyerarsik olmamasi, gelirlerinde artis
beklentileri géz oniline alindiginda, is ortaminda iletisim, kariyer gelisimi, gelir gibi maddi ve
manevi unsurlarin daha esitlik¢i ve adalet temelli olmasi beklentisi i¢inde olduklarr sonucuna
ulagilmistir. Pandeminin katilimeilarin agirlikli boliimiinde beklentilerine etkisi bulunmamistir.
Sonuglardan yola ¢ikarak, lokasyon bagimsiz ve esnek caligsma saatleri olan calisma yontemi,
karsilikli saygiya dayali iletisim ve hiyerarsiden uzak bir yonetim, ¢alisma yasaminin daha
sosyal bir hale getirilmesi ve is yasam dengesinin korunmasi, ¢alisma motivasyonu ve
verimlilik acisindan faydali olabilecektir.

Anahtar Kelimeler: Z Kusagi, Covid-19 Pandemisi, Beklenti, Motivasyon, Verimlilik.

19



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Country branding: Case study in Romania
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Abstract

Branding, as an integral part of the promotional policy, plays a decisive role in the consumer's
perception of a product or service. It must be easy to perceive and remember, and when it is
seen it must awaken in the consumer a feeling, a perception. Country branding is not sufficiently
treated in the specialized literature, most of the concerns being in the area of products and
services.

Therefore, the importance of the theme is of great interest and can come with a significant added
value for all those involved, from the government, to tourism associations and owners in the
hospitality industry. Romania is a country with a fabulous tourist potential. It has mountains, it
has a sea, it has a delta, traditions and diversity. However, Romania does not have a serious
country branding, as other countries, such as Turkey, have, an essential thing for its tourism
promotion. Country branding does not only help tourism, it helps the economy as a whole.

In our country, the strategy of building a country branding was almost non-existent, even if
sometimes there were some initiatives. Apart from a banal logo, which cost a lot, the branding
of the country is non-existent. The current slogan "Explore the Carpathian Garden™ does not
even remotely express the tourist potential of our country.

The promotion of our country is done hopelessly, by people who do it pro bono, out of love for
our places, such as King Charles of Great Britain, who owns several properties in Transylvania
(aregion in Romania), or the famous producer Charlie Ottley, who produced the Wild Carpathia
and Flavors of Romania series.

That is why, the objective of our research is to create a country branding model, which will help
to communicate the tourist potential that our country has, why not, taking inspiration from other
countries that have successfully implemented country branding the country.
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Abstract

Obijective: to formulate the conceptual foundations of a just state and substantiate the possibility
and necessity of their constitutional consolidation.

Methods: the dialectical approach to the cognition of social phenomena has determined the
following research methods: analysis, synthesis, modeling, forecasting, comparison, formal
legal, comparative legal.

Results: the conceptual foundations of the model of a just state are formulated, which
presupposes the creation of a set of political, economic, social, legal and other conditions
necessary to ensure a favorable life for a multinational people. To this end, the principles of a
just State are defined and specified. Attention is drawn to the fact that the formation of a final,
verified, practically suitable version of the initiated model requires collective efforts
(clarifications, additions) of scientists from various branches of scientific knowledge.

For the first time in socio-humanitarian knowledge, a model of a normal fair state has been
developed, conceptualized in the principles of the primacy of socially useful labor, fair wages,
the validity of state (local) expenditures, optimization of the structure and size of the state
(local) apparatus, fair distribution of income from the use of natural resources, and other non-
labor advantages.

Practical significance: the constitutional consolidation of the conceptual foundations of the
model of a just state and their consistent implementation will ensure the achievement of the
goal of the simulated state.

Keywords: state; trust in the state, justice, a just state, foundations and prerequisites, functions
of a just state
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Abstract

The digital age is the time that encompasses the beginning, climax, and culmination of the
digital and information revolution in the late twentieth and early twenty-first centuries. The new
technologies brought by the digital age are changing how individuals and societies
communicate, learn, work and manage. While digital technologies change people's thoughts,
attitudes and behaviors, they also offer some opportunities. The sense of isolation created by
the coronavirus epidemic has made using digital technologies and the lack of digital skills more
evident. However, some websites and apps pose risks to the health of vulnerable youth, such as
self-harm, promoting suicide, or anorexia. The popularity and use of digital technologies will
continue to grow. Although digital citizenship is defined as the behavioral norms regarding the
use of technology in the most general scope, it also includes ethical and appropriate behaviors
and being informed about this issue while using technology. However, there is a generational
gap in digital information and literacy. In this context, the research analyzes digital citizenship
according to gender, age, number of children, duty, and education level. Within the scope of
the research, the demographic information form and the Digital Citizenship Scale developed by
Choi et al. (2017) and adapted to Turkish by Erdem and Kogyigit (2019) and analyzed for
validity and reliability were applied online to 415 white-collar employees and managers reached
by convenience sampling method. According to the analysis results, the participants' digital
citizenship behaviors are at a moderate level. The groups with a significantly higher level of
digital citizenship are women, those between the ages of 22-42 working as managers, and those
at the graduate level.

Keywords: Digital Age, Digitization, Digital Citizenship.

22



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Tax and Investment Repatriation by Foreign Subsidiaries: Evidence from
Bangladesh

Prof.Dr. Mohammad TAREQ
University of Dhaka, Bangladesh
mohammad.tareq@du.ac.bd
+880 183 680 3181

Prof.Dr. Abdullah AL MAHMUD
University of Dhaka, Bangladesh.
amahmud.bin@du.ac.bd
+8801819291660

Abstract

Despite the wide-ranging incentives offered by Bangladesh to foreign investors, and the
identification of the country by global institutions as a highly attractive investment destination,
the volume of foreign investment is lower than its expectation of the country. Scholes (2001)
observes that when the corporate tax rate difference between a home country and that of a host
country is high, foreign companies repatriate more investment in the form of dividend to their
home country to get tax benefits. However, when the difference is low or negative then these
foreign companies retain their profit in host countries. This study investigates how corporate
tax policy affects the investment repatriation by multinational companies in Bangladesh using
the Scholes (2001) theoretical framework. This study has significance in filling up the gap in
the literature due to the lacuna of prior research in this untapped area in Bangladesh. Moreover,
policymakers may use the finding of the study in framing national policies relating to the
repatriation of investment from Bangladesh.

Keywords: Investment Repatriation, Corporate Taxation, Foreign Subsidiary.
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Abstract

The embracement of social entrepreneurship by corporate governance supporting sustainability
is highly encouraged by many global institutions such as United Nations and it is expected to
be more binding by regulations over the coming next years. In parallel, worldwide investors are
prioritizing more sustainability-conscious companies in their investment decisions. This is also
the case for many start-up entrepreneurs looking for financial resources. This study aims to
evaluate the expected economic dynamics of social entrepreneurship efforts and sustainability
initiatives through a cross-sectional analysis in the healthcare sector. In that respect, this
original research aims to put some future professional views based on interviews conducted
with several management stakeholders from five selected global companies in the healthcare
industry. The results of this qualitative research indicate an expected growth in the number of
companies that emphasize and embrace more entrepreneurship goals aligned with sustainable
corporate governance. The common view of interviewed stakeholders refers to the smart social
entrepreneurship initiatives and investments that will equally support a substantial long-term
financial performance for their organizations. As highlighted by the stakeholders the economic
outcomes may vary from each other depending on the timeline and return on investment
capability of the activities. While achieving sustainability goals is expected to contribute to
societal welfare, it is predicted that the positive economic outcomes for the companies will
evolve and grow remarkably in the future based on more conscious consumers, and investors
encouraged by changing governmental policies that support these initiatives.

Key Words: Social Entrepreneurship, Economical Dynamics, Corporate Governance,
Healthcare Industry

Ozet
Sosyal girisimciligin siirdiiriilebilirligi destekleyen yeni kurumsal yonetisim anlayisinda
benimsenmesi Birlesmis Milletler gibi bir¢ok kiiresel orgiit tarafindan oldukga tesvik
edilmektedir ve oniimiizdeki yillarda diizenlemelerle bu tesviklerin daha baglayici olmasi
beklenmektedir. Buna paralel olarak, diinya ¢apindaki yatirimcilarin, yatirim kararlarinda bu
tiir siirdiirtilebilirlik bilincine sahip sirketlere dncelik verdigi gozlemlenmektedir. Uluslararasi
yatirimeilarin bu yaklasiminin, finansal kaynak arayan yeni girisimciler i¢in de gegerli oldugu
sOylenebilir. Bu ¢aligma, saglik sektoriinde kesitsel bir analiz yoluyla sosyal girisimcilik
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cabalarinin ve siirdiiriilebilirlik  girisimlerinin ekonomik sonuglarini degerlendirmeyi
amaclamaktadir. Bu baglamda, bu 6zgilin arastirma, saglik sektoriindeki se¢ilmis bes kiiresel
sirketten birka¢ yonetim paydasi ile yapilan goriigmelere dayali olarak gelecege dair bazi
Ongoriileri ortaya koymayir amaglamaktadir. Bu nitel arastirmanin sonuglari, siirdiiriilebilir
kurumsal yonetisim ile uyumlu daha fazla girisimcilik hedefini vurgulayan ve benimseyen
sirketlerin sayisinda beklenen bir biiylimeyi isaret etmektedir. Goriislilen paydaslarin ortak
Ongoriisti, kuruluslart icin 6nemli bir uzun vadeli finansal performansi da esit olarak
destekleyecek akilli sosyal girisimcilik {iretim ve yatirimlarina dikkat ¢ekmektedir. Paydaglar
tarafindan vurgulandigr gibi, ekonomik sonugclar, faaliyetlerin zaman ¢izelgesine ve yatirim
getirisine bagli olarak birbirinden farklilik gosterebilir. Siirdiiriilebilirlik hedeflerine ulasmanin
toplumsal refaha katki saglamasi beklenirken, gelecekte daha bilingli tliketicilere dayali olarak
ve bu girisimleri tesvik eden hiikiimet politikalarinin olusmasiyla sirketler i¢in olumlu
ekonomik sonuclarin gelisecegi ve dnemli dl¢iide biiyliyecegi ongoriilmektedir.

Anahtar Kelimeler: Sosyal Girisimcilik, Ekonomik Boyut, Kurumsal Yonetisim, Saglik
Sektorii.
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Corporate Governance Integration of Social Entrepreneurship
Future Insights Based on Fieldwork in the Healthcare Industry

Sosyal Girisimciligin Kurumsal Yonetisim Entegrasyonu
Saglik Sektoriinde Saha Calismasina Dayali Gelecek Ongoriileri
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Abstract

In 2015, the United Nations adopted the 2030 agenda for sustainable global development and
related sustainable development goals. In this context, Agenda 2030 is a universal so-called
future action plan for people, the planet, and prosperity. Today, many corporate companies
adopt these principles aligned with the transformative potential of Agenda 2030 to create their
investment and strategic growth plans. In this context, the integration of social entrepreneurship
in sustainable corporate governance is gaining more and more meaning.

This original research aims to provide foresight about the plans, importance, and integration of
social entrepreneurship in their future management strategies based on interviews with various
management stakeholders from five selected global companies in the health sector. The results
of the research point to an expected increase in the number of companies whose operations aim
at concrete social responsibility and entrepreneurship goals and a more sustainable corporate
governance if global and individual government regulations will become more stringent. In
parallel, it is emphasized that companies that adopt social entrepreneurship policy and associate
it with their long-term growth strategies and corporate governance identity will create a
competitive advantage and more sustainable business in the coming years.

Keywords- Social Entrepreneurship, Sustainability, Healthcare Sector, Corporate Governance,
Future Insights.

Ozet

2015 yilinda Birlesmis Milletler, siirdiiriilebilir kalkinma i¢in 2030 glindemi ve ilgili
stirdiiriilebilir kalkinma hedeflerini kabul etti. Bu baglamda Giindem 2030, insanlar, gezegen
ve refah i¢in evrensel bir gelecek planidir. Giintimiizde pekgok kurumsal sirket glindem 2030'un
doniisiim potansiyelinde bu ilkeleri benimseyerek yatirim ve stratejik biiyiime planlarini
olusturmaktadir. Bu baglamda siirdiiriilebilir kurumsal yonetisimde sosyal girisimcilik
entegrasyonu giderek daha fazla anlam kazanmaktadir.

Bu 06zgiin arasgtirma, saglik sektoriindeki secilmis bes kiiresel sirketten ¢esitli yonetim
paydaslar ile yapilan goriismelere dayali olarak gelecege yonelik yonetim stratejilerinde sosyal
girisimciligin yeri, 6nemi ve entegrasyonuna dair bir 6ngorii ortaya koymay1 amaglamaktadir.
Arastirmanin sonuglari, kiiresel ve bireysel hiikiimet diizenlemeleri daha siki hale gelecegi i¢in
faaliyetlerini somut sosyal sorumluluk ve girisimcilik hedefleri ile daha siirdiiriilebilir bir
kurumsal yonetisim hedefleyen sirket sayisinda beklenen bir artisa isaret etmektedir. Buna
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parallel olarak ontimiizdeki yillarda sosyal girisimcilik politikasini benimseyen, uzun vadeli

bliylime stratejileri ve bunu kurumsal yonetim kimlikleriyle bagdastiran firmalarin rekabet
avantaji olusturacagi vurgulanmaktadir.

Anahtar Kelimeler- Sosyal Girisimcilik, Sirdiiriilebilirlik, Saglik Sektorii, YOnetisim,
Gelecek Ongoriileri.
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Abstract

Culture shock can be described as the feelings one experiences after leaving their family or
home to live in another cultural or social environment. Many people associate culture shock
with extreme changes from one country to another. Still, it can also be experienced closer to
home, such as when travelling from one city to another within your own country. Even the most
open-minded and culturally sensitive among us are not immune to culture shock.

Culture shock isn't a clinical term or medical condition. It's simply a common way to describe
the confusing and nervous feelings a person may have after leaving a familiar culture to live in
anew and different culture. When you move to a new place, you're bound to face many changes.
That can be exciting, but it can also be overwhelming. You may feel sad, anxious, frustrated,
and want to go home.

Keywords: Culture, shock, feelings, extreme, changes, travelling, own, country, social,
environment, different, difficulty.
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The Embodiment of Social Relationships In Animal Tales
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Abstract

Azerbaijani folklore is rich in tales about animals. Here, different animals represent different
characters: lions are classified as arrogant, wolves as naive, foxes as cunning, rabbits as
cowards, sheep as stupid, and so on. All these, as you can see, are human characteristics. This
also shows that although the participants of the tales about animals are animals, they embody
people and their social relations. In this respect, "The Tale of Grandpa Fox and Hajileilek" is
typical.

The following sayings reflecting the collective behaviour of the Azerbaijani people regarding
evil and good are reflected in the tale: "Goodness to evil",; "Good for good, evil for evil";
"Doing good to good is the work of every man, doing good to evil is the work of a husband."
In the tale, we witness that Hajileilek, who responded to the mischief done by the fox with
mischief, was a "man". The analysis shows that the events in the plot are not based on the "good-
bad" principle but on the "brave-base" principle. The fox is brave as Hajileil is brave. The
people of Azerbaijan do not forgive the unscrupulous because unless they are punished, they
bring the whole society to a bad day.

Keywords: Azerbaijani tales, tales about animals, fox, Hajileilak, bear, chutchu, good, evil,
brave, base
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Investigating Selection and Recruitment Practices in Tashkent SMEs
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Abstract

This study examines selection and recruitment practices in Tashkent small and medium-size
enterprises (SMESs). The primary data was collected through interviews with small and medium-
size enterprise’ owner-managers, managers and human resource managers. The importance of
SMEs and entrepreneurship in the economy of Uzbekistan is underlined in this paper including
its impact on GDP and definitions. Using random sampling, 6 SME owners/managers in
Tashkent city, Uzbekistan are chosen as target population and the difference and similarities in
the human resource management (HRM) practices used in the organizations are identified. No
significant differences in the responses have been identified.

Keywords: SMEs, HRM, Selection and Recruitment, Tashkent, Uzbekistan.
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Abstract

This article describes the current competencies of managers in the field of education. The
researched works of world organizations and scientists on the development and formation of
new competencies of teachers are analyzed, and the main entrepreneurial competencies are
identified and presented.

At the same time, the proposed research article presents methods for measuring competence
and assessment methods.

At the same time, the research work analyzed the conditions of entrepreneurship education and
state support programs in Kazakhstan, including the Caspian Entrepreneurship Center of
Yesenov University.

Keywords: entrepreneurial competence, education managers, methods of competence,
mesurement of competence, pedagogy competency, entrepreneurship education.
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How to design Graphical Abstracts Used in Scientific Publications?

Bilimsel Yayinlarda Kullanilan (Graphical Abstract)
Grafik Ozetler Nasil Tasarlanir?
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Orcid: 0000-0002-8876-1503

Ozet

Grafik Ozet (Graphical Abstract) diinyada akademik yaymlarin yayginlasmasinda &nemli rol
oynayan gorsellestirilmis 6z bilgilerdir. Bilginin daha hizli ve dogru anlasilmasina yardime1
olmaktadir. Ozellikle son yillarda bilim diinyasinda siklikla kullanilan Grafik Ozetler, saygin
dergilerin 6zet yiikleme sart1 olarak da istenmektedir. Bu tasarimlar, genellikle makalenin temel
bulgularinin gorsel bir 6zetidir. Okuyucularin kisa yoldan hizli sekilde yaymn hakkinda bilgi
edinmelerine olanak saglayan bir yontemdir.

Bilim diinyasinda heniiz yeni olan bu terim, aslinda insanlik tarihinden itibaren iletisimde en
¢ok kullanilan yontemlerden biridir. Bir bilgiyi cizerek, fotografin1 gostererek, semasini
yaparak veya bilginin gorsel varligini isaret ederek anlatmak ilk akla gelen iletisim dilidir.
Dolayisiyla gorsel dilin iletisimde en etkili yontem oldugu asikardir. Bu ¢alisma da 6zellikle
bilim diinyasinda akademisyenler tarafindan bilinmesi ve hatta yayginlagsmasi istenilen bilimsel
bilgilerin gorsellestirilmesini konu almistir. Yaymlara katki saglayan grafik ozetlerin nasil
cizilmesi gerektigi hakkinda bilgi vermek i¢in yapilmistir.

Calismanin amaci, bilimsel verilerin hangi kurallar ¢ercevesinde gorsellere doniistiiriilmesi
gerektiginin anlatilmasidir. Calisma Elsevier veri tabaninda yaymlanmis ve dogru ¢izilmis
grafik ozetler iizerinden degerlendirilmistir.

Calismanin akademik yayin yapan, verilerinin hizli duyulmasin1 ve yayginlasmasini isteyen
akademisyenlere 151k tutacagi 6n goriilmektedir.

Anahtar kelimeler: Grafik Ozet, Gorsel iletisim, Bilimsel Bilginin Gorsellestirilmesi
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The Quest for Vision in Business Reports on the Threshold of Planetary
Boundaries: Consensus and Accreditation in Integrated Reporting

Gezegensel Sinirlar Esiginde Isletme Raporlarinda Vizyon Arayislari: Entegre
Raporlamada Konsensiis ve Akreditasyon

Prof. Dr. Orhan ELMACI
Kiitahya Dumlupinar University
oelmaci@gmail.com
0000-0002-7137-6211

Abstract

Earth's balance and stability is described as a system of nine interconnected borders. The
negative effects of businesses on the environment in exceeding the planetary limits are so great
that in the face of this negative picture; states, governments and businesses agree on dealing
with it in a planetary sense of responsibility. The main agenda of the United Nations Climate
Change Conference (COP27), which will be held in November 2022 this year, is “Food security
and Water”. All these agenda items are an indication that the process of transforming
commitments into action will accelerate. Now, from societies to investors, from consumers to
governments, the terms “Sustainability” or “Environmental, Social and Governance (ESG)”
have a meaning far beyond expressing environmental problems such as climate change and
resource scarcity and have become important in determining business value.

“Border carbon regulation” and “circular economy regulations” in EU trading countries. Within
the scope of this, the control of the carbon level of the exported products faces the risk of a
decrease in export revenues. Meanwhile, in order to determine the sustainability of the financed
projects; Green Credit can be diversified as Green Bonds, Green Sukuk, Low Carbon Economy
Transition Bonds, Sustainability Linked Loans (ESG) and Bonds, Social Bonds and Sustainable
Bonds. “B Corp”, “Benefit Corporations”, “Platform Cooperatives” and “Zebra Corporations”
have collaboration opportunities and powerful accreditation platforms that provide tools to
measure and compare their effects.

In this study, Global Reporting Initiative (GRI), International Accounting Standards Board
(International Accounting Standards Board), International Integrated Reporting Council 1IRC',
etc. "Integrated Reporting™ in which organizations reach a consensus in the construction of a
better future and how these reports are accredited in corporate sustainability. It aims to
theoretically discuss the issue that it can be used as a tool in a dialectical framework. It is
foreseen that it will enable more effective, effective and efficient analyzes of "Sustainability"
or "Environmental, Social and Governance (ESG)" of business performance and it is evaluated
that it will contribute to meeting strategically oriented expectations. The study has been put
forward in the theoretical framework, and the conditions for its realization in practice have been
left open to discussion.

Keywords: Planetary Borders, Continuity, Sustainability, Sustainable Reporting, Integrated
Reporting, Value, Sustainability Performance
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Ozet

Diinya'nin dengesi ve kararliligr dokuz sinirla birbirine bagh bir sistem olarak tanimlaniyor.
Gezegensel sinirlarin asilmasinda isletmelerin ¢evre lizerindeki olumsuz etkileri o kadar biiyiik
Ki bu olumsuz tablo karsisinda; devletler, hiikiimetler ve isletmeler gezegensel bir sorumluluk
anlayisi i¢inde ele alma konusunda hem fikirler.. Birlesmis Milletlerin bu yil kasim 2022 de
diizenlenecek Iklim Degisikligi Konferans1 konferansi1 (COP27)’nin ana giindemi “Gida
giivenligi ve Su”. Tim bu giindem maddeleri taahhiitlerin eyleme doniisme siirecinin
hizlanacaginin bir gostergesi. Artik toplumlardan yatirimcilara, tiiketicilerden hiikiimetlere,
“Stirdiirtilebilirlik” veya “Cevresel, Sosyal ve Yonetisim ( CSY) “terimleri, iklim degisikligi
ve kaynak kitlig1 gibi ¢evresel sorunlar ifade etmenin ¢ok Gtesinde anlam tasimakta ve isletme
degerinin belirlenmesinde 6nemli hale gelmis durumda.

AB’nin ticaret yaptigi iilkelerde “sinirda karbon diizenlemesi” ve “dongiisel ekononomi
regiilasyonlar1”. kapsaminda, ihracati yapilan iiriinlerin karbon diizeyinin kontrolii ihracat
gelirlerinde azalma riski ile kars1 karsiya. Bu arada finanse edilen projelerin siirdiirtilebilirligini
belirlemek i¢in de; Yesil Kredi, Yesil Tahvil, Yesil Sukuk, Diisiik Karbonlu Ekonomiye Gegis
Tahvilleri, Siirdiiriilebilirlik Baglantili Krediler (CSY) ve Tahviller, Sosyal Tahvil ve
Stirdiiriilebilir Tahviller olarak ¢esitlenebiliyor. “B Corp”, “Benefit Corporations”, “Platform
Cooperatives” ve “Zebra Corporations” is birligi olanaklari ile etkilerini 6l¢me ve kiyaslama araglari
saglayan giiclii akreditasyon platformlar1 bulunmakta.

Bu c¢aligma da, Kiiresel Raporlama Girisimi (GRI), Uluslararas1 Muhasebe Standartlar1 Kurulu
(International Accounting Standarts Board) Uluslararasi Entegre Raporlama Konseyi IIRC vb
kuruluslarin daha iyi bir gelecegin insasinda konsensiis sagladiklar1 “Entegre Raporlama” ve bu
raporlarin kurumsal siirdiiriilebilirlikte nasil akreditasyon araci olarak kullanilabilecegi konusunu teorik
olarak diyalektik ¢ergevede tartismayi1 hedeflemekte. isletme performansinin “Siirdiiriilebilirlik” veya
“Cevresel, Sosyal ve Yonetisim (CSY) daha etkin, etkili ve verimli analizlerinin yapilabilmesine olanak
saglayacagr oOngoriilmekte ve stratejik odakli beklentileri karsilamaya da katki saglayacagi
degerlendirilmektedir. Caligma teorik g¢ercevede ortaya konmus, pratikte gerceklestirme kosullari
tartismaya acik birakilmigtir.

Anahtar Kelimeler: Gezegensel Smrlar, Sireklilik, Sirdirilebilirlik, Strdiirtilebilir
Raporlama, Entegre Raporlama, Deger , Siirdiirebilirlik Performansi.
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Abstract

Today, consumers share almost every moment of their lives, experiences, ideas and thoughts
on social media platforms. Through these shares, people create their own followers and make
an effort to become a social media phenomenon. These people, which we can define as social
media celebrities, are also seen as a source that transfers knowledge and experience to their
followers. Phenomena that are watched with interest by their followers influence other people's
opinions, attitudes and behaviors with their actions, words and advice. This influencing process
also manifests itself in consumption preferences and shopping behaviors. The aim of this study
is to try to understand whether the phenomena that share on social media have an effect on the
purchasing decision process of consumers and how this effect has a relative effect on different
stages of the shopping process. In this study, data were collected online from 552 female
participants who followed at least 1 phenomenon with the survey method, which is one of the
quantitative research methods, and various statistical analyzes were made on the data. The
results of the study reveal that the phenomena have an impact on the purchasing decision
process of female consumers. The findings indicate that the phenomenon effect has a more
pronounced effect, especially in the alternative identification phase. It has been observed that
demographic characteristics have an undeniable effect in the said interaction as well.

Keywords: Social media, Phenomena marketing, Female consumers, Consumer behavior.

Bu ¢alisma ylksek lisans tezinden tlretilmistir.
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Ozet

Glinlimiizde tiiketiciler hemen hemen yasamlarinin her anini, deneyimlerini, fikir ve
diisiincelerini sosyal medya platformlari lizerinden paylagsmaktadir. Bu paylagimlar iizerinden
de kisiler kendi takipgi kitlesini olusturmakta ve sosyal medya fenomeni olma yolunda ¢aba
harcamaktadirlar. Sosyal medya {inliileri olarak tanimlayabilecegimiz bu kisiler takipgileriyle
bilgi aktarimi yapan bir kaynak olarak da goriilmektedir. Takipgileri tarafindan ilgiyle izlenen
fenomenler yaptiklari, soyledikleri ve tavsiyeleri ile diger insanlarin goriis, tutum ve
davraniglarint  etkilemektedirler. Bu etkileme siireci tliketim tercihleri ve aligveris
davraniglarinda da kendini gostermektedir. Bu ¢alismanin amaci, sosyal medyada paylasimda
bulunan fenomenlerin tiiketicilerin satin alma karar siireci tizerinde etkili olup olmadig1 ve bu
etkinin aligveris silirecinin farkli asamalarindaki gorece etkisinin nasil oldugunu anlamaya
calismaktir. Calismada, nicel aragtirma yontemlerinden olan anket yontemi ile en az 1 fenomen
takip eden 552 kadin katilimcidan ¢evrimigi ortamda veri toplanmis ve veriler iizerinde ¢esitli
istatistik analizler yapilmistir. Caligma sonuglari, fenomenlerin kadin tiiketicilerin satin alma
karar siireci iizerinde bir etkiye sahip oldugunu ortaya koymaktadir. Bulgular, fenomen
etkisinin 6zellikle de alternatif belirleme asamasinda daha belirgin bir etkiye sahip olduguna
isaret etmektedir. S6z konusu etkilesimde demografik 6zelliklerin de yadsinamaz etkisinin
oldugu gozlenmistir.

Anahtar Kelimeler: Sosyal Medya, Fenomen Pazarlama, Kadin Tiiketiciler, Tiiketici
Davranisi.
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Abstract

Internationalization is the main step in development of higher education. However,
globalization and internationalization in Kazakhstan depends mainly on development of world
educational space and faces several issues as it is still on the nascent stage compared to other
countries.

Internationalization of higher education is characterized by the level of student and teachers
exchange, internationalization of a curriculum, creating a regional and international network
among institutions. Internationalization of science in institutions is applied by joint scientific
researches, international conferences and taking part in them, publishing the results of scientific
researches in foreign journals.

Since 2010, Kazakhstan has been actively introducing the parameters of the Bologna process
into the higher education system. Kazakhstan takes an active part in the work of the
organizational structures of the Bologna Process: - is a full member of the Supervisory Group
of the Bologna Process (Bologna Follow-Up Group), - a consultative member - 8 international
organizations. These include the Council of Europe, UNESCO, the European University
Association (EUA), the European Association of Higher Education Institutions (EURASHE),
the European Union of Students (ESU), the European Association for Quality Assurance in
Higher Education (ENQA), Education International and BUSINESSEUROPE.

Participation in the Bologna process made it possible to bring the quality of domestic education
in line with European standards. The external quality assurance system is implemented through
the mechanism of accreditation of both institutional and educational programs.

Indicators of academic mobility of students, specialists and programs have increased, double-
degree and joint educational programs with foreign universities have begun to be actively
introduced, which, of course, has improved the quality of Kazakhstani education through the
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introduction of international standards. There is a process of increasing the international
scientific involvement of students through the active involvement of foreign specialists in
universities of the Republic of Kazakhstan. Universities are granted academic freedom, they
independently determine the content of educational programs, qualification requirements for
teachers, carry out educational activities on the basis of independently developed norms of
teaching load, forms and amounts of remuneration, etc. Universities issue their own diplomas
with the Diploma Supplement application.

The focus of upcoming activities for 2022 is aimed at the adoption of legislative acts within the
framework of the Concept of Lifelong Learning (the draft law "On professional competencies"),
the introduction of recommendations on non-formal education and micro-qualifications.
Keywords: Internationalization, globalization, academic mobility.

Ozet

Uluslararasilasma, yliksekégretimin gelismesinde ana adimdir. Bununla birlikte, Kazakistan'da
kiiresellesme ve uluslararasilagsma, temel olarak diinya egitim alaninin gelisimine baglidir ve
diger iilkelere kiyasla heniiz yeni bir asamada oldugu i¢in ¢esitli sorunlarla kars1 karsiyadir.
YiiksekOgretimin  uluslararasilasmasi, 0Ogrenci ve Ogretmen degisimi, miifredatin
uluslararasilagmasi, kurumlar arasinda bolgesel ve uluslararasi bir ag olusturma diizeyi ile
karakterize edilir. Bilimin kurumlarda uluslararasilagsmasi, ortak bilimsel arastirmalar,
uluslararas1 konferanslar ve bunlara katilarak, bilimsel arastirmalarin sonuglarini yabanci
dergilerde yayinlayarak uygulanir.

2010 yilindan bu yana Kazakistan, Bologna siirecinin parametrelerini yliksek 6gretim sistemine
aktif olarak dahil etmektedir. Kazakistan, Bologna Siirecinin organizasyon yapilarinin
caligmasinda aktif olarak yer almaktadir: - Bologna Siireci Denetleme Grubunun (Bologna
Takip Grubu) tam iyesidir, - danigman {iyedir - 8 uluslararas1 kurulustur. Bunlar arasinda
Avrupa Konseyi, UNESCO, Avrupa Universiteler Birligi (EUA), Avrupa Yiiksek Ogretim
Kurumlar1 Birligi (EURASHE), Avrupa Ogrenci Birligi (ESU), Avrupa Yiiksekogretimde
Kalite Glivencesi Birligi (ENQA), Education International ve BUSINESSEUROPE.

Bologna siirecine katilim, yurt i¢i egitim kalitesinin Avrupa standartlarina uygun hale
getirilmesini miimkiin kilmistir. Dis kalite giivence sistemi, hem kurumsal hem de egitim
programlarinin akreditasyon mekanizmasi araciligiyla uygulanmaktadir.

Ogrencilerin, uzmanlarin ve programlarin akademik hareketlilik gdstergeleri artti, yabanci
tiniversitelerle ¢ift diploma ve ortak egitim programlar1 aktif olarak tanitilmaya baslandi, bu da
elbette uluslararasi standartlarin getirilmesi yoluyla Kazakistan egitiminin kalitesini artirda.
Kazakistan Cumhuriyeti liniversitelerinde yabanci uzmanlarin aktif katilimiyla 6grencilerin
uluslararasi bilimsel katilimimi artirma siireci vardir. Universitelere akademik 6zgiirliik verilir,
egitim programlarinin i¢erigini, 6gretmenler i¢in yeterlilik sartlarin1 bagimsiz olarak belirlerler,
bagimsiz olarak gelistirilmis 6gretim yiikli normlari, iicret bicimleri ve miktarlar1 vb. temelinde
egitim faaliyetleri yiiriitiirler. Diploma Eki uygulamasi.

2022 igin yaklasan faaliyetlerin odak noktasi, Hayat Boyu Ogrenme Konsepti ("Mesleki
yeterlilikler hakkinda kanun taslagi1") ¢ercevesinde yasal diizenlemelerin kabul edilmesi, yaygin
egitim ve mikro yeterlilikler hakkinda tavsiyelerin sunulmasidir.

Anahtar Kelimeler: Uluslararasilasma, kiiresellesme, akademik hareketlilik
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Abstract

Marketing integrates the planning and implementation processes required for development,
pricing, promotion and distribution of goods, services and ideas. Its primarily goal is to bring
about changes that would facilitate achievement of personal and organizational outcomes. In
addition to this traditional role, marketing has in recent years also focused on improving the
quality of life and enhancing social welfare through creation of effective interfaces between
customers and their societies. This approach is reflected, for instance, in increasing attention
that marketers pay today to the issue of sustainability and their continuous efforts to shift
customers’ demand towards products that would require less amounts of scarce resources.

A well-known example of such practices is demarketing, which is widely applied in sectors
such as tourism in order to control environmental pollution, prevent excessive demand (for
certain destinations), reduce chances of supply shortage, keep offering a constant level of
quality, and eventually assure customer satisfaction. The current study aims to conceptualize
and measure potential impacts that demarketing practices may have on key customer outcomes
in the tourism sector. A survey is run on two separate samples, one in Turkey and another one
in North-America, to facilitate a cross-cultural comparison of demarketing outcomes. Results
would help managers identify components of demarketing initiatives that would work best in
each cultural context.

Keywords: Demarketing, Tourism Sector, Consumer Culture, Sustainability.
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Abstract

The most universal of the deadlocks of the sociological problem revealed by the impossibility
of living as a human being, and as humanity develops and changes, begging, which changes
and develops in accordance with it, has become as hurtful as the beggars today. The ancient
tradition of humanity does not allow all people to benefit from the existing blessings jointly,
freely and equally. The pursuit of differences and superiority creates situations that are opposed
to living humanely. The most evident structural element of this opposition is that one begs from
other people in order to live a humane life. Today, beggars describe their work with adjectives
such as destiny, obligation, final exit, and no other choice, while people who are attracted to it
do not feel the same as those who are begging. Sections other than the beggars define it as a
means of deceiving, not working, laziness, easy profit, exploiting people's feelings, but a few
people define the same senses as the beggars through the same thought.

Sociologically, when the issue is considered with all its dimensions and its development in the
historical process, a transformation that hurts both parties and even affects the decisions taken
by the decision makers in the management process has become a big problem. While begging
is an activity that emerged to create minimum living conditions, it is now mostly the existence
of those who take up begging as a profession. In other words, it is a matter of habit rather than
necessity, and it has become a lifestyle. Since it is not possible to eliminate this problem, the
ways and methods of minimizing it reveal the necessity of taking institutions and people to new
quests and solution centers. It seems necessary to explain the issue socially with all its
dimensions. Sociological analysis needs to understand and explain the relations between the
beggars and the sections outside, taking into account the elements of social control in the social
structure.

In this study, it is a qualitative field research in terms of sociological association of the subject
of begging that we have explained above. The research data were created by interviewing 30
people in Nigde. 10 of them are beggars and 20 of them are police teams. Since the beggars did
not provide the requested information correctly and the police teams were more aware of the
information of the people begging, the police teams were interviewed. In this study, which was
conducted by taking into account the genders of the old, young and children begging in Nigde,
face-to-face interviews were conducted with the participants and a structured research
technique was used.
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Ozet

Insan olarak yasayabilmenin imkansizligmin ortaya ¢ikardigi sosyolojik problemin
acmazlarindan en evrensel olan1 ve insanlik gelistikce ve degistikce ona uygun degisim ve
gelisim gosteren dilencilik, giiniimiizde dilenenler kadar buna matuf kalan diger insanlar1 da
inciten bir hal almistir. Kadim insanlik gelenegi, var olan nimetlerden biitiin insanlarin ortak,
Ozgiir ve esit faydalanmasina imkan tanimamaktadir. Farkliliklarin, iistiin olmanin arayisi
insanca yasamaya karsit durumlar yaratmaktadir. Bu karsithigin siiregelen en belirgin yapisal
unsuru, insanin insanca yasamasini gergeklestirebilmesi i¢in diger insanlardan dilenmesidir.
Giliniimiizde dilenenler yaptigi isi kader, mecburiyet, son ¢ikis, baska caresinin kalmadig gibi
sifatlarla tanimlarken buna matuf kalan insanlar ise dilenenler ile ayni hissiyati duymamaktadir.
Dilenenler disinda kalan kesitler ise kandirmanin, ¢alismamanin, tembelligin, kolay kazancin,
insanlarin duygularinin somiiriilmesinin aract gibi tanimlamakta ancak az bir kesim ise
dilenenlerle ayn1 duyular1 ayn1 diisiince iizerinden tanimlamaktadir.

Sosyolojik olarak konu biitiin boyutlariyla ve tarihsel siire¢ igerisindeki gelisimiyle ele
alindiginda gilintimiizde her iki kesimi de inciten hatta yonetme siirecinde karar alicilarin aldigt
kararlar etkileyen bir doniisiim, bir biiyiik sorun haline gelmistir. Dilenmek bir yaniyla asgari
yasama kosullarinin olugmasi i¢in ortaya ¢ikan bir faaliyet iken artik ¢ogunlukla dilenciligi
meslek edinenlerin varlig1 olarak karsimiza ¢ikmaktadir. Yani ihtiyagtan ¢ok aliskanlikla ilgili
bir durumdur ve yasam tarzi haline gelmistir. Bu sorunu ortadan kaldirmak miimkiin
olmadigina gore en aza indirmenin yol ve yontemleri kurumlari, kisileri yeni arayislara, ¢coziim
odaklarina gotiirme zorunlulugunu ortaya c¢ikarmaktadir. Konunun biitiin boyutlariyla
toplumsal olarak aciklanmasi zaruret gériinmektedir. Sosyolojik ¢ézliimleme toplumsal yapi
icerisinde sosyal kontroliin unsurlarini1 dikkate alarak dileneler ve disinda kalan kesitlerin
birbirleriyle olan iligkilerini anlama ve agiklama ihtiyact duymaktadir.

Bu calismada yukarida izah ettigimiz dilenme konusunun sosyolojik olarak iligkilendirilmesi
bakimindan nitel bir alan arastirmasi seklindedir. Arastirma verileri Nigde ilinde 30 kisiyle
gorlsiilerek  olusturulmustur. Bunlardan 10’unu dilenenler, 20’sini zabita ekipleri
olusturmaktadir. Dilenenler istenilen bilgileri dogru bir sekilde vermedigi i¢in ve zabita
ekiplerinin dilenen insanlarin bilgisine daha c¢ok vakif oldugu igin zabita ekipleriyle
goriisiilmiistiir. Nigde’de dilencilik yapan yasli, geng ve ¢cocuklarin cinsiyetleri dikkate alinarak
yapilan bu caligmada katilimcilarla yiiz yiize goriisme yapilmis ve yapilandirilmis arastirma
teknigi kullanilmistir.

Anahtar Kelimeler: Dilencilik, Toplumsal iliski, Sosyoloji.
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Abstract

Every employee in the business sectors in our country has different expectations from the
workplace. Generally, when we look at the expectations, we come across a comfortable and
reliable working environment. Personnel working in the Provincial Directorate of Disaster and
Emergency are likely to encounter high stress due to heavy working conditions, traumatic
events and high workload in a long period of time. Moreover; work conditions and working
environment are the main causes of organizational stress. Literature; While there is sufficient
knowledge about the causes and consequences of organizational stress, there is not enough
information about the expectations of the personnel in the process of coping with stress.
The study necessary analyzes were made by applying semi-structured interview technique to
male and female personnel working in the Provincial Directorate of Disaster and Emergency.In
addition, the data obtained were analyzed and interpreted in different tables for men and
women.
Keywords: AFAD, Employees, Organizational stress, Stress, Strategies for Coping with Stress
Ozet
Ulkemizdeki is sektdrlerinde yer alan her galisanin isyerinden farkli beklentileri mevcuttur.
Genellikle beklentilere bakildiginda rahat ve giivenilir bir g¢alisma ortami karsimiza
cikmaktadir. 11 Afet ve Acil Durum Miidiirliigiinde gorev yapan personellerde uzun zaman
diliminde agir ¢aligma sartlari, travmatik olaylar ve is yiikiiniin fazla olmasi nedeniyle yiiksek
stresle karsilagsma ihtimali fazladir . Ayrica; is kosullar1 ve ¢alisma ortami Grgiitsel stresin ana
sebeplerindendir.Literatiir; orgiitsel stresin nedenleri ve sonuglar1 hakkinda yeterli bilgi
birikimine sahipken, personellerin stresle basa ¢ikma siirecinde ki beklentilerine yonelik yeterli
bilgi mevcut degildir.
Bu caligmada literatiirde bulunan orgiitsel stratejiler ele alinarak, personellerin stresle basa
cikma siirecinde orgiitlerinden genel olarak beklentileri Aksaray Il Afet ve Acil Durum
Miidiirliigiinde gorev yapan kadin ve erkek personellere yar1 yapilandirilmis goriisme teknigi
uygulanarak gerekli analizler yapilmistir. Ayrica, elde edilen veriler kadin ve erkek olmak iizere
farkl: tablolar halinde analizlenerek yorumlanmistir.
Anahtar Kelimeler: AFAD, Personeller, Orgiitsel stres, Stres, Stresle Bas Etme Stratejileri.
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Abstract

‘Developments in information and communication technologies and increasing competition
conditions cause a rapid change in customer demands and expectations in the tourism sector,
which is one of the most important pillars of the service sector. In this sense, it satisfies the
demands and expectations of the customers and is suitable for the era; these businesses, which
offer different and essential products and services, processes and structures, increase their
chances of being superior to their competitors. It is important to follow a holistic approach in
the determination, creation and protection of innovative and competitive service policies, and
in the introduction and implementation of innovations that will create significant added value
for the society and the organization. Internal turnover, which is the independent variable of the
research, is the conscious participation and renunciation of the employees of the organization
by specifying a generally unspoken and secret resignation process. The main purpose of this
research is to determine the relationship between internal job turnover, which is the most
important resource of tourism enterprises, and the departure of employees from their enterprises
due to various organizational, structural, managerial and individual reasons, and service
innovation behavior. In addition, determining whether the variables make a difference in terms
of culture and demographics between Turkey and Germany is among the research objectives.
It is discussed in terms of demographic characteristics of tourism workers.

Keywords: Inner Resignation, Service Innovation Behavior, Tourism Employees.

Ozet
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Bilgi ve iletisim teknolojilerindeki gelismeler ve artan rekabet kosullari, hizmet sektoriiniin en
onemli ayaklarindan biri olan turizm sektoriinde miisteri istek ve beklentilerinin de ¢ok hizli bir
sekilde degismesine neden olmaktadir. Bu anlamda miisteri istek ve beklentilerini tatmin eden,
caga uygun; farkli, 6ziin {iriin ve hizmetler, siirecler ve yapilar sunan bu isletmelerin rakiplerine
iistiin gelebilme sanslar1 da artmaktadir. Yenilik¢i ve rekabet¢i hizmet politikalarinin
belirlenmesi, olusturulmasi ve korunmasi, toplum ve orgiit i¢cin 6nemli katma deger yaratacak
yeniliklerin ortaya atilmasi ve hayata gecirilmesinde biitiinciil bir yaklagim izlenmesi 6nem arz
etmektedir. Arastirmanin bagimsiz degiskeni olan igsel isten ayrilma, genel olarak
konusulmayan ve gizli bir istifa siirecini belirterek, orgiit ¢calisanlarinin bilingli olarak katilim
ve inisiyatiften vazge¢cmesidir. Turizm isletmelerinin en 6nemli kaynagi olan ¢alisanlarin ¢esitli
orgiitsel, yapisal, yonetsel ve bireysel nedenler ile isletmelerinden uzaklagsmalarini ifade eden
igsel isten ayrilmanin hizmet inovasyon davranisi ile iligkisini belirlemek bu aragtirmanin temel
amacidir. Bununla birlikte degiskenlerin Tiirkiye-Almanya kiiltiirel agidan ve demografik
acidan fark yaratip yaratmadiginin belirlenmesi de arastirma amaglar1 arasinda yer almaktadir.

Anahtar Kelimeler: igsel isten Ayrilma, Hizmet Inovasyon Davranisi, Tourism Employees.
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Abstract

In almost every nation and culture in the world today, restaurants play an important role as a
hub for social interactions. Increasing competition among existing companies is increasing with
new companies entering the market. Considering the competitive nature of the industry, food
and beverage businesses are constantly looking for ways to increase their sales and profitability.
Management information system in food and beverage businesses contributes to increase the
competitiveness of the business by helping to make sales forecasts, analyze sales, prepare
recipes in food and beverage production, purchase products, inventory control, calculate labor
costs and provide data to administrative units. The aim of this research is to examine the success
of restaurant management systems with a model adapted from DelLone and McLean's
information systems success model. Accordingly, system quality, information quality,
organizational support, use and user satisfaction and their effects on individual and
organizational success will be examined. The hypothesized relationships between the variables
are significantly supported by the data. This research contributes towards advancing theoretical
understanding of restaurant management system success as well as offering practitioners for
enhancing restaurant management system success.

Key Words: Information Systems, Restaurant Management Systems, DeL.one and McLean IS
Success Model.
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Ozet

Bugiin diinyadaki hemen hemen her ulus ve kiiltiirde restoranlar, sosyal etkilesimler i¢in bir
merkez olarak dnemli rol oynamaktadirlar. Pazara yeni isletmelerin girmesiyle birlikte, mevcut
isletmeler arasinda rekabet daha da siddetlenmektedir. Yiyecek igecek isletmeleri, sektoriin
rekabetci dogasi geregi siirekli olarak satiglarini ve karlhiliklarini artirmanin yollarini
aramaktadirlar. Yiyecek igecek isletmelerinde yonetim bilgi sistemi, satis tahminlerinin ve
analizlerinin yapilmasina, yiyecek icecek liretiminde regete hazirlanmasina, iiriinlerin satin
alinmasina, stok kontroliine, isgéren maliyetlerinin hesaplanmasina ve ydnetime veri
saglanmasina yardimci olarak isletmenin rekabet giicliniin artmasina katkida bulunmaktadir.
Bu ¢alismanin amaci, restoran yonetim sistemlerinin bagarisin1 DeLone ve McLean'in bilgi
sistemleri basart modelinden uyarlanan bir model ile incelemektir. Buna gore sistem kalitesi,
bilgi kalitesi, orglitsel destek, sistem kullanimi1 ve kullanict memnuniyeti ile bunlarin bireysel
ve Orglitsel basariya etkisi incelenmektedir. Degiskenler arasindaki varsayimsal iligkiler veriler
tarafindan 6nemli 6l¢iide desteklenmektedir. Bu arastirma, restoran yonetim sistemi basarisinin
teorik anlayisini gelistirmenin yani sira restoran yoOnetim sistemi bagarisini artirmak igin
uygulayicilara katkida bulunmaktadir.

Anahtar Kelimeler: Bilgi Sistemleri, Restoran Yonetim Sistemleri, DeLone ve McLean IS
Basar1 Modeli.
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Abstract

The purpose of this study is to develop a mathematical model for solving the one dimensional
cutting stock problem (CSP) in the automotive industry. The problem is a cost and waste
minimizing problem with subject to many sizes and diameters of pipes those used in
manufacturing of vehicles. The organization faces with high scrap ratios and operational cost.
The one dimensional cutting stock problem is a classic combinatorial optimization problem
that requires cutting a large number of parts of various lengths from an inventory of standard-
sized materials. CSP is the combination of two problems the first one is the assortment problem,
and the second one is the trim loss problem. Both of these problems arise when cutting small
pieces from large objects. The assortment problem deals with the problem of choosing the right
size for large objects. The trimming loss problem addresses how to cut small elements from a
given large object in a way that minimizes material waste. Applying the model to a real life
optimization problem significantly reduces material waste and minimizes the total stock used.
The result yielded about 16 % cost savings for the company when the total stock materials used
is compared with the former cutting plan.

Keywords: Cutting Stock Problems, Scrap Minimization, Linear Programming.
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Abstract

In today’s global world the importance of economic growth increases in the same direction with
the unabated competition among countries. Supporting entrepreneurship and entrepreneurial
ecosystems is crucial to economical growth and to meet development goals. Accordingly,
entrepreneurship has been a topic that attracts attention since last couple of decades within
business and economics researches. However it is observed that local articles mostly cover the
aspects affecting entrepreneurship. Thus, it is aimed to contribute to the literature with a
research focusing on the entrepreneurship process by examining the domestic respiratory device
production amid Covid-19 pandemic and the value it creates by saving lives. Content analysis
which is a commonly used qualitative research method was applied to the data gathered from
news and interviews on media and social media between April 2020 and April 2021. Based on
findings of the study, local respiratory device production process consists of seven steps; ‘The
idea stage’, ‘Start-up with financial incentives’, ‘R&D and product design’, ‘Production of a
prototype’, ‘Quality tests and certification’, ‘Production plan and approval phase’ and ‘Serial
production and distribution’. These steps are evaluated in line with the conceptual ‘The
Entrepreneurial Process’ model of Van der Veen and Wakkee developed in 2004.

Keywords: Entrepreneurship, Entrepreneurial Process, Local Production of Mechanical
Ventilators

Ozet
Kiiresel rekabetin hiz kesmeden devam ettigi giiniimiiz diinyasinda iilkeler i¢in ekonomik
biiyiimenin 6nemi de aymi dogrultuda artmaktadir. Ulkeler girisimciligi destekledikleri ve
girisimcilik ekosistemlerini gelistirdikleri oranda ekonomilerini biiylitebilmekte ve kalkinma
hedeflerine ulasabilmektedirler. Girisimcilik bu nedenle isletmecilik ve ekonomi literatiiriinde
giincelligini koruyan bir konu olagelmistir. Ancak ulusal literatiirde arastirmalarin girisimcilik
siirecinden cok girisimcilik egilimini etkileyen faktorlere yogunlastigi goriilmektedir. Bu
aragtirma girisimcilik siirecine odaklanarak yerli solunum cihaz1 iiretimini bir girisimcilik
ornegi olarak incelemek ve Covid-19 Pandemisi sirasinda bu girisimin nasil hayat kurtaran bir
degere doniistligiinii irdelemek {izere hazirlanmigtir. Arastirmada Nisan 2020 ve Nisan 2021
arasinda basin ve sosyal medyada yer alan roportaj ve haberler veri olarak kullanilmistir. Bu
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verilere nitel aragtirma yontemlerinden igerik analizi uygulanarak yerli solunum cihazi tiretim
siireci ‘Fikir agsamas1’, ‘Finansal tesvik kullanimi ve sirket kurulumu’, ‘ Ar-Ge ve iiriin tasarimi1’,
‘Prototip iiretimi’, ‘Test ve belgelendirme’, ‘Uretim projesi ve onay1’, ‘Seri iiretim ve dagitim’
olmak iizere 7 adet baslik altinda toplanmistir. Bu basliklar, 2004 yilinda Van der Veen ve
Wakkee nin olusturdugu kuramsal girisimcilik stireci modeli ¢ercevesinde degerlendirilmistir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Siireci, Yerli Solunum Cihazi Uretimi.
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Working Motivation of Women in Female Producer Markets: The Case of
Mersin

Kadin Uretici Pazarlarindaki Girisimci Kadinlarin Calisma Motivasyonu-Mersin
Ornegi
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Eskisehir Osmangazi University
ngirginer@gmail.com
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Kevser GOCMEN
Eskisehir Osmangazi University
kevser.gocmen@hotmail.com

Abstract

Women's producer markets are platforms where women who live in rural areas and want to
achieve their economic independence can generate income by selling various products
(vegetables-fruits, handicrafts, pastries, tea, coffee, flowers, wood, delicatessen) they produce
without intermediary institutions. The first of the Women's Producer Markets was established
in 2014 for women living in Mersin and mostly housewives. In this study; the working
motivation of women selling in the female producer market was examined on female producers
in the female producer markets in Mezitli district of Mersin. The survey form prepared by us,
together with the establishment of the market, its operation and preliminary interviews, consists
of three parts. In the first part of the survey, besides demographic questions, there are questions
to determine the duration of presence in the women's producer market and the product group
on sale. The second part of the questionnaire consists of 5 items to determine the factors in
women's participation in the market, and the third section consists of 9 items to determine the
factors in the preference of the women's market where sales are made. Explanatory Factor
analysis, regression analysis, and one-way analysis of variance were used in the analysis of the
data obtained through a face-to-face questionnaire applied to 201 female producers selling in
the women producer markets in Mezitli district. As a result of the study, it has been determined
that the fact that women have their own earnings gives them freedom, power and happiness,
that they do not depend on their husbands economically, and that their psychology is positively
affected during their time in the market.

Keywords: Women's Entrepreneurship, Producer Women, Women's Producer Market, Work
Motivation

50


mailto:ngirginer@gmail.com
mailto:kevser.gocmen@hotmail.com

8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Ozet

Kadin iiretici pazarlari, kirsal bolgelerde yasayan ve ekonomik bagimsizliklarii elde etmek
isteyen tretici, girisimci, emekgi kadinlarin kendi {irettikleri gesitli {irlinleri (sebze-meyve, el
isi, borek, cay, kahve, cicek, ahsap, sarkiiteri) aract kurum olmaksizin satisa sunarak gelir elde
edecekleri platformlardir. Kadim Uretici Pazarlari’nin ilki Mersin’de yasayan ve cogunlugu ev
hanim1 olan kadmlar i¢in 2014’te kurulmustur. Bu ¢alismada; kadin {iretici pazarinda satig
yapan kadinlarin calisma motivasyonu, Mersin’in Mezitli ilgesindeki kadin iiretici
pazarlarindaki kadin ireticiler ilizerinde incelenmistir. Pazarin kurulusu, isleyisi ve on
goriismelerle birlikte tarafimizdan hazirlanan anket formu {i¢ boliimden olusmaktadir. Anketin
birinci boliimiinde demografik sorularin yaninda kadin {iretici pazarindaki bulunma siiresi ve
satistaki tirlin grubunu belirlemeye yonelik sorular bulunmaktadir. Anketin ikinci boliimii kadin
pazarina katilmalarindaki etkenleri belirlemeye yonelik 5, iiclincii boliimii satig gerceklestirilen
kadin pazarinin tercih edilmesindeki etkenleri belirlemeye yonelik 9 maddeden olusmaktadir.
Mezitli ilgesindeki kadin iiretici pazarlarinda satis yapan 201 kadin iireticiye yiliz yiize
uygulanan anket ile elde edilen verilerin analizinde Aciklayict Faktor analizi, regresyon analizi,
tek yonlii varyans analizi kullanilmistir. Calisma sonucunda, kadinlarin kendi kazanglari
olmasinin onlara ozgiirliikk, giic ve mutluluk verdigi, ekonomik anlamda eslerine baglh
kalmadiklari, pazarda gecirdikleri siire boyunca psikolojilerinin olumlu etkilendigi
belirlenmistir.

Anahtar Kelimeler: Kadin Girisimciligi, Uretici Kadinlar, Kadin Uretici Pazari, Calisma
Motivasyonu.
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Abstract

Taiwan-Hong Kong-Singapore and South Korea, which are called Asian Tigers, constitute trade
and financial centers whose macroeconomic indicators are constantly improving and which
have very few examples in the world. These small high-income countries play an important role
in the development and change of the Asian continent. Hong Kong and Singapore have become
centers of financial activity, while South Korea and Taiwan have become centers of commerce
and technology.

In this study, innovative and playing an active role in the global market; The economies of
Hong Kong, Singapore, Taiwan and South Korea were examined. The economic processes-
industrial structures of these countries, which are defined as the Miracle of Asia, have been
discussed from the past to the present and a general evaluation has been made and the ECO
structure between these countries has been revealed.

In this context, if the industrial activities of four developed countries are mentioned; Hong
Kong-South Korea-Taiwan can be considered as three developed countries in terms of
technology development and R&D. Since the 1990s, electrical machinery and equipment, their
components and parts; It has been concluded that the Intra-Industry Trade activities between
the sound recorder and television product groups have been developed and that they will make
progress in these sectors in the coming periods. In Singapore, especially in the Hong Kong
market; It has been seen that it carries out In-Industry Trade with product groups consisting of
mineral fuels, mineral oils and products obtained from their distillation, iron-steel and precious
or semi-precious stones.

Keywords: Asian Tigers, Intra-Industry Trade, Developed Country
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Ozet

Asya Kaplanlar1 olarak adlandirilan Tayvan-Hong Kong- Singapur ve Giiney Kore
makroekonomik gostergeleri siirekli gelisme gosteren ve diinyada ¢ok az 6rnegi bulunan ticaret
ve finans merkezlerini olusturmaktadir. Yiiksek gelirli bu kiigiik iilkeler, Asya kitasinin
gelismesinde ve degisiminde Onemli rol oynamaktadir. Hong Kong ve Singapur finansal
faaliyetlerin merkezleri iken, Gliney Kore ve Tayvan ticaret ve teknoloji merkezleri haline
gelmistir.

Bu ¢alismada yenilik¢i ve kiiresel pazarda aktif rol oynayan; Hong Kong, Singapur, Tayvan ve
Giliney Kore iilkelerinin ekonomileri incelenmistir. Asya’nin Mucizesi olarak tanimlanan bu
iilkelerin ekonomik siiregleri-sanayi yapilar1 geg¢misten bu giline tartisilmis ve genel bir
degerlendirme yapilarak, bu iilkeler arasindaki EIT yapis1 ortaya konulmustur.

Bu baglamda dort gelismis lilkenin sanayi faaliyetlerinden bahsedilirse; Hong Kong- Giliney
Kore- Tayvan, teknoloji gelisimi ve Ar-Ge agisindan ii¢ gelismis iilke olarak kabul
edilebilmektedir. Bu {i¢ iilkenin 1990’11 y1illardan itibaren elektrikli makine ve techizat, bunlarin
aksam ve parcalari; ses kaydedici ve televizyon mal gruplar arasinda Endiistri I¢i Ticaret
faaliyetlerini gelistirdigi ve gelecek donemlerde de bu sektorlerde ilerleme kaydedecekleri
sonucuna vartlmistir. Singapur’un ise 6zellikle Hong Kong pazarinda; mineral yakitlar, mineral
yaglar ve bunlarin damitilmasindan elde edilen {iriinler, demir-gelik ve kiymetli veya yari
kiymetli taglardan olusan iiriin gruplari ile Endiistri I¢i Ticaretini gergeklestirdigi goriilmiistiir.

Anahtar Kelimeler: Asya Kaplanlari, Endiistri-i¢i Ticaret, Gelismis Ulke.
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Abstract

It has been the subject of many researches and studies that the patriarchal approach has been
eroded over time and evolved towards equality between women and men with the increase in
the education level of women and their greater visibility in working life. However, the tendency
of women and men to perform division of labor in housework and child care activities; It
emerges in line with the ideologies that determine attitudes and behaviors. In this direction, in
this study, which is based on the results of the questionnaires answered by 502 mothers selected
by simple random sampling in Bursa scale and in which the relational screening model is
applied, it is aimed to determine the effects of motherhood ideologies and women's preferences
to participate in the working life on the responsibility of fulfilling housework and child care,
and the division of domestic labor. In addition to these variables, the effect of variables such
as the education levels of both the woman and her husband, their preferences to participate in
working life, and the age of the child will be evaluated. Whether or not their wives participate
in the working life, the situation of men helping their wives with housework and child care
activities has been tried to be revealed by analyzing the limited variables that reveal the
attitudes and thoughts of the mothers. Analyzing the attitudes of men in future studies will be
useful in determining their sharing approaches in domestic activities.

Keywords: Work-Family Balance, Division of Domestic Labor, Working Mother,
Motherhood Ideology, Child Care.

Ozet

Kadinlarin egitim seviyelerinin yiikselmesi ve ¢alisma hayatinda daha fazla goriiniir olmasi ile
ataerkil yaklagimin zaman icerisinde asindig1 ve kadin-erkek esitligine dogru evrildigi pek ¢cok
arastirma ve ¢alismanin konusu olmustur. Ancak kadin ve erkeklerin ev isleri ve ¢gocuk bakim
faaliyetlerinde is boliimii gerceklestirme egilimleri; tutum ve davraniglari belirleyen ideolojiler
dogrultusunda ortaya ¢cikmaktadir. Bu dogrultuda, Bursa 6l¢eginde basit tesadiifi 6rnekleme ile
secilen 502 annenin cevapladigi anket sonuglarina dayanan ve iligkisel tarama modelinin
uygulandig1r bu calismada, annelik ideolojilerinin ve kadinlarin ¢alisma hayatina katilma
tercihlerinin ev islerini ve ¢ocuk bakimini1 yerine getirme sorumluluguna ve evdeki ig boliimiine
etkisini belirlemeyi amaglanmaktadir. Bu degiskenlere ek olarak, hem kadinin hem de esinin
egitim seviyeleri, ¢aligma hayatina katilma tercihleri, sahip olunan cocugun yast gibi
degiskenlerin etkisi de degerlendirilecektir. Esleri calisma hayatina katilsin ya da katilmasin,
erkeklerin eslerine ev islerinde ve ¢ocuk bakim faaliyetlerinde yardimeir olma durumu,
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annelerin tutum ve diisiincelerini ortaya koyan siirli degiskenlerin analizi ile ortaya konmaya
calisilmistir. Sonraki ¢caligmalarda erkeklerin tutumlarinin analiz edilmesi, ev i¢i faaliyetlerdeki
paylasimc1 yaklagimlarinin belirlenmesinde faydali olacaktir.

Anahtar Kelimeler: is-Aile Dengesi, Ev I¢i Is Boliimii, Calisan Anne, Annelik Ideolojisi,
Cocuk Bakimu.
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Abstract

The developments in production methods with the Industrial Revolution, the openness policies
implemented in the 1980s, technological advances and liberalization in capital movements,
along with the impact of globalization and population growth, increased consumption and
production activities on a global scale. Countries that focus on the aim of economic growth in
the increasing competition environment caused by globalization, in line with their efforts to
make low-cost production, on the one hand, consumed natural resources with excessive use of
resources and on the other hand, caused significant environmental pollution. The wastes and
harmful emissions resulting from the increase in production have caused the environment to
lose its ability to renew itself over time. This has revealed various environmental problems such
as global warming, climate change, desertification, and reduction of biodiversity. With the
acceleration of environmental degradation, especially developed countries have adopted
environmental policies to reduce the damage to the environment. Although various conferences
were held and reports were published in order to carry the policies implemented at the country
level to a global dimension, developing countries avoided implementing regulations to protect
the environment, fearing that it might slow down their economic growth processes. This has
caused companies that do not want to bear the costs of environmental protection regulations to
shift their production to countries that do not implement strict environmental policies. In this
study, the effects of foreign direct investments and environmental policies on environmental
degradation in developed and emerging economies are examined within the framework of the
Environmental Kuznets Curve model, using 1995-2015 data. Two different variables, carbon
dioxide emission per capita and carbon footprint per capita, were used as an indicator of
environmental degradation. While the results of the panel data analysis obtained with PMG and
DFE estimators indicate that strict environmental policies have reducing effects on

2 This study was derived from Kiibra SEZEN's master's thesis titled "Testing the Extended Version of
Environmental Kuznets Curve Hypothesis in Advanced and Emerging Economies".
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environmental degradation, no significant effect of foreign direct investments on environmental
degradation has been determined.

Keywords: Foreign Direct Investments, Environmental Policies, Environmental Degradation,
Pollution, Environmental Kuznets Curve.

Ozet®

Sanayi Devrimi ile birlikte iiretim yontemlerinde saglanan gelismeler, 1980’li yillarda
uygulanan disa acilma politikalari, teknolojik ilerlemeler ve sermaye hareketlerindeki
serbestlesme, kiiresellesme ve niifus artisinin da etkisiyle, tiiketim ve iiretim faaliyetlerini
kiiresel dlgekte arttirmistir. Kiiresellesmenin ortaya ¢ikardigr artan rekabet ortaminda ekonomik
biiyiime amacina odaklanan iilkeler, diisiik maliyetle iiretim yapma ¢abalar1 dogrultusunda, bir
taraftan asir1 kaynak kullanimi ile dogal kaynaklar tiikketmis, diger taraftan 6nemli dl¢iide cevre
kirliligine neden olmuslardir. Uretim artisma bagli olarak ortaya ¢ikan atiklar ve zararlh
emisyonlar, zamanla ¢evrenin kendini yenileyebilme 6zelligini yitirmesine yol agmistir. Bu da
kiiresel 1sinma, iklim degisikligi, ¢Ollesme, biyocesitliligin azalmasi gibi cesitli cevre
sorunlarini ortaya ¢ikarmistir. Cevresel bozulmanin hiz kazanmasiyla, 6zellikle gelismis tilkeler
cevreye verilen zarari azaltmaya ydnelik gevre politikalar1 benimsemistir. Ulke diizeyinde
uygulanan politikalarin kiiresel boyuta tasinabilmesi i¢in g¢esitli konferanslar diizenlenmis ve
raporlar yayimlanmis olmasina ragmen, gelismekte olan iilkeler ekonomik biiylime siire¢lerini
yavaglatabilecegi endisesi ile cevreyi korumaya yonelik diizenlemeleri uygulamaya koymaktan
kaginmustir. Bu ise ¢evreyi korumaya yonelik diizenlemelerin getirdigi maliyetlere katlanmak
istemeyen firmalarin iiretimlerini siki ¢evre politikalari uygulamayan iilkelere kaydirmasina
neden olmustur. Bu ¢alismada, gelismis ve yiikselen ekonomilerde dogrudan yabanci yatirimlar
ve ¢evre politikalarinin ¢evresel bozulmaya etkileri, 1995-2015 verileri kullanilarak, Cevresel
Kuznets Egrisi modeli ¢ergevesinde incelenmistir. Cevresel bozulma gostergesi olarak kisi
basina karbondioksit salinimi ve kisi bagina karbon ayak izi olmak iizere iki farkli degisken
kullanilmistir. PMG ve DFE tahmincileri ile elde edilen panel veri analizi sonuglari sik1 gevre
politikalarinin g¢evresel bozulmay1 azaltic1 yonde etkileri oldugunu isaret ederken, dogrudan
yabanci yatirimlarin ¢evresel bozulma tizerine anlami bir etkisi tespit edilmemistir.

Anahtar Kelimeler: Dogrudan Yabanci Yatirimlar, Cevre Politikalari, Cevresel Bozulma,
Kirlilik, Cevresel Kuznets Egrisi.

3 Bu calisma, Kiibra SEZEN’in “Gelismis ve Yiikselen Ekonomilerde Genisletilmis Cevresel Kuznets Egrisi
Hipotezinin Sinanmas1” baglikl yiiksek lisans tezinden tiiretilmistir.
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Abstract

Sustainability of the economic growth and development process and adaptation to the
increasing competitive environment in the international arena due to globalization movements
largely depend on the innovative use of technical knowledge that emerges as a result of R&D
activities. While R&D and innovation actors form the foundations of the sustainability
ecosystem, science and technology policies constitute the socioeconomic foundations of the
technologization process. The effective use of science and technology policies step up the
transition from an industrial society to an information society on the one hand, and accelerates
the commercialization process of information on the other.

Science and technology policies designed by institutions and organizations play a vital role in
the development of the national innovation system. Institutional guidance of socioeconomic
organizations is needed in order for technology policies to achieve their goals and objectives
and support the economic growth and development process. Otherwise, the technological
development process will be interrupted and the commercialization period of the information
will be prolonged due to the lack of institutional organization. In this study, the science and
technology policies of Turkey, Finland and South Korea were compared and the success of the
countries' national innovation systems in the 2006-2018 period was tried to be explained
through R&D and innovation indicators.

Keywords: National Innovation System, Science and Technology Policies, Economic Growth
and Development.
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Ozet

Ekonomik biiyiime ve kalkinma siirecinin siirdiiriilebilir bir nitelik kazanabilmesi ve
kiiresellesme hareketleriyle uluslararasi arenada artan rekabet ortamina uyum saglanabilmesi,
biiyiik 0lgiide, Ar-Ge faaliyetleri sonucunda ortaya cikan teknik bilginin inovasyonel
kullanimina baglhidir. Stirdiiriilebilirlik ekosisteminin temellerini Ar-Ge ve inovasyon aktorleri,
teknolojiklesme siirecinin sosyoekonomik temellerini ise bilim ve teknoloji politikalar
olusturmaktadir. Bilim ve teknoloji politikalarmin etkin kullanilmasi bir yandan sanayi
toplumundan bilgi toplumuna gecisi, diger yandan da bilginin ticarilesme siirecini
hizlandirmaktadir.

Kurum ve kuruluslar tarafindan tasarlanan bilim ve teknoloji politikalari, ulusal yenilik
sisteminin gelisiminde hayatl bir rol oynamaktadir. Teknoloji politikalarinin hedef ve
amaglarma ulasarak ekonomik biiylime ve kalkinma siirecini destekleyebilmesi icin
sosyoekonomik organizasyonlarin kurumsal yonlendirmesine ihtiya¢ duyulmaktadir. Aksi
takdirde teknolojik gelisim siireci sekteye ugrayacak ve kurumsal organizasyon eksikligi
nedeniyle bilginin ticarilesme siiresi uzayacaktir. Bu calismada, Tiirkiye, Finlandiya ve Giiney
Kore’nin bilim ve teknoloji politikalar1 karsilastirilmaya tabi tutulmus ve iilkelerin ulusal
yenilik sistemlerinin 2006-2018 donemindeki bagarisi Ar-Ge ve inovasyon gostergeleri
vasitastyla aciklanmaya calisilmistir.

Anahtar Kelimeler: Ulusal Yenilik Sistemi, Bilim ve Teknoloji Politikalari, Ekonomik
Biiyiime ve Kalkinma.
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Abstract

Humanity is in the most intricate and rapid period of social development processes to date. The
transition from the information society to the digital society is a new phase; on the one hand it
has profoundly affected and transformed the opening of the digital era and the social relations
, on the one hand the relations between society and the state , and on the other hand the service
delivery processes in all fields. This stage has not yet concluded, on the contrary, it continues
to operate in a continuous and dynamic way with its different aspects.

One of the most important effects of the digital age is the change and transformation created
by central and local authorities in their institutional structures. This change and transformation
is considered to be a step forward and it is accepted that it has a quality that enables efficiency,
productivity, time and resource savings and positively affects economic growth. Keeping
countries and societies out of this change and transformation process will cause loss of wealth,
income and welfare in an intense competitive environment. In this struggle for competition on
a global scale, countries need to adapt to digital processes and technologies at the maximum
level and focus on expenditures and investments that make this harmony possible.

In this study, the effects of digitalization, the spread of e-government applications and the
increase in R&D expenditures on economic growth were examined by panel data analysis using
the data of the 2010-2021 period of 20 countries consisting of high-income and upper-middle
income groups. The obtained results are that the use of e-government and R&D expenditures
have a positive effect on economic growth in the countries and period covered.

Keywords: Digital Era, E-Government, Panel Data Analysis, R&D Expenditures, Economic
Growth.
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Ozet

Insanlik toplumsal gelisme siiregleri iginde bugiine kadarki en girift ve hizli devrini yasiyor.
Bilgi toplumundan dijital topluma gegis siireci yeni bir agamay1 ifade etmekte olup, bu yeni
asama da dijital cag olarak ifade edilmektedir. Bu siirecte, bir yandan toplumsal iliskiler, bir
yandan toplumla-devlet arasindaki iliskiler ve bir yandan da tiim alanlarda hizmet sunum
siirecleri derinden etkilenmis ve doniigmiistiir. Bu merhale heniiz sonu¢lanmamis olup, aksine
farkli vegheleriyle siirekli ve dinamik bir sekilde islemeye devam etmektedir.

Dijital ¢agin en 6nemli etkilerinin basinda merkezi ve yerel otoritelerin kurumsal yapilarinda
yarattig1 degisim ve doniisiim gelmektedir. Bu degisim ve doniigiimiin ileri bir adim oldugu
diisiiniilmekte ve 6zellikle etkinligi, verimliligi, zaman ve kaynak tasarrufunu miimkiin kilan
bir nitelik tasidig1 ve iktisaden bilyiimeyi olumlu etkiledigi kabulii yapilmaktadir. Ulkelerin ve
toplumlarin bu degisim ve doniisiim siirecinin disinda kalmasi, yogun rekabet ortaminda servet,
gelir ve refah kaybina neden olacaktir. Kiiresel 0l¢ekte yasanan bu rekabet miicadelesi iginde
iilkelerin dijital siireclere ve teknolojilere azami diizeyde uyum saglamasi, bu uyumu miimkiin
kilan harcama ve yatirimlara agirlik vermesi gerekmektedir.

Bu c¢alismada djjitallesmenin, e-devlet uygulamalarinin yayginlagsmasinin ve Ar-Ge
harcamalarinin artmasinin ekonomik biiyiime {izerindeki etkileri yiiksek gelir grubu ile iist-orta
gelir grubundan olusan 20 iilkenin 2010-2021 donemi verileri kullanilarak yapilan panel veri
analizi ile incelenmistir. Ulasilan sonuglar, ele alinan iilkeler ve donem kapsaminda e-devlet
kullantminin ve Ar-Ge harcamalarinin ekonomik biiyiime iizerinde pozitif etkide bulundugu
yoniindedir.

Anahtar Kelimeler: Dijital Cag, E-Devlet, Panel Veri Analizi, Ar-Ge Harcamalari, Iktisadi
Buytume.
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The Effect of Organizational Information Culture on Perception of
Innovation
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Abstract

In today's competitive business life, organizations have to innovate in order to remain competitive. One
of the factors that affect the successful implementation of innovation activities is that all employees have
a strong perception of the importance of innovation. On the other hand, organizational culture has strong
effects on employees' perceptions, attitudes and behaviors. In this sense, it can be expected that
organizational knowledge culture, which is described as a culture that encourages the creation of new
knowledge and its use in products and processes will influence employees' perceptions of the importance
of innovation. The purpose of this research is to examine the effect of organizational knowledge culture
on employees' perceptions of the importance of innovation. The data used in the study were collected
from blue-collar employees of businesses operating in various sectors in Diizce. 262 questionnaires were
first subjected to exploratory factor analysis, and then the hypothesis of the research was tested with the
linear regression technique. Findings of the regression analysis revealed that organizational knowledge
culture has a positive and significant effect on employees' perceptions of the importance of innovation
(B = 0.276, p<0.05). According to the results of the research, it has been commented that it is necessary
to create a knowledge culture so that employees have a perception of innovation importance.

Keywords: Organizational Knowledge Culture, Perceived Importance of Innovation, Regression
Analysis

Ozet

Rekabetin getin oldugu glinimiiz is hayatinda, orgiitler rekabetgi kalabilmek igin yenilik yapmak
zorundadir. Yenilik faaliyetlerinin basarili bir sekilde uygulanmasinda etkili olan faktorlerden biri,
orgiitteki biitiin ¢alisanlarin yeniligin dnemine yonelik gii¢lii bir algiya sahip olmalaridir. Diger yandan,
orgiitsel kiiltiir ¢alisanlarin algi, tutum ve davraniglar tizerinde giiclii etkilere sahiptir. Bu anlamda
orgiitsel bilgi kiiltiirliniin, diger bir ifade ile yeni bilgi yaratilmasi ve firlinlerde ve siireglerde
kullanilmasini tesvik eden bir kiiltiiriin ¢alisanlarin yenilik 6nemine yonelik algilari iizerinde birtakim
etkilere sahip olacagi beklenebilir. Bu aragtirmanin amaci, Orgiitsel bilgi kiiltliriiniin ¢alisanlarin
yeniligin 6nemine yonelik algilarina olan etkisini incelemektir. Calismada kullanilan veriler, Diizce
ilinde ¢esitli sektorlerde faaliyet gosteren isletmelerin mavi yakali c¢alisanlarindan anket yoluyla
toplanmigtir. Bu dogrultuda 262 anket oncelikle kesifsel faktdr analizine tabi tutulmus, ardindan
dogrusal regresyon teknigi ile arastirmanin hipotezi test edilmistir. Regresyon bulgularina gore, orgiitsel
bilgi kiiltiiriiniin ¢alisanlarin yeniligin 6nemine yonelik algilar {izerinde olumlu ve anlamli bir etkisi
bulunmaktadir (f = 0.276, p<0.05). Arastirma sonucuna gore, ¢alisanlarin yeniligin 6énemli bir faaliyet
olduguna yonelik algiya sahip olmalar i¢in orgiitsel bilgi kiiltiiriiniin yaratilmasinin gerekli oldugu
yorumu yapilmistir.

Anahtar Kelimeler: Orgiitsel Bilgi Kiiltiirii, Yenilik Algisi, Regresyon Analizi.
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The Increase in Health Misinformation Online and Solutions for How to
Cope With it
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Abstract

People are motivated to understand the problems that they are experiencing when it comes to
health because either they are dealing with a sudden ache, a breakthrough pain, or an
undescribed uneasiness, and in order to make an inference about their problems, they have an
inclination of looking at the Internet first because it is more convenient. In our era, Internet is
so fast and quick and it is full of health information, which might seem advantageous at first
glance. Even though, search engines such as Google presents a huge amount of information
related with diverse health topics; the boundary between healthy and unhealthy information on
there isn’t certain. So many information is presented to the public on different websites and
social media pages and channels, yet who provides this information isn’t stated and the sources
are unknown most of the times. People who are providing this information aren’t always people
who received a health education and they maybe composed of people who wants to get high
ratings by getting clicks. Thus, the health myths, which are created on these websites or social
media channels, can become viral easily. However, misleading information often creates
undesired results because uneducated people or people who have low education levels trust in
this wrong information and apply them to their daily life. Human health is a significant matter
because one cannot change the results of a wrong treatment easily and a wrong treatment often
creates unwanted and undesirable results. So, in order to differentiate between false and true
health information, people should increase their health literacy to a high level. Often times,
people who have low health literacy levels encounter with false information and embody them.
Thus, the aim of this paper is to show how people can make a differentiation between wrong
and right information online by applying certain tips. This paper provides a guideline about
how to increase health literacy and how to deal with wrong and misleading information on the
Internet. The researcher used literature review as the method and found out that people should
use trustable sources such as Medline Plus or they should use a fact-checking information in
order to make sure about a certain health information on the Internet.

Keywords: searching for information, the Internet, misinformation, low health literacy.
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Abstract

Street flavours are a part of the region's food culture and cuisine, with the different local
flavours they offer, but at the same time, they are one of the important touristic attractions and
gastronomic elements of the region. In order to ensure the continuity of street flavors, it is
important to be demanded by consumers and to examine the factors that play a role in this
demand. The concepts of perception, satisfaction and behaviour come to the fore in the
examination of consumer demands. For this reason, it is important -for the sustainability and
development of street flavours- to examine the perceptions of tourists about street tastes and to
transform them into satisfaction and positive behaviour intentions

The aim of this study is to investigate tourists' perceptions of street tastes, their satisfaction,
behavioural intentions and their relations with each other. The sample of my study consists of
644 domestic tourists who came to Adana between October 2021 and May 2021. The data were
collected face to face with the questionnaire method. As a result of the factor analysis; tourists'
perceptions of street tastes are grouped under 4 dimensions: "food quality, service quality,
hygiene and locality". As a result of the analyses made to reveal the relationships between the
variables, positive relationships were found between the sub-dimensions of tourists' street tastes
and their satisfaction and behavioural intentions.

Keywords: Street Flavours, Perception, Satisfaction, Behaviour Intention, Tourist.

Ozet
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Sokak lezzetleri sunduklar1 degisik yoresel lezzetler ile bolge yemek kiiltiirii ve mutfaginin
temsilcisi, ayrilmaz bir pargasi olmakla birlikte ayni zamanda bdlgenin 6nemli turistik gekicilik
unsurlarindan, gastronomik unsurlarindan biridir. Sokak lezzetlerinin siirekliligini
saglamasinda tiiketiciler tarafindan talep edilmesi ve bu talepte rol oynayan faktorlerin
incelenmesi 6nem arz etmektedir. Tiiketici taleplerinin incelenmesinde algi, tatmin ve davranis
kavramlari 6n plana ¢ikmaktadir. Bu nedenle; turistlerin sokak lezzetleri algilarinin incelenmesi
ve bunlarin tatmine, olumlu davranis niyetine dontstiriilmesi sokak lezzetlerinin
stirdiirebilirligi ve gelismesi agisindan 6nemlidir

Bu ¢alismanin amaci turistlerin sokak lezzetleri algilari, tatminleri ile davranis niyetlerinin ve
birbirleri ile olan iligkilerinin arastirilmasidir. Caligmamin 6rneklemini Ekim 2021 ve May1s
2021 aylar1 arasinda Adana’ya gelen 644 yerli turist olusturmaktadir. Veriler anket yontemi ile
yiiz yiize toplanmistir. Yapilan faktor analizi sonucunda; turistlerin sokak lezzetleri algilari
“g1da kalitesi, hizmet kalitesi, hijyen ve yerellik” olmak iizere 4 boyut altinda toplanmistir.
Degiskenler arasi iliskileri ortaya koymak i¢in yapilan analizler sonucunda, turistlerin sokak
lezzetleri alt boyutlar1 ile tatminleri ve davranis niyetleri arasinda pozitif yonlii iliskiler
bulgulanmastir.

Anahtar Kelimeler: Sokak Lezzetleri, Algi, Tatmin, Davranis Niyeti, Turist.
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Abstract

This study, we aimed to find out if work passion of the target employees of social undermining
would change their tendency to leave the organization. In order to answer the question, we
proposed a model which is described. This study contributes to the literature by allowing us to
understand the relationship between social undermining and turnover intention more clearly
and to reveal whether a positive attitude can prevent an undesirable behavior from turning into
another undesirable behavior. Moreover, we investigate and learn the role of work passion in
moderating the impact of social undermining on the turnover intention. Additionally, this study
also aims to contribute to the literature by adapting the social undermining scale in Turkish.
The research problem in this study is based on the role of job passion in the effect of social
undermining on turnover intention. In this context, hypotheses were formed in line with the
purpose of the research. This study was conducted to examine the moderator role of job passion
in the effect of social undermining on turnover intention. Within the scope of the study, data
were collected from the employees operating in the field of civil defense by survey method.
Another word, in this study, quantitative research method was used. A total of 412 data were
collected within the scope of the study, and when the missing questionnaires were removed
from these data, the analysis of the study was made with 401 data. According to these results,
job passion has a moderating role in the effect of social undermining on turnover intention. This
study was carried out to examine the role of job passion in the effect of social undermining on
turnover. According to the results of the research, it was seen that social undermining and
turnover intention were in the same direction, at a high level and significantly. In addition, job
passion has a moderating role on social undermining and turnover. Undoubtedly, there are some
limitations in the evaluation of the results. Limitations of sample size, working with cross-
sectional data, and common method variance should be taken into account in the evaluation of
the results.

Keywords: Social Undermining, Job Passion, Turnover Intention.
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Abstract

Safety, which has become one of the most fundamental issues discussed in aviation literature,
is and will remain the top priority in the aviation industry. We believe that clarifying the
evolution of the aviation safety literature is significant for new researchers. In this sense, this
paper aims to explore the existing literature on aviation safety by utilizing the bibliometric
analysis method to detect the trajectory and dynamics of the literature. Biblioshiny and
VOSviewer were used as analysis tools for performance analysis and science mapping,
respectively. Nine hundred three documents related to the topic from the Web of Science (WoS)
database for 1981-2022. The results demonstrate that the nine hundred three papers from four
hundred ninety-nine sources have 21231 references. The international co-authorship rate is 14.4
%. Randall E. Bailey offers the highest contribution to the literature with 16 publications. The
Civil Aviation University of China has the highest contribution with 31 papers, whereas Johns
Hopkins University and Langley Research Center share the second place with 27 studies. The
findings also reveal that the Aviation, Space and Environmental Medicine journal has the most
citation, h-index, and g-index. The USA donates the most to the literature, with 546 studies
regarding aviation safety.

Keywords: Aviation Safety, Bibliometric Analysis, Web of Science, Biblioshiny,
VOSviewer.
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Abstract

Aviation businesses and passengers benefit from technology for many reasons such as time,
money saving, competition, safety and health. Self-Service Technologies offered at airports can
be given as an example. However, the investment cost of these devices and whether they will
be used at the targeted level is a question mark, and there is a need for an up-to-date research
on this subject in the sample of our country. The aim of this study is to reveal the self-service
technologies usage behaviors of the passengers at the airports. Quantitative research method
was used in the study, using the Unified Technology Acceptance and Use Theory-2 and
Awareness scales, a study was carried out on 401 passengers using the airline in Turkey. The
model consisting of 10 latent variables was designed and analyzed using the Structural Equation
Model. The mediating role of behavioral intention, the moderator effect of age, gender and
experience variables were examined. The model explained behavioral intention 75% and use
behavior 38%. The limitations of the study are the fact that airway users do not encounter these
devices sufficiently due to the fact that SSTs are not widespread enough yet, experiences differ
due to differences in service offerings, and data is collected online. In the study, suggestions
for the results of the research and suggestions for future research are included. It is considered
important that these recommendations and study results are taken into account by sector
managers and decision makers.

Keywords: Air transportation, Airport, Self service technologies, Technology acceptance,
UTAUT-2, SEM.

Ozet

Havacilik isletmeleri ve yolcular zaman, para tasarrufu, rekabet, emniyet, saglik gibi pek ¢ok
sebeple teknolojiden faydalanmaktadir. Havalimanlarinda sunulan Self Servis Teknolojiler
buna Ornek gosterilebilir. Ancak bu cihazlarin yatirrm maliyeti ve hedeflenen diizeyde
kullaniminin gergeklesip gergeklesmeyecegi soru isaretidir ve iilkemiz Ornekleminde bu
konuda giincel bir aragtirmanin yapilmasina ihtiya¢ duyulmaktadir. Bu ¢aligmanin amaci
yolcularin havalimanlarinda sunulan self servis teknolojileri kullanim davranmiglarini ortaya
koymaktir. Calismada nicel aragtirma yontemi kullanilmistir, Birlestirilmis Teknoloji Kabul ve
Kullanim Teorisi-2 ve Farkindalik 6lgekleri kullanarak Tiirkiye’de havayolunu kullanan 401
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yolcu iizerinde ¢alisma gerceklestirilmistir. 10 gizil degiskenden olusan model tasarlanmistir
ve Yapisal Esitlik Modeli kullanarak analiz edilmistir. Davranigsal niyetin aracilik roli, yas,
cinsiyet, deneyim degiskenlerinin diizenleyicilik etkisi incelenmistir. Model davranissal niyeti
%75, kullanim davranisini ise %38 oraninda agiklamistir. SST’lerin heniiz yeterince
yayginlagmamasi sebebiyle havayolunu kullanan kisilerin bu cihazlarla yeterince
karsilasmamasi, hizmet sunumlarindaki farklilik sebebiyle deneyimlerin farklilasmasi ve
verilerin ¢evrim i¢i ortamda toplanmis olmasi ¢alismanin kisitlarindandir. Caligmada, aragtirma
sonuglara yonelik onerilere ve gelecek arastirmalara yonelik onerilere yer verilmistir. Bu
Onerilerin ve calisma sonuglarinin sektor yoneticileri ve karar vericiler tarafindan dikkate
alinmasinin 6nemli oldugu diistiniilmektedir.

Anahtar Sozciikler: Havayolu tasimaciligi, Havalimani, Self servis teknolojiler, Teknoloji
kabulii, BTKKT-2, YEM.
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Abstract

The concept of competence is defined as the knowledge, skills and characteristics that
distinguish high performance from low performance. On the other hand, competence is defined
as the distinctive behaviour that can be observed in fulfilling a role or task. The fulfilment of
such knowledge, skills and characteristics by managers is called managerial competencies. The
cooperative model in Turkey has been applied for many years to create participatory
employment opportunities, to provide products or services and to contribute to the economy.
Women's cooperatives were first established in 1999. The aim of this study is to reveal the
effect of managerial competence on the success of women's cooperatives, which have increased
rapidly in recent years. In the study, interviews were conducted with 7 active women's
cooperatives in Aksaray Province. As a result of the interviews, Limited Liability AKMEDSAN
Medical and Medical Products Women's Initiative Production and Business Cooperative was
examined as a case study. As a result of the examinations, it has been determined that the
managerial competencies of the president and founding members of the cooperative are quite
effective on the success of the cooperative. Keywords: Managerial Competence, Cooperatives,
Women's Cooperatives.

Ozet

Yetkinlik kavrami yiiksek performansi, diisiik performanstan ayirt edici bilgi, beceri ve
ozellikler olarak tanimlanmaktadir. Diger yandan yetkinlik, bir rol veya gorevi yerine getirmede
gozlemlenebilen ayirt edici davranislar biitiinii olarak tanimlanmaktadir. Bu tip bilgi, beceri ve
ozelliklerin yoneticiler tarafindan yerine getirilmesi ise yonetsel yetkinlikler olarak
adlandirilmaktadir. Tiirkiye’de kooperatif modeli uzun yillardir katilimei istthdam olanaklari
yaratmak, iiriin veya hizmet sunmak ve ekonomiye katki saglamak i¢in uygulanmaktadir. Kadin
kooperatifleri ise ilk olarak 1999 yilinda kurulmaya baglamistir. Bu g¢alismanin amaci son
yillarda hizla artig gosteren kadin kooperatiflerinin basarisinda yonetsel yetkinligin etkisini
ortaya koymaktir. Calismada Aksaray Ilinde bulunan 7 aktif kadin kooperatifi ile goriigme
gerceklestirilmistir. Gorlismeler sonucunda Sinirli Sorumlu AKMEDSAN Medikal ve Tibbi
Uriinler Kadin Girisimi Uretim ve Isletme Kooperatifi 6rnek olay olarak incelenmistir.
Incelemeler sonucunda kooperatif bagkani ve kurucu iiyelerinin yonetsel yetkinliklerinin
kooperatifin basarisi iizerinde oldukga etkin oldugu tespit edilmistir. Anahtar Kelimeler:
Yonetsel Yetkinlik, Kooperatif¢ilik, Kadin Kooperatifleri.
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Abstract

Among the factors that affect the life of human beings from the moment they are born, there is
a great importance of the family, especially the mother and father. Families play a role directly
or indirectly in the process of individuals getting to know the world and discovering themselves.
At a young age when we take the first socialization steps, thoughts about choosing a profession
begin with the effect of parents. This choice is one of the first steps in career targeting. Although
career steps seem to be individual, they are affected by the environment, socio-economic
factors, especially the family. Individual development and awareness level also affect our career
attitudes. Recognizing one's past lives and remembering them instantly in possible situations
shows that mindfulness has developed. In other words, it is the situation in which the individual
who makes career goals makes sense of his feelings, experiences and ideas by blending them
with himself. Therefore, in this study, it was aimed to investigate whether the parenting styles
of the mother and father have effects on the mindfulness of individuals. In the research,
intentional sampling method was applied; Survey method was also selected to collect data. In
the research conducted with 339 university preparatory class students, the parenting style scale
of Siimer and Giling6r (2000) and the mindfulness scale developed by Brown and Ryan (2003)
and adapted to Turkish by Ozyesil et al. (2011) were used. With the exploratory factor analysis
method, parenting style is divided into two main dimensions: strict supervision/control and
acceptance/interest. Taking into account the medians of the two dimensions, four basic child-
rearing styles (authoritarian, understanding/authoritarian, permissive/pampering, and
permissive/negligent) were established. The procedures were carried out separately for the
mother and father and the social roles of the two parents were taken into consideration. In the
second stage, the effects of parenting style dimensions and parenting style dimensions on
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mindfulness were examined and discussed by structural equality analysis method and
suggestions were made for future studies.

Keywords: University Preference, Mindfulness, Parenting Styles.

Ozet

Insanoglunun dogdugu andan itibaren hayatini etkileyen faktorler arasinda ailenin dzellikle de
anne ve babanin biiylik 6nemi bulunmaktadir. Bireylerin diinyay: tanima ve kendini kesfetme
siirecinde dogrudan ya da dolayli olarak aileler rol oynamaktadir. Ik sosyallesme adimlarini
attigimiz kiiclik yaslarda ebeveynlerin de etkisi ile meslek se¢imine yonelik diisiinceler
baslamaktadir. Bu se¢im kariyer hedeflemenin ilk basamaklarindan biri olarak yer alir. Kariyer
adimlar1 bireysel olarak goziikse de ¢evreden, sosyo-ekonomik faktorlerden 6zellikle aileden
etkilenmektedir. Bireysel gelismislik ve farkindalik diizeyi de kariyer tutumlarimizi
etkilemektedir. Kisinin ge¢cmis yasantilarini fark etmesi ve olast durumlarda anlik olarak
hatirlamasi bilingli farkindaliginin gelistigini gostermektedir. Yani kariyer hedeflemesi yapan
bireyin duygu, yasanmislik ve fikirlerini kendi ile harmanlayarak anlamlandirmast durumudur.
Dolayisiyla bu c¢alismada anne ve babanin ebeveynlik tarzlarinin bireylerin bilingli
farkindaliklar1 {izerine etkilerinin olup olmadig: arastirilmak istenmistir. Yapilan arastirmada
kasti 6rnekleme yontemi uygulanmis; veri toplamak icin de anket yontemi se¢ilmistir. 339
tiniversite hazirlik sinifi 6grencisiyle gerceklestirilen arastirmada, Stimer ve Giing6r (2000)’iin
ebeveynlik stili dlgegiyle Brown ve Ryan (2003) tarafindan gelistirilen ve Ozyesil vd.’nin
(2011) Tirkce’ye uyarladig bilingli farkindalik 6l¢eginden yararlanilmistir. A¢imlayict faktor
analizi yontemiyle ebeveynlik stili sik1 denetim/kontrol ve kabul/ilgi olmak {izere iki ana boyuta
ayrilmustir. iki boyutun medyanlar1 géz éniinde bulundurularak dort temel ¢ocuk yetistirme stili
(otoriter, anlayisli/otoriter, izin verici/simartan ve izin verici/ihmalkar) olusturulmustur.
Yapilan islemler anne ve baba i¢in ayr1 ayr1 gerceklestirilmis olup iki ebeveynin toplumsal
rolleri goz oniinde bulundurulmustur. Ikinci asamasinda ise ebeveynlik stili boyutlar1 ve cocuk
yetistirme stili boyutlarinin bilingli farkindalik iizerindeki etkisi yapisal esitlik analizi
yontemiyle incelenerek tartisiimis ve gelecek calismalar i¢in 6nerilerde bulunulmustur.

Anahtar Kelimeler: Universite Tercihi, Bilingli Farkindalik, Cocuk Yetistirme Stilleri.
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Metaverse News in the Media: A Content Analysis on Digital Newspapers

Medyada Metaverse Haberleri: Dijital Gazeteler Uzerine Bir Igerik Analizi
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Abstract

The phenomenon of media is an undeniable fact that has an impact on both individuals and
society from past to present. The media exerts its influence through various means. These are:
informing the public, raising awareness, education, socialization, entertainment, public opinion
formation and agenda setting. In this context, the media contributes to individuals and society
in the following ways: to have information about the society and the world in which they live;
learn the subjects they do not know; establishing a suitable ground for individuals to connect
with the society in which they live and to communicate; creation of common consciousness in
society. The purpose of this research is to determine how the concept of "metaverse”, which
has recently become a significant awareness in the digitalized world, is reflected on the
individual and society through the media. The research was carried out in the context of
newspapers broadcasting in digital environment. The research data consists of the news reached
as a result of the digital search carried out with the keyword "Metaverse™ on two separate dates,
February and November 2022. The research data consists of 76 Turkish news reached in the
February scan and 18 Turkish news reached in the November scan. The data obtained were
analyzed in thematic context by using the Maxqda data analysis program. As a result of the
content analysis, the concept of Metaverse came to the fore in the media mostly in the context
of land sales and cryptocurrencies, with economic information and advertising content; It is
handled in more artistic frameworks with NFT technology; It has been determined that its
reflections are in the background in terms of technology, conceptual content and entrepreneurial
opportunities. The research is open to development in comparison with the news on television
and social media platforms.

Key words: Media, Metaverse, Digital media, Maxqda

Ozet

Medya olgusu, ge¢misten giiniimiize kadar hem bireyler hem de toplum iizerinde etkisi
yadsmmamaz bir ger¢ektir. Medya bu etkisini ¢esitli araglar vasitasiyla kamuoyunu
bilgilendirme, farkindalik yaratma, egitim, toplumsallastirma, eglendirme, kamuoyu olusturma
ve glindem belirleme gibi sahip oldugu islevler araciligiyla yiiriitmektedir. Bu cercevede
medya: bireylerin kendi yasamlari, i¢inde bulunduklari toplum ve diinya hakkinda bilgi sahibi
olmalari; bilmedikleri konular1 6grenmeleri; bireylerin iginde yasadiklari toplumla bag
kurmalar ve iletisim i¢in uygun zeminlerin olusturulmasi; toplumda ortak bilincin olugmasina
katkida bulunmaktadir. Giderek dijitallesen diinyamizla ilgili yaklasik bir y1llik siiregte belirgin
bir farkindaligin olustugu “Metaverse” kavraminin medya araciligiyla bireylere ve topluma
nasil yansidiginin tespiti bu arastirmanin amacinm olusturmaktadir. Arastirma dijital ortamda
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yayin yapan gazeteler baglaminda yapilmistir. Aragtirma verileri, Subat ve Kasim 2022 olmak
tizere iki ayr1 tarihlerde “Metaverse” anahtar kelimesi ile dijital ortamda gergeklestirilen tarama
sonucu ulasilan haberler arasindan elde edilmistir. Subat ayindaki taramada ulasilan 76 Tiirkge
haber ve Kasim ayindaki taramada ulasilan 18 Tiirk¢e haber arastirma verisi olarak alinmustir.
Elde edilen verilerin tematik baglamda Maxqda veri analiz programi kullanilarak analizleri
gerceklestirilmistir. Igerik analizi sonucunda ulasilan bulgularda Metaverse kavraminin
medyada en fazla ekonomik bilgi igerikli ve reklam igerikli olarak arsa satislari ve kripto paralar
baglaminda giindeme geldigi; NFT teknolojisi ile daha fazla sanatsal ¢er¢evede ele alindig;
teknolojisi, kavramsal igerik yonii ve girisim firsatlar1 agisindan yansimalarinin daha geri
planda kaldig1 tespit edilmistir. Arastirma televizyon ve sosyal medya platformlardaki
haberlerle karsilastirmali olarak gelistirilmeye agik bir aragtirmadir.

Anahtar Kelimeler: Medya, Metaverse, Dijital medya, Maxqgda.
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Abstract

Mother entrepreneurs are a type of entrepreneurship that includes entrepreneurs who start
entrepreneurial activities after becoming a mother in the summer and/or become mothers while
continuing entrepreneurial activities. Restaurant businesses, on the other hand, are
entrepreneurial activities in which mother entrepreneurs are most active and can exhibit their
entrepreneurial characteristics effectively. This study focuses on the experiences of competition
in restaurant management as a love story for mothers and then mother entrepreneurs. The
research focuses on the competitive experiences of mother entrepreneurs who started their
business activities with entrepreneurial support and continued their activities for a certain
period of time and offers suggestions depending on the findings of the study.

Keywords: Mother Entrepreneurs, Restaurant Businesses, Competitive Experiences.

Ozet

Anne girisimcileri yazinda anne olduktan sonra girisimsel faaliyetlere baglayan ve/veya
girisimsel faaliyetleri siirdiiriirken anne olan girisimcileri kapsayan bir girisimcilik tiiriidiir.
Lokanta isletmeleri ise anne girisimcilerin en fazla faaliyette bulundugu ve girisimsel
ozelliklerini etkin bir sekilde sergileyebilecekleri girisimsel faaliyetlerdir. Bu ¢aligma 6nce
anneler sonra da anne girisimciler icin bir as ve ask hikayesi olarak lokanta isletmeciligindeki
rekabet deneyimlerine odaklanmaktadir. Arastirma girisimsel destek alarak isletmecilik
faaliyetlerine baglayan ve faaliyetlerini belli bir siire devam ettiren anne girisimcilerin rekabet
deneyimlerine odaklanmakta ve ¢alisma sonucunda ortaya ¢ikan bulgulara bagli olarak 6neriler
sunmaktadir.

Anahtar Kelimeler: Anne Girisimciler, Lokanta isletmeleri, Rekabet Deneyimleri.
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ABSTRACT

This study aims to reveal the effect of the education process on the social capital and
entrepreneurial intention of university students. The sample of the study consists of 260 students
of Osmaniye Korkut Ata University, Faculty of Economics and Administrative Sciences. The
students who participated in the survey in the first year were allowed to participate in the survey
again in the second year, and these two years were compared. According to the results of the
analysis, while participation in the local committee and the relationship between the value of
life and entrepreneurial intention were insignificant in the first year, it was found that it had a
significant and positive effect in the second year. In the first year, the feelings of trust and
confidence and the entrepreneurial intention were meaningless, while in the second year they
had a significant and positive effect. In every two years, social representation, neighborly
relations, family and friend relations, tolerance of otherness, work-school relations affect
entrepreneurship intention in a significant and positive way; however, it was found that this
effect decreased in the second year.

Keywords: Education, Social Capital, Entrepreneurship.

OZET

Bu caligma, egitim siirecinin iiniversite 6grencilerinin sosyal sermaye ve girisimcilik niyetine
etkisini ortaya koymayi1 amaglamaktadir. Arastirmanin 6rneklemini Osmaniye Korkut Ata
Universitesi Iktisadi ve Idari Bilimler Fakiiltesi’nin 260 6grencisi olusturmaktadir. Birinci
siifta ankete katilan 6grencilerin ikinci sinifta tekrardan ankete katilimlar1 saglanmistir ve bu
iki y1ilin karsilagtirmasi yapilmistir. Analiz sonuglarina gore birinci yilda yerel komiteye katilim
ve yasamin degeri ile girisimcilik niyeti iligskisi anlamsiz ¢ikarken ikinci y1lda anlamli ve pozitif
yonde etkiledigi ortaya ¢ikmistir. Birinci yilda giiven ve giiven duygulart ile girisimcilik niyeti
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anlamsiz ¢ikarken ikinci yilda anlamli ve pozitif etkilemistir. Her iki yilda sosyal temsilcilik,
komsuluk iliskisi, aile ve arkadas iliskileri, baskaliga toleransl olma, ¢alisma-okul iliskileri
girisimcilik niyetini anlamli ve pozitif yonde etkilemektedir; ancak ikinci yilda bu etkinin
diistiigli saptanmustir.

Anahtar Kelimeler: Egitim, Sosyal Sermaye, Girisimcilik.

77



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Moral Maturity and Effects on Depression, Anxiety, Stress (DAS)
Ahlaki Olgunluk ve Depresyon, Anksiyete, Stres (DAS) Uzerindeki Etkileri

Prof. Dr. Mustafa Fedai CAVUS
Osmaniye Korkut Ata University
mfcavus@osmaniye.edu.tr
0000-0002-2515-5805

Assoc. Prof. Dr. Ayse GOKCEN KAPUSUZ
Selguk University
aysegokcenkapusuz@gmail.com

Abstract

In this study, it is aimed to test the relationship between the concept of morality, which has an
important place in shaping the present and future of individuals and societies, and the level of
moral maturity, which is described as the highest level in moral development, with depression,
anxiety and stress (DAS) and its effect on it. For this purpose, the data obtained with the
participation of 122 out of 328 students studying in the nursing department were analyzed with
statistical analyses and the findings were interpreted. 92 female (75.4%) and 30 male (24.6%)
students contributed, the average age of the participants is 20.76. As a result of the analyzes,
the Cronbach alpha reliability coefficient for the moral maturity scale is 0.908 and 0.834 for the
depression sub-dimension, 0.928 for the anxiety sub-dimension, and 0.903 for the stress sub-
dimension in the (DAS) scale. In addition, there are significant and negative relationships
between moral maturity and depression and anxiety; it is also found that there is no significant
relationship with stress. As it is assumed and expected, as the moral maturity level of the
individual increases, health problems such as depression and anxiety will decrease. With the
ability to cope with these problems, the individual will lead a healthier and more mature life in
his work and social life. In order to obtain more productive results from the studies in the future,
it is recommended to practice with more participants in different sectors, to examine the
relationships with different variables, and to focus on why the stress dimension is in a
meaningless relationship.

Keywords: Morality, Moral Maturity, Depression, Anxiety, Stress.
Ozet

Bu ¢alismada bireylerin ve toplumlarin i¢inde bulunduklar1 am1 ve yarim sekillendirmesinde
onemli bir yer tutan ahlak kavraminin ve ahlaki gelisimdeki en iist diizey olarak nitelendirilen
ahlaki olgunluk diizeyinin, depresyon anksiyete ve stres (DAS) ile olan iligkisini ve lizerindeki
etkisini test etmek amaglanmaktadir. Bu amag¢ dogrultusunda, hemsirelik boliimiinde okuyan
toplam 328 6grenciden 122’°sinin katilimiyla elde edilen veriler istatistiki analizlerle incelenmis
ve bulgular yorumlanmistir. 92 kadin (%75,4) ve 30 erkek (%24,6) Ogrencinin katildigi
arastirmada katilimcilarin yas ortalamasi 20,76’dir. Analizler neticesinde kullanilan ahlaki
olgunluk olcegine iliskin cronbach alpha giivenirlik katsayisi 0,908 ve (DAS) olgeginde
depresyon alt boyutu i¢in 0,834, anksiyete alt boyutu i¢in 0,928 ve stres alt boyutu i¢in 0,903
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olarak bulgulanmigtir. Ayrica ahlaki olgunluk ile depresyon ve anksiyete arasinda anlamli ve
negatif yonlii bir iliski bulunmusken; stres ile anlamli bir iliskisinin olmadig1 goriilmiistiir.
Varsayildigir ve beklendigi iizere bireyin ahlaki bakimdan olgunluk diizeyinin artmasiyla,
depresyon ve anksiyete gibi saglik sorunlari azalacaktir. Bu sorunlarla bas edebilme yetenegiyle
birey is ve sosyal yasaminda daha saglikli ve olgun bir yasam siirecektir. Calismadan daha
verimli sonuglar elde edebilmek adina farkli sektorlerde daha fazla katilimciyla uygulama
yapilmasi ve iligkilerin farkli degiskenlerle de irdelenmesi ve Ozellikle de stres boyutunun
neden anlamsiz bir iliskide oldugu konusu iizerinde durulmasi 6nerilmektedir.

Anahtar Kelimeler: Ahlak, Ahlaki Olgunluk, Depresyon, Anksiyete, Stres.
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Abstract

Gazi Mustafa Kemal Atatiirk is the greatest statesman of the 20th century, a very good soldier,
a victorious commander, a heroic patriot, a noble Turk, an excellent organizer, and a wonderful
strategic leader. He has revealed these features by working hard and combining them with his
genius quality, and he has earned his wrist; and naturally he is also a veteran, chief, marshal.
Another aspect of Gazi Mustafa Kemal Atatiirk is that he was an entrepreneur. In this context,
he gave great importance to entrepreneurship and accepted it as the motor power of the national
economy. It has given great importance to entrepreneurship and has put state and private sector
entrepreneurship on its priority agenda. For example, he gave great importance to the issue of
capitulations in Lausanne. He also reflected the interest shown by Hatay in the process of
joining the homeland during the establishment of the Nazilli textile factory.

This study was carried out with the aim of analyzing the entrepreneurial activities in the national
economy and the basic principles of entrepreneurship in the light of the strategic leadership of
Gazi Mustafa Kemal Atatiirk. In this context, strategic predictions were revealed by using
document analysis and description technique from qualitative research methods.

Key Words: Gazi Mustafa Kemal Atatiirk, Entreprencurship, National Economy, Strategic
Leadership.

Ozet

Gazi Mustafa Kemal Atatiirk 20. ylizyilin en biiyiik devlet adami, ¢ok iyi bir asker, muzaffer
bir komutan, kahraman bir yurtsever, asil bir Tiirk, miikemmel bir 6rgiitcii, harikulade bir
stratejik liderdir. Bu 6zelliklerini ¢ok ¢alisarak ve deha niteligi ile birlestirerek ortaya ¢ikarmis,
bileginin hakkiyla kazanmistir; ve dogal olarak ayn1 zamanda bir gazidir, basbugdur,
maresaldir.

Gazi Mustafa Kemal Atatiirk’{in bir yonii de girisimci olmasidir. Bu baglamda girisimcilige
¢ok dnem vermis ve ulusal ekonominin motor giicili olarak kabul etmistir. Girisimcilige biiylik
onem vermis, devlet ve 6zel sektdr girisimciligini dncelikli giindemine almistir. Ornegin
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Lozan’da kapitiilasyonlar konusuna ¢ok 6nem vermistir. Hatay’in anavatana katilim stirecinde
gostermis oldugu ilgiyi aym sekilde Nazilli basma fabrikasinin kurulum asamalarinda da
yansitmistir.

Bu calisma Gazi Mustafa Kemal Atatiirk’iin stratejik liderligi 1s18inda ulusal ekonomide
girisimcilik faaliyetleri ve girisimcilikte ongordiigii temel ilkeleri analiz etmek amaci ile
gerceklestirilmistir. Bu baglamda nitel aragtirma yontemlerinden dokiiman analizi ve
betimleme teknigi kullanilarak stratejik dngoriiler ortaya c¢ikarilmistir.

Anahtar Kelimeler: Gazi Mustafa Kemal Atatiirk, Girisimcilik, Ulusal Ekonomi, Stratejik
Liderlik.
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Abstract

A large part of the monographic research on Gazi Mustafa Kemal Atatiirk consists of historical
studies aimed at describing his military aspect and his outstanding achievements in the wars he
participated in. However, Gazi Mustafa Kemal Atatiirk, who gathered all the features of both
genius and strategic leader, is one of the most important organizational manager symbols
recorded in history in this context.

Marshal Gazi Mustafa Kemal Atatiirk is also one of the military geniuses that the history of
humanity has ever experienced and experienced. Besides, he is the most perfect organizer, able
to see the future, visionary, contemporary, hardworking, intelligent, honest, determined,
resolute, courageous, loving his country and nation, capable of protecting his national culture
and identity, and having a deep historical knowledge and consciousness. It will be seen that he
is one of the strategic leaders who also have the characteristics of a state organization manager.
This study, which examines the strategic leadership style of Gazi Mustafa Kemal Atatiirk in
organizational management, aims to explain only a small part of the great leader's superior
qualities as well as his genius qualities. In this context, strategic predictions were revealed by
using document analysis and description technique from qualitative research methods.

Key Words: Gazi Mustafa Kemal Atatiirk, Management, Organizational Management,
Organization Theories, Strategic Leadership.

82



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Ozet

Gazi Mustafa Kemal Atatiirk’e 6zgii yapilan monografik arastirmalarin ¢ok biiylik bir kismi
O’nun askeri yoniinii ve katildig1 savaslardaki iistiin basarilarini betimlemeye yonelik tarihsel
caligmalardan olusmaktadir. Halbuki hem deha hem de stratejik lider 6zelliklerinin tamamini
kendisinde toplamis olan Gazi Mustafa Kemal Atatiirk bu baglamda tarihin kaydettigi en
onemli Orgiit yoneticisi simgelerinden birisidir.

Maresal Gazi Mustafa Kemal Atatlirk, ayn1 zamanda, insanlik tarihinin gelmis ge¢mis ve
tecriibe etmis oldugu askeri dehalardan birisidir. Bunun yani sira, en miikkemmel bir 6rgiitgii,
ileriyi dogru olarak gorebilen, vizyoner, ¢agdas, caliskan, zeki, diiriist, azimli, kararli, dirayetli,
cesur, yurdunu milletini seven, ulusal kiiltiiriine ve kimligine sahip ¢ikabilen, engin tarih bilgisi
ve bilincine vakif kahraman bir devlet orgiitii yoneticisi 6zelligine de haiz stratejik liderlerden
birisi oldugu goriilecektir.

Gazi Mustafa Kemal Atatiirk’iin Orgiitsel yonetimde gosterdigi stratejik liderlik tarzinin
irdelendigi bu caligma, biiyiikk onderin sahip oldugu dahi niteliklerinin yani sira, iistiin
ozelliklerinden sadece kiiciik bir kismmi agiklamayr amaglamaktadir. Bu baglamda nitel
arastirma yontemlerinden dokiiman analizi ve betimleme teknigi kullanilarak stratejik
ongoriiler ortaya ¢ikarilmistir.

Anahtar Kelimeler: Gazi Mustafa Kemal Atatiirk, Yonetim, Orgiitsel Yonetim, Orgiit
Kuramlari, Stratejik Liderlik.
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ABSTRACT

Increasing social welfare through development and growth has been one of the primary aims of
the governments. Poverty has been tried to be minimized by the societies as a subject that must
be prevented because of the very harmful risks for the possible society it contains. Studies
measuring the correlation between low income and crime have shown a significant link between
the two. For these reasons, states have intervened in life in order to prevent poverty through
various organizations. In today's societies, the problem of solving this problem is generally
given to development agencies. With the organizations from macro to micro, at the national
level, at the regional and provincial level, entrepreneurship is being increased, income is raised,
unemployment is reduced and poverty is tried to be minimized. In our study, the theoretical-
practical aspect of the struggle to determine and minimize the risks of poverty, the risks posing
a threat to the system and the resulting consequences are discussed. the works of the structure
will be put forward. The results of the impact assessment analysis will be tried to be presented.
In this direction, the organizations in our country and in the world will be determined in general
and how the regional structuring in the implementation of our country is going to be put forward
and the results will be interpreted with the impact assessment analysis.

Key Words: Fight Against Poverty, Development Agencies, Development, Growing, Income
Distribution Improvement, Project.

OZET

Insanin refah iginde yasama arayisi, issizligin-enflasyonun azaltilmasi gelir dagilimmin
diizeltilmesi, ekonomik ve sosyal yasamda iyilesme gibi saiklerle bir arayis tarih boyunca var
olmustur. Uretimin artirilmas1 ve kitlesel tiiketim icin iiretime gegisle birlikte kalkinma ve
bliylime toplumlarin yasamlarindaki en énemli kavramlardan olmustur. Kalkinma ve biiyiime
yoluyla toplumsal refahin artirilmasi iktidarlarin basat amaglarindan biri olagelmistir.
Yoksulluk ic¢inde barindirdigi olasi toplum icin ¢ok zararli risklerden dolayr dnlenmesi
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miicadele edilmesi gereken bir konu olarak toplumlar tarafindan minimuma indirilmeye
calistlmistir. Diisiik gelir ve suc arasindaki koreleasyonu oOlgen ¢alismalarda ikisi arasinda
anlamli bir bag oldugu ortaya konmustur. Iste bu sebeplerle devletler cesitli orgiitler vasitasiyla
yoksullugun engellemesi amaciyla yasama miidahalelerde bulunmuslardir. Giinlimiiz
toplumlarinda genel olarak bu problemin ¢oziilmesi isi kalkinma ajanslarina verilmektedir.
Makrodan mikroya olacak bir sekilde 6rgiitlenmelerle ulusal diizeyde, bolgesel ve il diizeyinde
yapilanmalarla girisimcilik artirllmaya, gelir yiikseltilmeye, issizlik azaltilmaya, yoksulluk
minimalize edilmeye ¢alisilmaktadir. Yoksulluk, yoksullugun sistemi tehdit eden olasi riskleri
ve ortaya ¢ikan sonuglari tespit edilip en aza indirilmesi amaciyla verilen miicadelenin teorik-
pratik yonii ele alinmaya, bu dogrultuda tlilkemizdeki ve diinyadaki orgiitlenmeler genel olarak
tespit edilip, lilkemiz uygulamasinda bdlgesel olarak nasil bir yapilanmaya gidildigi, ortaya
konmaya ve etki degerlendirmesi analiziyle sonuglarin yorumlanmasina ¢alisilacaktir.

Anahtar Kelimeler: Yoksullukla Miicadele, Kalkinma Ajanslari, Kalkinma, Biiyiime, Gelir
Dagilimi lyilestirilmesi, Proje.
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Abstract

This study reviews venture capital investment trust industry (VCIT), which is regarded as one of
the developing non-banking financial institutions in regard to financial market benchmarks. The
relation between ‘Growth of the Industry’s market capitalization” and ‘BIST-100 Index Returns,
USD/TL Exchange Rates, All-Bond-Index-Returns and Net-Deposit-Index-Return’ is examined
within the scope of Turkey as an emerging economy.

Data is retrieved from the official website of Capital Markets Board of Turkey (SPK) of Turkey,
Turkish Statistical Institute (TUIK), Borsa Istanbul and Central Bank of Turkey (MB).
Quantitative analysis is conducted by using quarterly data for the period between 2010 and 2021
with time series as data structure. Descriptive statistics and correlation tables (plus simple
regression) are employed.

Findings of analysis indicate that when CPI-Adjusted Market Capitalization is taken into account,
the impact of variation in BIST-100 and ALL-Bond-Index Returns upon growth rate of VCIT-
Market-Cap is statistically significant while USD/TL exchange rate and Net-Deposit-Index-
Returns have no significant impact on VCIT Market Cap variation. This study concludes that as
far as Turkish VCIT market is concerned, Stock-Exchange Index Returns (BIST100) and Bond-
Index Returns have —statistically significant- positive impact on venture capital market cap growth.

Key Words: Venture Capital Investment Trusts, Financial Markets, Turkey.
JEL Classification: G10, G23, G24
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Abstract

Entrepreneurship is accepted as one of the key economic development strategies to make
sustainable competitiveness in the face of increasing globalization. Entrepreneurship plays an
important role in ensuring the economic growth and development of a country in many areas such
as providing employment, increasing the production of qualified goods and services, bringing
creative and innovative solutions to problems, reducing the development differences between
regions. Today, the development and rapid progress of digital technologies have fundamentally
changed business strategies, processes and products by demolishing traditional ways of doing
business. This situation has provided extraordinary opportunities for entrepreneurs to create new
ventures in different business areas according to electronic commerce models. Digital
entrepreneurship has been accepted as the beginning of a new era. In this context, there is a need
to create an entrepreneurial culture by encouraging digital entrepreneurship and to increase
awareness about entrepreneurship. In terms of meeting this need, entrepreneurship education and
the level of interest in technology of university students, who are potential entrepreneur candidates,
is an important factor.

The purpose of this research is to examine whether the level of interest in digital technology and
the entrepreneurship education have an effect on increasing the entrepreneurial intentions of
university students. The sample of the research consists of students studying at the departments of
Kahramanmaras Siitcii Iimam University Faculty of Economics and Administrative Sciences and
taking entrepreneurship courses. “Interest in Technology” data is evaluated by Cabi (2015);
“Entrepreneurship Education” data is evaluated by Ahmad and Xavier (2012); “Entrepreneurial
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Intention” data is also evaluated through scales developed by Linan and Chen (2009). Due to the
insufficient number of responses to the prepared questionnaires, no information can be given about
the findings to be obtained from the research.

Key Words: Digitalization, entrepreneurship, entrepreneurship education.

Ozet

Girisimcilik artan kiiresellesme karsisinda rekabet giiclinii siirdiiriilebilir kilmak i¢in Kilit
ekonomik kalkinma stratejilerinden biri olarak kabul gérmektedir. Istihdam saglamasi, nitelikli
mal ve hizmet iiretimini artirmasi, sorunlara yonelik yaratic1 ve yenilik¢i ¢oziimler getirmesi,
bolgeler arasi kalkinmiglik farklarini azaltmasi gibi pek ¢ok konuda girisimcilik, bir iilkenin
ekonomik biiyiime ve gelismesini saglamada 6nemli bir rol oynamaktadir. Giintimiizde dijital
teknolojilerin gelismesi ve hizli ilerlemesi, geleneksel is yapma bicimlerini yikarak is stratejilerini,
slireglerini ve iiriinleri temelden degistirmistir. Bu durum elektronik ticaret modellerine gore farkli
is alanlarinda yeni girisimler yaratmasi i¢in girisimcilere olaganiistii firsatlar sunmustur. Dijital
teknolojilerin ve girisimciligin kesistigi noktada dijital girisimcilik yeni bir ¢cagin baglangici olarak
kabul gérmiistiir. Bu baglamda dijital girisimciligin 6zendirilerek bir girisimcilik kiiltiiriiniin
olusturulmasina, girisimcilige iliskin farkindaligin artirllmasina gereksinim duyulmaktadir.
Potansiyel birer girisimci aday1 olan tiniversite 6grencilerinin teknolojiye ilgi diizeyleri ve aldiklari
girisimcilik egitimleri, bu gereksinimin giderilmesi agisindan 6nemli bir faktordiir.

Bu arastirmanin amaci, iniversite Ogrencilerinin girisimcilik niyetlerini arttirmada dijital
teknolojiye ilgi diizeylerinin ve aldiklar1 girisimcilik egitiminin etKisinin olup olmadigini
incelemektir. Arastirmanin 6rneklemi, Kahramanmaras Siitgii imam Universitesi Iktisadi ve Idari
Bilimler Fakiiltesi blinyesindeki boliimlerde okuyan ve girisimcilik derslerini alan 6grencilerden
olusmaktadir. Arastirmada “Teknolojiye Ilgi” verileri Cab1 (2015); “Girisimcilik Egitimi” verileri
Ahmad ve Xavier (2012); “Girisimcilik Niyeti” verileri de Linan ve Chen (2009) tarafindan
gelistirilen 6lcekler araciligiyla degerlendirilmektedir. Hazirlanan anketlere geri doniislerin heniiz
yeterli sayida olmamasi sebebiyle arastirmadan elde edilecek bulgulara iliskin bir bilgi
verilememektedir.

Anahtar Kelimeler: Dijitallesme, girisimcilik, girisimcilik egitimi.
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Knowledge Management and Blue Ocean Strategy

Orgiitsel Yenilik¢iligin Bilgi Yonetimi ve Mavi Okyanus Stratejisi Arasindaki

Araci Rolu
Dr. Seima KOCA
Ministry of Youth and Sports
selmakoca75@hotmail.com
0000-0001-9031-6268
Abstract

The aim of this study is to investigate whether organizational innovation has a positive effect on
the relationship between knowledge management and blue ocean strategy in universities and to
investigate the mediating role of organizational innovation in the relationship between knowledge
management and blue ocean strategy.

It was collected by sending an online questionnaire to the e-mail addresses of the academicians
(professor doctors, associate professors doctors and assistant professor doctors) working at
Universities in Turkey, and research was conducted with the data obtained from 497 people. In the
research, a mediation model approach is used to test the indirect effect of organizational
innovation. SPSS 24.0 and AMOS 24.0 software were used for statistical analysis of the data.
Pearson test was used to determine the correlations between academicians' scores on knowledge
management, organizational innovation and blue ocean strategy scales, and structural equation
models were used in mediation analysis.

The results show that organizational innovation has a direct effect between knowledge
management and blue ocean strategy in Turkish Universities. As a result of the research methods,
it proves the full mediation effect of organizational innovation in the relationship between
knowledge management and blue ocean strategy.

This research is an original study carried out in Universities in Turkey and is limited to
academicians who are professors, associate professors and doctoral faculty members. Universities
are an important source of knowledge creation and play an important role in higher education
competitive strategies in terms of knowledge management of organizational innovation process.
This research is an original study examining the mediating effect of organizational innovation in
the relationship between knowledge management and blue ocean strategy in universities

Keywords: Organizational innovation, knowledge management, blue ocean strategy

Ozet

Bu calismanin amaci, tiniversitelerde bilgi yonetimi ve mavi okyanus stratejisi arasindaki iliskide
orgiitsel yenilik¢iligin olumlu etkisinin olup olmadigin1 ve orgiitsel yenilik¢iligin bilgi yonetimi
ile mavi okyanus stratejisi iliskisinde aracilik roliinii arastirmaktir.

Tiirkiye’deki Universitelerde gérevli olan akademisyenlerin (Profesér Doktor, Dogent Doktor ve
Doktora Ogretim Uyesi), ¢evrimici bir anket aracilig1 ile e mail adreslerine gonderilerek toplanmis
ve 497 kisiden elde edilen verilerle arastirma yapilmistir. Arastirmada, orgilitsel yenilik¢iligin
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dolayl1 etkisini test etmek i¢in bir arabuluculuk modeli yaklasimi kullanilmaktadir. Verilerinin
istatistiksel agidan analizinde SPSS 24.0 ve AMOS 24.0 yazilimlart kullanilmistir.
Akademisyenlerin bilgi yonetimi, orgiitsel yenilik¢ilik ve mavi okyanus stratejisi 6l¢eklerinden
aldiklar1 puanlar arasindaki korelasyonlarin belirlenmesi i¢in Pearson testi yapilmig ve aracilik
analizlerinde yapisal esitlik modelleri kullanilmstir.

Sonuglar Tiirkiye’deki Universitelerde orgiitsel yenilik¢iligin bilgi yonetimi ile mavi okyanus
stratejisi arasinda dogrudan bir etkiye sahip oldugunu gostermektedir. Yapilan arastirma
yontemleri sonucunda bilgi yonetimi ile mavi okyanus stratejisi iliskisinde orgiitsel yenilik¢iligin
tam aracilik etkisini kanitlamaktadir.

Bu arastirma Tiirkiye’deki Universitelerde yapilan 6zgiin bir calisma niteliginde olup, profesdr
doktor, docent doktor ve doktora 6gretim iiyesi kadrolarinda bulunan akademisyenlerle
smirlandirilmistir. Universiteler dnemli bir bilgi yaratma kaynagi olmakta ve drgiitsel yenilikgilik
stirecinin  bilgi yonetimi agisindan yiliksek6gretim rekabet stratejilerinde Onemli bir rol
oynamaktadir.

Bu arastirma, iniversitelerde bilgi yonetimi ve mavi okyanus stratejisi iligkisinde oOrgiitsel
yenilik¢iligin aracilik etkisini inceleyen 6zgiin bir ¢alismadir.

Anahtar Kelimeler: Orgiitsel yenilikgilik, bilgi yénetimi, mavi okyanus stratejisi.
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Abstract

The concept of branding is of great importance for cities as well as for products and services. In
today's globalizing world, thanks to developing technology, businesses aim to increase the profit
rate and the possibility of sustainability while trying to brand their products or services. When we
look at the concept of branding from the perspective of public administration and local
governments, the awareness rate and standard of living that will increase with the branding of
cities will indirectly increase the satisfaction level for the citizens who are served. Studies on city
branding are carried out for many settlements in Tiirkiye and in the world. Although there are
various opinions on the concept of the city in the literature, there is no consensus on which
settlement can be counted as a city. The main purpose of the research is to examine the Silifke
district within the scope of city branding. In addition, the research aims to determine in which
characteristics Silifke district differs when other provinces and districts are taken into account. In
this way, it is aimed to create brand positioning with research findings. In the research, in which
the mixed research method that is quantitative and qualitative research methods are used together,
the Brand City Scale developed by Drugan (2014) being adapted into Turkish by Sentiirk (2020)
was used to obtain the data. It is aimed that the findings obtained by examining the data taken from
476 participants through simple random sampling method, one-on-one interviews and online data
collection forms, will form a basis for the activities carried out in Silifke district and will reveal
outputs that will support the activities of local governments and non-governmental organizations
in branding. In addition, it is foreseen to reveal the level of prior knowledge about the positioning
of socio-cultural and commercial activities related to the Silifke district with the research findings.

Keywords: Branding, Positioning, Urbanization Silifke.

Ozet

Markalagma kavrami, iiriin ve hizmetler i¢in oldugu kadar kentler icin de biiyiikk 6nem
tasimaktadir. Giiniimiizde gelisen teknoloji sayesinde kiiresellesen diinyada isletmeler, {iriin veya
hizmetlerini markalastirmaya calisirken elde ettikleri kar oranini ve siirdiiriilebilirlik olasiligini
artirmayr hedeflemektedir. Markalagma kavramma kamu yonetimi ve yerel yonetimler
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boyutundan bakildiginda ise kentlerin markalasmasi ile artacak olan bilinirlik orani1 ve yasam
standardi, hizmet sunulan vatandas i¢cin memnuniyet diizeyini de dolayli olarak artiracaktir.
Tiirkiye’de ve diinyada pek ¢ok yerlesim yeri i¢cin kent markalagmasi iizerine g¢aligmalar
yirlitilmektedir. Literatiirde kent kavramina iliskin ¢esitli goriisler bulunmakla birlikte hangi
yerlesim yerinin kent olarak sayilabilecegine dair goriis birligi bulunmamaktadir. Aragtirmanin
temel amaci, Silifke ilgesinin kent markalagmasi kapsaminda incelenmesidir. Ayrica arastirma,
Silitke ilgesinin diger il ve ilgeler g6z Oniine alindiginda hangi 6zellikler agisindan farklilagtiginm
belirlemeyi amacglamaktadir. Bu sayede arastirma bulgulart ile marka konumlandirmasinin
olusturulmasi hedeflenmektedir. Nicel ve nitel arastirma yontemlerinin birlikte kullanildigi karma
arastirma yonteminin benimsendi8i arastirmada, verilerin elde edilmesi i¢in Drugan (2014)
tarafindan gelistirilen ve Sentiirk (2020) tarafindan Tiirk¢e’ye uyarlamasi yapilan Marka Kent
Olgegi’nden yararlanilmistir. Basit tesadiifi 6rneklem yontemi ile birebir goriisme ve ¢evrimigi
veri toplama formlar1 araciligiyla 476 katilimcidan elde edilen verilerin incelenmesi ile elde edilen
bulgularin, Silifke ilgesinde gerceklestirilen faaliyetlere dayanak noktasi olusturmasi ve
markalagma konusunda yerel yonetimler ile sivil toplum orgiitlerinin faaliyetlerini destekleyecek
ciktilar ortaya koymast hedeflenmistir. Ayrica, arastirma bulgulari ile Silifke ilgesine iligkin Sosyo-
kiiltiirel ve ticari faaliyetlerin konumlanmasina yonelik 6n bilgi diizeyi ortaya konulmasi
Ongorilmiistiir.

Anahtar Kelimeler: Markalasma, Konumlandirma, Kentlesme, Silifke.
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Behavior

Kisi-Orgiit Uyumu ile Yenilik¢i is Davranis1 Arasindaki iliski
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Abstract

In today's conditions, where rapid and continuous changes are experienced with the effect of
globalization, the concept of innovation has become a necessity for businesses in order to maintain
their existence and gain competitive power. Although innovation is a phenomenon at the
organizational level, one of the conditions for businesses to be innovative is that their employees
constantly seek innovation in the way they work, in other words, they show innovative behavior.
Innovative work behavior is defined as individual behaviors that aim to produce new ideas, new
products, new processes and new methods. Innovative work behavior is not limited to individual
innovation behaviors, but also encompasses the creation and implementation of innovation at
organizational level. The subject of fit in businesses attracts the attention of both academicians and
practitioners, and when the literature is examined, studies on different fit variables such as person-
job fit, person-group fit, person-environment fit, and person-manager fit are frequently
encountered. In this study, person-organization fit will be discussed. When the organizational
behavior literature is examined, the fact that the employees are compatible with the organization
has a positive effect on their participation in all processes and strengthens their perceptions of
innovative behavior. From this point of view, in order to determine the effect of person-
organization fit on innovative work behavior, the data obtained via face-to-face survey method
from 320 blue-collar participants working in production firms operating in Diizce were analyzed
by regression technique. According to the results, it has been revealed that person-organization fit
has a positive significant effect on innovative work behavior. In addition, with this study, it is
aimed to contribute to the literature studies and to give ideas to researchers and practitioners.

Key: Innovative Work Behavior, Person-Organization Fit, Innovative Behavior

Ozet
Kiiresellesmenin de etkisiyle hizli ve siirekli degisimlerin yasandigi giinlimiiz sartlarinda
isletmelerin varligin1 devam ettirebilmesi ve rekabet giicii elde edebilmesi acisindan yenilikgilik
kavrami isletmeler i¢in bir zorunluluk haline gelmistir. Her ne kadar yenilik¢ilik 6rgiitsel diizeyde
bir olgu olsa da isletmelerin yenilik¢i olabilmelerinin sartlarindan biri, biinyesinde barindirdig:
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calisanlarin is yapis sekillerinde siirekli yenilik aramalari, baska bir ifade ile yenilik¢i davranig
gostermeleridir. Yenilik¢i is davranisi isletme calisanlarinin yeni fikirler, yeni iirlinler, yeni
stiregler ve yeni yontemler {iretmesini amaglayan bireysel davranislar olarak tanimlanmaktadir.
Yenilik¢i is davranisi sadece bireysel yenilik davraniglartyla sinirli kalmaz, bunu yaninda tiim
isletme diizeyinde yeniligin olusturulmasini ve uygulanmasini da kapsamaktadir. Isletmelerde
uyum konusu gerek akademisyenlerin gerekse uygulayicilarin ilgisini ¢ekmekte ve alan yazini
incelendiginde kisi-is uyumu, kisi-grup uyumu, kisi-¢evre uyumu ve kigi-yonetici uyumu gibi
farkli uyum degiskenleri ile ilgili ¢alismalara sik¢a rastlanmaktadir. Bu calismada kisi-Orgiit
uyumu degiskeni ele alinacaktir. Orgiitsel davranis alan yazini incelendiginde, ¢alisanlarin drgiitle
uyumlu olmasi tiim siireglerde katilimini olumlu etki etmekte ve yenilik¢i davranmaya yonelik
algisin1 da giliclendirmektedir. Buradan hareketle, kisi-Orgiit uyumunun yenilik¢i is davranisi
tizerindeki etkisini belirlemek amaciyla, Diizce’de faaliyet gosteren iiretim isletmelerinde gorev
yapan mavi yakali 320 katilimcidan yiiz yiize anket yontemiyle elde edilen veriler regresyon
teknigi ile analiz edilmistir. Arastirma sonucuna gore, kisi-orgiit uyumunun yenilikgi is davranisi
tizerinde anlamli bir etkiye sahip oldugu ortaya konmustur. Ayrica bu ¢aligma ile alan yazini
calismalarina katki saglanmasi, aragtirmact ve uygulayicilara da fikir vermesi hedeflenmistir.

Anahtar Sozciikler: Yenilik¢i Is Davranisi, Kisi-Orgiit Uyumu, Yenilik¢i Davranis.
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Abstract

This study has been prepared to contribute to the discussions on how to take a global position
against global warming and climate change, which have become an international problem, what
kind of measures should be taken and put into practice, and how international policies should be
shaped. The study aims to explain the work of supranational powers on climate change and the
restructuring of the universe we live in in the face of this change. It aims to bring new proposals
for the activities of NGOs by focusing on how non-governmental actors (NGOSs) such as science,
environment, culture and large industrial communities influence and should influence national
policies in global forms related to climate change as opposed to governments. In addition, it aims
to explain the views on the support that the media should give to NGOs in order to influence the
policies of nation states and force cooperation in the international arena for climate change, and
what the role they should play and should play in this regard. As a result, this study includes some
analyzes to evaluate and explain the impact of NGOs on the course of global climate policies.

Keywords: NGOs, Climate Change, Civil Society, Globalisation.

Ozet

Bu calisma, uluslararasi bir sorun haline gelen kiiresel 1sinma ve iklim degisikligine kars1 kiiresel
anlamda nasil bir konum alinacagini, ne tiir tedbirler alinip uygulanmaya koyulmasi konusunda
yapilan tartismalart ve uluslararast politikalarin nasil sekillenmesi gerektigine dair yapilan
tartismalara katki yapmak i¢in hazirlanmigtir. Caligsma, iklim degisikligi ve yasadigimiz evrenin
bu degisim karsisinda yeniden yapilandirilmas: konusunda ulusiistii giliglerin caligmalarini
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aciklamay1 hedeflemektedir. Bilim, ¢evre, kiiltiir ve biiyiik endiistri topluluklar1 gibi hiikiimet dig1
aktorlerin (STK) hiikiimetlerin aksine iklim degisikligi ile ilgili kiiresel formlarda ulusal
politikalar1 nasil etkilediklerini ve etkilemeleri gerektigine odaklanarak STK’larin faaliyetlerine
yonelik yeni Oneriler getirmeyi amaglamaktadir. Bunun yaninda iklim degisikligine yonelik olarak
ulus devletlerin politikalarini etkilemek ve uluslararasi alanda is birligine zorlamak i¢in STK’lara
medyanin vermesi gereken destegi ve bu anlamda oynadig1 ve oynamasi gereken roliin ne olmast
gerektigi konusuna yonelik goriisleri agiklamayr hedeflemektedir. Sonug¢ olarak bu g¢alisma
STK’larmin kiiresel iklim politikalarinin seyri konusundaki etkisini degerlendirmek ve agiklamak
icin bir takim analizleri icermektedir.

Anahtar Kelimeler: STK, Iklim Degisikligi, Sivil Toplum, Kiiresellesme.
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Abstract

Aging is expressed as a relatively complex phenomenon and therefore it may differ in socio-
cultural terms (Konda, 2020). With this, The World Health Organization (WHO) classifies aging
in three groups; youngest-old (65-74 years), middle-old (75-84 years) and oldest-old (85 years and
over) (Salik, 2017). And in this study, the seniors’ classification is evaluated based on WHO
criteria.

Today, the Internet is used by all age groups, including also the seniors, in every field such as
health, economy, security, transportation, banking, shopping, communication, industry, etc.
(DeloitteDigital, 2021;Hasgiil,2021;TUIK,2022). Internet usage offers mental, physical and
functional benefits to senior consumers, during active aging. Internet is informative for them. And
it provides the seniors to do their activities easily in many areas as money transfers, payments,
shopping, cultural activities etc. (Karadag, 2022). According to these, the research question of

4 The study covers the data which were collected in istanbul city within the scope of TUBITAK 1001 Project No.
119K945. We thank to TUBITAK-SOBAG.
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that study is formed as; “Is there any difference on online shopping of consumers, aged 65+ in the
stage of active aging process?”” And the purpose of the research is to determine, whether there are
differences in the online shopping situation, purchase intention and purchasing behavior of 65+
consumers in active aging process according to their demographic characteristics (gender, age,
having a child, income). And to contribute the both marketing literature and digital businesses that
develop strategies for the senior consumer market. The research was conducted as quantitative
research method in the descriptive research type. The population of the research consists of 65+
Internet users in Turkey. The sampling is purposeful sampling that of non-random sampling
method (Kavak, 2013) The research data were collected by face-to-face survey method from 415
senior consumers, aged 65+, during the Covid-19 pandemic, on 21 June-26 October 2021. Chi-
square analysis, LSD analysis and T test were implemented for the difference tests of the
developed hypotheses. Discussion and conclusion have been indicated based on the findings.

Keywords: 65 years and over, active seniors, online shopping, quantitative research.
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Abstract

Capitalism, which is defined by many other words such as free market economy, capitalism,
rational economic production system, has emerged as a production style with mechanization and
industrialization. The capitalist system has been built on labor since the periods when it emerged
and developed. The first need of the system was the workforce, followed by the market and
consumer part. However, these developments have brought with it income injustice and inequality.
Over time, capitalism has become known as factually with the concepts of injustice and
exploitation. In order to eliminate the injustice and income distribution inequality that the capitalist
system has created in relation to workers or workers, some developments have emerged regarding
the implementation of social justice policies in the 20th century. After the idea of "let them do it"
led states to the economic crisis of 1929, the idea that it was not the right approach for states to
stay completely out of the economy became valid. Therefore, social state practices 2. After World
War 11, it rose and the welfare state became functioning. Social justice policies applied periodically
at different levels ensure that the rights of the employee are protected through the state. With the
introduction of policies related to social justice, some important steps have been taken to address
inequality and the working class has managed to obtain some rights. However, the problems such
as income distribution inequality, unemployment and migration that already exist around the world
show that there is no success in its entirety. In this study, after mentioning the meaning, historical
process and effects of capitalism on social structure, information is given about the concept of
social justice and discussed about the existence and effectiveness of social justice in the capitalist
system. In the light of the information obtained by the literature review, evaluation is made about
the relationship between the concepts of capitalism and social justice.

Keywords: Capitalism, Capitalist System, Social Justice, Justice, Social State.

Ozet

Serbest piyasa ekonomisi, sermayecilik, akilci iktisadi iiretim sistemi gibi daha pek ¢ok sozciikle
tanimlanmaya calisilan kapitalizm, makinelesme ve sanayilesme ile birlikte iiretim tarzi olarak
ortaya ¢ikmis bir sistemdir. Kapitalist sistem, ortaya ¢iktig1 ve gelistigi donemlerden itibaren emek
tizerine insa edilmis bir yap1 olusturulmustur. Sistemin ilk ihtiyaci is giicli olmus ardindan pazar
ve tiliketici kism1 gelmistir. Ancak bu gelismeler beraberinde gelir adaletsizligini ve esitsizligi de
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getirmistir. Zaman iginde kapitalizm, olgusal olarak adaletsizlik ve somiirii kavramlariyla birlikte
anilmaya baslanmistir. Kapitalist sistemin is¢i veya emekgei ile ilgili olarak ortaya cikardigi
adaletsizlik ve gelir dagilimi esitsizliginin giderilebilmesi i¢in 20. yiizyilda sosyal adalet
politikalarinin uygulanmas ile ilgili baz1 gelismeler ortaya ¢ikmistir. Bu dénemde “Birakiniz
yapsinlar” diisiincesinin devletleri 1929 ekonomik buhranina siiriiklemesi sonunda devletlerin
ekonomiden biitliniiyle uzak kalmasinin dogru bir yaklasim olmadig: fikri gegerlilik kazanmustir.
Bu nedenle sosyal devlet uygulamalar1 2. Diinya Savasindan sonra ylikselise gecmis, refah devleti
islerlik kazanmistir. Donemsel olarak farkli diizeylerde uygulanan sosyal adalet politikalari,
calisanin haklarinin devlet araciligiyla korunmasini saglar. Sosyal adalet ile ilgili politikalarin
uygulanmaya baslanmasiyla esitsizligin giderilmesi adina bazi énemli adimlar atilmais, is¢i sinift
baz1 haklar elde etmeyi basarmistir. Ancak halihazirda diinya genelinde var olan gelir dagilimi
esitsizligi, issizlik, go¢ gibi sorunlar biitiiniiyle basari saglanamadigini gostermektedir. Bu
calismada kapitalizmin anlami, tarihsel silireci ve toplumsal yapi1 {izerindeki -etkilerine
deginildikten sonra sosyal adalet kavram1 hakkinda bilgi verilmekte ve kapitalist sistemde sosyal
adaletin varlig1 ve etkinligi hakkinda tartisilmaktadir. Literatiir taramasi ile elde edilen bilgiler
1s1¢1nda kapitalizm ve sosyal adalet kavramlarinin iligkisi hakkinda degerlendirme yapilmaktadir.

Anahtar Kelimeler: Kapitalizm, Kapitalist Sistem, Sosyal Adalet, Adalet, Sosyal Devlet.
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Abstract

While political skill is defined as a social ability that includes establishing good relations with the
environment and adjusting its behaviours according to different situations in order to influence
other people, in a way that inspires honesty, trust and sincerity (Cingdz, 2013: 153); Impression
management, on the other hand, is expressed as the attempts of the individual to influence the
individuals around him with his behaviours, words and appearance (Riordan, Gross, & Maloney,
1994:715). Political skill and impression management tactics are related concepts. Political skill
aims to achieve individual goals, and employees often use impression management tactics to
achieve their goals. As the political skill levels of the employees increase, their tendency to use
impression management tactics also increases (Alga and Ozdemir, 2018:324).

The aim of the research is to examine the relationship between political skill and impression
management tactics by using the opinions of the employees. For this purpose, “Is there a
relationship between political skill and impression management tactics?” search for an answer to
the question. When the literature is examined, political skill and impression management it is seen
that many studies have been carried out. However, it is noteworthy that the number of studies
dealing with political skill and impression management tactics together is quite low in the
literature. In this context, it is thought that this research is important in terms of filling the gap in
the literature, examining the views of the employees on political skill and impression management
tactics together and revealing the relationship between them with an applied research. Considering
the increasing importance of political skill and impression management tactics defined in the
research for both managers and employees, it is thought that the research will contribute to the
literature.

The hypotheses of the research, in which the quantitative research method was used, were tested
by collecting data from 221 public employees in Aksaray. The 18-item “Political Skill Inventory”
developed by Ferris et al. (2005) and adapted into Turkish by Atay (2010) in order to measure the
political skill levels of the participants; In order to measure impression management tactics, the
22-item “Impression Management Scale”, developed by Bolino and Turnley (1999) and adapted
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into Turkish by Basim, Tatar and Sahin (2006), was used. IBM SPSS and AMOS statistical
package programs were used to analyze the data. The results of the research were resolved in to
findings and interpreted accordingly.

Keywords: Political Skill, Impression Management, Impression Management Tactics.

Ozet

Politik yeti, diger insanlar1 etkilemek i¢in dogruluk, giiven ve samimiyet uyandiran bigimde ¢evre
ile iyi iligskiler kurmay1 ve davraniglarini farkli durumlara gore ayarlayabilmeyi igeren sosyal bir
yetenek olarak tanimlanirken (Cingdz, 2013:153); izlenim yOnetimi ise, bireyin davranislariyla,
soyledikleriyle ve goriinlimiiyle ¢evresindeki bireyleri etkilemek amaciyla yaptigr girisimler
(Riordan, Gross ve Maloney, 1994:715) olarak ifade edilmektedir. Politik yeti ve izlenim yonetimi
taktikleri birbiri ile iliskili kavramlardir. Politik yeti bireysel amaglar1 gerceklestirme amaci tasir
ve c¢alisanlar da amaglarina ulasabilmek i¢in izlenim yonetimi taktiklerini siklikla kullanirlar.
Calisanlarin politik yeti diizeyleri arttik¢a izlenim yonetimi taktiklerini kullanma egilimleri de
artmaktadir (Alga ve Ozdemir, 2018:324).

Arastirmanin amaci ¢alisanlarin goriislerinden yararlanarak politik yeti ve izlenim yonetimi
taktikleri arasindaki iliskinin incelenmesidir. Bu amag¢ dogrultusunda “politik yeti ile izlenim
yonetimi taktileri arasinda iligski var midir?” sorusuna yanit aranmistir. Literatiir incelendiginde
politik yeti ve izlenim ydnetimine iliskin birgok arastirmanin yapildigr goriillmektedir. Ancak
literatiirde politik yeti ve izlenim yonetimi taktiklerini birlikte ele alan arastirmalarin sayisinin
olduke¢a az oldugu dikkat ¢ekmektedir. Bu baglamda calisanlarin politik yeti ve izlenim yonetimi
taktiklerine iliskin goriislerinin birlikte incelenmesi ve aralarindaki iligkinin uygulamali bir
arastirma ile ortaya konulmasi literatiirdeki boslugu doldurmasi agisindan bu aragtirmayi 6nemli
kildig1 diisiiniilmektedir. Arastirmada tanimlanan politik yeti ve izlenim yonetimi taktiklerinin,
hem yoneticiler hem de calisanlar agisindan artan 6nemi goz Onilinde bulunduruldugunda
arastirmanin literatiire katki saglayacag diistiniilmektedir.

Nicel arastirma yonteminin kullanildigi aragtirmanin hipotezleri Aksaray ilinde 221 kamu
calisanindan anket yoluyla veri toplanarak test edilmistir. Katilimcilarin politik yeti diizeylerini
O0lcmek amaciyla Ferris ve arkadaglar1 (2005) tarafindan gelistirilerek, Atay (2010) tarafindan
Tirk¢e’ye uyarlanan 18 maddelik “Politik Yeti Envanteri”; izlenim yonetimi taktiklerini 6lgmek
amaciyla ise Bolino ve Turnley (1999) tarafindan gelistirilen ve Tiirk¢e'ye Basim, Tatar ve Sahin
(2006) tarafindan uyarlanan 22 maddelik “Izlenim Yonetimi Olgegi” kullamilmustir. Verilerin
analizinde IBM SPSS ve AMOS istatistik paket programlar1 kullanilmistir. Arastirma sonuglari
bulgular haline doniistiirilerek yorumlanmustir.

Anahtar Kelimeler: Politik Yeti, izlenim Yo6netimi, Izlenim Yonetimi Taktikleri.

-102 -



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Effects of Social Responsibility Practices on the Brand Image, Brand
Awareness and Brand Loyalty of Sponsor Businesses: A Study of Sports
Clubs
Sosyal Sorumluluk Uygulamalarinin Sponsor Isletmelerin Marka imaj,
Farkindalig1 ve Sadakatine Etkileri: Spor Kuliipleri Uzerine Bir Arastirma

Assoc. Prof. Suat BEGEC

University of Turkish Aeronautical Association
suat begec@yahoo.com
0000-0001-8319-9286

Dr. Ali KURTULAN

University of Turkish Aeronautical Association
kurtulanali74@gmail.com
0000-0003-2512-0263

Abstract

The aim of this study is to examine the effects of social responsibility practices carried out with
the cooperation of business and sports club on brand image, brand awareness and brand loyalty,
and the mediating role of the sports club’s image in this effect. The research is derived from thesis
and population consists of supporters of four business and sports clubs operating in the food sector
and taking part amongst the 16 teams in the Turkish Basketball Super League. The research sample
was chosen using a stratified sampling method and consists of 1.865 questionnaires were applied.
The survey was conducted using to face interviews. The findings, can assists in planning common
social responsibility projects, giving ideas and guidance to those business and sports clubs trying
to improve the perception of their brand image, comparing the study results with those of previous
studies in this field and testing them, and providing a general evaluation opportunity for future
studies.
Keywords: Brand Awareness, Brand Loyalty, Brand Image, Corporate Social Responsibility,
Social Responsibility, Sports Club Image.

Ozet
Bu ¢alismanin amaci, isletme ve spor kuliibii is birligi ile yiiriitiilen sosyal sorumluluk
uygulamalarinin marka imaji, marka farkindaligi ve marka sadakati tizerindeki etkilerini ve bu
etkide spor kuliibii imajinin araci roliinii incelemektir. Arastirma tezden tiiretilmistir. Evren, gida
sektoriinde faaliyet gosteren ve Tiirkiye Basketbol Siiper Ligi'nde 16 takim arasinda yer alan dort
1s ve spor kuliibliniin taraftarlarindan olugsmaktadir. Arastirmada tabakali 6rnekleme yontemi
kullanilmis ve 1.865 anket uygulanmistir. Anketler yiiz yiize gorligme yontemiyle
gerceklestirilmistir. Elde edilen bulgularin, ortak sosyal sorumluluk projelerinin planlanmasina,
marka imaj1 algisin1 gelistirmeye calisan is ve spor kuliiplerine fikir ve rehberlik saglanmasina,
arastirma sonuglarinin bu alanda daha 6nce yapilmis ¢alismalarla karsilastirilmasina ve test
edilmesine yardimci olabilecegi ve gelecekteki ¢alismalar i¢in genel bir kiymetlendirme firsati
sunabilecegi degerlendirilmektedir.
Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Marka Farkindaligi, Marka Imaji, Marka
Sadakati, Spor Kuliibii Imaj1, Sosyal Sorumluluk.
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Abstract

The objective of this research is to clarify the way in which the Prisma methodology is used in
Social Science Research. An attempt to systematically review the literature is a staminal
instrument for synthesizing valid data in an appropriate and reliable way, triage empirical proof
that fulfills pre-established eligibility standards, and response certain research inquiries for
decision makers. Compared with other methods of dissection of the literature, a scientific attempt
Is based on obvious and methodical methods which increase the reliability of indications and
minimize bias. (1) obviously defined goals; (2) eligibility of criteria; (3) availability of the results;
(4) a methodical presentation and summary of the features and results of the included studies.
Process includes item checklist, and a flow diagram. Although it has roots in Sanitarian fields,
PRISMA is sufficiently available to be applied in all methodological research. This method
provides a transparent and reproducible process to quantify research and verify research in the
social sciences.

Keywords: Methodology, Prisma, Social Sciences
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Abstract

The warm relations between Uzbekistan and Turkey, which started with the independence of
Uzbekistan, unfortunately did not continue as it started after the first years. The deteriorated
political relations also negatively affected the economic relations. After the death of Islam
Karimov in 2016, a new process started with the new President of Uzbekistan, Sevket Mirziyoyev.
In this process, political relations with Uzbekistan, which we define as a sister country, were
restored, and the improved political relations led to the development of economic relations.
Especially after 2017, the commercial relations between Turkey and Uzbekistan have increased
considerably compared to the previous period. The establishment of the High Level Strategic
Cooperation Council (YDSK) and the signing of the Preferential Trade Agreement between our
country and Uzbekistan will contribute to the achievement of the foreign trade volume of 5 billion
dollars, which is determined as the target of increasing the investments of Turkish businessmen,
in a very short time. Today, Turkiye is among the top 5 countries to which Uzbekistan exports the
most.

Keywords: Turkiye, Uzbekistan, investment, trade, political relations, economic relations.

Ozet

Ozbekistan ve Tiirkiye arasinda Ozbekistan’in bagimsizlig1 ile baslayan sicak iliskiler, ne yazik ki
ilk y1llardan sonra bagladig1 gibi devam etmemistir. Bozulan siyasi iligkiler, beraberinde ekonomik
iliskileri de olumsuz etkilemistir. 2016 yilinda Islam Kerimov'un oliimiiniin ardindan
Ozbekistan’m yeni Cumhurbaskan1 Sevket Mirziyoyev ile yeni bir siire¢ baslamistir. Kardes iilke
olarak tanimladigimiz Ozbekistan’la bu siirecte siyasi iliskiler tekrar eski halini almis, diizelen
siyasi iliskiler, beraberinde ekonomik iliskilerin de gelismesini saglamistir. Ozellikle 2017
yilindan sonra Tiirkiye ile Ozbekistan ticari iliskileri dnceki déneme gore oldukga fazla artmustir.
Ulkemizle Ozbekistan arasinda Yiiksek Diizeyli Stratejik Isbirligi Konseyi (YDSK) kurulmasi ve
Tercihli Ticaret Anlagsmasi’nin imzalanmasi, Tiirk isadamlarinin yatirimlarini arttirmasi hedef
olarak belirlenen 5 milyar dolar’lik dis ticaret hacmine ¢ok kisa siirede ulasilmasina katki
saglayacaktir. Giiniimiizde Tiirkiye, Ozbekistan’mn en ¢ok ihracat yaptig ilk 5 iilke arasinda yer
almaktadir.

Anahtar Sézciikler: Turkiye, Ozbekistan, yatirim, ticaret, politik iliskiler, ekonomik iliskiler.
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Abstract

Although cryptocurrency, which emerged as an alternative to classical money with the
development of technology, attracted the attention of consumers, it is seen that there are complaints
too about cryptocurrency. In this study, it is aimed to examine the online complaints made by
cryptocurrency users. In this context, a total of 160 complaints submitted between 30 March and
30 September 2022 by cryptocurrency users on the website www.sikayetvar.com, one of the online
complaint platforms, were handled. The data of online complaints were analyzed by content
analysis using qualitative research methods. According to the analysis findings, it was seen that
complaints about cryptocurrency were mainly caused by money transfer transactions, withdrawals,
account restrictions, and inadequacy of system infrastructure. In order to realize the necessary
regulations that will pave the way for the cryptocurrency system, it is essential to pay attention to
the complaints expressed by the users and to take solution-oriented steps towards this. Finally, it
is aimed that this study will contribute to the literature, with the limited number of studies
investigating online complaints of users about cryptocurrencies.

Keywords: Finance, Cryptocurrency, Online Complaint, Customer Complaint Management.
Ozet

Teknolojinin gelisimi ile birlikte klasik paraya alternatif olarak ortaya ¢ikan kripto para, tiiketiciler

tarafindan ilgi gormesine ragmen kripto parayla ilgili sikdyetlerin de olustugu goriilmektedir. Bu

caligmada, kripto para kullanicilarin yapmis oldugu ¢evrimici sikdyetlerin incelenmesi
amaglanmaktadir. Bu baglamda, ¢evrimigi sikayet platformlarindan biri olan www.sikayetvar.com
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adli internet sitesindeki kripto para kullanicilarin 2022 yil1 30 Mart-30 Eyliil aylar1 arasinda iletilen
toplam 160 sikdyet ele alinmistir. Cevrimigi sikayetlerin verileri, nitel aragtirma yontemi
kullanilarak igerik analiz ile incelenmistir. Analiz bulgularina gore, kripto para ile ilgili
sikayetlerin agirlikli olarak para transfer iglemleri, para ¢ekme islemleri, hesap kisitlamalar1 ve
sistem alt yapisinin yetersizliginden kaynaklandig1 goriilmiistiir. Kripto para sisteminin oniinii
acacak gerekli diizenlemeleri gergeklestirebilmek icin kullanicilar tarafindan ifade edilen
sikdyetlerin 6nemsenmesi ve buna yonelik ¢6ziim odakli adimlarin atilmasi 6nem arz etmektedir.
Son olarak kripto para ile ilgili kullanicilarin ¢evrimigi sikayetlerini arastiran ¢alismalarin sinirl
olmastyla bu ¢caligmanin literatiire katki1 saglamasi hedeflenmektedir.

Anahtar Kelimeler: Finans, Kripto Para, Cevrimigi Sikayet, Miisteri Sikayet Yonetimi.
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Abstract

‘DigiComp’ abbreviated project “Increasing Digital Competencies for Digital Immigrants:
Combating Digital Divide and Digital Social Inequality” funded within the scope of Erasmus+
Program Adult Education Strategic Partnerships action carried out by Turkish National Agency
aims to provide a satisfactory experience, especially to adults with intellectual and secondary
education, who are in the category of digital immigrants, to use information and communication
technologies effectively and to increase their quality of life, as well as to provide them with the
skills to gain an advantageous position in terms of individual opportunity and risk management in
digital environments. This study aims to qualitatively and quantitatively evaluate the first part of
the training seminars titled "Digital Competence Model and Guidance” held under the
management of Erciyes University. In this framework, it has been found that the first part of the
digital immigrant category, which was held between 19.07.2022 and 29.07.2022 in 9 sessions and
covers adults at low and secondary education levels, has the necessary competence in terms of
project objectives and expected results.

Keywords: DigiComp, Multiplier Events, Digital Immigrants, Digital Literacy.

Ozet

Tiirkiye Ulusal Ajansi tarafin yiiriitiilmekte olan Erasmus+ Programi Yetiskin Egitimi Stratejik
Ortakliklar eylemi kapsaminda finanse edilen DigiComp kisa adiyla “Dijital Go¢menler i¢in
Dijital Yeterlilikleri Artirma: Dijital Boliinme ve Dijital Sosyal Esitsizlikle Miicadele” projesi
dijital gogmen kategorisinde yer alan 6zellikle diisiin ve orta egitim diizeyine sahip yetiskinlere
enformasyon ve iletisim teknolojilerini efektif bir sekilde kullanmalarin1 ve yasam kalitelerini
artirmalarin1 saglayacak ¢oziimler sunarak tatmin edici bir deneyimi yaninda dijital ortamlarda

-108 -



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

bireysel firsat ve risk yonetimi agisindan avantajli bir duruma gelme becerilerini kazandirmay1
amaclamaktadir. Bu calisma projenin “Dijital Yetkinlik Modeli ve Rehberligi” isimli egitim
seminerlerinin Erciyes Universitesi yonetiminde gerceklestirilen ilk boliimiinii niteliksel ve
niceliksel agidan degerlendirmeyi amaglamaktadir. Bu ¢ergevede 19.07.2022-29.07.2022 tarihleri
arasinda 9 oturum halinde gergeklestirilen ve dijital gogmen kategorisinin diisiik ve orta egitim
kademelerindeki yetiskinleri kapsayan ilk boliimiin proje amaclari ve beklenen sonuglari
bakimindan gerekli yeterlilige haiz oldugu bulgulanmistir.

Anahtar Kelimeler: DigiComp, Cogaltict Etkinlikler, Dijital Go¢menler, Dijital Okuryazarlik.
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Online Violence against Women Journalists in Central Asia

Assoc.Prof.Dr. Elira TURDUBAEVA
University of Central Asia & International Ala-Too University, Kyrgyzstan
eliraturdubayeva@gmail.com

Victoria ORAZOVA
OSCE Academy Bishkek

Abstract

This research' studies online violence against female journalists in four countries in Central Asia
(Kazakhstan, Kyrgyzstan, Tajikistan and Uzbekistan)>.

The data were collected through three different methods:

a. Online survey
b. In-depth interviews
c. Focus group discussion

a. Online Survey

The questionnaire on online violence against female journalists developed by Julie Posetti' was
adapted to the Central Asia context. Due to ethical considerations, many questions were optional.
Some questions also allowed the selection of numerous answers to be able to gather multiple
experiences. The questionnaire was translated into local languages (Kazak, Kyrgyz, Tajik and
Uzbek) and Russian. The online survey platform Qualtrics was used.

Respondents in the online survey were selected using a quota sample based on quantity, type
(printed, electronic, online), form of ownership (state, private, public, partisan, civil, blogger,
freelancer), language, geography (urban, rural) media.

Database with lists and contact details of media in the Central Asian countries was created. To
avoid illegitimate or counterfeit responses and ensure data integrity, the survey was distributed
digitally via the closed networks of The OSCE Academy-Bishkek and their research collaborates,
OSCE Field Offices in the four countries, civil society organizations focused on media
development and groups of professional journalists.

The survey was conducted from April to July 2022. 268 respondents filled out the online
questionnaire from the four countries: Kazakhstan - 88, Kyrgyzstan - 80, Uzbekistan - 73,
Tajikistan - 27. The data was then subjected to quantitative analysis.

5> The research initially aimed at including women journalists from Turkmenistan as well, however, given the strict
limitations for local journalists and freedom of speech in this country together with the frequent cuts of Internet,
no access to female journalist was possible.
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b. In depth-interviews

Semi-structured interviews were conducted to 8 key-informants, female journalist who were
subjected to online violence: Kazakhstan — 2, Kyrgyzstan — 3, Uzbekistan - 3. Unfortunately,
despite the efforts to include women journalists from Tajikistan, this was not possible because no
female journalists in Tajikistan wanted to participate.

c. Focus group discussion

A focus group discussion was conducted in Bishkek (Kyrgyzstan) on the 22 of July 2022 with 9
participants: Kyrgyzstan (3), Kazakhstan (3) and Uzbekistan (3), women journalists who were
subjected to online violence. At the beginning, preliminary research results were presented. After
the presentation Q&A session started on preliminary research results. Then the focus group
discussion started which lasted for 2 hours where each participant shared with their experiences of
online violence and participated in discussion about online violence in each Central Asian country
and provided recommendations to solve this problem.

The findings shared in this report reflect the input of the 268 respondents that completed the
survey, 8 female journalist (key-informants) interviewed and the analysis of the focus group
discussion.

-111-



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

What Do Social Media Phenomenons Tell By Their Daily Life Shares?

Sosyal Medya Fenomenleri Giindelik Hayat Paylasimlar1 Uzerinden Ne Séyler?
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Ress.Asist. Ceyhun BAGCI
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0000-0001-5282-2653

Abstract

Information sources of the majority of young people who do not read in the field of history, culture
and art and do not know the discourse and actions of today's and historical main characters are the
internet, social media agencies and social media phenomena. In this context, the content producers
in the social media followed also undertake the mission of being ‘opinion leader' for the young
people. The target audience of the narratives in these media is the youth, following the phenomena
for different reasons such as getting news, having fun and acquiring information. The preference
of the vast majority is social media phenomena that produce entertainment-based content and
attract attention with approximately 10 million followers. In such an environment, what
phenomena say, what they do and the way they make sense of life preclude many teachings and
play a vital role in creating meaning maps for young people. Studies carried out in this context are
important in terms of revealing the activities of such an important perpetrator who shapes the way
young individuals make sense of life. In the study, discourse analysis was applied as a prominent
research method in qualitative research focusing on the diversity and variability of meaning.
Within the scope of the research; the most watched YouTube video contents from 3 social media
phenomena with the highest number of subscribers on YouTube in Turkey, Enes Batur (15.7
million subscribers), Orkun Isitmak (10 million subscribers) and Ali Abdiisselam Yilmaz (Deli M1
Ne?) (8.1 million subscribers) were analyzed within the framework of van Dijk's critical discourse
analysis model. In this way, it has been possible to analyze at the point of representation of the
actions expressed and conducted over the routines of daily life, which has a very important effect
on ideological reproduction and where discourse is reconstructed.

Keywords: Social Media, Social Media Phenomena, Youtuber, Discourse Analysis.

Ozet
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Tarih, kiiltiir ve sanat alaninda okuma yapmayan, giiniimiiz ve tarihi temel karakterlerin sdylem
ve eylemlerini bilmeyen genclerin biiyiik cogunlugunun bilgi kaynaklarini internet mecrasi, sosyal
medya ajanslar1 ve sosyal medya fenomenleri olusturmaktadir. Bu kapsamda takip edilen sosyal
medyadaki igerik iireticiler ayn1 zamanda genclerin ‘kanaat onder’ligini de iistlenmektedir. Bu
mecralardaki anlatilarin hedef kitlesi gencler, haber almak, eglenmek, bilgi edinmek gibi farkli
nedenlerle fenomenleri takip etmektedir. Biiylik cogunlugun tercihi, eglence merkezli igerik iireten
ve yaklasik 10 milyonluk takip oraniyla dikkat ¢ceken sosyal medya fenomenleridir. Boyle bir
ortamda fenomenlerin ne sdyledigi, ne yaptig1 ve hayati anlamlandirma bigimleri bir¢ok dgretinin
Oniine gecmektedir ve genglerin anlam haritalari1 olusturmasi noktasinda hayati bir rol
oynamaktadir. Bu kapsamda yapilan ¢alismalar, geng bireylerin hayat1 anlamlandirma bigimlerini
sekillendiren boylesi onemli bir failin faaliyetlerinin ortaya konulmasi agisindan Onemlidir.
Calismada, anlamin gesitliligine ve degiskenligine odaklanan, nitel arastirmalarda one ¢ikan bir
arastirma yontemi olarak soylem analizi uygulanmistir. Arastirma kapsaminda da; YouTube
Tiirkiye’de en ¢ok abone sayisina sahip 3 sosyal medya fenomeni Enes Batur (15.7 milyon abone),
Orkun Isitmak (10 milyon abone) ve Ali Abdiisselam Yilmaz’in (Deli Mi Ne?) (8.1 milyon abone)
en fazla izlenen YouTube video igerikleri, van Dijk’in elestirel sdylem ¢oziimlemesi modeli
cercevesinde incelenmistir. Bu sayede, ideolojik yeniden iiretimde ¢ok dnemli bir etkiye sahip ve
sOylemin yeniden insa edildigi alan olarak giindelik hayat rutinleri {izerinden sdylenen ve yapilan
eylemlerin temsili noktasinda analiz yapma imkani bulunmustur.

Anahtar Kelimeler: Sosyal Medya, Sosyal Medya Fenomenleri, Youtuber, Sylem Analizi.
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Who Conducts the Orchestra: A Shared Responsibility of Parents, Teachers
and Pedagogues in Children's Education

Orkestray1 Kim Yonetiyor: Cocuklarin Egitiminde Ebeveynlerin, Ogretmenlerin ve
Pedagoglarin Ortak Sorumlulugu
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Abstract

Studies show that students whose parents are actively involved in their educational life do better
with regards to education, jobs, health and economy, and they usually lead a life away from
criminality. However, lack of parental involvement in children’s education is a common problem
in many countries. Teachers and pedagogues are key when it comes to engaging parents in their
children’s social and cultural education in school, but they lack useful methods to succeed in doing
it. At the same time, parents are not aware of the importance of their active involvement in their
children’s school lives. The EU funded Erasmus + project ‘Who Conducts the Orchestra? A Shared
Responsibility of Parents, Teachers and Pedagogues in Children’s Education’ (WCO) aimed to
create awareness of parents’ importance in children’s school life and develop concrete methods to
improve home-school collaboration. The current presentation is intended to disseminate the
successfully completed Erasmus + project WCO and its resources. More specifically, it will focus
on background to the project, its objectives, the project consortium, the WCO journey and the
resources created.

Key words: Children’s Education, Parental Involvement, Home-School Collaboration.

Ozet

Arastirmalar, ebeveynleri egitim hayatinda aktif olarak yer alan dgrencilerin egitim, is, saglik ve
ekonomi konularinda daha basarili olduklarin1 ve genellikle sugtan uzak bir yasam siirdiiklerini
gostermektedir. Bununla birlikte, ¢cocuklarin egitimine ebeveyn katiliminin olmamasi birgok
iilkede yaygin bir sorundur. Ebeveynleri ¢cocuklarinin okuldaki sosyal ve kiiltiirel egitimine dahil
etme konusunda 6gretmenler ve pedagoglar kilit kisilerdir, ancak bu konuda basarili olmalar1 igin
kullanabilecekleri yontemler yetersiz kalmaktadir. Ayn1 zamanda, ebeveynler de cocuklarinin okul
yasamlarina aktif katilimlarinin 6neminin farkinda degillerdir. AB tarafindan finanse edilen
Erasmus + projesi 'Orkestrayr Kim Yonetiyor? Cocuklarin Egitiminde Ebeveynlerin,
Ogretmenlerin ve Pedagoglarin Ortak Sorumlulugu” (WCO), ebeveynlerin ¢ocuklarin okul
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yasamindaki 6nemi konusunda farkindalik yaratmay1 ve ev-okul isbirligini gelistirmek i¢in somut
yontemler gelistirmeyi hedeflemistir. Bu sunumun temel amaci, basariyla tamamlanmis olan WCO
projesini ve proje kapsaminda iiretilen kaynaklar1 yaymaktir. Sunumda, projenin gerekgesi ve
dayandig teori, hedefleri, proje ortaklari, WCO yolculugu ve proje kapsaminda iiretilen kaynaklar
ayrintili olarak anlatilacaktir.

Anahtar Kelimeler: Cocuk Egitimi, Ebeveyn Katilimi, Ev-Okul Isbirligi.
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Abstract

In addition to superpowers, emerging powers and developing countries have been using foreign
aid as a foreign policy tool, especially in the last decades. Some non-western developing countries
have been contributing to world development by providing official development assistance (ODA)
within the context of South-South Cooperation. Existing studies have analyzed and compared the
motivation and preferences of the donor countries such as Turkey, China, India, and Brazil.
However, the emerging donors are not limited to those countries but include Qatar, Saudi Arabia,
and Azerbaijan. Among those countries, Turkey has been providing foreign aid since the 1990s
and even ranked as one of the top donors. Studies show that cultural and historical factors are the
main motivators of Turkish aid. Azerbaijan’s experience in aid-giving is relatively new. OECD
recorded Azerbaijan’s aid experience since the 2010s, but its contribution to world development
has been growing. While there are studies that compare the aid preferences of emerging donors,
almost none of the studies have compared the aid preferences of Turkey and Azerbaijan. However,
these two countries have cultural similarities that could be reflected in their aid policies. What are
the similarities and divergences between Turkish and Azerbaijani aid? How do their aid-giving
preferences differ from each other? This study aims to explore if the two countries have similarities
in aid giving based on their cultural and historical similarities. With this aim, this study uses
descriptive analysis, focusing on and comparing the regional, sectoral, and recipient distribution
of Turkey’s and Azerbaijan’s foreign assistance.

Keywords: Aid Preferences, Foreign Aid, Aid Policies, Turkish Foreign Aid, Azerbaijani
Foreign Aid.
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Creating Your Own Brand in Entrepreneurship? Buy Franchising?

Girisimcilikte Kendi Markan1 Yaratmak mi1? Franchising Almak mi?
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Abstract

In today's world, there are products, services, insurance, etc. that will meet the needs of people.
Applications are activities that a business offers to its customers. In order for a business to come
into existence, it needs an entrepreneur. Businesses have important purposes such as keeping the
economies of their states alive and thus contributing to the level of welfare. They try to make this
sustainable with the employment they provide and the economy plans they implement. In the
changing conjuncture, traditional methods are now leaving their place to more dynamic and
innovative paradigms. Entrepreneurs are now trying to take their place in the economic arena and
protect these places with more practical, contemporary and innovative methods by adapting
scientific achievements to their own fields of action. What the new generation entrepreneurs will
offer us does not seem very uncertain in this space age. Metaverse glasses, technological gadgets
suitable for various eras; these will reach people through entrepreneurs. The aim of this study is to
seek an answer to this question, whether it is more profitable and satisfying by franchising or
establishing a business with a brand new name. In this study, who is the entrepreneur, what is
franchising, the concepts mixed with franchising, the sectoral view of franchising, what are the
perspectives of people on franchising and a new brand or business, what kind of path should the
entrepreneur follow in this period of giant brands? It has been tried to find answers to such
questions by making use of the studies in the literature.

Keywords: Franchising, entrepreneur, creating your own brand.

Ozet

Gilinlimiiz diinyasinda insanlarin ithtiyacini karsilayacak {iriin, hizmet, sigorta vb. uygulamalar bir
isletmenin miisterilerine sundugu aktivitelerdir. Bir igletmenin meydana gelebilmesi i¢in bir
girisimciye ihtiyaci vardir. Isletmeler devletlerinin ekonomilerini canli tutma, bdylelikle refah
diizeyine katki saglama gibi 6nemli amaglara sahiptir. Bunu sagladig istthdam ve uyguladigi
ekonomi planlartyla siirdiiriilebilir kilmaya c¢alisirlar. Degisen konjonktiirde artik geleneksel
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yontemler, yerlerini daha dinamik ve yenilik¢i paradigmalara birakmaktadir. Girigimeiler, artik
bilimsel kazanimlar1 da kendi hareket sahalarina uyarlayarak daha pratik, ¢cagin gereklerine uygun
ve yenilik¢i yoOntemlerle ekonomik arenada yerlerini almaya ve bu yerleri korumaya
caligmaktadirlar. Yeni nesil girisimcilerin bizlere neyi sunacagi bu uzay ¢aginda ¢ok da belirsiz
gorinmemektedir. Metaverse gozliikleri, ¢esitli ¢aga uygun teknolojik aletler; bunlar insanlara
girisimciler sayesinde ulagacaktir. Bu ¢alismanin amaci, franchising alarak mi1 yoksa yepyeni bir
isimle is kurarak m1 daha karli ve tatmin edici olunur bu soruya cevap aramaktir. Bu ¢alismada
girisimci kimdir, franchising nedir, franchising ile karistirilan kavramlar, franchisinge sektorel
bakis, insanlarin franchisinge ve yeni bir markaya ya da isletmeye bakis agilar1 nelerdir, dev
markalarin bulundugu bu dénemde girisimci nasil bir yol izlemelidir? gibi sorulara literatiirdeki
calismalardan yararlanilarak yanitlar aranmaya ¢alisiimistir.

Anahtar Kelimeler: Franchising, girisimci, kendi markan1 yaratmak.
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A New Support Model for KOSGEB in the Process of Branding and
Institutionalization of Small and Medium Sized Enterpiises

Kiiciik ve Orta Olgekli Isletmelerin Markalasma ve Kurumsallasma Siirecinde
KOSGEB I¢in Yeni Bir Destek Modeli

Dr. Tayfur EGE
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Abstract

The aim of this study is to propose a new support model for KOSGEB, which is a public institution
established to support SMEs, for the process of Branding and Institutionalization of SMEs. First
of all, existing support programs of KOSGEB were examined. Then, the academic studies in the
literature related to the support programs were examined. After observed problems during the
process and the results of the academic studies are evaluated together, it has been concluded that
a new KOSGEB support model proposal that will make a radical change in the support program
process will be much more beneficial for SMEs. The target of the new support program should
aim to create 81 national and 81 international brands in 81 provinces every year. The new support
program, which | call the Branding and Institutionalization Support Program, the sectors to be
supported in each province should be determined first and only SMEs in the specified sector should
be supported with this program. The selection of SMEs to be supported in the specified sectors
should be made by a software with the determined scoring criteria. An invitation for the new
support program should be sent to the companies selected by the software. At least 2 academicians
who are experts in branding and institutionalization should be assigned to each of the SMEs that
want to benefit from the program. In the new Support program, a project preparation committee
should be established as a result of bringing SME Owners/Managers, Academicians and KOSGEB
SME Experts together. The roadmap for the branding and institutionalization of SMEs should be
determined by this commitee. Moreover project expense items should be determined by obtaining
the approval of each member of the committee. Thus, KOSGEB will not only support SMEs
financially, but will also guide SMEs with academicians and SME Experts.

Keywords: KOSGEB, Branding, Institutionalization

Ozet

Bu c¢alismanin amaci, KOBI'leri desteklemek amaciyla kurulmus bir kamu kurulusu olan
KOSGEB'e KOBI'lerin Markalasmas1 ve Kurumsallagmasi siirecinde yeni bir destek modeli
Onerisi sunmaktir. Calismada ilk olarak KOSGEB'in mevcut destek programlari incelenmis
ardindan destek programlariyla ilgili literatiirdeki akademik caligmalar incelenmistir. Siiregte
gozlemlenen problemler ve akademik calismalarin sonuglar birlikte degerlendirildiginde, destek
programi siirecinde kokli bir degisiklik yapacak yeni bir KOSGEB destek modeli 6nerisinin
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KOBI'ler i¢in ¢ok daha faydal1 olacag: kanaatine varilmistir. Yeni destek programinin hedefi, her
yil 81 ilde 81 ulusal ve 81 uluslararasi marka yaratmayi hedeflemelidir. Markalagsma ve
Kurumsallasma Destek Programi adimi verdigim yeni destek programi, oncelikle her ilde
desteklenecek sektorler belirlenmeli ve bu programla sadece belirtilen sektdrdeki KOBI'ler
desteklenmelidir. Belirlenen sektdrlerde desteklenecek KOBI'lerin segimi, belirlenen puanlama
kriterlerine sahip bir yazilim tarafindan yapilmalidir. Yazilim tarafindan segilen firmalara yeni
destek programi igin davetiye gonderilmelidir. Programdan yararlanmak isteyen KOBI'lerin her
birine markalagsma ve kurumsallagsma konusunda uzman en az 2 akademisyen goérevlendirilmelidir.
Yeni Destek programinda KOBI Sahipleri/Yéneticileri, Akademisyenler ve KOSGEB KOBI
Uzmanlarmin bir araya getirilmesi sonucunda proje hazirlama komitesi olusturulmalidir.
KOBI'lerin markalasmas1 ve kurumsallasmasi igin yol haritasti bu komite tarafindan
belirlenmelidir. Ayrica her bir komite iiyesinin onayr alinarak proje gider kalemleri
belirlenmelidir. Boylece KOSGEB, KOBI'lere sadece maddi destek saglamakla kalmayacak,
akademisyenler ve KOBI Uzmanlari ile KOBI'lere rehberlik edecektir.

Anahtar sozciikler: KOSGEB, Markalasma, Kurumsallasma.
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Government Systems in France and Tiirkiye

Fransa ve Tiirkiye’de Hiikiimet Sistemleri
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Abstract

Communities formed by human communities who want to live together in order to exercise their
sovereignty in a certain geography are called "State”. Being a state and maintaining its existence
is shaped by the government system of the state. The continuation of the existence of the
established states and the way they achieve their founding goals depend on the success of the
government systems they have chosen. The existing system of government that was successfully
implemented in another state; In practice, it may not give the same expectations in another state.
For this reason, countries can change their government systems when necessary.

In this study, we will examine the government systems in our country and France, make a
comparison with the last way of implementation, and present our suggestions to meet the
expectations and make them successful. This study will be based on literature research and
doctrinal views.

Key words: Government system, Semi-presidential system, Presidential system, Tiirkiye.

Ozet
Birlikte yasama arzusu i¢inde olan insan topluluklarinin belirli bir cografyada egemenlik hakkini
kullanmak tizere olusturduklar1 topluluklara “Devlet” denir. Devlet olmak ve varligimi devam
ettirmek, devletin hiikiimet sistemi ile sekillenmektedir. Kurulan devletlerin varliginin devami ve
kurulus amaglarini gergeklestirmelerinin yolu sectikleri hiikiimet sistemlerinin basarisina baglhdir.
Varolan, daha dnce bagka bir devlette basar1 ile uygulanan hiikiimet sistemi; uygulamada diger bir
devlette ayn1 beklenenleri vermeyebilir. Bu sebeple iilkeler gerektiginde hiikiimet sistemlerini
degistirebilmektedirler.
Biz bu calismamizda iilkemizdeki ve Fransa’daki hiikiimet sistemlerini inceleyip, son uygulanis
sekli ile mukayese yapip, bizce daha beklenenin karsilanmasi-basarili olabilmesi i¢in dnerilerimizi
sunacagiz. Calismamiz literatiir arastirmasi ve doktriner goriislere dayanacaktir.
Anahtar Kelimeler: Hiikiimet sistemi, Yaribaskanlik Sistemi, Baskanlik sistemi, Tiirkiye.
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Abstract

People have had to live together in the modern world where the global relations we are in have
intensified and the city life has become widespread. Needs and alternative presentations have
increased and living conditions have sometimes become easier, and sometimes they have turned
into a complete mess. On the one hand, a community that has all the means, on the other hand, the
silent majority that cannot be heard. At this point, the legal order comes into play and aims to
realize justice and liberate people by providing order, trust, peace, equality and social needs in the
society. The ultimate aim of law is to liberate people by providing equality and justice.

In this study, we will examine the freedom of contract and the obligation to make a contract in the
Law of Obligations, which provides our needs from birth to death and regulates our debt relations,
in terms of meeting our needs and ensuring social order within the framework of our new Law of
Obligations.

This study is within the scope of literature review and aims to present the reflections of freedom
of contract in real life and the necessity of contracting within the scope of academic knowledge.

Keywords: Social Life, Freedom of Contract, Obligation to Make a Contract, Law of Obligations.
Ozet

Insanlar i¢inde bulundugumuz kiiresel iligkilerin yogunlast: sehir hayatiin yayginlastigi modern
diinyada birlikte bir arada yagamak zorunda kalmustir.

Ihtiyaclar ve alternetif sunumlar cogalmis yasam kosullar bazen kolaylasirken, bazen de tam bir
karmasaya donmiistiir. Bir tarafta biitiin imkanlar1 elinde bulunduran bir topluluk, diger tarafta
sesini duyuramayan sessiz ¢ogunluk. Iste tam bu noktada hukuk diizeni devreye girip, toplumdaki
diizeni, giiveni, barisi, esitligi ve toplumsal ihtiyaglar1 saglayarak adaleti gerceklestirip insanlari
Ozgiirlestirmeyi hedeflemektedir. Hukukun nihai amaci esitlik ve adaleti saglayarak insanlari
ozgiirlestirmektir.

Biz bu g¢alismamizda dogumdan Gliime kadar ihtiyaglarimizi saglayan ve borg iliskilerimizi
diizenleyen Bor¢lar Hukukunda ki sdzlesme serbestisi ve sdzlesme yapma zorunlulugunu yeni
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Borglar Kanunumuz ¢ergevesinde ihtiyaclarimizin karsilanmasi ve toplum diizeninin saglanmasi
acisindan inceleyecegiz.

Calismamiz literatiir ¢alismasi kapsaminda olup, sozlesme serbestisinin ger¢ek hayattaki
yansimalari ile sozlesme yapma zorunlulugunun gerekliligini akademik bilgi kapsaminda sunmay1
amagclamaktadir.

Anahtar kelimeler: Toplum yasami, Sozlesme Ozgiirliigii, S6zlesme Yapma Zorunlulugu,
Borg¢lar Hukuku.
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Aksaray City and Nevsehir City Relations (1918-1933)
Aksaray ve Nevsehir {liskileri (1918-1933)
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0000-0001-9023-4131

Abstract

Aksaray and Nevsehir are two neighboring cities in the middle of Anatolia. Aksaray and Nevsehir
are rich in history. Since the Hittites period, the geography where Aksaray and Nevsehir are located
is an uninterrupted residential area. Aksaray and Nevsehir are also the two most important
destinations in the Cappadocia region. These two cities, which stand out with their historical and
natural beauties, have been in contact with each other in the historical process. With the great
efforts of Nevsehirli Damad Ibrahim Pasha, Nevsehir had very important days during the Tulip
Period. After the second half of the 18th century, documents are found in the archives about the
relations between Nevsehir center and Aksaray. In the last years of the Ottoman Empire and in the
first years of the Republic, Aksaray and Nevsehir were in many subjects. In order to minimize the
damage caused by drought, there is voluntary and compulsory assistance between neighboring
relations between Aksaray and Nevsehir. After the First World War, he supported Aksaray and
Nevsehir National Struggle, which is one of the few cities that did not see any enemy occupation
during the disintegration of the Ottoman State and the establishment of a new state. Along with
the established republic, especially Aksaray had a significant growth. After Aksaray gained
electricity, one of the most important technical innovations of the period, in 1926, Nevsehir had
negotiations with Aksaray on this issue. Again, within the scope of sports activities, it was reflected
in the newspaper news of the period when they met with young people from Nevsehir. In this
period, while Aksaray province was Nevsehir district, the province of Aksaray was taken away in
1933. While Nevsehir became a province in 1954, Aksaray remained as a district until 1989.

Keywords: Aksaray, Nevsehir, Ottoman, Rebublic of Turkey, Electricity.

Ozet

Aksaray ve Nevsehir Anadolu’nun ortasinda komsu iki sehirdir. Aksaray ve Nevsehir tarih
yoniinden oldukca zengindir. Hititler doneminden itibaren Aksaray ve Nevsehir’in bulundugu
cografya kesintisiz yerlesim alanidir. Aksaray ve Nevsehir ayn1 zamanda Kapadokya bolgesinin
en dnemli iki destinasyonudur. Tarihi ve dogal giizellikleriyle 6ne ¢ikan bu iki sehir tarihi siirecte
birbirleriyle irtibat halinde olmustur. Nevsehirli Damad Ibrahim Pasa’nin biiyiik gayretleriyle Lale
Devri’nde Nevsehir cok 6nemli giinler yagamistir. 18. Yiizyilin ikinci yarisindan sonra Nevsehir
merkez ile Aksaray arasindaki miinasebetler hakkinda arsivlerde belgelere rastlanmaktadir.
Osmanli son donemi ile Cumhuriyetin ilk yillarinda Aksaray ile Nevsehir’in pek ¢ok konuda
miinasebeti olmustur. Kuraklikla birlikte zuhur eden kitligin zararinin en aza indirilmesi i¢in
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Aksaray ve Nevsehir arasinda komsuluk iligkilerinden dolay1 6zellikle goniillii ve mecburi
yardimlasma s6z konusudur. 1. Diinya Savasi’ndan sonra Osmanli Devleti’nin dagilmasi ve yeni
bir devletin kurulmasi siirecinde diigman isgali géormeyen ¢ok az sehirden olan Aksaray ve
Nevsehir Milli Miicadele’ye destek vermistir. Kurulan cumhuriyetle birlikte 6zellikle Aksaray’in
belirgin bir biiylimesi olmustur. Dénemin en 6nemli teknik yeniliklerinden olan elektrige Aksaray
1926°’da kavustuktan sonra Nevsehir’in Aksaray’la bu konuda goriismeleri olmustur. Yine
Ogrencilerin sportif faaliyetler kapsaminda Nevsehirli genglerle bulustuklar1 donemin gazete
haberlerine yansimistir. Bu donemde Aksaray vilayet, Nevsehir kaza iken 1933’te Aksaray’in
vilayetligi elinden alinmistir. Nevsehir 1954 yilinda vilayet olurken Aksaray 1989°a kadar kaza
statiisiinde kalmistir.

Anahtar Kelimeler: Aksaray, Nevsehir, Osmanli, Cumhuriyet, Elektrik.
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Organizational Justice In Universities- A Comparison in Turkey
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Abstract

As the world becomes more and more globalized, rapid changes in technology and evolving
structure of today’s workforce have forced organizations to create more practical solutions to the
issue of low productivity (Wright and Lund, 2001). When focusing on the overall performance
picture of any organization, it is seen that work motivation and organizational justice practices
arise as one of the most serious issues in the current business environment. That’s why today’s
competitive organizations have urged their managerial-level experts to find out more effective
motivation tools and organizational justice practices in order to increase their productivity level
and meet the evolving needs of their workforce (Allen and White, 2002).

Identifying factors that affect organizational justice is usually regarded as a fundamental step to
attaining success in organizations and particularly in universities. This study aims to identify and
compare factors affecting the organizational justice level of faculty members who are employed
by Aksaray University (a new university in Turkey) and Cukurova University (an older University
in Turkey). This is a preliminary study comparing two Turkish universities in terms of their faculty
members’ organizational justice levels. A survey was carried out on 179 people from Aksaray
University and 189 people from Cukurova University in the month's March and April 2013. In
both universities, diverse commitment patterns varying according to age, sex, position, marital
status, work length and hometown have been disclosed. Further studies can deal with commitment
profiles or with the relationship between the attitudes and behaviors of the teaching staff.

Keywords: Organizational Justice, Distributive Justice, Procedural Justice, Interactional Justice,
Aksaray University, Cukurova University.
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Periodic Changes in Migration from Southeastern Anatolia Region to Mersin
Province (1975-2021)

Giineydogu Anadolu Bélgesinden Mersin Iline Yonelik Goglerdeki Dénemsel
Degisimler (1975-2021)

Prof. Dr. Veysi GUNAL
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Abstract

Objective: There is a constant exchange of population between administrative units. One of these
provinces is Mersin. Mersin is a province that receives significant immigration from both the same
region and other regional provinces. The aim of this study is to reveal the migration and change of
Mersin province from the Southeastern Anatolia Region.

Materials and Methods: The study covers the migration mobility from the provinces of the
Southeastern Anatolia Region towards Mersin.For this, the migration statistics between 1975-2021
obtained from the Turkish Statistical Institute were used.The flow characteristics of the migration
between Mersin province and the region were examined according to the distribution, connection,
comparison and cause/effect principles of Geography. The periodic change seen in this trend
between the mentioned periods has been demonstrated with various visuals.

Findings and Results: The provinces of the Southeastern Anatolia Region also have a significant
share in the migration mobility of the province. However, this ratio also changes from time to time.
During the 1975-1980 period, Mersin's total immigration was 70.888 people and 27.09% of this
was composed of immigrants from the Southeastern Anatolia Region (19.207 people). In the 2020-
2021 period, while the annual migration was 57.213, the share of the region decreased to 20.12%
(11.510 people). On the other hand, there are differences and changes in the share of the provinces
in the region. There have been significant changes over the periods in the share of provinces in the
total migration to Mersin from the region. As a matter of fact, while Adiyaman's share was 18.77%
in the 1975-1980 period, it decreased to 8.64% in 2021. A similar situation is seen in the share of
Siirt and Sanlurfa. The share of Siirt province decreased from 9.17% to 6.26%, and the share of
Sanliurfa province decreased from 33.98% to 25.46%. Accordingly, although its share has
decreased, the weight of Sanliurfa in migration has continued. The share of Diyarbakir, Gaziantep
and Mardin has increased. In this context, the shares of these provinces respectively.increased
from 15.83%, 12.66% and 9.60% to 17.56%, 22.56% and 12.76%. On the other hand, there have
been significant changes in the share of Mersin province in the total migration of the region to all
of Turkey. First of all, it should be stated that the share of Mersin province in the total migration
from the region decreased from 8.49% to 3.9%. Similar decreases are observed in the provinces
aswell. As a result, the changes that occur in the socio-economic structure of Turkey, the provinces
of the region and Mersin province by periods are effective in these migrations to Mersin on the
basis of both quantity and rate.

Keywords: Internal Migrations, Southeastern Anatolia Region, Mersin, Migration Mobility.
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Ozet

Amag:. Idari birimler arasinda siirekli niifus aligverisi bulunmaktadir. Bu illerden birisi de Mersin
ilidir. Mersin 6nemli oranda go¢ alan bir ildir. Bu ¢alismanin amaci da Mersin ilinin Giineydogu
Anadolu Bolgesi illerinden aldig1 go¢ ve degisimini ortaya koymaktir.

Materyal ve Metod: Calisma, Giineydogu Anadolu Boélgesi illerinden Mersin iline yonelik gog
hareketliligini kapsamaktadir. Bunun igin Tiirkiye Istatistik Kurumundan temin edilen 1975-2021
yillarma ait gog istatistikleri kullanilarak, il ile bolge arasinda ortaya ¢ikan gogiin akim 6zellikleri,
Cografya biliminin dagilis, baglanti, karsilastirma ve neden/sonu¢ prensiplerine gore
incelenmistir. S6z konusu donemler arasinda bolgeden Mersin iline yonelik bu akimda goriilen
donemsel degisim ¢esitli gorseller ile ortaya konulmustur.

Bulgular ve Sonuc: ilin go¢ hareketliliginde Giineydogu Anadolu Bolgesi illerinin de énemli bir
pay1 bulunmaktadir. Ancak s6z konusu bu oran donemler itibariyle degisim gostermektedir.
Nitekim 1975-1980 déneminde ilin bes yillik aldigi toplam gégiin (70.888) %27.09’u Giineydogu
Anadolu Bolgesi kokenlidir (19.207 kisi). 2020-2021 déneminde ise bdlgenin payr %20.12°ye
gerilemistir (11.510 kisi). Mersin iline bolgeden verilen toplam gogte illerin agirliklarinda
donemler itibariyle nemli degisimler olmustur. Nitekim Adiyaman’in pay1 1975-1980 déneminde
%18.77 iken, 2021°de %8.64’e kadar gerilemistir. Benzer durum Siirt ve Sanliurfa’nin da payinda
goriilmektedir. Siirt ilinin payt %9.17°den %6.26’ya, Sanlwrfa ilinin pay1 ise %33.98’den
%25.46’ya gerilemistir. Buna gdre pay! azalmasina ragmen Sanliurfa ilinin goglerdeki agirligi
devam etmektedir. Pay1 azalan illere karsin, Diyarbakir, Gaziantep ve Mardin’in payinda artis
olmustur. Bu baglamda bu illerin paylar1 sirasiyla %15.83, %12.66 ve %9.60’tan %17.56, %22.56
ve %12.76’ya yiikselmistir. Ote yandan blgenin tiim Tiirkiye’ye verdigi toplam gog icinde Mersin
ilinin paymda da énemli degisimler olmustur. Oncelikle ifade etmek gerekir ki, bolgeden ¢ikan
toplam gocte Mersin ilinin pay1 %8.49°dan %3.9’e gerilemistir. Benzer diisiisler iller bazinda da
goriilmektedir. Sonug olarak gerek miktar, gerekse oran bazinda Mersin iline yonelik bu goclerde,
Tiirkiye, bolge illeri ve Mersin ilinin sosyo-ekonomik yapisinda donemler itibariyle meydana
gelen degisimler etkili olmaktadir.

Anahtar Kelimeler: i¢ Gogler, Giineydogu Anadolu Bolgesi, Mersin, Go¢ Hareketliligi.
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Geographical Distribution of Lawsuits at Civil Courts in Turkey During the
Covid-19 Pandemic

Covid-19 Pandemisi Doneminde Tiirkiye’de Hukuk Mahkemelerindeki Davalarin
Cografi Dagilisi
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Abstract

Due to the Covid-19 virus, which emerged in Wuhan, China at the end of 2019, many problems
have arisen. One of these problems is the inability of official institutions to provide services.
Undoubtedly, one of the services most affected by this situation has been the judicial services. This
study aims to reveal the situation of the lawsuits in the civil courts, which constitute a part of the
judicial services, during the pandemic and its distribution according to the geographical regions of
Turkey. The basic data of the research is Forensic Statistics published by the Ministry of Justice.
The obtained data were analyzed by connection, distribution and causality principles of
Geography. Change in the number of lawsuits filed and lawsuits settled in the civil courts in
Turkey during the pandemic and the distribution of this change according to geographical regions
are revealed. The number of lawsuits filed in civil courts was 2.136.043 in 2019, 1.967.996 in
2020 and 2.544.624 in 2021. The number of cases settled was 2.124.441 in 2019, 1.843.550 in
2020 and 2.555.842 in 2021. There has been no change in the geographical distribution of the files
opened in civil courts in Turkey according to the regional order. The order of the lawsuits filed
according to geographical regions was Marmara, Central Anatolia, Aegean, Mediterranean, Black
Sea, Southeastern and Eastern Anatolia Regions. The decline in the number of lawsuits filed and
settled in 2020 was due to the pandemic restrictions on access to judicial services and the provision
of judicial services. The increase in 2021 was due to the mitigation, and removal of pandemic
restrictions, and the return to the normal course of judicial services. The number of files in civil
courts is directly proportional to the socio-economic development level of geographical regions.

Keywords: COVID-19, Lawsuit, Human Geography, Civil Courts, Forensic Geography.

Ozet

2019 yilinin sonlarinda Cin’in Wuhan sehrinde ortaya ¢ikan Covid-19 viriisii nedeniyle bir¢ok
problemler ortaya ¢ikmistir. Bu problemlerden biri de resmi kurumlarin hizmet verememesidir.
Stiphesiz ki bu durumdan en cok etkilenen hizmetlerden biri de adli hizmetler olmustur. Bu
calismada adli hizmetlerin bir kismini olusturan hukuk mahkemelerindeki davalarin, pandemi
siirecindeki durumunu ve Tirkiye'nin cografi bdlgelerine gore dagilisini ortaya koymak
amaglanmistir. Aragtirmanin temel verilerini T.C. Adalet Bakanligi’nin yaymlamis oldugu Adli
Istatistikler olusturmaktadir. Elde edilen veriler Cografya’nin baglanti, dagilis ve nedensellik
ilkelerine gore analiz edilmistir. Tiirkiye’de hukuk mahkemelerinde pandemi déneminde agilan ve
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karara baglanan dava sayilarinda meydana gelen degisim ve bu degisimin cografi bolgelere gore
dagilis1 ortaya konulmustur. 2019 yilinda hukuk mahkemelerinde agilan dava sayist 2.136.043
iken bu say1 2020’de 1.967.996 ve 2021°de ise 2.544.624 olmustur. Karara baglanan dava sayisi
ise 2019°de 2.124.441, 2020’de 1.843.550 ve 2021°de ise 2.555.842’dir. Tiirkiye’de hukuk
mahkemelerinde agilan dosyalarin cografi dagilisinda bolge siralamasina gore bir degisim
yasanmamustir. Acilan davalarin cografi bolgelere gore siralamasi ise Marmara, I¢ Anadolu, Ege,
Akdeniz, Karadeniz, Giineydogu ve Dogu Anadolu Boélgeleri seklinde olmustur. Agilan dava
dosya sayist ve karara baglanan dosya sayilarinda 2020 yilindaki diisiis, pandemi tedbirleri
nedeniyle adli hizmetlere erisim ve adli hizmetlerin verilmesindeki kisitlamalardan
kaynaklanmaktayken, 2021 yilindaki artig ise pandemi tedbirlerinin biiyiik oranda gevsetilmesi ve
kaldirilmasindan adli hizmetlerin normal seyrine donmesinden kaynaklanmaktadir. Hukuk
mahkemelerindeki dosya sayilari, cografi bolgelerin sosyo-ekonomik gelismislik diizeyi ile dogru
orantil1 bir dagilis gostermektedir.

Anahtar Kelimeler: Covid-19, Mahkeme Dosyasi, Beseri Cografya, Hukuk Mahkemeleri, Adli
cografya
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Abstract

The science of place names (toponyms) constitutes the part of onomastics related to geographical
names. The term toponymy is a word of Greek origin and means place name, geographical name
(topos: place, onoma: name). The main subject of toponymy science, research elements are
geographical names, that is, toponyms. Toponymy deals with the names given to settlements or
any physical feature with different aspects (such as meaning, formation, origin and distribution)
(Aliagaoglu and Uzun, 2011: 124). Naming is an act as old as mankind. folk songs; They are the
most concise words, the most beautiful tunes, in which our people describe their feelings and
thoughts, their lifestyle and the land they live in. Therefore, folk songs are the cornerstones and
essence of our culture. folk songs; is our cultural heritage, Folk songs; It is the expression of our
folk culture with words and music.Our people; He has embroidered his love, longing, hope,
longing and joy into folk songs like lace. He summarized an event that could be told for pages in
a few lines. From birth to death and even after death, he expressed in folk songs that he valued his
life, his job, his clothes, his clothes, and what he did not value. Loved, devoted to; sometimes it
was a hazel-eyed girl, sometimes it was her hometown, hometown, village. Therefore, in many
folk songs; geographical place where he lives, his home, country, region, country, province,
district, village, the geographical features on which he is located, the sea, lake, river, stream,
stream, mountains, plains, the fountain he drinks water etc. they reflected their placenames in folk
songs.The placenames in the folk songs provide important information in terms of understanding
in which geography the folk song lives or in which geography the folk song is spoken.

Urfaliyam from Ezel to Goyniim is more beautiful than ever. Smoky mountains around Urfa.
Departing from Kirkuk to Erbil to Erbil.

On the Mountain of Erzurum, Roses Bloom in its Vineyard

My Most Loved Man In The Black Sea. | Came Over Ayas Roads

While Going to Aksaray, They Turned My Way etc.

A cultural bridge is established between the people, the place names that are mentioned in folk
songs. It helps us to know the regions and increases our knowledge of geography. It contributes to
the recognition of the region and to the revival of cultural tourism. Therefore, it provides an
economic contribution through tourism.It is necessary to carry out some studies in order to
preserve, archive, promote, develop and sustain folk songs, which are one of the cornerstones of
our musical culture, which are socially, culturally and economically important.
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Keywords: Geography, Culture, Tourism, Folk Song

Ozet

Yer adlar1 (toponim) bilimi, adbiliminin (onomastik) cografi adlarla ilgili boélimiini
olusturmaktadir. Toponimi terimi, Yunan kokenli bir kelime olup yer adi, cografi ad demektir
(topos:yer, onoma:ad). Toponimi biliminin ana konusu, aragtirma unsurlart cografi adlar, yani
toponimleridir. Toponimi, yerlesme yerleri veya herhangi bir fiziki 6zellige verilen adlar1 farkli
yonleriyle (anlam, olusum, kdken ve dagilis gibi) ele almaktadir (Aliagaoglu ve Uzun, 2011:124).
Adlandirma, insanoglu kadar eski bir eylemdir.Tiirkiiler; halkimizin duygu ve diisiincelerini,
yasam tarzini, yasadig1 diyari anlattig1, en 6zIii sdzler, en giizel nagmelerdir. Bu nedenle, Tiirkiiler,
kiiltiirimiiziin temel taslar1 ve Oziidiir. Tirkiler; kiltir birikimimizdir, Tirkiler; halk
kiiltiirimiiziin, s6z ve miizikle ifadesidir. Halkimiz; sevgisini, hasretini, umudunu, 6zlemini,
sevincini bir dantel gibi Tiirkiilere islemistir. Sayfalarca anlatilacak bir olayi, birka¢ satirda
Ozetlemistir. Dogumdan Oliimiine, hatta 6liim sonrast ahiret hayatini, isini, asini, giyimini
kusamini, deger verdigini, vermedigini tlirkiilerde ifade etmistir. Sevdigi, goniil verdigi; bazen ela
g6zl bir kiz, bazen de yurdu, memleketi, kdyli olmustur. Bu nedenle bir¢ok tiirkiide; yasadigi
cografya oOzellikleri, ¢evresindeki denizi, golii, nehri, dereyi, ¢ay1, daglari, ovalari, su igtigi
cesmeyi vb. yeradlarini tiirkiilere yansitmislardir. Tiirkiilerdeki gegen yeradlari tiirkii yakanin
hangi cografyada yasadigini veya tiirkiiniin hangi cografyada gectigini anlama acisindan 6nemli
bilgiler vermektedir.

Urfaliyam Ezelden Goyniim ge¢mez gilizelden. Urfa’nin etrafi dumanli daglar.
Kerkiik'ten Yola Cikak Gidek Erbil'e Erbil'e . Erzurum'un Daginda Giiller Agar Baginda
Karadeniz I¢inde En Sevdali Adamum. Ayas Yollarindan Astim Da Geldim

Aksaray'a Gider iken Cevirdiler Yolumu vb.

Tirkiler gecen yer adlari insanlar arasinda bir kiiltiir kopriisii kurulmaktadir. Y6releri tanimamiza
yardimci olmakta ve cografya bilgimizi artirmaktadir. Yorenin tanimasina katkida bulunulmakta
ve kiltlir turizminin canlanmasina. Dolayisiyla Turizm yoluyla ekonomik katki
saglamaktadir.Sosyal, kiiltiirel ve ekonomik olarak énem arz eden, musiki kiiltiiriimiiziin temel
taglarindan biri olan tiirkiilerin korunmasi, arsivlenmesi, tanitilmasi, gelistirilmesi, yasatilmasi i¢in
bazi ¢aligmalar yapilmasi gerekmektedir.

Anahtar Kelime: Cografya, Kiiltiir, Turizm, Tirkd.
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Ozet

Urartu Devleti’ne (MO. 9 yy) baskentlik yapmis olan Van (Tuspa) sehrinin, M.O. 840 yilinda
Urartu hiikiimdarlarindan I. Sarduri tarafindan kuruldugu varsayilmaktadir. Sehir, tarihsel siireg
icerisinde Medler, Persler, Sasaniler, Bizanslilar, Emeviler, Abbasiler, Biiyiik Selguklular ve
Osmanlilar gibi birgok devletin hakimiyeti altina girmistir. 1920°li yillara kadar 6zellikle kalenin
giineyinde varligini siirdiiren sehir (¢esitli donemlerde bu alanda yerlesmenin kesintiye ugradigi
da unutulmamalidir), sonraki siirecte terk edilmistir. Glinlimiizde yalnizca birkag dini yap1 disinda
(restore edilmis) eski kentten geriye hemen hemen higbir sey kalmamistir. Tam bu noktada, gezi-
gbzlem yonteminin kullanildigi ¢alismadaki amag, eski Van sehrinin turizme kazandirilmasina
yonelik oneriler gelistirmekle birlikte eski Van sehrinin gerek ulusal gerekse uluslararasi alanda
tanitimina katki sunmaktir. Turizm agisindan 6nemli bir potansiyele sahip olan Van’in bu
potansiyeli yeterince degerlendirilmemektedir. Dolayisiyla ili ziyaret eden turist sayisi da yeterli
degildir. Nitekim 2021 y1l1 itibari ile ili ziyaret eden yerli turist sayis1 638.652 iken yabanci turist
say1st yalnizca 86.046’dir. Eski Van sehri, aslina uygun bir sekilde yeniden ayaga kaldirildigi
taktirde, Van’a gelen turist sayisinda artis olacagi ongoriilmektedir. Bu durumun Van’in, hem
istthdamina hem ekonomisine hem de tanitimina katki saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: Eski Van Sehri, Turizm, Istihdam.

Abstract

The city of Van (Tuspa), which was the capital of the Urartu State (9th century BC), was built in
the BC. It is assumed that it was founded in 840 by one of the Urartian rulers, Sarduri I. The city
has been under the domination of many states such as Medes, Persians, Sassanids, Byzantines,
Umayyads, Abbasids, Great Seljuks and Ottomans in the historical process. The city, which
continued its existence especially in the south of the castle until the 1920s (it should not be
forgotten that the settlement in this area was interrupted in various periods), was abandoned in the
following period. Today, almost nothing remains of the old town, except for a few (restored)
religious buildings. Tam bu noktada, gezi-gézlem yonteminin kullanildigi ¢calismadaki amag, eski
Van sehrinin turizme kazandirilmasina yonelik oneriler gelistirmekle birlikte eski Van sehrinin
gerek ulusal gerekse uluslararasi alanda tanitimina katki sunmaktir. Van, which has an important
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potential in terms of tourism, is not evaluated enough. Therefore, the number of tourists visiting
the province is not enough. As a matter of fact, as of 2021, the number of domestic tourists visiting
the province is 638,652, while the number of foreign tourists is only 86,046. Eski Van sehri, aslina
uygun bir sekilde yeniden ayaga kaldirildig: taktirde, Van’a gelen turist sayisinda artig olacagi
ongoriilmektedir. It is thought that this situation will contribute to both employment, economy
and promotion of Van.

Keywords: Old City of Van, Tourism, Employment.
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Expanding Investment Potential by Improving the Economic Functionality of
Higher Education Institutions

Prof.Dr. Shavkat Sharipov Safarovich
Rector of Jizzakh State Pedagogical University, Uzbekistan
tspusharipov@gmail.com

Abstract

Many research centers around the world regularly conduct research on the perspectives of the
functional tasks of higher education. Even the question of the relationship between education and
industry is included in the reports of international organizations (UN, World Bank, etc.). In
countries striving to achieve high levels of development and having a system for the efficient use
of human capital, higher education operates with a specific mission. In her activities, financial and
academic independence is manifested. Financial independence allows higher education
institutions to carry out entrepreneurial activities provided for in their charters, these are:

-Sale and lease of the main fund and property of the educational institution;

-Commercialization of research and innovation activities;

-Trade in goods, equipment;

-Organization and provision of psychological, legal, engineering and other services;

-Participate in the activities of other institutions and organizations with their share;

-Acquisition of shares, bonds, securities and receipt of income from them (dividends, interest);
-In accordance with the current legislation, it is possible to carry out other income-generating
operations. This will serve to expand the economic potential of educational institutions, as well as
the creation of a favorable economic environment for attracting investment. Higher education
maintains a balance of income and expenses through the system of self-government. Such a
process is still one of the research objects of management.

This article presents the results and conclusions of research on expanding the investment potential
of higher education institutions by more fully demonstrating their economic potential in the
context of organizational, managerial and financial independence.

Keywords: higher education, financial independence, investment, innovation, economic factors,
human capital, education, training.
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Separate Formulation of Adjective Comparisons of Phraseological Units
Assoc.Prof.Dr.Jabbarova Anora JAVLIEVNA

Jizzakh State Pedagogical University, Uzbekistan
jabbarova@jspi.uz

Abstract

In this article attempts are made to consider the separate form of adjective phraseological units,
their semantic features, syntactic functions and euphonic means in adjective comparisons.
Comparative Phraseological Unit is known as a linguistic phenomenon described and studied in
the linguistic literature. It should be noted that researchers paid special attention to comparative
phraseological units based on similarity relations.

The Purpose of this article is about comparisons of phraseological units. In this article, the general
concept of comparison is also associated with the comparative method of studying language
systems (English and Uzbek). In modern general and comparative linguistics, research is carried
out based on the relationship between general philosophical and general linguistic comparisons.
At the same time, linguists approach the choice of the initial concept of comparison in different
ways, which determines the scope of the language system of means of correspondence, however,
it becomes natural that the comparison under study goes beyond one language level.

Key words: Comparative phraseological units, adjective phraseological units, comparative
degree, comparison, semantics, linguistics, pragmatics.
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The Main Factors of Punctuation (Syntactic) Development in English and
Uzbek Languages

Ganiyeva KHAYRINISO
Jizzakh State Pedagogical University
khayrinisoganiyeva@gmail.com

Abstract

The article discusses the differences between the punctuation systems of the English and Uzbek
languages with examples. The place of scientific research on punctuation marks among the
researchers conducted in the field of linguistics indicates that the means of achieving polished
speech are being studied in depth today. Punctuation marks are an integral part of written speech.
Without them, the text is difficult to understand and turns from an intonationally thought-out
message into a stream of consciousness. Largely due to punctuation, the addressee and addressee
remain in a single semantic space of the text. Incorrectly placed punctuation marks can not only
be misleading, but also radically change the meaning of a sentence or even the entire text.
Punctuation marks determine the intonation and a certain meaning of the sentence, while playing
an important grammatical role.

Key words: punctuation, chapter, paragraph, denoting, denoting, character's name, syntactic,
pictographic, ideographic, imperative sentences, predicative.
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Cognitive-Pragmatic and Linguistic Aspect of Phraseological Units

Dr.Abdugafur MAMATOV
Jizzakh State Pedagogical University
mamatov@jspi.uz

Abstract

This article is devoted to the study and analysis of the issue of interaction between language and
culture, linguistics and cognitive linguistics and linguistics, which are the modern directions of
linguistics, the main concept in it. Also, the universal nature of the phraseological concept in the
Uzbek language is studied.

Key words: anthropocentric paradigm, perception, linguopragmatic, linguocognitive, cognitive
activity, cognitive linguistics, concept.
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The Role of Startups in the Digital Economy

Aliyev Murodjon Tursun
Jizzakh State Pedagogical University
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Abstract

The role and importance of startups in the digital economy is described.

At the global level, digitalization and the emergence of start-ups in the economic and social
development of countries are observed to serve as an effective solution to many problems. The
digital economy implies the development of society based on digital technologies, the application
of advanced technologies rather than primitive solutions to existing problems, and startups offer
new trends using the achievements of science and technology.

According to statistics, "one hundred million startups are launched every year around the world"
[1] Startups have a great impact on the economy, creating new jobs and new production. has a
direct impact and directly contributes to the improvement of the efficiency of the regions.

Key words: startup, development, digital economy, crowdfunding, efficiency, Estonia, Finland.
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Social-Psychological Characteristics of Professional Self-Development of
Future Teachers

Shakarboeva Shakhnoza ABDULAKIMOVNA
Jizzakh State Pedagogical University

Abstract
This article is devoted to the topic of socio-psychological aspects of educating future teachers to
work on themselves. Also, in the text of the article, issues such as psychological foundations, social
psychological determinants, and professional motives formed in teachers, tolerance and empathic
abilities are widely covered. The article also discusses issues such as psychological foundations,
socio-psychological determinants, professional motivations formed by teachers, tolerance and
empathic abilities that affect the ability to work on oneself in pedagogical activity.

Key words: Teacher, education, pedagogical activity, work on oneself, tolerance, empathic
ability, success motives, knowledge, competence, profession, self-development.
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A Competent Approach as a Model of the Development for the Professional
Training of the Future Teachers

Assoc.Prof.Dr. Umida FAYZULLAEVA
Jizzakh State Pedagogical Institute
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Abstract

This article discusses the issue that, it is recommended to use competencies to describe academic
and professional profiles and university education levels. Academic achievements presented in the
language of competences are a way to promote the comparability and compatibility of diplomas
and degrees, as well as academic and professional recognition and mobility. Maintaining a
cohesive space for education, employment, qualification and cultural value may require additional
factors, including the application of the skills method. According to the scientists, the skills method
is implemented in education in four ways: key competences, general professional skills, applied
professional skills and life skills. Building basic skills is the first aspect, according to the scientist.
This includes instructional strategies and technology tools to develop reading comprehension,
information processing, and collaborative group work skills.

Key words: competence, approach, assessment, foreign languages, knowledge, system, education,
teaching, professional, qualification.
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The Development of Pedagogical Education in the United Kingdom and

Uzbekistan
Ulugbek Jabbarov
Tashkent State Pedagogical University
jabborovulugbek1985@gmail.com
Abstract

The purpose, structure, content and organizational components of the system of pedagogical
education serve as a basis for a comparative study of the system of teacher training in England and
Uzbekistan. In the process of comparative study of the British and Uzbek pedagogical education
systems in Europe, including the UK, authentic sources on teacher training, Council of Europe
documents, international research materials, documents on the Bologna Process, national reports
and decrees of the President of the Republic of Uzbekistan, Cabinet decisions and other normative
legal acts served as a basis.

Key words: trends, financial independence, pedagogical experience, pedagogical education,
foreign experience, globalization, teacher training.
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Iskur's Role in Female Labor Market Participation Example of TRB1 Region

Kadim Isgiiciiniin Isgiicii Piyasasmna Katiliminda Iskur’un Rolii TRB1 Bolgesi
Ornegi

Duygu Aydin COKAL
Tunceli Provincial Directorate of Labor and Employment Agency
duygu.aydin@iskur.gov.tr

Asst.Prof.Dr. Giil GUN
Munzur University
gulgun@munzur.edu.tr
0000-0002-6231-3921

Abstract

Turkish Employment Agency works as the implementer of active and passive policies in terms of
labor force supply in our country. The general policies implemented by ISKUR may require
different practices that require regional implementation and support. In the policies developed and
to be developed, emphasis should be placed on the components for women, vocational training
courses on the basis of employability, different practices, ensuring the necessary gains on the basis
of employability of the female workforce, and the contribution of ISKUR.

Regardless of the regional development level, ISKUR serves the purpose of increasing and
developing employment and raising the level of employability with Active Labor Policies (job and
vocational counseling services, TYP, IEP, MEK) that it implements, and provides citizens with
various services to the material, moral job search and unemployment process. tries to contribute.
In this study, the role of ISKUR for the TRB1 region and the effect of active policies on women's
participation in the labor market are emphasized. Particularly in the TRB1 region, where the
regional development level is different, the participation of the female workforce in the labor
market, the policies followed at the point of employability, and the contribution of ISKUR in the
preparation of the female workforce to the labor market have been emphasized and services
suitable for the regional development situation have been emphasized. It has been concluded that
diversification can be achieved.

Key words: ISKUR, female labor force, labor market, TRB1 region.
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The Relationship Between Entrepreneurship Supports and Employment in
Turkey

Tiirkiye’de Girisimcilik Destekleri ve istihdam liskisi

Prof.Dr.Mustafa Caglar OZDEMIR
Sakarya University
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Assoc.Prof.Dr. Volkan ISIK
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Orcid: 0000-0003-3690-969X

Abstract

Purpose: The aim of this study is to analyze the relationship between entrepreneurship support
and employment in Turkey and to reveal the effectiveness of entrepreneurship support in terms of
employment increase. Design/methodology/approach: In the study, which was structured within
the framework of the quantitative method by making use of secondary data, various levels of
relationship chains were created between the correlation and slope calculations and the number of
entrepreneurship supports and employment.

Findings: According to the research findings; A high positive (r:0,797) relationship was found
between the support for the period after 2006, when data on entrepreneurship supports began to be
shared, and total employment. When the employment increase index values calculated yearly are
compared to the period before 2006, it has been determined that the employment increases
experienced in the post-support period are higher. Despite that; A moderate positive (r:0.396)
relationship was found between entrepreneurship supports for women and women's employment,
and it was determined that the women's employment increase index values calculated yearly
increased less than the period before the support. A positive relationship was determined for all
sectors between the supports given according to the economic activity areas (Nace Rev-2) and the
number of enterprises; While water supply, sewage, waste management and improvement
(r:0.934), construction (r:0.887) and professional, scientific and technical activities (r:0.834) are
determined as the top 3 sectors with the strongest positive relationship, most of the
entrepreneurship supports are in the sector. It has been determined that the number of enterprises
with no employees and 1-9 employees increases the most.

Originality/value: This study is unique in that it shows that entrepreneurship support, which is
considered an active employment policy, does not reflect the increase in employment in women
and in all sectors at the same level in a developing country where micro-enterprise scale is common in
the total entrepreneur profile.

Keywords: Entrepreneurship, employment, start-up, public entrepreneurship supports, correlation.
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Analysis of Regional Issues at the Glance of Turkish States Union
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Assoc.Prof.Dr.Nesrin SULEYMANLI
Academy of Public Administration of Azerbaijan
nsdia.edu@gmail.com
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Abstract

In modern times, the policy against Islam (Islamophobia) and especially Turkish civilization
(Turkphobia) is the main result of the New World Order and the clash of civilizations. The
Armenian issue, the so-called genocide allegations, the aggression of Armenia-Azerbaijan, the
indecision of various international organizations, including the Minsk Group of the OSCE, the
double standards of the Western countries in this conflict, and other similar issues, which have
become the object of discussion by the world's leading countries, especially the West, and other
similar issues are precisely in this aspect. evaluated. As a result, the brave Azerbaijani army
restored its territorial integrity.

In this context, the importance of the Turkish state union in the newly established world order and
its direct intervention in regional issues also received a new context. Within the framework of
Huntington's Sino-Turkish unity threat to the West, Turkey's growing power in the region has
given a new background to the intervention of global powers. The lifting of the US arms embargo
against Cyprus for 2023 not only showed the balance of power in the Aegean and the Eastern
Mediterranean, but also highlighted the limits reached in Turkey's relations with the West.

With the processes in this direction, the relations between Turkey and the Northern Turkish
Republic will go through a new testing period and the possibility that the threats to the Turkish
existence in the Eastern Mediterranean will increase.

Keywords: Union of Turkic states, Turkophobia, aggression of Armenia to Azerbaijan.
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Pedagogical Problems of Distance and Traditional Education

Turaeva Shoira MUXTAROVNA
Jizzakh State Pedagogical University

Abstract

This article provides general information about the distance form of education and its traditional
type, which became popular internationally in our country, especially during the covid-19
pandemic, and pedagogical and integration problems in these two systems were discussed on a
scientific basis based on the comparative analysis of international experiences, and the advantages
and disadvantages of the organization mechanisms of education in the format are studied and
relevant suggestions are given

Key words. Distance education, traditional education, distance learning, distance learning in
higher education, virtual learning management system, distance learning system, online education,
online courses, e-learning lim, internet, electronic document, innovative education, distance
education technologies.
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The Importance of Teaching Phonology in the Foreign Language Classes
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Abstract

When it comes to learning and teaching foreign languages, phonology is one of the important
aspects of language. It is the sounds of a language that are used in communication, particularly the
human linguistic communication. Phonology is relevant in communication studies because if the
sounds of a language are not adequately learnt and/or articulated, communication will not be
adequate or effective or may fail. The relationship between phonetics and phonology is a complex
one, but we might initially approach phonology as narrowed-down phonetics. Teaching phonology
is a bit challenging for the teacher because of some aspects such as intonation, accent, connected
speech and others. All these aspects require time to deal with and also learn.

Key words: phonology, phoneme, accent, intonation, connected speech, elision, intrusion,
assimilation, catenation, geminates
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Cases of Cultural Adaptation through the Transformation Method in
Literary Translation

Botirova Hakima Abdukodir kizi
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Abstract

As the title implies the article describes cultural transformation through literary translation. The
literary work of translations is instrumental in penetrating the boundaries of culture, penetrating
the boundaries of diversity, difference and identity, and penetrating the geographical boundaries
of nations. Therefore literary translation is always marked by the occurrence of Cultural
Transformation.

The aim of the article is to provide the reader with some material on the literary text of translation
is no longer part of the literary treasury of the translated text, but it has become part of the literature
in the target language because it has cultural transformation either directly or indirectly. It is
pointed out that translators in such societies must take into account the heterogeneity of the target
audiences, or otherwise translation will be only symbolic gestures, empty of value, and thus not
communicate the message intended.

Key words: cultural transformation, connotative meaning, negative meaning, positive meaning,
equivalents.

- 148 -



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Communicative Approaches and Methods of Teaching Languages
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Astract

Real communication is always informative, unpredictable and unexpected. If the teacher is always
informative, interesting and unexpected, then even before the beginning if the lesson students will
be disposed for a good lesson. But if the previous lesson is just the same as the next one, students
will be bored with it before the lesson start. Even the most trivial dialogue can be transformed to
a communicative one if no one knows a word of what will be said about. Communicative language
teaching makes use of real-life situations that necessitate communication. The teacher sets up a
situation that students are likely to encounter in real life. Unlike the audiolingual method of
language teaching, which relies on repetition and drills, the communicative approach can leave
students in suspense as to the outcome of a class exercise, which will vary according to their
reactions and responses. The real-life simulations change from day to day. Students' motivation to
learn comes from their desire to communicate in meaningful ways about meaningful topics. The
communicative approach could be said to be the product of educators and linguists who had grown
dissatisfied with the audio-lingual and grammar-translation methods of foreign language
instruction.

Key words: communicative approach, teaching methods, technology, competence, grammar
function, visualizing, inductive teaching, deductive teaching, student-centered teaching.
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Determinants of E-Wallet Acceptance

Fatma KINIS
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Abstract

E-wallet and the associated mobile payment systems are important innovations enabling fast and
secure payment in transactions while minimizing the need for human interaction. Especially during
the COVID pandemic, contactless payment methods gained more attention. However, despite the
increased use of mobile payment applications during COVID-19, the acceptance and use the new
technology still has not reached to its potential level. This study is a proposal for a future research
to consider the influence of consumer knowledge assurances in addition to the perceived
usefulness and ease of use on the attitudes and intentions to use the e-wallets in everyday life.
Technology Acceptance Model can be employed for analyzing the influence of consumer
knowledge on perceived usefulness, perceived ease of use, trust, attitude and behavioral intention
to use e-wallet. A survey can be carried out where respondents are randomly assigned to three
groups. A control group can be formed which is not offered any assurances from their financial
institution for reimbursement in the case of problems with their payment. In the other two groups,
one group can be assured that their financial institution will immediately cover any damages they
might incur due to any unauthorized use of their e-wallet and the other group can be informed that
their financial institution will cover any damages after reviewing the case within five working
days. The following research questions can be answered by employing Technology Acceptance
Model and Anova methods.

(1) What are the factors influencing the customer intentions to adopt the e-wallet in general?

(2) How does the knowledge that there will be guaranteed reimbursement in case of
fraud/unauthorized influence consumer adoption intentions?

(3) How does the time frame of the guaranteed reimbursement in case of unauthorized use
influence consumer adoption intentions?

Key words: E-wallet, Technology Acceptance Model, Mobile payment.
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Abstract

The main purpose of this study is to reveal the entrepreneurial potential of those engaged in artistic
activities and the necessity of communication and business management knowledge in this regard.
Innovation and risk concepts are at the center of entrepreneurship and artistic activities. In this
context, the concepts of entrepreneurship and art complement each other.

The communication and business knowledge of the artist will increase the entrepreneurial process
and the effectiveness of artistic activities. On the other hand, the efficiency of the entrepreneurial
process will also increase with an artistic perspective. Entrepreneurship cannot be abstracted from
artistic approaches, and artistic activities will become more effective with communication and
business management knowledge. As a matter of fact, innovation, which is the most important
element of entrepreneurship, is at the center of artistic activities.

The entrepreneurial process includes choices and risks that aim to bring together innovative
resources and pursue new opportunities to create artistic, economic and social value. The
innovative aspect of artistic activities also supports economic development. Individuals with
artistic intelligence think and develop initiatives that will create the art and culture world of the
future. In this context, art entrepreneurship is a field of study that should not be neglected in art
management and art education. In this study, a descriptive study will be carried out in the context
of communication and business management of art entrepreneurship; the practices related to art
entrepreneurship in Turkey in the recent period will be evaluated from the perspective of
communication and business management.

Keywords: Art, entrepreneurship, art entrepreneurship, communication and business management
knowledge.
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Abstract

Among all modes of transport, maritime transport represents more than ninety percent. For this
reason, shipping is of great importance in the worldwide distribution of goods and their timely
delivery. The use of digital technologies, apart from the traditional approaches used in any business
model, can play a helpful role in overcoming the logistical barriers that can become difficult with
the emergence of increasing competitive difficulties and unexpected situations such as pandemics.
Digital technologies can be used not only to fulfill the main function of transportation, but also to
provide the equipment, consumables, and supplies they need. Although it may seem like a time
saver, it should be taken into account that it may cause an extra expense for the ship operator. The
use of drones in maritime and internet connection opportunities on board are increasing day by
day. In this study, it has been tried to show how those who want to be entrepreneurs in the field of
ship supply can provide the specific supply materials that a ship will need in one voyage cycle, at
the optimum location and time frame, by using digital technologies.

Keywords: Ship Supply, Digitalization, Entrepreneurship.

Ozet

Tiim tagimacilik tiirleri arasinda deniz tagimaciligi yiizde doksandan fazla bir orani temsil
etmektedir. Bu sebeple denizcilik mallarin diinya ¢apinda dagitiminda ve zamaninda yerine
ulagsmasinda biiylik bir 6nemi haizdir. Herhangi bir i modelinde kullanilan geleneksel
yaklasimlarin disinda dijital teknolojilerin kullanilmasi1 giin gectikge artmakta olan rekabet
zorluklarinin ve pandemi gibi beklenmedik durumlarin ortaya ¢ikmasi ile zorlasabilen lojistik
bariyerlerin asilmasinda yardimci bir rol oynayabilir. Dijital teknolojiler yalnizca gemilerin tagima
ana islevini yerine getirmelerinde degil ihtiya¢ duyduklari ekipman, sarf malzemesi, kumanya gibi
ikmal unsurlarinin saglanmasinda da kullanilabilir. Gemilerin her ihtiya¢ kaleminin ayni
saglayicidan tedariki bir zaman kazanci gibi goriinse de gemi isleteni agisindan fazladan bir
masrafa sebep olabilecegi goz oniinde bulundurulmalidir. Denizcilikte 6zellikle drone kullanimi1
ve gemide internet baglantis1 imkanlar1 giin gectikgce artmaktadir. Bu calismada gemi tedariki
alaninda girisimeci olmak isteyenlerin dijital teknolojiler kullanarak bir geminin bir sefer
dongiisiinde ihtiya¢ duyacagi 6zgiil tedarik malzemelerini optimum lokasyon ve zaman diliminde
gemiye nasil saglayabilecegi gosterilmeye calisilmigtir.

Anahtar Kelimeler: Gemi Ikmali, Dijitallesme, Girisimcilik.
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Abstract

The aim of this paper is to examine the role of knowledge management and how its influences on
organizational integration can lead to sustainable entrepreneurship. The study employed a
quantitative method and utilized a self-administered questionnaire. A total of 490 data were
collected from the managers and supervisors of SME from different industries in Nigeria. A Partial
Least Squares-Structural Equation Modelling (PLS-SEM) analysis was performed to test the
proposed hypotheses of the study. The findings indicated that internal and external organizational
integrations have significant and positive influences on knowledge management, which in turn
exerts a positive and significant effect on sustainable entrepreneurship. Though, internal
organizational integration or external organization integration had insignificant influence on
sustainable entrepreneurship, there was a positively significant and full mediating influence of
knowledge integration between organizational integration and sustainable entrepreneurship. This
large-scale empirical research fills a gap in the literature by contributing to the understanding of
how SMEs in a sub-Saharan nation and other developing nations can establish sustainable
entrepreneurship by using knowledge management processes to engage organizational integration
activities that positively influence sustainable entrepreneurship. This research also provides some
actionable recommendations for SMEs and some suggestions for future research.

Keywords: knowledge management process; organizational external integration; organizational
internal integration; small and medium enterprises (SMES); sustainable entrepreneurship
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Abstract

Studies on internationalization in universities, internationalization of the curriculum and
internationalization of research are growing exponentially in the international literature,
accounting for a phenomenon of vital importance for the development of the universities
themselves and of higher education. Why do universities need to internationalize? Mercantilism,
rankings. What are the benefits of an internationalization that integrates?

The international dimension is present in the very name of the university, in its evolution.
Traditionally, the intensity of the international dimension has been associated with the quality and
prestige of universities, but the concept of internationalization is forged from a mercantilist
approach to higher education. Higher education systems have registered in the last two decades a
process of strong diversification -both in its organization and in its quality- with the inclusion of
different and contradictory university models.

Keywords: Universities, internationalization, integration, knowledge.
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Georgian Beverage Companies
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Abstract

Export strategies are an essential factor that affects the success and performance of companies in
export markets. This study examines the performances of exporting beverage companies in
Georgia within the framework of export strategies. Although the study's primary purpose is to
reveal the relationships between export marketing strategies and firm performance, it has been
tried to determine the relationship between company characteristics, management's support for
exports, and environmental factors with performance. Export marketing strategies were handled
within the framework of marketing mix elements, and their relations with different performance
dimensions were determined.

The raw data obtained as a result of the survey technique (MANOVA) test was conducted in order
to be able to convey demographic information of the respondents with the statistical package
program and to reveal the relationships and effects between the descriptive statistics showing
percentages and frequencies, and the factors related to performance and firm performance.
Multivariate variance analysis is used to detect exogenous variables that explain more than one
dependent variable.

The research results are in parallel with the related theory; the export marketing strategies
implemented by the firms are directly related to export performance. The paper confirms that
export marketing strategies affect performance, that it is the most important explanatory variable
in explaining performance, and that export performance is related to firm characteristics,
organizational factors, and environmental factors as well as export marketing strategies.

Keywords: Export performance, export strategies, beverage industry, Georgia.
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Linguistic Characteristics of Emotional Expressiveness of Gender Identity
Words and Phraseology in Different Language Systems
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Abstract

The article deals with the linguistic characteristics of emotional expressiveness of gender identity
words and phraseology in different language systems, namely how the gender differentiation is
revealed in the Georgian and English languages from the point of emotional expressiveness. Our
research touches upon the peculiarities of the lingual units, denoting positive, as well as negative
emotions in connection of female and male.

Key words: Gender, positive and negative emotions, verbal expressiveness, expression
peculiarities of lingual units.
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Abstract

The number of research articles in the field of science education has been increasing rapidly in
recent years. However, the number of studies examining science textbooks is very few. In this
study, it is aimed to examine the graduate thesis studies in which science textbooks were examined
from the YOK national thesis database between the years 2000-2022. The case study design, one
of the qualitative research methods, was used in the study. In the YOK thesis scanning database,
a data pool was created from the theses presented by scanning with the keyword "textbook"
(f=427). A sample was taken from the data pool of 27 theses related to the science textbook.
Studies in which science textbooks were examined were analyzed using the content analysis
technique. Theses were subjected to content analysis according to years, type of thesis, type of
subject, university in which they were published, sample and method used. The number of theses
has increased over the years, the number of master's theses (f=25) is higher than the number of
doctoral thesis (f=2), the most textbooks are evaluated in terms of learning approaches in terms of
subject distribution, and the 5th grade textbooks are mostly examined. As a result, it was seen that
document analysis from the qualitative research approach was used. More comprehensive research
can be done by examining the studies on textbooks in terms of different variables in different
databases.

Keywords: Science Education; Middle School Textbook, Literature Review, Research Trends.
Ozet

Fen egitimi alanindaki aragtirma makalelerinin sayis1 son yillarda hizla artmaktadir. Ancak fen
bilimleri ders kitaplarmin incelendigi ¢alismalarin sayis1 oldukg¢a azdir. Bu ¢alismada YOK ulusal
tez veri tabanindan 2000-2022 yillar1 arasinda fen bilimleri ders kitaplarinin incelendigi lisanstistii
tez calismalarinin incelenmesi amaclanmistir. Calismada nitel arastirma yontemlerinden durum
calismasi deseni kullanilmistir. YOK tez tarama veri tabaninda “ders kitab1”, anahtar kelimesi ile
tarama yapilip 427 tezden olusan bir veri havuzu olusturulmustur. Fen bilimleri ders kitabi ile ilgili
olan 27 tez veri havuzundan secilerek Orneklem alinmistir. Fen bilimleri ders kitaplarinin
incelendigi ¢alismalar igerik analizi teknigi kullanilarak analiz edilmistir. Tezler yillara, tez tiiriine,
konu tiiriine, yaymlandig iiniversiteye, kullanilan 6rneklem ve yonteme gore igerik analizine tabii
tutulmustur. Tez sayisisin yillara gore artis gosterdigi, yiiksek lisans tez sayisinin (f=25) doktora
tez sayisindan (f=2) ¢ok oldugu, konu dagilimi acisindan en c¢ok ders kitaplarinin 6grenme
yaklagimlar1 agisindan degerlendirildigi, en ¢ok ortaokul 5. smif ders kitaplarinin incelendigi,
yontem olarak nitel aragtirma yaklasimindan dokiiman analizinin kullanildig1 goriilmistiir. Ders
kitaplarina yonelik ¢aligmalar farkli veri tabanlarinda farkli degiskenler acisindan incelenerek daha
kapsamli aragtirmalar yapilabilir.

Anahtar Kelimeler: Fen Egitimi, Ortaokul Ders Kitabi, Literatiir Taramasi, Arastirma Trendleri.
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Investigation of the Relationship of Middle School Students' Motivation and
Beliefs on Scientific Literacy with Technology Standards Competencies

Ortaokul Ogrencilerinin Bilimsel Okuryazarliga Iliskin Motivasyon ve Inanglarinin
Teknoloji Standartlar1 Yeterlilikleri ile Iliskisinin Incelenmesi
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Abstract

In this study, it is aimed to examine the relationship between the motivation and beliefs of middle
school students about scientific literacy and technology standards. The Scientific Literacy Scale
(BOS) developed by Fives, Huebner, Birnbaum, Nicolich (2014) and adapted into Turkish by
Sahin and Ates (2018) was used in the study. The scientific literacy scale consists of the Exhibited
Scientific Literacy (BO-S) test consisting of a single factor structure and the Scientific Literacy
Motivation and Beliefs (BO-MI) scale consisting of three factors. The Scientific Literacy
Motivation and Beliefs (B-MI) Scale was used in the study. "Educational Technology Standards
Sufficiency Scale™ was used by Misirli (2015) to determine students' technology standards
proficiency. Correlational survey model (Creswell, 2012) was used to determine the relationship
between two variables. The sample of the study consists of 205 students in total, 71 of whom are
7th grade students and 134 people are 8th grade students. It was found that students' motivation
and beliefs about scientific literacy were at a moderate level and there was a moderate relationship
between the two variables. According to the results of the study, it can be said that as the
competencies of students regarding the use of technology are improved, their motivation and belief
levels regarding scientific literacy will increase.

Keywords: Scientific Literacy, Motivation and Beliefs, Middle School Students, Technology
Standards.

Ozet

Bu calismada, ortaokul Ogrencilerinin bilimsel okuryazarliga iliskin motivasyon ve
inanglari ile teknoloji standartlari arasindaki iliskinin incelenmesi amaglanmistir. Caligmada Fives,
Huebner, Birnbaum, Nicolich (2014) tarafindan gelistirilen Sahin ve Ates (2018) tarafindan
Tiirkce’ye uyarlamasi yapilan Bilimsel Okuryazarlik Olgegi (BOO) kullanilmistir. Bilimsel
okuryazarlik 6lgegi tek faktorlii yapidan olusan Sergilenen Bilimsel Okuryazarlik (BO-S) testi ve
iic faktorden olusan Bilimsel Okuryazarlik Motivasyon ve Inanglar (BO-MI) dlgeginden
olusmaktadir. Caligmada Bilimsel Okuryazarlik Motivasyon ve Inanglar (BO-MI) Olgegi
kullanilmistir. Ogrencilerin teknoloji standartlar1 yeterliligini belirlemek igin Misirli (2015)
tarafindan “Egitim Teknolojisi Standartlarina iliskin Yeterlik Olgegi” kullanilmistir. iki degisken
arasindaki iliskiyi belirlemek amaciyla iliskisel tarama modeli (Creswell, 2012) kullanilmistir.
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Calismanin 6rneklemini 71 kisi 7. Smif ve 134 kisi 8. smif olmak iizere toplamda 205 6grenci
olusturmaktadir. Ogrencilerin bilimsel okuryazarhiga iliskin motivasyon ve inanglarinin orta
diizeyde oldugu ve iki degisken arasinda orta diizeyde bir iligki oldugu bulunmustur. Calismanin
sonuclarina gore 6grencilerin teknoloji kullanimina iliskin yeterlilikleri gelistirildik¢e bilimsel
okuryazarliga iliskin motivasyon ve inang diizeylerinin de artacagi sdylenebilir.

Anahtar Kelimeler: Bilimsel Okuryazarlik, Motivasyon ve Inanglar, Ortaokul Ogrencileri,
Teknoloji Standartlari.

-159 -



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Examining the Relationships Between Financial Success/Failure and Stock
Prices with Panel Data Analysis: Case of Borsa Istanbul Tourism Sector

Finansal Basar1/Basarisizlik ile Hisse Senedi Fiyatlar1 Arasindaki Iliskilerin Panel
Veri Analizi ile Incelenmesi: Borsa Istanbul Turizm Sektdrii Ornegi
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Abstract

It is thought that the financial situation of the companies, the possibility of bankruptcy, and similar
situations affect the investor decisions. The Altman Z score model is very popular in terms of
determining the financial status of companies. In this study, using the Z score model proposed by
Altman for developing market and non-manufacturing companies, the relationships between the
annual Z scores and stock prices of nine tourism companies traded in Borsa Istanbul for the period
2012-2021 were examined with a panel data analysis. In this context, the homogeneity of the series
and the cross-section dependence were tested by the delta tests suggested by Pesaran and
Yamagata (2008) and CD test proposed by Pesaran (2004) respectively. Due to the existence of
cross-section dependency, the CIPS test recommended by Pesaran (2007) was carried out for unit
root testing. Afterward, cointegration analyses recommended by Westerlund (2007) which
considering the cross-section dependency were applied. Finally, the causality relationship between
the series was examined by Dumitrescu and Hurlin's (2012) causality analysis. As a result, while
there was no cointegration relationship between Altman Z scores and stock prices, there was a
unidirectional causality relationship from Z scores to stock prices. Therefore, it can be said that
the Altman Z score model is invalid for the long term in terms of the market performance of the
tourism companies traded in Borsa Istanbul, but it can give an idea to the investors for the short
term.

Keywords: Altman Z score, panel cointegration, panel causality, tourism industry.

Ozet

Sirketlerin finansal durumlari, iflas olasiliklart ve benzeri durumlarinin yatirimei kararlarim
etkiledigi diisiiniilmektedir. Altman Z skoru modeli sirketlerin finansal durumlariin tespiti
acisindan oldukga popiilerdir. Bu ¢alismada Altman’in gelismekte olan imalat dis1 sirketler i¢in
onerdigi Z skoru modeli kullanilarak Borsa Istanbul’da islem goren dokuz turizm sirketinin 2012-
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2021 donemine ait y1llik Z skorlariyla hisse senedi fiyatlar1 arasindaki iligkiler panel veri analizi
ile incelenmistir. Bu kapsamda serilerin homojenligi Pesaran ve Yamagata (2008) tarafindan
Onerilen delta testleri ve yatay kesit bagimliligi Pesaran (2004) tarafindan onerilen CD testi ile
smanmugtir. Yatay kesit bagimliliginin varlig1 nedeni ile birim kok sinamasi i¢in Pesaran (2007)
tarafindan Onerilen CIPS testi gerceklestirilmistir. Daha sonra yatay kesit bagimliligini dikkate
alan ve Westerlund (2007) tarafindan Onerilen esbiitiinlesme analizleri uygulanmistir. Son olarak
seriler arasindaki nedensellik iligkisi Dumitrescu ve Hurlin (2012) nedensellik analizi ile
incelenmistir. Sonug olarak Altman Z skorlari ile hisse senedi fiyatlar1 arasinda esbiitiinlesme
iliskisi bulunmazken, Z skorlarindan hisse senedi fiyatlarina dogru tek yonlii bir nedensellik
iliskisinin varlign ortaya konulmustur. Dolayisiyla Borsa Istanbul’da islem goren turizm
sirketlerinin piyasa performansi agisindan Altman Z skor modelinin uzun dénem igin gegersiz
oldugu ancak kisa donem i¢in yatirimeilara fikir verebilecegi sdylenebilmektedir.

Anahtar Kelimeler: Altman Z skoru, panel esbiitiinlesme, panel nedensellik, turizm sektorii.
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The Reflection of Power Distance on Turkish Business Managers' Behaviors,
A Cultural Evaluation

Gii¢ Mesafesinin Tiirk Isletme Yoneticileri Davranislarma Yansimasi, Kiiltiirel Bir
Degerlendirme
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Abstract

The concept of power distance has entered the field of management as one of the cultural
dimensions of Geert Hofstede's researches carried out in many countries. It is a cultural factor that
affects the success and failure of management. Culture is an important component in the life of
societies that lives quietly without being noticed, but is quite effective, positively and negatively
affecting all life, including value judgments. The concept of power distance is related to people's
attitudes towards hierarchy and is the measure of the value and respect a culture gives to authority.
Power distance is about how the distance between those who hold power and those who are
affected by this power is perceived by those who are affected. It is known as a measure that plays
a role in the acceptance of a hierarchy of wealth and power by those who make up a society. This
measure is known as a measure that is higher where the hierarchy is strong. If the majority people
in the society are seen as weaker than the people in authority, then the power distance index in that
society is high. The fact that the power distance is high and low affects managerial communication,
thus managerial success and failure. The aim of this study is to investigate and evaluate the issue
of how power distance, which is more or less found in every culture, works in Turkish business
management culture and how it is reflected in managerial behaviors. For this purpose, it has been
evaluated and interpreted by interviewing managers and employees about how managerial
behaviors are affected by power distance. Qualitative analysis method was used in the study.
Again, unstructured interview technique was used in the study. According to the results of the
study, it is seen that Turkish business managers generally internalize and willingly accept the
power distance, and they engage in behaviors to protect this power, and the employees accept this
power to a large extent. It should be realized that this is a problem for businesses. It is expected
that this study will be beneficial to academicians working in the field of organizational behavior
and management. In the conclusion part of the study, necessary suggestions are presented to
overcome this problem.

Keywords: Power Distance, Manager, Cultural Influences.
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Ozet

Gili¢ mesafesi kavrami, Geert Hofstede’nin bir¢ok tilkede gerceklestirdigi arastirmalarindan olusan
kiltiirel boyutlardan biri olarak yonetim alanina girmistir. Yonetimin basar1 ve basarisizligini
etkileyen kiiltiirel bir faktordiir. Kiiltiir toplumlarin hayatinda fark edilmeden sessizce yasayan
fakat oldukea etkili olan, deger yargilar1 dahil tiim hayati olumlu olumsuz etkileyen énemli bir
bilesendir. Gili¢ mesafesi kavrami, insanlarin hiyerarsiye yonelik tavirlart ile ilgili olup, bir
kiiltiirlin otoriteye verdigi deger ve sayginin dl¢iisiidiir. Gii¢ mesafesi giicii elinde bulunduranlar
ile bu giigten etkilenenler arasindaki mesafenin etkilenenler tarafindan nasil algilandig ile ilgilidir.
Bir toplumu olusturan kisiler tarafindan bir zenginlik ve gii¢ hiyerarsisinin kabul edilmesinde rol
oynayan bir 6l¢ii olarak bilinir. Bu 6l¢ii, hiyerarsisi giiclii olan yerlerde daha yiiksek olan bir 6l¢ii
olarak bilinir. Toplumdaki ¢ogunluk insanlar otorite sahibi insanlardan daha gii¢siiz bir durumda
olarak goriiliiyorsa o toplumda gii¢ mesafesi endeksi yiiksek anlamina gelir. Gii¢ mesafesinin fazla
olmasi ve az olmasi yonetsel iletisimi dolayisiyla yonetsel basar1 ve basarisizligi etkilemektedir.
Bu ¢alismanin amaci her kiiltiirde az veya ¢ok bulunan gilic mesafesinin, Tiirk isletme yonetimi
kiiltiirinde nasil isledigi ve yoOnetici davraniglarina nasil yansidigi konusunu arastirip
degerlendirmektir. Bu amagla yonetici davraniglarinin giic mesafesinden nasil etkilendigi yoniinde
yoneticilerle ve calisanlarla goriismeler yapilarak degerlendirilmis ve yorumlanmistir. Calisma
nitel analiz yontemi kullanilmistir. Yine calismada yapilandirilmamis goriisme teknigi
kullanilmistir. Calismanin sonuglaria gore Tiirk isletme yoneticilerinin genellikle glic mesafesini
icsellestirip istekle kabullendikleri ve bu giicii korumaya doniik davraniglar icine girdikleri,
calisanlarin da bu giicii biiyiik oranda kabullendikleri goriilmektedir. Isletmeler agisindan bunun
bir problem oldugu fark edilmelidir. Bu ¢alismanin 6rgiitsel davranis ve yonetim alaninda ¢alisan
akademisyenlere faydali olmasi beklenmektedir. Caligmanin sonug boliimiinde bu problemi agsmak
icin gerekli Oneriler sunulmustur.

Aanahtar Kelimeler: Gii¢ Mesafesi, Yonetici, Kiiltiirel Etkiler.
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Abstract

Ethical principles are considered to be general guidelines, ideals and expectations that are put into
consideration with other conditions and circumstances when designing and analysing higher
education teaching.

This research paper utilised the qualitative case study methodology. It investigated the application
of the nine ethical principles in the higher education teaching setting. The following are the nine
principles applied for the study: content competence, pedagogical competence, dealing with
sensitive topics, student development, dual relationships with students, confidentiality, respect for
colleagues, valid assessment of students, and respect for institutions.

Focus group discussion guidelines among various educators from different higher educational
background was used to generate data. The objective of the discussion aimed to find out the
following: 1) their general understanding of the ethical principles; 2) how the principles are being
applied in their teaching practice; 3) if any of the principles is not being applied, what are the
hinderances; 4) what are the impacts of applying the principles on the students; 5) what is the
impact on the professionalism of teachers; and 6) what are the impacts on the course delivery in
general.

Thematic analysis was conducted to identify commonalities among the participant educators and
their understanding of their role in applying those nine principles in teaching and its impact on
their professionalism. Finally, the research reports on the results and findings of this case study.

Keywords: Ethical principles of teaching, higher education, professionalism, focus groups and
thematic analysis.
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Abstract

Innovation is a complex process which is affected by a number of enablers and barriers. People
are considered to be a key enabler of innovation since they initiate the change as well as become
part of a change which positively affects the innovation process. UAE is known to be an
innovation-driven economy while the practices of SMEs in UAE are little known. This paper aims
to explore the strategies adopted by SME sector in UAE to enhance innovative work behaviour of
employees. A survey was conducted with 74 managers/ supervisors and leaders of SMEs in UAE
through a structured questionnaire which attempted to ask about the strategies, how these are
practiced by SMEs and what is the impact of these strategies on the innovative work behaviour. It
was found that opportunity enhancing strategies namely autonomy, task composition and feedback
positively impact innovative work behaviour of employees in UAE while ability enhancing
strategy (training and development) and three motivation-enhancing strategies (reward and
recognition, job security and employee involvement/ engagement).

Keywords: Innovation, innovative work behaviour, strategies, employees.
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Abstract

Leadership being a complicated process involves a number of enablers and barriers. Lack of
leadership has been identified to be one of the key barriers in implementing innovation since
leaders play a significant role in providing a favourable environment to the employees as well as
motivating them to increase the chances of innovation success. Limited research on innovation in
SMEs in UAE led conducting a survey with leaders of SMEs in UAE. Six categories of leadership
qualities were identified from previous research namely strategic thinking, planning and delivery,
people management, change management, communication and persuasion and influence. It was
found that the leadership qualities are important in implementing innovation when applied
collectively since these were not found to impact innovation practices individually. The impact of
leadership qualities on innovation practices is thus confirmed by the present research as well as
previous research. SMEs in UAE are thus recommended to enhance the leadership qualities of
their leaders through appropriate ways.

Keywords: Leadership, leadership qualities, innovation, SMEs
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Leadership Behavior

Gbenga Daniel Akinsola
Girne American University, TRNC (Nigeria)
gbengadanielakinsola@gmail.com

Abstract

This study aimed to explore the relationship between knowledge risk management and sustainable
organizational performance by examining the role of leadership behavior. We obtained data from
both private and public companies in Nigeria via an online questionnaire. The study utilized
structural equation modeling to test the hypotheses. To the best of the researchers’ knowledge, no
prior studies have explored the role of leadership behavior (LB) in the interaction between
knowledge risk management (KRM) and sustainable organizational performance (SOP). The
empirical findings reveal that: (i) leadership behavior and knowledge risk management impact
sustainable organizational performance positively; (ii) knowledge risk management exerts a
positive impact on leadership behavior; (iii) leadership behavior moderates the relationship
between knowledge risk management and sustainable organizational performance; and (iv)
leadership behavior mediates the relationship between knowledge risk management and
sustainable organizational performance. The outcomes from this empirical research will improve
the understanding of owners and managers of the role of leadership behavior in the interaction
between knowledge risk management and sustainable organizational performance.

Keywords: Knowledge risk management; Leadership Behavior; Sustainable Organizational
Performance
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Abstract

If we look at the large and small researches about the epic, one of the issues that support the search
is the historicity of the epic. One of the most difficult problems in epic studies is to recognize the
basis of truth from an epic work, to determine what is the legality of the actual coverage of
historical truth. After all, finding historical signs from the collection of truth and imagination,
artistic genealogies in the epos, inevitably makes deepening, searching for secrets in the relief of
centuries the main goal of research. This direction and orientation once began in the researches of
M. O. Auezov. In his earlier work, M. O. Auezov says: "The story of Kazakh heroes begins in
ancient times. The beginning of the story of heroes comes from the stories of the time of the old
Turkish unity. The old age of the Kazakh country is not only Kazakh; should be considered as the
old age of Turkish people in general. There are places that talk about the days of the Golden Horde
and the White Horde during the time of the Turkic and Mongol eras. It tells about the times when
Nogaily, Crimean, Kypchak and Kyrgyz peoples were one country under one flag. These are the
days when the Turkish people are not divided. The times when they saw each other as brothers
instead of strangers" /1:56/.

This is one of the main signs of a deep understanding of the epic, a deep understanding of the
secret of the historical era in it. We can understand that the famous speech of the learned scientist
refers to the unity of peoples of Turkic descent in the early era, his actions related to the country
and the land, the time when he did not exaggerate and did not drive any enemies to his land. In
addition to some successes in searching for evidence and historical foundations of this in the epos,
we also have some shortcomings in terms of connecting them with the spiritual heritage of peoples
of Turkic descent.
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Abstract

Since the publication of "Marketing Myopia" in 1960 by Levitt, it has transformed the course of
enterprises and driven them to the next level. Marketing myopia is a short-sighted and inwardly
focused approach to marketing that prioritizes the urgent requirements of the organization over the
marketing from the consumer's perspective. Since then, numerous other researchers have
emphasized that in addition to being customer-centric, businesses must also be innovative,
adaptable to technological change, and exhibit a competitive advantage. Smith et al. (2010)
developed the "New Marketing Myopia," which arises when marketers fail to comprehend the
larger societal context of corporate decision-making, often with terrible implications for their firm
and society. The "New Marketing Myopia" occurs when organizations focus primarily on
consumers and cannot grasp the new societal environment of the company that needs addressing
numerous stakeholders. As a result of listening to researchers, firms invest large amounts in market
research to know the changing consumer and other stakeholders' requirements and accept
innovation and technology improvements. Nevertheless, successful firms succumb to either failure
or growth stagnation. Pride in one's achievements might be a preface to business failure. Marketers
are falling victim to a new form of myopia known as New Modern Marketing Myopia (NMMM),
in which "marketers are being marketed by themselves." There are two fundamental causes behind
the NMMM: first, it is clouded innovation, restricting or retarding its growth, and second, the
company's self-esteem success. A company's success ego should not create flaws in its business
model and strategy for the benefit of its competitors. Furthermore, the firm's innovation should
help its growth; otherwise, it is regarded as a clouded innovation.
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Abstract

Authenticity has been studied in leadership research from different perspectives and streams.
While some scholars approached authentic leadership as an intrapersonal construct, some others
investigate the interpersonal construct within a social interaction framework. The domain of
authentic leadership is still under conceptualization and theorization though many attempts to
grasp the many things that constitute authenticity. However, very low empirical research was made
to understand the shortcomings of been too authentic and stuck to the ‘self” while ignoring the
adaptive behavior which is a core essence of effective leadership. This research is designed in three
folds. First, current debates regarding leadership studies are elaborated. The second is to identify
what is wrong with leadership research since an important number of published papers reflects
common methodologies while mitigating more advanced and effective ones. Third is to address
and design a road-map for what can be done to inquire leadership research especially in
organizational and managerial settings.

Keywords: Methodology, leadership research, authentic leadership.
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Abstract

The scientific article is based on the analysis, according to the article which shows the main
apparatus of regional development theories, including the theoretical conclusion of the new
economic geography where the strengthening of the processes of interaction between factors is
one of the integral characteristics of the processes. Accumulations caused by the processes of
spatial concentration of economic activity. The features of the processes of economic interaction
of entities in the agglomerationconditionsand the relationship of intensification of interaction
processes with innovative development are also considered. In the field of innovation, the context
of such phenomena as the strengthening of interaction, the spread of innovations, the
implementation of the concept of open innovation, the development of organizational activities
are evaluated. This paper proves due to the effects of agglomeration, interaction becomes an
important factor of innovative development and contributes to the formation of non-industrial
agglomerations based on the knowledge economy.

Keywords: Knowledge economy, agglomeration, extravagance, innovation, economic geography.
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Abstract

Jadidism was a political, social and cultural movement to get rid of the complexities of
backwardness and colonialism. was an embodied system. But this system did not arise by itself.
The important aspect of this movement was first of all the establishment of an autonomous
government in Turkestan, the establishment of constitutional monarchy and parliament in Bukhara
and Khiva, and then the establishment of a democratic republic system, as well as the protection
of human rights. In the period of socio-political changes after the events of 1917 in Russia, the
national societies that were active in Turkestan until 1916 began to set before themselves the
political mission and the ideas of national liberation.The article analyzes the philosophical views
of Turkestan Jadids.

Key words: Modernism, enlightenment, national independence, awareness of national identity,
Behbudi, Fitrat, "usuli-jadid"”, social development.

-172 -


mailto:ochilova@jspi.uz

8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Is Bitcoin a threat to bank deposits? Evidence from BRICS-MINT countries

Asst.Prof.Dr.Tugba BAS
Istanbul Nisantas1 University
tugba.bas@nisantasi.edu.tr
0000-0002-0789-2537

Asst.Prof.Dr.Orhan OZAYDIN
Istanbul Nisantas1 University
orhan.ozaydin@nisantasi.edu.tr
0000-0003-2585-1437

Assoc. Prof.Dr.Yahya Can DURA
Istanbul Nisantas1 University
yahyacan.dura@nisantasi.edu.tr
0000-0002-5662-7748

Abstract

Banks are important for countries due to their role as liquidity providers and any changes in their
liquidity positions not only affect the banks but also the economic performance of countries
(Diamond and Dybvig, 1983; Attila, 2022). The main sources of funds for banks are deposits;
therefore, any fluctuations in deposits expect to have an impact on the economy (Mushtag and
Siddiqui, 2017). However, the financial system has started to alter towards being independent of
the banking system due to the development of financial technologies (Fintech). Cryptocurrency is
one example that is decentralized and central banks or governments do not have any control over
it. Since cryptocurrency transactions are kept in a public ledger named Blockchain, the need for
the banking system to approve the transactions is no longer demanded, which might affect the
countries' banking system. Previous studies on the relationship between cryptocurrencies and bank
deposits are scarce. Othman et al. (2020) analyze the long and short-run effects of cryptocurrency
market capitalization development on the banks’ deposit variability for the Gulf countries by
applying causality and VECM model. Kaymak and Beybur (2022) examine the cointegration
relation between Bitcoin and bank deposit volume in Turkey. Unlike the previous studies, we
examine the impact of Bitcoin volume on bank deposits in BRICS-MINT countries. Those
countries have the highest monthly bitcoin volume among emerging market countries. They are
fast-growing countries but they have problems with inflation which lead to currency substitution
problem. Firms and households in those countries prefer to keep their deposits based on gold or
foreign currency, specifically, the dollar or euro, to be able to protect themselves against the
depreciation of the local currency. Since cryptocurrency is a deflationary asset, the same currency
substitution argument might be true for cryptocurrency. The aim of this paper is to examine
whether Bitcoin becomes another financial asset for currency substitution and how this will affect
bank deposits. In particular, we investigate the effect of Bitcoin on bank deposits in BRICS-MINT
countries for the years 2014-2021. By applying the fixed effect model, we analyze how the
monthly percentage change in Bitcoin volume influences the monthly percentage change in bank
deposit volume. We also include gold, foreign exchange, and bond yield as control variables. By
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applying panel fixed effects, our results confirm the negative association between Bitcoin volume
and bank deposit volume, suggesting there is a shift from bank deposits to Bitcoin.

Keywords: Digital Currency, Bitcoin, Bank Deposits, BRICS, MINT.
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Abstract

Tales are emphasized as cultural carriers and cultural elements in the studies. All fairy tales have
an aesthetic structure that occurs spontaneously in their internal structure. The aim of the study is
to try to reveal the relationship between literature and aesthetics and the change of aesthetic
perception in fairy tales. Defining aesthetic values and literary text aesthetic features and in this
direction, which aesthetic values should be taken into account when reading a fairy tale? The aim
is to focus on the relationship between aesthetics and fairy tales by looking for the answer to the
question. By examining different approaches to aesthetic values, it will be revealed through
compilations from which perspectives the fairy tale should be viewed. Since aesthetic and aesthetic
values have been associated with art throughout the ages, first the art activity was clarified and
then the aesthetic issue was emphasized. As a method, after the relationship between art and
aesthetics was explained, art and aesthetics were explained separately, and work and practice on
aesthetic values gained weight. Evaluating and enjoying a work of art is unique to certain people.
In order to do these actions, one must have a certain amount of knowledge. The basic element of
aesthetics is the judgment of liking. This situation comes to the fore when people read fairy tales
just as they watch nature without any practical purpose, just with a sense of admiration. In the fairy
tale, from time to time, people are made to visualize something that does not exist in reality.
Express this value with one of the words nice, good, right or useful. The priority of aesthetics is to
reveal the good, the truth and the beautiful. It is important not to ignore the fact that the aesthetic
values of literary works that appeal to children in particular are extremely important. The child,
who is constantly in search, can develop his aesthetic point of view through literature.

Keywords: Tale analysis, aesthetics, tale analysis, culture and aesthetics.
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Abstract

In this article I will discuss whether individuals from different classes are represented differently
to us by analysing five tv series from Netflix. These are: Dynasty, Elite, Riverdale, Bridgerton and
Ginny and Georgia. My research question is: to what extent are popular representations of
class in contemporary culture are ideological. In order to do this | will be using discourse
analysis by looking into key characters’ clothes, life standards, capitals, occupation, taste and their
educational background. | have chosen these particular series because they are reflective of
representations of class difference in a range of different western societies. Therefore, my
argument is that representations of class in contemporary culture are ideological and that
individuals from the upper and working classes are represented differently in such a way that
reproduces the idea of class among audiences who watch these shows. | feel that class as a social
Issue is not seen as important which it should be. It is a factor that shapes what we do, what we
like, how we dress, how we talk and our education background. In my research | found out that,
here is a capitalist ideology behind Netflix, as upper and working classes are represented
differently. There are discourses behind the Netflix shows | have analysed based on class
stereotypes and class inequality. It can be said that class inequality is normalised in Netflix and
there is class stereotyping which exists in many forms in Netflix TV shows.

Key Words: Class, capitalism, inequality, capitals, ideology, class representations, class conflict,
elites, working class, popular culture, bourgeois enlightenment, and Culture Industry,taste.
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Abstract

In this article I will discuss the ways that we are encouraged to worship as an audience to Marvel
Cinematic Universe movies and tv shows. In order to do this | will be looking to both primary and
secondary sources to gather my data. Main theorists that | want to point out are to Adorno and
Horkheimer (1997) who stated that there is popular culture which refers to literature, art, and films.
In their theory, they named popular culture as “Culture Industry” and, argued that culture today is
filled with sameness. It can be said that today everything is standardised and culture industry is
argued to demand reproduction processes which leads to the use of those same products to meet
the desires of masses. Masses is a term which is used to define us(audience), as we consume and
use popular culture through watching. This is why today’s society for Adorno and Horkheimer
(1997) can be called to as mass society, as we are highly using the technology to watch what we
want. Also the era that we are in now is called as “postmodernism” which involves culture industry
and popular culture. According to Lyotard(1979) postmodernism is characterised with:
technology, consumerism, diversity and fragmentation. In this sense the effect of postmodernism
over popular culture can be said to lead to formation of ideologies which is what will be discussed.

Key words: Trauma theory, traumatized consumer, capitalist ideology, masses, elites, culture
industry, false consciousness, mass deception, primary data, commodity fetishism, popular culture,
troubled superhero.
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Abstract

This article is about The History of Cyprus Turkish Aviation, and It constitutes the first and
foremost events that took place in the field of aviation in Cyprus. In this article, important
events that took place in Cyprus Aviation are explained. Nations living in Cyprus; Arabs,
Lusignans, Venetians, Ottomans, British nations are included in this article. Especially
during the years of British Colonial Administration, there were developments in the field of
aviation and airport investments. Again, the events experienced during the war years are
available and Cyprus Turkish Aviation is detailed in this article. The first Airfield was RAF
Famagusta Airfield, later RAF Nicosia Airfield, and RAF Tymbou Airfield now known as
Ercan Airport, was included in this article. Airports were built in Cyprus for both strategic
and military purposes. After the war year these military airports turned into civil airports.
During years 1939-1945 the events in both Europe and the Middle East escalated, the
existing British bases in Cyprus were actively used by imperialist countries.
RAF Nicosia was the airbase of the royal Air Force and RAF Tymbou was the airbase of
both the Royal Air Force and the French Air Force. RAF Tymbou Airfield was built in 1939
as an alternative to RAF Nicosia Airfield, but this airport was bombed by the German Air
Force during construction in 1939-1943. In addition, the first Cyprus Turkish Civil Aviators
are also available in this article. Article Interviews and first sources added great value to this
article.

Key words: Turkish Aviation, Cyprus Turkish Aviation, North Cyprus, Aviator, Cyprus
Turkish Aviation, Second War, First Flight, British Blue Book, RAF Nicosia, RAF Tymbou,
RAF Larnaca, RAF Akrotiri, RAF Famagusta, RAF Limassol, Ottomans in Cyprus, British
Crown Colony.
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Abstract

Entrepreneurship is important for economies in terms of increasing economic efficiency, bringing
innovation to production, the emergence of new business activities and increasing the employment
rate. These positive effects of entrepreneurship cause many developing countries to approach
entrepreneurship as a potential solution to various problems of their economies such as
unemployment, inefficiency, and ability of technology-oriented production. In addition, the
development of an entrepreneurial culture in society is among the basic tools that increase the
competitiveness of countries and support economic and social development in the globalized world
order. Entrepreneurs are one of the most influential factors in the development and promotion of
the economy through the creation of new activities. Therefore, entrepreneurs are strategic
resources for organizations. In this context, the question of what makes a business to be successful
has been a frequently addressed topic in previous research. In many different studies in the
literature, the entrepreneur is at the center of the success of small and medium-sized enterprises.
In studies dealing with the role of entrepreneurs in the establishment or success of small and
medium-sized enterprises, two approaches come to the fore in general, namely "personality" and
"competence™ approaches. While studies based on the personality approach mostly focus on the
inflexible characteristics and fixed tendencies of the individual, studies that adopt the competency
approach focus on the aspects of entrepreneurship that can be improved. This study focuses on
the competency approach that is based on the claim that identifying and developing entrepreneurial
competencies is more important than providing more resources and a positive environment, In
different studies in the literature, what skills an entrepreneur should have to run a successful
business have been conceptualized both holistically and specifically. In this context, the aim of
this study is to reveal a set of individual competencies related to entrepreneurship with a
bibliometric literature analysis focusing on studies that address the basic individual competencies
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that determine whether a person is an entrepreneur or not. It is expected that the findings to be
obtained in the study will contribute to researchers working in the field of entrepreneurship.

Keywords: Entrepreneurship, Entrepreneur, Entrepreneurship Competencies, Entrepreneurship
Theory, Competence Approach.
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Abstract

In our world surrounded by financial crises, pandemics and global trade wars, there is a
transformation in the nature of economic development and expectations regarding development.
In addition to the increase in production capacity and quantity, it has become more important that
this increase is sustainable and based on innovation. However, economic goals and interests are
rapidly falling behind ecological problems. In particular, the 26th United Nations Climate Change
Conference (COP 26) has raised ecological awareness to a high level and encouraged countries to
create urgent action plans and take a series of political measures. At this point, the relationship
between economic development, innovation performance and environmental degradation has
become an issue that needs to be investigated. Accordingly, this study aims to investigate the
impact of innovation performance, which plays a key role in economic development and is an
indicator of countries' innovativeness, on environmental degradation. For this purpose, the study
will test the Environmental Kuznet Curve (EKC) hypothesis put forward by Grossman and
Krueger (1995), which shows an inverted-u-shaped relationship between the level of development
of countries and environmental degradation. According to this hypothesis, environmental
degradation first increases and then decreases up to a certain level of development due to scale
effects, structural effects and technical effects in production. Therefore, in this study, an inverted-
u relationship is expected between the global innovation index, which reflects both the
development and structural transformation of the economy, and the CO2 emission variables used
to represent environmental degradation. Due to data limitations, the existence of this relationship
is tested with the panel data set for 126 countries covering the years 2013-2019 using the
generalized method of moments (GMM) developed by Arellano and Bover (1995) and Blundell
and Bond (1998).

Keywords: Global Innovation Index, Environmental Degradation, CO, Emission, Environmental
Kuznet Curve, Panel Data.
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Ozet

Finansal krizler, pandemi ve kiiresel ticaret savaslarmin cevreledigi diinyamizda; ekonomik
kalkinmanin niteliginde ve kalkinmaya iliskin beklentilerde bir doniisiim yasanmaktadir. Uretim
kapasitesi ve miktarindaki artisin yaninda, bu artigin siirdiiriilebilir ve inovasyona dayali olmast
Onem kazanmaya baglamistir. Bununla birlikte ekonomik ama¢ ve c¢ikarlar hizla ekolojik
sorunlarin gerisinde kalmaktadir. Ozellikle 26. Birlesmis Milletler Iklim Degisikligi Konferansi
(COP 26) ekolojik farkindalig iist seviyeye tagimis, iilkelerin acil eylem planlar1 olugturmalarini
ve bir dizi politik 6nlem almalarini tesvik etmistir. Bu noktada ekonomik kalkinma, inovasyon
performansi ve ¢evresel bozulma arasindaki iligki arastirilmasi gereken bir konu haline gelmistir.
Bu dogrultuda ¢alismada ekonomik kalkinma igin kilit rol iistlenen ve iilkelerin yenilik¢iliginin
gostergesi olan inovasyon performansinin ¢evresel bozulma {izerindeki etkisinin arastirilmast
amaglanmaktadir. Bu amagcla ¢alismada Grossman and Krueger (1995) tarafindan ortaya konan ve
iilkelerin gelismislik diizeyi ile gevresel bozulma arasinda ters-u seklindeki iligskiyi gosteren
Cevresel Kuznet Egrisi hipotezi test edilecektir. Bu hipoteze gore iiretimde Slgek etkisi, yapisal
etki ve teknik etkilerle belirli bir gelismislik diizeyine kadar ¢evresel bozulma 6nce artmakta, daha
sonra ise azalmaktadir. Dolayisiyla ¢alisgmada hem ekonominin gelismisligini hem de yapisal
doniistimiinii yansitan kiiresel inovasyon endeksi ile ¢evresel bozulmay: temsilen kullanilan CO2
emisyonu degiskenleri arasinda ters-u seklinde iligki beklenmektedir. S6z konusu iligkinin varlig
mevcut veri kisitlari nedeniyle 2013-2019 yillarin1 kapsayan 126 iilke i¢in olusturan panel veri seti
ile Arellano ve Bover (1995) ve Blundell ve Bond (1998) tarafindan gelistirilen sistem
genellestirilmis momentler yontemi (GMM) ile test edilmektedir.

Anahtar Kelimeler: Kiiresel Inovasyon Endeksi, Cevresel Bozulma, CO2 Emisyonu, Cevresel
Kuznet Egrisi, Panel Veri.
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Abstract

The economic strength of a country is directly related to the level of entrepreneurship in that
country, and the foreign trade performance of the country is closely related to the level of foreign
trade entrepreneurship. Foreign trade entrepreneurship is the inclusion of monetary equivalent
obtained from export activities in the production processes for value-added products. In this sense,
foreign trade entrepreneurship contributes significantly to the foreign trade activities of companies
and countries with various determinants. Therefore, this study aims to prioritize the determinants
in the definition of foreign trade entrepreneurship. In this context, five experts with different
academic titles who carry out academic activities in the field of international trade were
interviewed in this study. These determinants were separated as main and sub-criteria and were
evaluated by experts by the SWARA Method. As a result of the analysis, it has been seen that the
most critical determinant among the main criteria is internationalization, with an importance level
of 18%.

On the other hand, the determinant, seen as the least important, has emerged as the main criterion
of culture, with a significance level of 10%. The analysis also showed that the difference in
importance between finance, innovation and entrepreneurship criteria, which are the main
determinants of foreign trade entrepreneurship, is relatively low. Finally, when the sub-criteria are
considered, it is seen that the most crucial main criterion, the internationalization criterion, has the
highest level of importance in the foreign market development sub-criterion, and the lowest level
of importance is the globalization sub-criterion.

Keywords: Foreign Trade Entrepreneurship, International Trade, Internationalization, SWARA
Method
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Ozet

Bir iilkenin ekonomik biiyiikliigii o tilkedeki girisimcilik seviyesiyle dogrudan iligkili olarak
goriildiigiinden tlkenin dis ticaret performansi da dis ticaret girisimciligi seviyesiyle yakindan
iliskilidir. Dis ticaret girisimciliginin temelinde ihracat faaliyetinden elde edilen parasal
karsiliklarin katma degerli liriinlerin iiretimi i¢in iiretim siireclerine dahil edilmesi yer almaktadir.
Bu anlamda dis ticaret girisimciligi cesitli belirleyiciler ile firmalarin ve iilkelerin dis ticaret
faaliyetlerine Onemli diizeyde katki saglamaktadir. Bu c¢alismanin amaci, dig ticaret
girisimciliginin tanimlanmasinda yer alan belirleyicilerin dnceliklendirilmesidir. Bu baglamda, bu
aragtirmada uluslararasi ticaret alaninda akademik faaliyet gergeklestiren farkli akademik
unvanlara sahip bes uzman ile gériistilmustiir. S6z konusu belirleyiciler ana ve alt kriterler olmak
tizere ayrilmis ve uzmanlar tarafindan SWARA Yontemi’ne uygun olarak degerlendirilmistir.
Yapilan analizler sonucunda, ana kriterler igerisinde en onemli belirleyicinin %18’lik 6nem
diizeyiyle uluslararasilasma oldugu goriilmiistiir. En az O6nemli olarak goriilen belirleyici ise
%10’luk 6nem diizeyine sahip olan kiiltiir ana kriteri olarak ortaya ¢ikmigtir. Analizler ayrica dis
ticaret girigsimciliginin ana belirleyicilerinden olan finans, inovasyon ve girisimcilik kriterleri
arasinda onem diizeyi farkinin oldukg¢a diisiik oldugunu gostermistir. Alt kriterler dikkate
alindiginda ise en 6nemli ana kriter olan uluslararasilagsma kriterinin alt kriterleri arasinda en
yiksek Onem diizeyine dis pazari gelistirme alt kriterinin, en diisik Onem diizeyine ise
kiiresellesme alt kriterinin sahip oldugu goriilmiistiir.

Anahtar kelimeler: Dis Ticaret Girisimciligi, Uluslararas1 Ticaret, Uluslararasilasma, SWARA
Y ontemi.
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Abstract

This article conducts a conceptual, theoretical and overview study of the “probation during
recruitment"” provisions in the modern labor legislation of the Republic of Azerbaijan.

Currently, in any country, as well as the Republic of Azerbaijan, an employer requests more
qualified employees to work in an enterprise possessed by him as an entrepreneur. Thus, the
employer applies the norms of the Labor Code of the Republic of Azerbaijan regarding the
probation during recruitment while hire an employee.

Nevertheless, there are many cases where the employer-entrepreneur abuses the labor rights
established by the Labor Code of the Republic of Azerbaijan and applies a "probation™ to a new
occupation during employment, and in turn, violates the labor rights of the employee. An
employment contract with a newly hired employee who has not passed the probationary period
convinced by the employer is terminated in accordance with clause e) of Art. 70 of the Labor Code
of the Republic of Azerbaijan.

Since, there is no precise regulation in the labor legislation regarding the criteria by which the
employer evaluates the work of the employee who has passed the probationary period during
recruitment. On the other hand, the institution of "probation during recruitment” established in Art.
51-53 of the Labor Code of the Republic of Azerbaijan should be amended. To begin with, the
Labor Code of the Republic of Azerbaijan does not state the legal concept of “probation during
recruitment”. Second, the disposition of Art. Article 51 of the Labor Code of the Republic of
Azerbaijan, which describes the content of the employment probation period, cover the entire
range of the concept of the probationary period on employment incompletely.

In this case, it should be noted that still there is not an integrated point of view regarding the
concept of "probation during recruitment™ in the science of labor law of the Republic of
Azerbaijan, as well as in foreign countries. Therefore, based upon the scientific provisions of the
last decades due to eliminate the gaps and other legal-technical essence, and resolve obstacles in
this field, the comprehensive study of the "probation during recruitment™ institute and a
comparative legal analysis of the regulations of foreign countries needs to be made.

One of the important difficulties of the probation during recruitment is the terminological
description of this legal institute. Legal terms should be applied in a way that, primarily, it shall
ease an exact expression, next, it shall cover the entire range of straight implication. Nonetheless,
currently it might be seen that not only in the Republic of Azerbaijan, but also in other overseas
countries, legislator implies a diverse point of view in regard of terms of probationary period on
employment.
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Since, in the labor legislation of some countries, the terms about "probation during recruitment” is
used, whereas in other countries, it is used in dual meaning such as “probationary period on
employment” or "initial probationary period on employment".

For instance, the legislators of the Republic of Azerbaijan (Article 51 of the Labor Code of the
Republic of Azerbaijan), New Zealand (Article 67 of the New Zealand Law No. 24 dated August
19, 2000, "On Labor Relations")., Vietnam (Article 26 of the Labor Code of Vietnam dated 2012)
and Moldova (Article 60 of the Labor Code of the Republic of Moldova, March 28, 2003, N 154-
XV) use the term of "probationary period", while the legislature of the Republic of Belarus (Article
28 of the Labor Code of the Republic of Belarus) uses the term of "Employment contract over
probation” and the legislator of the Russian Federation (Article 28 of the Labor Code of the
Russian Federation) uses the terminology "Labor probationary period”. Close to the Russian
legislation, is the point of the legislator of the Republic of Lithuania (Article 105 of the Labor
Code of the Republic of Lithuania), which expresses the meaning of "Probation over the
concluding employment contract”. The point of the legislator of the Republic of Bulgaria, is
interesting where he refers to the probationary period on employment as an "experimental contract
of employment” (Article 71 of the Labor Code of the Republic of Bulgaria).

Above all, it should be noted that "probationary period” and “probationary period on employment”
are not equivocal and synonymous categories. These categories have diverse meanings.

The main or worth instrument carries the concept of "probation over the applying for an
occupation". This phenomenon is wider rather than the “probationary period” and includes not
only the probation period itself, but also the objectives of the test and the consequences of the test.
For this reason, when setting a probationary period, the employee and the employer shall agree
not only upon the duration (probationary period), but also upon the types of activities of the
employee and the conditions for his performance for these activities. Correspondingly, the criteria
where they will evaluate the results of the employee's activity in the future and where their
compliance come with the employer's expectations.

Based upon the study of the concept and importance of the probation for the employment, it
considered an appropriate to put forward the following applications in order to advance the labor
legislation:

Article 51 of the Labor Code of the Republic of Azerbaijan shall retitled as "probation during
recruitment "'

Furthermore, it seems possible to offer the following definition of the concept to the scientific
circulation: "probation during recruitment” is an additional condition resolute by agreement
between the employee and the employer at the stage of closing an employment contract over
appropriateness of the employee for the work performed and the suitability of the proposed job for
the worker, based upon the results of which the parties express their will to continue or terminate
an employment relationship.

Keywords: Azerbaijan, labor law, foreign countries, legislative practice, probation during
recruitment, probationary period, employer, employee.
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Abstract
Migration of individuals from one place to another can cause serious problems both for the place
where they lived before and for the place where they migrated. Some individuals who immigrate
from the country work in their countries of origin under illegal working conditions. This is very
harmful for the employment of the citizens of the country they are in and for the country's economy
at the same time. At the same time, they are deprived of their basic social rights because they work
illegally. Undocumented migrant workers are often paid less than the normal wage. Leaving their
own country causes a decrease in the workforce.
Migration is an event that causes people to move individually or collectively. One of the main
causes of national and international migration is globalization. Most countries in the world are not
affected by the political, economic and social problems caused by both national and international
migration. With the increase in conflicts and wars in the world with globalization, there is an
increase in the number of individuals who migrate and seek temporary asylum.
Migration with in the frame work of the law provides a great advantage both for the country where
labor is needed and for the citizens of the countries facing unemployment. Individuals working
with a work permit are in a better situation than those working informally and they also have basic
social rights.
While international agreements regulating the social security rights of migrant workers as a basic
human right grant social security rights to immigrants working under the law, they are insufficient
in terms of social security rights of illegal immigrants.
Provisions of the United Nations Convention on the protection of the rights of all individuals who
have been subjected to migration and their families come to the fore. The provisions of this
convention cover both immigrants working as a work permit and immigrant individuals working
illegally.
Another group exposed to international migration is refugees. Refugees have to leave their country
for various reasons. Sometimes they enter countries within the framework of the law, and
sometimes they resort to illegal means. In fact, these illegal refugee migrations sometimes cause
drowning in the sea, sometimes suffocation in containers and many other reasons.
The aim of this study is to examine the problems faced by immigrants, as well as in which areas
and in which countries migrant workers are mostly employed.

Keywords: Migration, Migrant, International Migration, Refugee, Right to Social Security.
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Ozet
Bireylerin bulunduklar1 yerden bagka bir yere go¢ etmeleri hem 6nceden yasadiklar1 yer i¢in hem
de goc ettikleri yer icin ciddi sorunlara neden olabilir. Ulke disina gd¢ eden bazi bireyler
bulunduklar iilkelerde yasa dis1 ¢alisma kosullariyla ¢alismaktadirlar. Bu bulunduklar iilkenin
vatandaslarinin istthdamini ayni1 anda iilke ekonomisi i¢in ¢ok zararladir. Ayn1 zamanda yasadist
calistiklar i¢in temel sosyal haklarindan da mahrum kalma s6z konusudur. Kayitdis1 calisan
gdcmen is¢iler cogu zaman normal ticretin altinda bir ticrete ¢calistiriliyorlar. Kendi tilkelerini terk
etmeleri ise isgiicliniin azalmasina neden olmaktadir.
Gog, insanlarin tak basina ya da toplu sekilde yer degistirmelerine sebep olan bir hadisedir. Ulusal
ve uluslararasi gociin baslica sebeplerinden biri kiiresellesmedir. Hem ulusal hem de uluslararasi
goclin ortaya ¢ikardigi siyasi, ekonomik, toplumsal sorunlardan diinyadaki ¢ogu iilke
etkilememektedir. Kiiresellesme ile beraber diinyadaki ¢atismalar ve savaslarin artmasiyla gog
eden ve gegici siginma arayan bireylerin sayisinda artig goriilmektedir.
Kanun ¢ercevesinde yapilan go¢ ise hem isgliciine ihtiya¢ duyulan iilke i¢cin hem de issizlikle yiiz
yiize kalan iilke vatandaglar1 i¢in biiylik avantaj saglamaktadir. Calisma izniyle ¢alisan bireyler
kayitdisi calisan bireylere gore daha iyi durumdadirlar. Can giivenlikleri yasa dis1 ¢alisan bireylere
gore daha korunaklidir ve ayni zamanda temel sosyal haklara sahiptirler.
Gogmen iscilerin sosyal gilivenlik haklarini temel bir insan hakki olarak diizenleyen uluslararasi
sozlesmeler kanunla calisan gdgmenlere sosyal giivenlik haklarini tanirken, kanun disi ¢alisan
gdecmenlerin sosyal giivenlik haklar1 konusunda yetersiz kalmaktadir.
Go¢e maruz kalmis tiim bireylerin ve ailelerinin haklarinin korunmasina dair Birlegsmis Milletler
Sozlesmesi hiikiimleri 6ne ¢ikmaktadir. Bu sozlesmenin hiikiimleri, hem ¢alisma izni olarak
calisan goecmenleri hem de kagak sekilde ¢alisan gogmen bireyleri kapsamaktadir.
Uluslararas1 goge maruz kalan diger bir grup ise miiltecilerdir. Miilteciler ¢esitli nedenlerden
dolay: tlkelerini terk etmek zorunda kalmaktadirlar. Kimi zaman kanun ¢ergevesinde iilkelere
girerler, kimi zamanda illegal yollara basvururlar. Hatta bu illegal yollarla yapilan miilteci gogleri
bazen denizde bogulma bazen de konteynerlerde havasizliktan bogulama ve bunun gibi birgcok
nedenle hayatlarin1 kaybetmelerine neden olmaktadir.
Bu caligmanin amact herhangi bir neden o6tiirii gé¢ eden bireyleri arastirmak, bu bireylerin
karsilastig1 sorunlari, ayn1 zamanda gé¢men is¢ilerin daha ¢ok hangi alanlarda ve hangi tilkelerde
istihdam edildigini incelemektir.

Anahtar Kelimeler: Gog, G6¢men, Uluslararasi Gog¢, Miilteci, Sosyal Giivenlik Hakki.
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Abstract

The main work principle of a journalist is to convey the truth to the public in a complete and correct
form. Of course, it is possible to transmit information through various mass media. As a result,
regardless of what information is transmitted, care must be taken to ensure that the information is
accurate and truthful, independent, objective, impartial, and impartial. Today, other qualified
professionals can also work as journalists. However, regardless of being a journalist or not,
everyone who can write must first know and follow the rules of media ethics, which are the
cornerstone of journalism. Otherwise, for one reason or another, they may mislead, knowingly or
unknowingly convey false information to the society. Any user who can transmit information
(blogger, digital photojournalist, citizen, social media user, etc.) must adhere to journalistic ethics,
which is the golden rule of journalism. The main basic principles of journalistic ethics are: truth,
completeness, balance, fairness.

Truth : A journalist or an individual of society - all the facts you publish must be true. If you share
information, it is your responsibility to verify its accuracy. Don't spread anything you're not sure
is true, and don't spread information based on a single witness. You can share information from
two or more sources, both official and based on the opinions of independent witnesses.
Completeness : Sometimes you notice that the data is long and shorten it. However, in such cases,
you delete the important and main part of the information without knowing it. Allowing such
situations leads to incomplete delivery of information. Also, you should not falsify statements by
distorting their meaning or placing them in the opposite context.

Balance : You should try to evaluate as many opinions as possible on a topic, especially on
controversial issues, try to be neutral. You should always treat both sides equally. By the way,
keeping the balance, you should not give your subjective opinion at all.

Fairness : Be fair to your interlocutors. It is important in fairness to share information about
someone you know or don't know, like or dislike, without exaggeration and based on facts.

Keywords: journalistic ethics, media ethics, sharing, information, journalist, social media.

Ozet
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Gazetecinin, muhabirin, sunucunun temel ¢alisma prensibi, gercegi eksiksiz ve dogru bir sekilde
kamuoyuna iletmektir. Tabii ki, gesitli kitle iletisim araglar1 araciligiyla bilgi iletmek miimkiindiir.
Sonug olarak, hangi bilgilerin aktarildigina bakilmaksizin, bilgilerin dogru ve gercege uygun,
bagimsiz, nesnel, tarafsiz olmasina 6zen gosterilmelidir. Bugiin, diger nitelikli profesyoneller de
gazeteci, muhabir, sunucu olarak caligabilirler. Ancak gazeteci olsun ya da olmasin, yazabilen
herkesin oncelikle gazeteciligin temel tasi olan medya etigi kurallarini bilmesi ve bunlara uymast
gerekir. Aksi takdirde su veya bu nedenle yaniltabilir, bilerek veya bilmeyerek topluma yanlig
bilgiler aktarabilirler. Bilgi aktarabilen her kullanici (blogger, dijital foto muhabiri, vatandas,
sosyal medya kullanicis1 vb.) gazeteciligin altin kurali olan gazetecilik etigine uymak zorundadir.
Gazetecilik etiginin temel ilkeleri sunlardir: dogruluk, tamlik, denge, adalet.

Dogruluk : Bir gazeteci veya bir toplum bireyi - yayinladiginiz tiim gergekler dogru olmalidir.
Bilgi paylasirsaniz, dogrulugunu dogrulamak sizin sorumlulugunuzdadir. Dogru oldugundan emin
olmadiginiz higbir seyi yaymayin ve tek bir taniga dayanarak bilgi yaymayin. Hem resmi hem de
bagimsiz taniklarin goriislerine dayali olarak iki veya daha fazla kaynaktan bilgi paylasabilirsiniz.
Tamhk : Bazen verilerin uzun oldugunu fark eder ve kisaltirsiniz. Ancak bu gibi durumlarda
bilginin 6nemli ve asil kismini bilmeden silersiniz. Bu tiir durumlara izin vermek, eksik bilgi
teslimine yol acar. Ayrica, anlamlarini ¢arpitarak veya zit baglama yerlestirerek ifadeleri tahrif
etmemelisiniz.

Denge : Bir konu hakkinda, 06zellikle tartismali konularda olabildigince c¢ok goriisi
degerlendirmeye ¢aligmali, tarafsiz olmaya calismalisiniz. Her zaman iki tarafa da esit
davranmalisiniz. Bu arada, dengeyi koruyarak, subjektif goriisiiniizii hi¢ vermemelisiniz.

Adalet: Muhataplariniza karst adil olun. Tanidiginiz veya tanimadiginiz, hoslandiginiz veya
hoslanmadiginiz bir kisi hakkindaki bilgileri abartmadan ve gerceklere dayali olarak paylagsmak
adalet agisindan onemlidir.

Anahtar kelimeler: gazetecilik etigi, medya etigi, paylasim, bilgi, gazeteci, sosyal medya
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Abstract

This study aims to analyze the direct effects of corporate sustainability understanding of
enterprises on corporate sustainability performance, as well as indirect effects on variables such
as green human resources and green organizational commitment. Structural equation modeling is
planned to carry out these analyses. In order to collect the data needed within the scope of the
quantitative research design, the target audience was determined as the employees of the
businesses operating in the fashion and textile sector, where the understanding and practices of
sustainable business management are gaining importance with an increasing momentum. It is
expected that the findings to be obtained as a result of the analyzes will contribute to the corporate
sustainability and green human resources management literature, as well as provide practical
contributions to sustainability practices, which are critical for businesses today.
Keywords: Corporate sustainability, Green Human Resources Management, Corporate
Sustainability Performance.

Ozet

Bu calisma isletmelerin sahip olduklar1 kurumsal siirdiiriilebilirlik anlayisinin, kurumsal
strdrtilebilirlik performans: tizerindeki dogrudan etkisinin yani sira yesil insan kaynaklar1 ve
yesil Orgiitsel baglilik gibi degiskenler iizerinden dolayli etkileri de dikkate alarak analizler
yapmay! hedeflemektedir. S6z konusu analizleri yapmak iizere yapisal denklem modellemesi
uygulamasi planlanmaktadir. Nicel arastirma tasarimi kapsaminda ihtiya¢ duyulan verilerin
toplanmasi icin hedef kitle stirdiirtilebilir isletme yonetimi anlayisinin ve uygulamalariin artan
bir ivme ile 6nem kazandig1 moda ve tekstil sektoriinde faaliyet gdsteren isletmelerin ¢alisanlari
olarak belirlenmistir. Analizler sonucunda elde edilecek bulgularin kurumsal siirdiirtilebilirlik ve
yesil insan kaynaklar1 yonetimi literatiiriine katki saglamasi yaninda, gliniimiizde isletmeler i¢in
krittk o6nemde olan siirdiiriilebilirlik uygulamalarina yonelik pratik katkilar saglamasi
beklenmektedir.

Anahtar Kelimeler: Kurumsal siirdiiriilebilirlik, Yesil Insan Kaynaklari, Kurumsal
Siirdiiriilebilirlik Performansi.
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Abstract

It is seen that the concept of creative accounting and its applications have become widespread from
the past to the present, conflicts of interest have increased in this field, and new environments have
been prepared for accounting manipulations with widespread applications. Although the word
creative in the concept of creative accounting gives a positive impression, it causes a negative
impression in terms of accounting. It is seen that creative accounting practices are used by
businesses and financial statement users in an effort to cover and manipulate accounting records
by taking advantage of the gaps in accounting standards and laws set by legislators. Although
creative accounting practices are applied with the idea that they create advantages for businesses,
they contain great risks for businesses with significant disadvantages in long-term and unexpected
situations. When these risks are examined in detail, the results are important risks not only for the
business, but also for the markets, employees, financial institutions and the government. At this
stage, taking measures to prevent creative accounting practices by preventing risks and ensuring
corporate sustainability by both businesses and other organizations, eliminating the gaps created
by the legal and legislative changes necessary for these, and ensuring the integrity of the laws are
important steps to be applied in the solution of creative accounting practices.

Keywords: Sustainability, Creative Accounting, Financial Statements, Accounting Standards,

Ozet

Gegmisten glinlimiize yaratict muhasebe kavraminin ve uygulamalarinin yayginlastigi, bu alanda
cikar catismalarinin arttig1 ve yayginlasan uygulamalarla muhasebesel manipiilasyonlara yeni
ortamlar hazirladig1 goriilmektedir. Yaratici muhasebe kavramindaki yaratict kelimesi olumlu bir
izlenim vermesine karsin burada muhasebesel olarak olumsuz bir izlenime yol agmaktadir.
Muhasebe standartlarinin ve kanun koyucular tarafindan konulan kanunlarda meydana gelen
bosluklardan yararlanilarak isletmeler ve finansal tablo kullanicilar1 tarafindan muhasebe
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kayitlarim1 6rtme ve manipiile etme cabasiyla yaratici muhasebe uygulamalarinin kullanildigi
goriilmektedir. Yaratict muhasebe uygulamalar1 igletmeler agisindan avantajlar yarattig
diisiincesiyle basvurulsa da uzun vade de ve beklenmedik durumlarda 6nemli dezavantajlarla
isletmeler i¢in biiylik riskler icermektedir. Bu riskler detayli incelendiginde meydana gelen
sonuglar1 sadece isletme i¢in degil ayn1 zamanda piyasalar, ¢calisanlar, finansal kuruluslar ve devlet
acisindan da onemli riskler teskil etmektedir. Bu asamada hem isletmeler hem de diger kuruluslar
tarafindan risklerin Onlenerek kurumsal siirdiiriilebilirligin saglanmasiyla yaratict muhasebe
uygulamalarinin 6niine gecilmesi adina tedbirlerin alinmasi ve bunlar i¢in gerekli yasal ve mevzuat
degisimleriyle olusan bosluklarin giderilmesi ve kanunlardaki biitiinliigiin saglanmas1 yaratici
muhasebe uygulamalarinin ¢oziimiinde basvurulacak 6nemli asamalardandir.

Anahtar Kelimeler: Sirdirilebilirlik, Yaratict Muhasebe, Finansal Tablolar, Muhasebe
Standartlari.
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Abstract

Considering the rise of anti-feminist gender policies under the discursive regime, this research
discusses how the members of the parliament in Azerbaijan as important figures and directly
affected by the discursive regime in the public sphere interpret feminism, gender policies and
gender-based identification. Firstly, in order to create the prominent themes of anti-feminist
discourse in Azerbaijan, the struggle of NGO’s and especially feminist movements throughout the
country since the birth of the republican period was analyzed comprehensively and the general
structure of anti-feminist discourse was determined. Secondly, the working mechanisms of the
discursive regime, the anti-feminist discursive structures of the state, and the discursive processes
that influences the society are investigated. Thirdly, the period from 2010 to 2020, that is, the
period when local NGOs and feminist movements were actively involved in the political arena,
was investigated for determining the effects of the patriarchal system and the conservative
discursive regime in parliamentary speeches.

Keywords: Discursive regime, gender, women’s rights, anti-feminist discourse, discourse
analysis.

Ozet

Bu arastirmada sdylemsel rejim olarak da adlandirilan muhafazakar yonetim altinda anti-feminist
cinsiyet politikalarmin yiikselisi géz Oniline alindiginda, kamusal alanda sdylemsel rejimden
dogrudan etkilenen Onemli figiirler olarak Azerbaycan’daki milletvekillerinin feminizmi,
toplumsal cinsiyet politikalarmi: ve toplumsal cinsiyete dayali kimlik tanimlamasini nasil
yorumladig1 tartisilmaktadir. ilk olarak, anti-feminist sdylemin Azerbaycanda 6ne ¢ikan temalarini
olusturmak icin iilke genelinde Cumhuriyet Déneminden itibaren STK’lar ve 6zellikle feminist
hareketlerin toplumsal cinsiyet esitligi miicadelesi kapsayict bir sekilde analiz edildi ve anti-
feminist sdylemin kavram olarak genel yapisi belirlendi. Ikinci boliimde ise, sdylemsel rejimin
isleyis mekanizmalari, devletin anti-feminist sdylemsel yapilari ve onun hem etkisi altina aldig1
belirli yapilara hem de toplum iizerinde hangi s6ylemsel isleyisleri gerceklestirdigi aragtirilmistir.
Ugiincii  boliimde, parlamento konusmalarinda ataerkil devlet sisteminin ve muhafazakar
sOylemsel rejimin etkilerini belirlemek i¢in 2010°dan 2020 yilina kadar olan zaman zarfi, yani
yerel STK ve feminist hareketlerin aktif bir sekilde politik alana atildiklar1 donem aragtirilmistir.
Anahtar Kelimeler: Séylemsel rejim, toplumsal cinsiyet, kadin haklari, anti-feminist sdylem,
soylem analizi.
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How do we manage to Diversity: Diversity climate effect of job satisfaction

Dr. Gamze GUNER KiBAROGLU
Baskent University
gamzegunerkibaroglu@gmail.com
0000-0001-6187-4607

Abstract

This study was conducted to examine the effect of diversity climate on job satisfaction. This study
provides important contributions to business owners, managers and researchers. Job satisfaction is
among the concepts that have been discussed for a long time, both in the literature and by
practitioners.Job Satisfaction is an antecedent variable that arises from meeting expectations and
can be a factor in shaping jobs. Job satisfaction, which can be said to arise from individual
tendencies, is expressed as the reflection between the environment and expectations of employees
(Dormann & Zapf, 2001). However, the question of why blue-collar female employees cannot be
satisfied with their jobs has not yet been answered. In this context, this study argues that the
organizational diversity levels of blue-collar employees have an effect on job satisfaction.

-195-


mailto:gamzegunerkibaroglu@gmail.com

8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

The Effect Of Crab In Barrel Syndrome On Organizational Cynicism: A
Study On Public Employees In Konya City Center

Yengec Sepeti Sendromunun Orgiitsel Sinizme Etkisi: Konya Il Merkezi’ nde
Kamu Calisanlar1 Uzerine Bir Arastirma

Pmar Kader ALPARSLAN
Selguk University
pinarcanalparslan@hotmail.com
0000-0002-0114-2903

Prof.Dr.Hiisnii Serdar OGE
Selguk University
soge@selcuk.edu.tr
0000-0002-8621-9083

Abstract

Various studies have been carried out in the literature on employees' feelings of crab basket
syndrome and organizational cynicism. These studies examined the relationship between the two
concepts of outcome. It was emphasized that the crab basket syndrome had a strong effect on
organizational cynicism. The aim of this research is to examine the effect of crab basket syndrome
on organizational cynicism and the relationship between these concepts and some demographic
information in the sample of public employees. The universe of the research consists of employees
of public institutions in Konya. Frequency analysis, correlation analysis, regression analysis and
reliability analysis were performed in the study. 101 questionnaires were applied. As a result, a
high level of crab basket syndrome and organizational cynicism perception emerged. Based on the
findings obtained from the research, it is aimed to prepare a safe working environment for the
employees in order to eliminate all kinds of situations that may cause or cause organizational
cynicism and crab basket syndrome in the organization, to create a perception that motivates
employees in the organization, and competition as a strengthening of success rather than a negative
situation.

Keywords: Crap basket syndrome, organizational cynicism, employees

Ozet

Calisanlarin yengec sepeti sendromu ve Orgiitsel sinizm duygular iizeri alan yazinda cesitli
arastirmalar yapilmistir. Bu ¢alismalar sonucun iki kavram arasindaki iliski incelenmistir. Yengeg
sepeti sendromunun orgiitsel sinizm tizerinde giiglii yonde etki yaptigi vurgusu 6n plana ¢ikmustir.
Bu aragtirmanin amaci, yenge¢ sepeti sendromunun oOrgiitsel sinizm iizerinde etkisini ve bu
kavramlarin baz1 demografik bilgiler ile iliskisini kamu ¢alisanlar1 6rnekleminde incelenmektedir.
Arastirmanin evreni Konya’daki kamu kurumlarinin ¢alisanlarindan olugsmaktadir. Arastirmada
frekans analizi, korelasyon analizi, regresyon analizi ve giivenilirlik analizi yapilmistir.101 anket
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uygulanmistir. Sonugta yiiksek diizeyde yengeg sepeti sendromu ve Orgiitsel sinizm algisi ortaya
cikmistir. Arastirmadan elde edilen bulgulardan yola ¢ikarak, orgiit igerisinde Orgiitsel sinizmi ve
yenge¢ sepeti sendromuna sebep olacak veya olan her tiirlii durumlarn ortadan kaldirmak ig¢in
calisanlara giivenli bir c¢alisma ortami hazirlamak, orgiit igerisinde calisanlara motive edici,
rekabetin bir olumsuz bir durum olarak degil basariy1 giiclendirme seklinde algi olusturulmalari
gerekmektedir.

Anahtar Kelimeler: Yengeg sepeti sendromu, orgiitsel sinizm, ¢alisanlar.
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Organizational Performance Evaluation of Flour Manufacturers: A Case
Study of Hidiroglu Flour Mills

Un Ureticilerinde Orgiitsel Performans Degerlendirme: Hidiroglu Un Ureticisi

Ornegi
Assoc.Prof.Dr. Duygu HIDIROGLU
Mersin University
duyguhdr@mersin.edu.tr
ORCID: 0000-0003-2647-8750
Abstract

This study aims to examine how flour producers implement Organizational Theory Principles to
their process and to define which organizational environmental and structural factors, culture and
systems are appropriate for flour companies in order to improve companies’ success and
entreprenuerial skills. For this purpose, this study analyzes a flour company and provides
implications of the findings and limitations for the organization, its members, environment and
stakeholders.

In this study, while examining on flour companies, a clear hierarchy in the organizations is
observed in general. The flour producer HIDIROGLU FLOUR MILLS taken as an example in the
study gives importance to measurement, documentation and information systems management.
The control mechanism is improved and the stability can be observed in every stages on the
organizational structure. High standardization is a main feature of the company.

As a result of analyses of the flour producer taken as an example, the study come up with the idea:
“it is crucial for flour producers to set standards and procedures, and have clear task definition in
a plain hierarchy to achieve constant success”. On the other hand, the system boundary for this
study is among Organizational Theory Principles whether Internal Process Model or Rational Goal
Model is more suitable for flour producers and their entrepreneurial facilities.

Key Words: Organizational Culture, Organizational Theory, Flour Producers, Organizational
Structure, Organizational Factors

Ozet

Bu calisma, un iireticilerinin Orgiitsel Teori Kuramlarim kendi siireclerine nasil uyarladiklarini ve
un ireticilerinin rakipleriyle rekabet edebilmesi icin hangi Orgiitsel cevresel ve yapisal
faktorlerden yararlanmasi gerektigini, hangi Orgiit kiiltiirline sahip olmasi ve hangi orgiitsel
sistemlerin uygulamasi gerektigini belirlemeyi amaclamaktadir. Bu amacla, bu calisma agik ve
kesin verilerine ulasilabilen bir un ireticisini analiz etmekte ve ¢alisma iireticinin kurulusu,
tiyeleri, gevresi ve paydaslari i¢in 6nemli bulgular sunmaktadir. Ayrica ¢alisma 6rnek un tireticisi

-198 -



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

HIDIROGLU UN SANAYI iireticisinin analizlerinden yararlanarak, hangi 6rgiitsel yapinin ve
uygulamanin bir un Treticisinin faaliyetlerinde bagarili olabilmesi i¢in daha uygun olacagi
hakkinda degerlendirilme yapilmasina olanak saglamaktadir.

Bu calismada, 6rnek un iireticisi lizerinde analizler yapilirken; iireticinin 6rglit yapisinin agik bir
hiyerarsiye sahip oldugu gozlenmistir. Orgiit, 6l¢iim, dokiimantasyon ve bilgi ydnetimine nem
vermektedir. Kontrol mekanizmasi iyilestirilmis ve sirket yapisindaki her asamada istikrar
gozlenmistir. Yiiksek standardizasyon orgiitiin temel 6zelligidir.

Gozlem yapilan un lreticisinin analizlerinin bir neticesi olarak, “un iireticilerinin standartlar ve
prosediirler belirlemesi ve siirekli bir basar1 elde etmek i¢in sade bir hiyerarsi ile ¢alisanlar i¢in
acik bir gdrev tanimina sahip olmasi olduk¢a 6nemlidir” fikrine ulagiimistir. Ote yandan, bu
calismanin sinirlilig: olarak, Orgiitsel Teori Kuramlarindan I¢ Siire¢ Modeli’nden ya da Akilc
Hedef Modeli’nden hangisinin un {ireticileri i¢in daha uygun olup olmadigi hakkinda net bir
sonuca varilamamasidir.

Anahtar Kelimeler: Orgiit Kiiltiirii, Orgiitsel Teori, Un Ureticileri, Orgiit Yapisi, Orgiitsel
Faktorler
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Researching Venture Capital Investments And Optimum Venture Capital
Investment Portfolio By Using The Portfolio Theory Approach

Kurumsal Sirketlerin Girisim Sermayesi Yatirimlarmin incelenmesi ve Portfdy
Teorisine Gore Ideal Girisim Sermayesi Portfdyii Arastirmasi

Tarik SAYDIRAN
Migros Ticaret A.S.
tariks@migros.com.tr

Sila AYGUN
Galatasaray University
segaygun2000@hotmail.com

Abstract

Startups have started to show more activity in the Turkish economy with successful exits and
investments. Corporate firms have started to use venture capital as an alternative investment tool
and taking more place in this field. The growth of the Turkish startup economy and its continuing
development have made it necessary to make new research in this field. In this study, the strategy
of venture capital investment has been researched by examinig 3 corporate firm’s selection criteria
and their venture capital firms. After analyzing the existing investment portfolios, the method of
optimizing the venture capital investments of corporate firms according to the portfolio theory
approach has been researched.

Keywords: Venture Capital, Corporations, Portfolio Theory, Startups.

Ozet

Hizli biiyiime hedefi olan girisimler, basarili hisse satislar1 ve aldiklar1 yatirimlar ile Tiirkiye
ekonomisinde giderek daha fazla etkinlik gostermeye baslamistir. Kurumsal firmalar ise girisim
sermayesini alternatif bir yatinnm araci olarak goérmeye ve bu alanda daha fazla yer alir hale
gelmigstir. Tiirkiye girisimcilik ekonomisinin biiylimesi ve kurulan yeni girisimlerle gelisimini
siirdiirmesi bu alanda yeni ve giincel arastirma yapilmasini gereksinim haline getirmistir. Bu
calismada Tiirkiye igerisindeki 3 yerlesik kurumsal firmanin girisim yatirnm portfoyleri
incelenerek yatirim yapilan girisimlerin belirlenmesindeki se¢im kriterleri ve hangi kurumlar
aracilifiyla yatirnm yapildigi {izerinden girisim sermayesi yatirimlarinin stratejik boyutu
arastirilmistir. Mevcut yatirim portfoyleri analiz edildikten sonra portfoy teorisi yaklagimina gore
kurumsal firmalarin girisim sermayesi yatirimlarini en ideal hale getirilmesinin ydntemi
arastirilmastir.

Anahtar Kelimeler: Girisim Sermayesi, Kurumsal Sirket, Portfoy Teorisi, Girisimler.
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Re-Thinking Socio-Economic Development in South Asia: A Case Study of
Colonial District Multan (1849-1901)

Asst.Prof.Dr.Abida Kausar CHUADHARY
Ghazi University, Pakistan
abidach07@gmail.com

Abstract

The study aims at investigating the socio- economic development under the British Colonial rule
in the Multan District (1849-1901). Multan as South Asian city has been an area of strategic,
geographical, political and economic significance throughout the recorded history. Multan played
an important role in the affairs of South Asia but occupied special importance during the British
rule in India. Historians have shed enough light on the national history and regional history of
Pakistan, but they have overlooked the socio-economic aspect of local history of the Punjab in
general and Multan in particular. The study also brought to light an under researched aspect which
Is the quest for power by the local elites and how the colonial state was manipulated by those local
elites to quench their thirst for power and authority to strengthen their own declining positions in
the society. Therefore, the study has ascertained that neither regional nor national history of
Pakistan or South Asia can be properly touched without exploring the local history of the important
towns and cities of the sub-continent during the British rule. This research is based on original non
published official reports from Punjab Civil Secretariat Lahore and British Indian Library London.
The paper is mainly based on archival documentation, settlement and assessment reports and
gazetteers.

Key words: Multan , Colonial, Regional History.
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Manuscript Copies of the Work ""Tazkirai Shuaro"'

Assoc.Prof.Dr. Dostova Surayyo SAVRONOVNA
Jizzakh State Pedagogical University

Abstract

Hasanmurad Laffasi's work "Tazkirai Shuaro™ is important as a literary source for studying the
literary environment of Khorezm. In the study of the history of the text, it is important to determine
the period when the historical and literary monument was created and copied, and if there are many
copies of the source, to study their interrelationship. Therefore, before conducting textological
research on the text of monuments, it is necessary to collect the existing manuscripts of this
monument, classify them according to the period of copying, textual completeness, and only then
follow its history. Because each manuscript has a specific history that is unique to itself as a
historical monument of its time.® According to the purpose of the research, we started the research
by searching for the manuscripts of the work "Tazkirai Shuaro". We witnessed that the manuscripts
of "Tazkirai Shuaro" are preserved not only in various manuscript funds of our country, but also
in the hands of some scientists. Four manuscript copies of the Tazkira were studied in a
comparative aspect.

® Hamidova M. Scientific-critical text and textual research of Alisher Navoi's "Saddi Iskandarii" epic: Philol.
science. doc... disser. -Tashkent, 1994. -p. 37.
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Abstract

A comprehensive assessment of the development of the social economy at the regional level and
the development of recommendations for improving the priority directions of the development of
the social economy on the example of the Mangystau region of the Republic of Kazakhstan. The
methodological basis of the study was made up of methods of economic and statistical analysis,
methods of comparisons. The results and conclusions obtained in the course of the study can be
used for subsequent theoretical and applied research on the social economy, its formation and
development. The foundations of theoretical concepts of social economy are laid and considered
through the prism of theoretical concepts of economic sociology, socio-economic system and other
aspects of socio-economic development of society, in the process of studying which the concept
of "social economy" is presented, which is a sphere of economy that covers the most important
components of the conditions conducive to the growth of well-being and self-esteem of the
individual; the main purpose of which is to respect human dignity, as well as to increase the degree
of freedom of the individual, including his economic freedom. In order for any region to analyze
the level of socio-economic development in a timely manner and make appropriate decisions, it is
important to know which factors contribute to the development of the social economy, since these
factors show the presence of certain qualities inherent in the region that are in demand, are of
particular value to the region, and also give an idea of the perspective and competitiveness of this
region. The main principle of the growth of well-being and self-esteem of an individual is
systematicity, which is understood as a systematic approach to the study of its elements and a
systematic analysis of internal and external interactions. The main criterion of social economy is
the social welfare of the individual and society and the degree of their freedom

Keywords social economy, socio-economic system, economic sociology.
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Evaluation of Passenger's Airline Selection Criteria

Res. Assist. Kiibra Nur CINGOZ
Gaziantep University
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Abstract

Worldwide, with 100,000 to 200,000 flights per day, air traffic and passenger traffic have been
increasing every day. As air traffic and passenger volumes increase, competition among airlines
have also intensifying, and airlines develop and implement different strategies that take into
account the wishes, needs and requirements of passengers to be prefer by passengers. In this study,
the criteria affecting the airline preference of the passengers for domestic flights were determined
and analyzed, based on the criteria that the airlines, which implement different strategies in order
to be prefered, take into account. While determining the criteria, the airline preference criteria of
the passengers on domestic flights (Turkey) were taken as basis. As a method, multi-criteria
decision making technique, one of the qualitative research designs, was used. The data were
obtained using the structured interview technique and the obtained data were analyzed using the
Analytical Hierarchy Process (AHP) method, which is one of the widely used multi-criteria
decision making techniques. As a result of conducted the analyzes, it has been seen that the price
criterion is the criterion that the passengers pay the most attention when choosing an airline.

Keywords: Aviation, Airline, Analytical Hierarchy Process, Price.
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Problems Regarding Airline Cargo Load Planning: Determining Significant
Ratings with the AHP Method

Havayolu Kargo Yiik Planlamasina iliskin Problemler: AHP Y®&ntemi ile Onem
Derecelerini Belirleme
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Abstract

Airline cargo transportation has developed continuously from the past to the present and it still
continues to develop in this scope. Therefore, air cargo transportation is important both
commercially and economically. The aim of this study is to determine the status and importance
of the criteria (problems) determined in the academic literature regarding cargo planning in air
cargo sector in Turkey.

Semi-structured interviews were conducted with aviation workers and evaluated with the
Analytical Hierarchy Process (AHP) method in the research. The problems encountered in air
cargo transportation are handled with a hierarchical structure consisting of 3 main criteria and 6
sub-criteria. The 3 main criteria are minimum cost, safety and aircraft configuration. Two sub-
criteria were determined for each of these main criteria. Sub-criteria for minimum cost include
minimum fuel consumption and acceleration of the load planning process. Sub-criteria for safety,
weight and balance, include the human factor. The sub-criteria for the aircraft configuration consist
of the maximum payload loading and the placement plan of the ULDs. According to the results of
the analysis, safety is one of the most important problems. This is followed by aircraft
configuration and minimum cost.

It is thought that the data obtained as a result of the research can be used to determine the
investment priority of air cargo companies in terms of efficiency, cost and efficiency in cargo
planning. Thus, operational disruptions and possible accidents can be reduced. In future research,
the results of this research will be guiding for air cargo operators to design a safe and reliable load
planning process.

Keywords: Air cargo transportation, Freight planning, AHP.

Ozet
Havayolu kargo tasimaciligi gegmisten giliniimiize kadar stirekli olarak gelisme gdstermis ve bu
dogrultuda hala gelismeye devam etmektedir. Bu yiizden hava kargo tasimacilig1 hem ticari hem

-205 -



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

de ekonomik anlamda Onem arz etmektedir. Bu calismanin amaci hava kargodaki ytk
planlamasina iliskin akademik literatiirde belirlenen kriterlerin (problemlerin) Tiirkiye Havayolu
Kargo sektoriindeki durumunu ve 6nem derecelerinin belirlenmesidir.

Arastirmada havacilik ¢alisanlartyla yari yapilandirilmis goriismeler yapilmis ve Analitik
Hiyerarsi Proses (AHP) yontemi ile degerlendirilmistir. Hava kargo tasimaciliginda karsilasilan
problemler 3 ana kriter ve 6 alt kriterden olusan hiyerarsik yapiyla ele alinmistir. 3 ana kriter,
minimum maliyet, emniyet ve ugak konfiglirasyonudur. Bu ana kriterlere ikiser tane alt kriter
belirlenmigtir. Minimum maliyet icin alt kriterler, minimum yakit tiiketimi ve yiik planlama
siirecinin hizlandirilmasin1 kapsamaktadir. Emniyet ic¢in alt kriterler, agirlik ve denge, insan
faktoriini kapsamaktadir. Ugak konfigiirasyonu i¢in alt kriterler maksimum yiik yiikleme ve
ULD’lerin yerlestirme planindan olusmaktadir. Analiz sonuglarina gére emniyet en ¢ok dikkat
edilen problemlerden biri olmaktadir. Bunu sirayla ugak konfigiirasyonu ve minimum maliyet
takip etmektedir.

Arastirmanin sonucunda ortaya c¢ikan verilerin havayolu kargo isletmelerinin ylik planlamada
etkinlik, maliyet ve verimlilik agisindan yatirnrm Onceliginin belirlenmesinde kullanilabilecegi
disiiniilmektedir. Boylece operasyon aksakliklar1 ve olasi kazalar azaltilabilir. Gelecek
arastirmalarda havayolu kargo isletmelerinin emniyetli ve giivenilir bir yiik planlama siirecini
tasarlayabilmesi i¢in bu arastirmanin sonuglari yol gosterici olacaktir.

Anahtar Kelimeler: Hava kargo tasimaciligi, Yiik planlama, AHP.
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Abstract

Entrepreneurs influence the economic and social growth of countries by creating new jobs,
promoting innovation, and increasing competition. Digital transformation and the rise of social
media have increased entrepreneurship opportunities in recent years and have led to the emergence
of new entrepreneurship areas. However, women's access to entrepreneurship opportunities is not
as easy as men's. Although there has been an increasing trend in women's entrepreneurship in the
last decade, gender equality continues to be a problem in terms of entrepreneurship. Since it is
known that entrepreneurship and questioning skills can be developed and learned, although at
different levels in everyone, it is important to remove the obstacles in front of girls and to reveal
their latent potentials. Especially since the development of these skills at a young age is supported
by research that give more effective results, female students studying at the high school were
preferred as sample. For this purpose, 30 female students studying at the high school in the field
of aviation in Eskisehir were surveyed to reveal the "entrepreneurship tendencies” before and after
the TUBITAK 4004 project, which lasted for 4 days. The data were analyzed with SPSS program.
Findings and results will be shared.

Key Words: Aviation, Entrepreneurship, entrepreneurial tendencies, female students, TUBITAK
4004 project.
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Ozet

Girisimciler, yeni igler yaratarak, inovasyonu tesvik ederek ve rekabeti artirarak {ilkelerin ekonomik ve
sosyal biiylimelerini etkilerler. Dijital doniisiim ve sosyal medyanin yiikselisi son donemlerde girisimcilik
olanaklarini artirmis, yeni girisimcilik alanlarinin ortaya ¢ikmasini saglamistir. Bununla birlikte kadinlarin
girisimcilik firsatlarina erigimi erkekler kadar kolay olmamaktadir. Son on yilda kadin girisimciliginde
artan bir egilim goriilmekle birlikte, girisimcilik agisindan toplumsal cinsiyet esitligi bir sorun olmaya
devam etmektedir. Girisimcilik ve sorgulama becerilerinin, her bireyde farkli diizeyde olmakla birlikte,
gelistirilebilir ve 6grenilebilir oldugu da bilindiginden kiz ¢ocuklarinin 6niindeki engelleri kaldirmak, sahip
olduklar gizil potansiyellerini ortaya ¢ikarmak onemlidir. Bu amagla, bu projede kapsaminda havacilik
lisesinde egitim goren kiz Ogrencileri hedef kitle olarak belirlenmistir. Ozellikle kiigiik yaslarda bu
becerilerin gelistirilmesinin daha etkili sonuglar verdigi arastirmalarda desteklendiginden hedef kitle olarak
lise diizeyinde 6grenim goren kiz dgrenciler tercih edilmistir. Bu amagla Eskigehir’de havacilik alaninda
meslek lisesinde 6grenim goren 30 kiz dgrenciye 4 giinliik siiren TUBITAK 4004 projesi dncesi ve sonrasi
anket yapilmis “girisimcilik egilimleri” nin ortaya ¢ikarilmasi amaglanmustir. Veriler spss programi ile
analiz edilmistir. Bulgular ve sonug paylasilacaktir.

Anahtar Kelimeler: Girisimcilik, girisimcilik egilimleri, havacilik, kiz 6grenciler, TUBITAK 4004
projesi.
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Abstract

Since the first flight, the airline passenger transport sector has grown and with that growth has
come an increasingly competitive environment. In response to rising demand for air travel, the
number of airports has increased and existing airports have increased their capacity. In this highly
competitive environment, the service quality factor is critical to business profitability and
sustainability. Airports have become one of the most important components of the service quality
provided to passengers in terms of gaining a competitive advantage. In this context, the purpose
of this study is to examine the service quality of 25 airports in Europe that are among the best 100
airports in the world according to Skytrax in 2021, using multi-criteria decision making methods.
During the analysis, 25 airports are handled using 11 criteria and the CRITIC and Entropy methods
are used to determine the most important criteria affecting service quality. The most important
criterion is determined by the CRITIC method to be immigration service services and the most
important criterion is determined by the Entropy method to be terminal comfort.

Keywords: Airport, Service Quality, Multi-Criteria Decision Making, CRITIC, Entropy.

Ozet

Havayolu yolcu tasimaciligi sektorii, ilk ugusun gergeklestigi giinden bu yana biiyiimesini
stirdiirmils ve bu biiylime ile artan bir rekabet ortam1 olusmustur. Havayolu yolculuguna artan
talep dogrultusunda havalimanlarinin sayilarinda artislar meydana gelmis, mevcut havalimanlar
ise kapasite artirimima yonelmistir. Bu yogun rekabet ortaminda isletmeler i¢in karlilik ve
stirdiiriilebilirligin kilit noktasinda hizmet kalitesi faktorii yer almaktadir. Rekabet¢i iistiinliigiin
saglanabilmesi noktasinda havalimanlari, yolculara sunulan hizmet kalitesinin en Onemli
unsurlarindan biri haline gelmistir. Bu baglamda calismada, 2021 yilinda Skytrax tarafindan
diinyanin en iyi 100 havalimani olarak belirlenen havalimanlar1 arasindan, Avrupa’da faaliyet
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gosteren 25 havalimaninin hizmet kalitesinin ¢ok kriterli karar verme yontemleriyle incelenmesi
amaclanmustir. Analiz siirecinde 25 havalimani 11 kriter bazinda ele alinmis ve hizmet kalitesini
etkileyen en Onemli kriterlerin belirlenmesinde CRITIC ve Entropi ydntemlerinden
faydalanilmigtir. CRITIC yontemi ile yapilan degerlendirme sonucunda en Onemli kriter
goemenlik servisi hizmetleri olurken, Entropi yontemi ile yapilan degerlendirme sonucunda ise en
onemli kriterin terminal konforu oldugu belirlenmistir.

Anahtar Kelimeler: Havalimani, Hizmet Kalitesi, Cok Kriterli Karar Verme, CRITIC, Entropi.
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Evaluation of the Criteria Affecting the Financial and Operational
Performances of Airline Companies with the Entropy Method

Havayolu Isletmelerinin Finansal ve Operasyonel Performanslarini Etkileyen
Kriterlerin Entropi Yontemi ile Degerlendirilmesi
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Abstract

The aviation sector is highly competitive; it is sensitive to economic, political, and environmental
factors. When performance analyses are not performed correctly in this capital-intensive industry,
appropriate strategies cannot be determined. When the proper strategies are not implemented, the
loss of sales may have a negative impact on the enterprise's profitability. As a result, performance
analysis is essential for both operators and investors. Within the scope of this study, the factors
influencing the financial and operational performances of 14 airlines are identified and ranked
using the Entropy method based on data between the years 2017-2021. The 8 ratios used to
measure financial performance are as follows: current ratio, cash ratio, financial leverage ratio,
equity multiplier, asset turnover, equity turnover, return on equity and return on assets. The RPK,
ASK, LF, RASK and CASK criteria are used to measure operational performance. Financial and
operational criteria are evaluated separately. It is determined that the most important financial
criterion is return on equity and the most important operational criterion is ASK.

Keywords: Airlines, Financial performance analysis, Operational performance analysis, Multi-
criteria decision making, Entropy.

Ozet

Havacilik sektorii yogun rekabetin var oldugu; ekonomik, siyasi ve ¢evresel faktorlere duyarli bir
sektordiir. Sermaye yogun nitelik tasiyan bu sektdrde performans analizleri dogru
yapilamadiginda uygun stratejiler belirlenemez. Dogru stratejilerin uygulamaya konulmadigi
durumlarda yasanilacak satis kayiplari isletmelerin karliligini olumsuz yonde etkileyebilir. Bu
nedenle performans analizi hem isletmeciler hem de yatirimcilar agisindan biiyiik 6nem
tagimaktadir. Bu ¢alisma kapsaminda 2017-2021 yillarini iceren doneme ait veriler esas alinarak
14 havayoluna iliskin finansal ve operasyonel performanslari etkileyen faktorler belirlenmis ve
Entropi yontemi ile 6nem derecelerine gore siralanmistir. Finansal performans dl¢limiinde esas
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alinan 8 rasyo sunlardir: Cari oran, nakit oran, finansal kaldirag orani, 6zsermaye carpani, aktif
devir hiz1, 6zsermaye devir hizi, 6zsermaye karlilig1 ve aktif karlilik oran1. Operasyonel
performans Sl¢iimiinde ise RPK, ASK, LF, RASK ve CASK dlgiitleri esas alinmistir. Finansal ve
operasyonel oOlgiitler ayr1 ayr1 degerlendirilmis olup finansal agidan en ¢ok 6nem arz eden
kriterin 6z sermaye karlilig1, operasyonel agidan en ¢ok 6nem arz eden kriterin ise ASK oldugu
sonucuna ulasilmistir.

Anahtar Kelimeler: Havayolu isletmeleri, Finansal performans analizi, Operasyonel
performans analizi, Cok kriterli karar verme, Entropi.
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Abstract
Adapting to market and technological turbulence is essential for survival in a developing
enterprise. Firms may need to increase their innovation performance to keep up with these changes
and gain a competitive advantage. The upper echelon theory explains the influence of
entrepreneurs/top executives on organizational results. In this context, it is considered that the
entrepreneur's courage is effective in innovation performance, which the enterprise needs to
survive. The study investigates the effect of market and technological changes, which are part of
environmental changes, on innovation performance in nascent enterprises and moderating role of
courage in this effect. The study was carried out on innovative companies operating in free trade
zones. The authors collected data from 324 free zone companies using the convenience sampling
method via HR department managers. The relationships between variables were examined by
correlation and regression analysis. The results showed that market and technological changes
were significantly and positively related to innovative performance, and the entrepreneur's courage

* Corresponding author

-213 -


mailto:namal@akdeniz.edu.tr
mailto:cenktufan@akdeniz.edu.tr
mailto:kemalkoksal@akdeniz.edu.tr
mailto:ibrahim.mert@antalya.edu.tr

8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

moderated this relationship. It can be stated that entrepreneurs with high courage responded to
changes with more innovation than those with low courage.

Keywords: Technological change, innovative performance, entrepreneurial courage

Ozet

Gelisen girisimlerin hayatta kalmasinda pazar ve teknolojideki degisimlere cevap verebilmesi
onemlidir. Firmalarin, bu degisimlere ayak uydurmasi ve rekabetci avantaj elde etmesinde, yenilik
performansii artirmasi gerekebilmektedir. Ust kademe teorisi (upper echolen) girisimcinin
orgilitsel sonuglar lizerindeki etkisini agiklamaktadir. Bu kapsamda, firmalarin hayatta kalmak i¢in
ihtiyag  duydugu  yeniliklerin  yapilmasinda, girisimci  cesaretinin  etkili  oldugu
degerlendirilmektedir. Calismanin amaci, yeni girisimlerde, ¢cevresel degisimler kapsaminda pazar
ve teknolojik degisimlerin yenilik performansi iizerindeki etkisini ve bu etkide girisimci
cesaretinin diizenleyici roliiniin incelenmesidir. Arastirma serbest bolgelerde faaliyet gosteren
yenilikg¢i firmalar tizerinde yapilmistir. Serbest bolgede faaliyette bulunan 324 firmadan, kolayda
orneklem yontemiyle, insan kaynaklar1 yoneticileri araciliiyla veri toplanmistir. Korelasyon ve
regresyon analizi ile degiskenler arasindaki iliskiler incelenmistir. Sonuglar pazar ve teknolojik
degisimler ile yenilik¢ilik performansi arasinda pozitif anlamli iliski oldugunu ve girisimci
cesaretinin bu iligkiyi diizenledigini gostermektedir. Cesareti yiiksek olan girisimcilerin,
degisimlere diisiik olanlara gore daha fazla yenilikle cevap verdigi tespit edilmistir.

Anahtar Kelimeler: Teknolojik degisim, yenilik¢ilik performansi, girisimci cesareti.
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Abstract

Developing technology causes great changes in every aspect of life. These changes have the power
to affect every activity in which human is involved. Changes observed in every sector have also
manifested themselves in the finance sector. Since the financial sector is the central sector for its
operation, which connects all sectors; the change seen in this sector at all scales can affect all areas
of the world.

Developments in the financial sector; With the easy, fast, flexible, less costly and transparent
options it offers, it attracts the attention of all actors at the level of individuals, institutions and
governments. This new industry, named Fintech, is under the scrutiny of investments and related
incentives. Changes in this area bring risks as well as multidimensional opportunities. In order to
prevent and combat these risks, necessary regulations are made on the basis of the state and
institutions and measures are taken.
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The pandemic period has caused many behavioral and habit changes in human life. Technology
emerges as one of the important tools to meet the new needs arising from these changes. The
innovations offered by technology reveal important opportunities for activities involving all actors.
Innovations in the financial sector have also played a crucial role in the fight against the pandemic.
Progressing in harmony with changing behaviors and habits; technologies that provide actors with
easy, fast and reliable options; integrated with relevant institutions. It is also important to calculate
the cost of this integration, because technology brings risks as well as opportunities.

Keywords: Innovation, Finance, Technology, FinTech, Pandemic.

Ozet

Gelisen teknoloji hayatin her alaninda biiylik degisimlere sebep olmaktadir. Bu degisimler insanin
dahil oldugu her faaliyeti son derece etkileyecek giigtedir. Her sektdrde gézlemlenen degisimler
elbette finans sektoriinde de kendisini gostermistir. Finans sektorii tim sektorleri birbirine
baglayan ve isleyisi i¢in merkez sektdor konumunda oldugundan; bu sektorde goriilen tim
Ol¢eklerdeki degisim, diinyanin tiim alanlarini etkileyebilir.

Finans sektoriinde kendini gosteren gelisimler; sundugu kolay, hizli, esnek, daha az maliyetli ve
seffaf segeneklerle birey, kurum ve devlet seviyesindeki tiim aktorlerin ilgisini ¢ekmektedir.
Fintek adin1 alan bu yeni sektdr, yatirimlarin ve ilgili tesviklerin mercegi altindadir. Bu alanda
ortaya konan degisimler ¢ok boyutlu firsatlar sundugu kadar riskleri de beraberinde getirir. Bu
riskleri dnlemek ve bunlarla miicadele etmek adina devlet ve kurum bazindan gerekli diizenlemeler
yapilmakta ve tedbirler alinmaktadir.

Pandemi donemi insan hayatinda birgok davranis ve aliskanlik degisikligine sebep olmustur. Bu
degisimlerden dogan yeni ihtiyaglar1 karsilamak icin 6nemli araglardan biri olarak karsimiza
teknoloji ¢ikmaktadir. Teknolojinin ortaya sundugu yenilikler tim aktorlerin dahil oldugu
faaliyetler icin 6nemli firsatlar ortaya koymaktadir. Finans sektoriindeki yenilikler de pandemiyle
olan miicadelede ¢ok Onemli bir rol oynamistir. Degisen davranislar ve aliskanliklarla uyum
icerisinde ilerleyen; aktorlere kolay, hizli ve giivenilir segenekler sunan teknolojiler; ilgili
kurumlara entegre olmus vaziyettedir. Bu entegrasyonun maliyetini hesaplamak da 6nemlidir;
¢linkii teknoloji sundugu firsatlar kadar riskleri de beraberinde getirir.

Anahtar Kelimeler: Yenilik, Finans, Teknoloji, FinTek, Pandemi.
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Abstract

Industry is one of the areas most affected by technological developments. Every new development
in technology is directly involved in the production area by directly affecting the industrial areas.
There have been many industrial revolutions from the past to the present. Today, one of the
industrial revolutions, called Industry 4.0, is the fourth industrial revolution. Industry 4.0; It is a
set of systems consisting of three stages, cyber physical systems, internet of things and internet
services. The concept of Industry 4.0 should not be considered only as technological developments
in the field of industry in terms of affecting all areas of life. One of the most important areas
affected by Industry 4.0 processes is education. The changing ways of doing business with Industry
4.0 increase the need for qualified workforce in this field. The way to train the required workforce
will be possible by adapting the education to the requirements of Industry 4.0.

In this study, it has been tried to determine to what extent the entrepreneurship education given in
higher education is suitable for Industry 4.0. Two different questionnaires were used to collect
data in the study. The questionnaires created were sent to the academic staff who teach at the
faculties of economics and administrative sciences and social sciences institutes of fifteen
universities included in the "Entrepreneurial and Innovative University Index" published by
TUBITAK (2020). According to the data obtained from the study, it was concluded that the
awareness of the academic staff about Industry 4.0 concepts is high. However, it is seen that the
entrepreneurship trainings given in universities have not yet reached the level of education 4.0
required by Industry 4.0.

Keywords: Entrepreneurship, Entrepreneurship Education, Industry 4.0

Ozet
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Endiistri, teknolojik gelismelerden en ¢ok etkilenen alanlardan birisidir. Teknolojide yasanan her
yeni gelisme dogrudan endiistriyel alanlar etkileyerek tiretim alanina hizlica dahil olmaktadir.
Gecmisten giinimiize kadar bir¢ok endiistri devrimi yasanmistir. Giiniimiizde ise endiistri
devrimlerinden Endiistri 4.0 olarak adlandirilan dordiincii sanayi devrimi yasanmaktadir. Endiistri
4.0; ti¢ asamadan olusan siber fiziksel sistemler, nesnelerin interneti ve internet hizmetlerinden
meydana gelen sistemler kiimesidir. Endiistri 4.0 kavrami yagamin tiim alanlarini etkilemesi
bakimindan  yalnizca  endiistri  alaninda  yasanan  teknolojik  gelismeler  olarak
degerlendirilmemelidir. Endiistri 4.0 siireclerinin etkiledigi en ©nemli alanlardan birisi de
egitimdir. Endiistri 4.0 ile birlikte degisen is yapis bigimleri, bu alanda nitelikli is gliciine duyulan
ihtiyaci arttirmaktadir. Gerek duyulan is giiclinii yetistirmenin yolu ise egitimin Endiistri 4.0’1n
gereklerine uygun hale getirilmesi ile miimkiin olacaktir.

Bu calismada, yiiksek 6gretimde verilen girisimcilik egitiminin Endiistri 4.0’a ne derece uygun
oldugu saptanmaya ¢alisilmistir. Caligmada veri toplamak amaciyla iki farkli anket kullanilmistir.
Olusturulan anketler TUBITAK (2020) tarafindan yayinlanan, "Girisimci ve Yenilik¢i Universite
Endeksi" nde yer alan on bes iiniversitenin iktisadi idari bilimler fakiiltesi ve sosyal bilimler
enstitiilerinde ders veren akademik personele gonderilmistir. Yapilan calismadan elde edilen
verilere gore akademik personelin Endiistri 4.0 kavramlar1 hakkinda farkindaliklarinin yiiksek
oldugu sonucuna ulasilmigtir. Ancak iiniversitelerde verilen girisimcilik egitimlerinin heniiz
Endiistri 4.0’1n gerektirdigi egitim 4.0°1 yakalayabilmis diizeyde olmadig1 goriilmektedir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Egitimi, Endiistri 4.0.
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Abstract

It is seen that R&D and innovation-based activities in technological enterprises are among the key
activities of the enterprise. Among the key resources that will carry out these key activities, white-
collar employees are considered to be in the first place. There are difficulties in identifying
qualified white-collar workers who will take part in R&D and innovation activities. In addition,
there are difficulties in maintaining the employment of qualified white-collar personnel. With this
research, in-depth interviews were made with the company officials of the technological
enterprises operating in the Technology Development Zones in Turkey and it was aimed to reach
first hand the difficulties experienced in the employment of qualified white-collar workers in these
interviews. The interviews were transcribed and coded in the MaxQDA program. As a result of
the qualitative analysis, the prominent problems and solution proposals were gathered under
various categories. Based on the codes and categories, a special human resources strategy proposal
was developed for the sector and the white-collar employees working in the sector.

Keywords: Technological Entrepreneurship, Technology Development Zones, White Collar
Employees, Human Resources, Strategic Management

Ozet

Teknolojik girisimlerde ar-ge ve inovasyon temelli faaliyetlerin isletmenin kilit etkinlikleri
arasinda oldugu goriilmektedir. Bu kilit etkinlikleri gerceklestirecek kilit kaynaklar arasinda beyaz
yakali ¢aligsanlar ilk sirada sayilmaktadir. Ar-ge ve inovasyon faaliyetlerinde gorev alacak nitelikli
beyaz yakalilarin tespit edilmesinde giicliikler yasanmaktadir. Bunun yaninda nitelikli beyaz
yakal1 personellerin istthdaminin siirdiiriilmesinde de zorluklar gbze ¢arpmaktadir. Bu aragtirma
ile Tiirkiye’deki Teknoloji Gelistirme Bolgelerinde faaliyet gosteren teknolojik girisimlerin firma
yetkilileri ile derinlemesine miilakatlar yapilmis ve bu miilakatlarda nitelikli beyaz yakalilarin
istihdaminda yasanan gii¢liiklere ilk elden ulasilmasi amaglanmistir. Miilakatlar transkript edilerek
MaxQDA programinda kodlanmaistir. Yapilan nitel analiz sonucunda 6ne ¢ikan sorunlar ve ¢6ziim
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Onerileri gesitli kategoriler altinda toplanmistir. Olusan kodlar ve kategorilerden yola ¢ikarak
sektore ve sektorde calisan beyaz yakalilara 6zel bir insan kaynaklari stratejisi Onerisi
gelistirilmistir.

Anahtar Kelimeler: Teknolojik Girisimcilik, Teknoloji Gelistirme Bolgeleri, Beyaz Yakali
Calisan, Insan Kaynaklari, Stratejik Y&netim
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Abstract

Making an effort to reach a goal and to perform the action leading to that goal is called initiative.
Initiative, which is used in almost every aspect of our lives, means creating something from scratch
or radically changing an existing system. In the organizational sense, the enterprise describes the
undertaking of a transactional business. Considering that the most basic and simple purposes of
businesses are to make profit, the aim of every transactional enterprise is to generate income and
profit. Just as not everyone can perform the entrepreneurial act, not everyone can achieve the title
of entrepreneur. There are some personal characteristics of the entrepreneur in the literature such
as risk taker, self-confident, needing success, tolerance of uncertainty and self-control. A person
with these characteristics is called an entrepreneur, but with different criteria of factors, it can be
a woman, family, youth, cultural etc. evaluated with different dimensions. In this study, the issue
of entrepreneurship in family businesses is discussed with a case study. A family business
operating in Kayseri and owning the largest food business in the city is handled with both
entrepreneurial and family business criteria. The aim of this study is to reveal the basic functions
of family businesses, which occupy most of the businesses in the world, and to provide a better
understanding of the subject with a case study.

Keywords: Entrepreneurship, Family Business, Administration and Organization.

Ozet

Kitle fonlamasi, proje sahipleri i¢in alternatif bir finansman kaynagi olarak son yillarda oldukg¢a
dikkat cekmektedir. Fon bulmakta zorlanan proje sahipleri, kitle fonlamasi platformlari
araciligiyla, kitlelerden fon tp edebilmektedir. Bir amaca ulasmak ve o amaca giden eylemi
gerceklestirmek icin emek sarf etmek girisim olarak adlandirilmaktadir. Yagamimizin hemen
hemen her alaninda kullanilan girisim, sifirdan bir sey olusturmak veya var olan bir sistemi koklii
bir sekilde degistirmek anlamlarini tasimaktadir. Orgiitsel anlamda ise girisim, transaksiyonel bir
ise girismeyi aciklamaktadir. Isletmelerin en temel ve basit amaclarmin kar elde etmek oldugu
diistiniiliirse transaksiyonel her girisimin amaci da gelir elde etmek ve kar saglamaktir. Girisim
eylemini herkesin gercgeklestiremeyecegi gibi girisimci sifatin1 da herkes elde edememektedir.
Girisimcinin, literatiirde risk alan, 0zgliven sahibi, basariya gereksinim duyan, belirsizlik
toleransina sahip ve otokontrol sahibi gibi bazi kisisel 6zellikleri bulunmaktadir. Bu 6zelliklere
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sahip biri, girisimci olarak adlandirilmakla beraber faktorlerin farkl kriterleriyle kadin, aile, geng,
kiiltiirel vb. gibi farkli boyutlariyla degerlendirilmektedir. Bu g¢alismada, aile isletmelerinde
girisimcilik konusu 6rnek bir olayla ele alinmaktadir. Kayseri’de faaliyet gosteren ve sehrin en
biiyiik gida isletmesine sahip olan bir aile isletmesi hem girisimci kriterleriyle hem de aile sirketi
kriterleriyle ele alinmaktadir. Bu ¢alismanin amaci, diinya lizerindeki isletmelerin birgogunu isgal
eden aile isletmelerinin temel fonksiyonlarini ortaya koymak ve 6rnek bir olayla konunun daha iyi
anlasilmasini saglamaktir.

Kitleler ise bu fonlar1 saglarken menfaatsiz bir sekilde saglayacaklar gibi, faiz, 6diil, ortaklik,
hisse senedi gibi karsiliklarda bekleyebilmektedir. Bu beklenti, projenin sunuldugu platforma gore
farklilagmaktadir. Koronaviriis pandemisiyle birlikte para temin etmenin zorlastig1 ve maliyetinin
arttig1 ifade edilebilir. Bu da proje sahiplerinin, projelerini gergeklestirmelerini zorlastiran bir
durum olarak goze ¢arpmaktadir. Bu baglamda, mevcut ¢alismada, koronaviriis pandemisi
siirecinde, kitle fonlamasi projelerinin durumlar1 analiz edilmis ve pandemi Oncesiyle
kiyaslanmistir. Calismanin analiz boliimiinde, yaygin olarak kullanilan kitle fonlamasi sitelerinden
olan Indiegogo platformunda sunulan projeler kullanilmistir. Ayrica analizde, projenin basari
durumu, projede talep edilen doviz cinsi, projenin kategorisi, projenin siiresi, istenen fon miktari,
projenin sunuldugu iilke, projenin adinin ve sloganimnin uzunlugu degiskenleri analizde yer
almistir. Verisetinde pandemi Oncesi siteye sunulan 15,332, pandemi sonrasi siteye sunulan 5295
proje olmak {izere toplamda 20627 proje bulunmaktadir. T-test ve Ki-kare testleri kullanilarak,
projelerin 6zelliklerinin, pandemiden etkilenip etkilenmedikleri incelenmistir. T-test analizi
sonuclarina gdre, projenin siiresi ve istenen fon miktar1 degiskenleri, koronaviriis pandemisi 6ncesi
ve sonrasinda farklilasirken, projenin adinin ve sloganinin uzunlugu farklilasmamaktadir. Ki-kare
analizi sonuglaria gore ise projenin durumu, projede talep edilen doviz cinsi, projenin kategorisi
ve projenin sunuldugu iilke projenin sunuldugu donemden etkilenmektedir.

Anahtar Kelimeler: Kitle fonlanamasi, Koronavirus, T-test, Ki-kare.
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Creative Entrepreneurship in the Golden Circle of Innovation

Inovasyonun Altin Cemberinde Yaratic1 Girisimcilik

Asst.Prof.Dr. Giilacti SEN
Istanbul Esenyurt University
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0000-0003-4168-0586

Abstract

Creative entrepreneurship is seen as a growing field globally. Creative entrepreneurship is starting
a business or operating as a self-employed person in one of the creative industries. The focus of
the creative entrepreneur differs from the typical business or social entrepreneur, above all in the
creation and use of creative or intellectual capital. Creative entrepreneurs can be expressed as
investors of talents, in other words their own and/or other people’s talents. The ‘Golden Circle' can
be put forward as an important model in the success of creative entrepreneurship. The golden circle
is a model in which what is put forward as a business, how it is followed and the reason for this
business is clearly stated. While innovation, which can be expressed as both a process and a result,
reveals renewal, renewal and innovation, the successful application of the golden circle model can
be effective in the good management of this process and the success of the result. The golden circle
emphasizes that the three steps must be followed in sequence in putting out a work. In the first
step of achieving a job, by answering the question WHY, differences and creative ideas are
revealed. The HOW question aims to emphasize the inspiring talent and creativity of the
entrepreneur. Finally, WHAT is put forward as a product of creative initiative is examined. In this
study, creative entrepreneurship, which is a new concept in the literature, is explained and how to
achieve creative entrepreneurship in the golden circle of innovation is presented with a structured
conceptual-theoretical analysis.

Keywords: Entrepreneurship, Creative Entrepreneurship, Innovation, Golden Circle, Golden
Circle of Innovation

Ozet

Yaratici girisimcilik, kiiresel olarak biiyiiyen bir alan olarak goriilmektedir. Yaratic1 girisimcilik,
yaratici endiistrilerden birinde bir is kurma veya serbest meslek sahibi olarak faaliyetlerde
bulunmaktir. Yaratict girisimcinin odagi, her seyden Once yaratici veya entelektiiel sermayenin
yaratilmas1 ve kullanilmasi bakimindan tipik i veya sosyal girisimciden farklidir. Yaratici
girisimciler yeteneklerin, diger bir ifadeyle kendilerinin ve/veya diger insanlarin yeteneklerinin
yatirimcilar olarak ifade edilebilir. Yaratici girisimciligin basarisinda ‘Altin Cember’ 6nemli bir
model olarak ortaya konulabilir. Altin ¢cember, bir is olarak ortaya ne konuldugu, bu is i¢in nasil
bir yol izlendigi ve bu isin nedeninin agik¢a ifade edildigi bir modeldir. Hem bir siire¢, hem de bir
sonug olarak ifade edilebilen inovasyon, yenilemeyi, yenilenmeyi ve yeniligi ortaya koyarken, bu
siirecin iyl yonetilmesinde ve sonucun basarili olmasinda altin ¢ember modelinin basariyla
uygulanmasi etkili olabilmektedir. Altin ¢cember, bir isin ortaya konulmasinda {i¢ adimin sirayla
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izlenmesi gerektigini vurgulamaktadir. Bir isin bagarilmasinin ilk adiminda NEDEN sorusunu
yanitlayarak, farkliliklari, yaratict fikirleri ortaya konulmaktadir. NASIL sorusu ile girisimcinin
ilham veren yetenegi ve yaraticiligi vurgulanmak hedeflenmektedir. Son olarak da yaratici girisim
tirtinii olarak ortaya NE konuldugu incelenmektedir. Bu ¢alismada alan yazinda yeni bir kavram
olan yaratic1 girisimcilik agiklanmakta ve inovasyonun altin ¢gemberinde yaratici girisimciligin
nasil basarilacagi yapilandirilmis kavramsal-teorik bir incele ile ortaya konulmaktadir.

Anahtar Kelimeler: Girisimcilik, Yaratic1 Girisimcilik, Inovasyon, Altin Cember, inovasyonun
Altin Cemberi.
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Abstract

In an intense competitive environment, businesses have a sustainable competitive advantage to the
extent that they can meet various expectations. Recently, the expectations of all stakeholders
regarding environmental sensitivity have been increasing and even this situation has become a
necessity with legal regulations. Unfortunately, it is stated that SMEs cause more damage to the
environment compared to other large enterprises when it comes to the provision of products and
services within an environmentally sensitive approach. Therefore, it is important to examine the
relationship between green innovation and SMEs, which is defined as an environmentally friendly
product and service delivery, for a sustainable business performance and meeting stakeholder
expectations. In this context, it is aimed to examine green innovation in SMEs in detail in this
study. In accordance with the main purpose of the study, studies that examine the concept of green
innovation in SMEs and present empirical results from publications in various indexes (Ulakbim,
Scopus, WebofScience and Proquest) have been identified. Identified studies were classified
within the framework of "author”, "date of publication™, "type of research”, "sample" and
"variables". Actual results of empirical studies on Green innovation carried out specifically for
SMEs are shared. It is considered that the results of the study will make significant contributions
to the literature in terms of presenting all empirical studies on Green Innovation in particular for
SMEs, while raising awareness about the impact of Green Innovation, which is the delivery of
environmentally friendly and sustainable products and services, on SMEs.

Keywords: Green Innovation, SMEs, Literature Review.

Ozet

Yogun rekabet ortaminda isletmeler cesitli beklentileri karsilayabildigi oOlclide siirdiirtilebilir
rekabet avantajina sahip olmaktadir. Son déonemde tiim paydaslarin ¢evresel duyarliliga yonelik
beklentileri artmakta ve hatta bu durumun kanuni diizenlemelerle bir zorunluluk haline
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gelmektedir. S6z konusu g¢evreye duyarli bir yaklasim igerisinde {iriin ve hizmet sunumu
oldugunda, maalesef KOBI’lerin gorece diger biiyiik isletmelere oranla ¢evreye daha fazla zarar
verdikleri ifade edilmektedir. Dolayistyla bir igsletmenin ¢evreye duyarli bir sekilde iirlin ve hizmet
sunumu gergeklestirmesi olarak tanimlanan Green Innovation (Yesil Inovasyon) ve KOBI’ler
arasindaki iligskinin incelenmesi, siirdiiriilebilir bir isletme performansi ve paydas beklentilerinin
karsilanmasi adina dnemlidir. Bu kapsamda calismada KOBI’lerde Yesil Inovasyonun ayrintili bir
sekilde incelenmesi amaglanmistir. Caligmanin ana amacina uygun olarak ¢esitli indekslerde yer
alan (Ulakbim, Scopus, WebofScience ve Proquest) yayinlardan yesil inovasyon (green
innovation) kavrammi KOBI’lerde inceleyen ve ampirik sonuglar sunan calismalar tespit
edilmistir. Tespit edilen c¢alismalar “yazari”, “yayinlanma tarihi”, “arastirmanin tirii”,
“Orneklemi” ve “inceledigi deSiskenler” cercevesinde simiflandirilmistir. KOBI’ler dzelinde
yiiriitiilen Yesil Inovasyon’a yonelik ampirik calismalarin &nemli sonuglari paylasilmistir.
Calismanin sonuclarinin ¢evreye duyarl ve siirdiiriilebilir {iriin ve hizmet sunumu olan Yesil
[novasyon’un KOB;i’ler iizerindeki etkisine yonelik farkindalig: arttirirken, KOBI'ler &zelinde
Yesil inovasyon’u konu alan tiim ampirik ¢alismalari toplu bir sekilde sunmasi yoniiyle literatiire
onemli katkilarinin olacagi degerlendirilmektedir.

Anahtar Kelimeler: Yesil Inovasyon, KOBI, Literatiir Incelemesi.
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Abstract

The COVID-19 pandemic, which has affected the whole world, has become a global crisis and the
effects of this crisis have gone beyond being a health problem and have become a threat to the
social, economic and psychological well-being of people. Although every segment of the society
has been affected by the negative conditions created by the pandemic, university students, most of
whom are far from their families, have also been one of the most affected by this uncertainty
process. The aim of this study is to investigate the relationship between the perceived social
support of university students and the anxiety they experience during the pandemic process. The
data of the research were obtained from 560 students studying at different universities in Turkey.
The data were analyzed using the SPSS package program. The results of the analysis show that
each of the dimensions of perceived social support, family support, friend support and a special
person support, has a negative and low level relationship with anxiety. Therefore, it was concluded
that as the perceived social support level of university students increased during the pandemic
process, there was a decrease in the level of anxiety.

Keywords: Covid-19, Pandemic, Perceived Social Support, Anxiety, University students.

Ozet

Biitiin diinyay1 etkisi altina alan COVID-19 pandemisi kiiresel bir kriz haline gelmis ve bu krizin
etkileri, saglik problemi olmanin ¢ok otesine gecerek kisilerin sosyal, ekonomik ve psikolojik
refahini da tehdit eder duruma gelmistir. Pandeminin olusturdugu olumsuz kosullardan toplumun
her kesimi etkilenmis olsa da cogunlugu ailesinden uzakta olan iiniversite 6grencileri de bu
belirsizlik siirecinden en cok etkilenenlerden biri olmustur. Bu calismanin amaci pandemi
stirecinde liniversite 6grencilerinin algiladiklar1 sosyal destek ile yasadiklari anksiyete arasinda
iligkinin aragtirllmasidir. Arastirmanin verileri Tiirkiye’de farkli {iniversitelerde 6grenim goren
560 ogrenciden elde edilmistir. Veriler SPSS paket programi kullanilarak analiz edilmistir. Analiz
sonuglar1 algilanan sosyal destek boyutlarindan aile destegi, arkadas destegi ve 6zel bir insan
destegi boyutlarinin her birinin anksiyete ile arasinda negatif ve diistik diizeyde bir iliski oldugunu
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gostermektedir. Dolayisiyla pandemi siirecinde {iniversite Ogrencilerinin algiladiklar1 sosyal
destek seviyesi arttik¢a anksiyete diizeyinde bir azalma meydana geldigi sonucuna ulagilmstir.

Anahtar kelimeler: Covid-19, Pandemi, Algilanan Sosyal Destek, Anksiyete, Universite
Ogrencileri.
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Abstract

With the developing technologies, there has been increased concern about the future impact of the
digital footprints that people now create as productive users of the internet. The issue of "digital
burial”, which means the deletion of the digital footprints left behind by the person or transferring
them to their relatives / guardians in case of death, is the most important element of digital footprint
management. In this context, digital footprint management, digital footprint awareness issues will
be examined conceptually, and what will happen to our digital data after death will be discussed
based on the concept of digital burial. Aim of this study, to raise awareness of the concept of digital
footprint management, which is a new term that has found little place in the management sciences
literature. In the study, secondary source scanning was used to the qualitative research methods.
According to the findings of the research, in order for the digital burial process to take place, the
person should make an agreement with the companies dealing with this issue and decide on the
digital footprint management method. The correct and effective use of digital footprints is a
requirement of digital citizenship. The most important limitation of the study is that the subject of
digital burial, which is discussed in the context of digital footprint management, is a fairly new
concept in the management literature. Also, it is aimed to draw a theoretical framework for future
research and to guide the academicians who want to work in this field.

Key words: Digital Footprint Management, Digital Burial, Digital Footprint Awareness

Ozet

Gelisen teknolojilerle birlikte internetin iiretken kullanicilari olarak insanlarin su anda
olusturduklar dijital ayak izlerinin gelecekteki etkisi konusunda endiseler artmis bulunmaktadir.
Kisinin, vefat etmesi durumunda geride biraktigi dijital ayak izlerinin silinmesi ya da
yakinlarina/vasilerine devredilmesi anlamina gelen "dijital defin™ konusu ise dijital ayak izi
yonetiminin en 6onemli unsurudur. Bu baglamda ulusal literatiirde ¢ok az ¢alisilmis kavramlar
olarak dijital ayak izi yonetimi, dijital ayak izi farkindaligi konulari, kavramsal olarak incelenerek,
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dijital verilerimizin 6liim sonrasi ne olacagi konusu -dijital defin- kavramina dayandirilarak
tartisilacaktir. Yonetim bilimleri literatiirde ¢ok az yer bulmus yeni bir terim olan dijital ayak izi
yonetimi kavramina bu c¢aligsma ile farkindalik kazandirilmasi amag¢lanmaktadir. Calismada nitel
arastirma yontemlerinden ikincil kaynak taramasindan yararlanilmistir. Arastirma sonucunda elde
edilen bulgulara gore dijital defin isleminin gergeklesmesi i¢in Kisinin sagliginda bu konu ile
ilgilenen firmalarla anlagsma yapmasi, dijital ayak izi yonetim sekline karar vermesi gerekmektedir.
Dijital ayak izlerinin dogru ve etkin kullanim1 dijital vatandashigin bir geregi olarak karsimiza
cikmaktadir. Dijital ayak izi yonetimi baglaminda ele alinan dijital defin konusunun alan yazinda
oldukc¢a yeni bir kavram olmasi ¢alismanin en 6nemli kisitidir. Bu ¢alisma ile ileride yapilacak
arastirmalara kuramsal bir ¢erceve ¢izilerek, bu alanda ¢aligmak isteyen akademisyenlere de yol
gosterici olmak amacglanmustir.

Anahtar kelimeler: Dijital Ayak Izi Y&netimi, Dijital Defin, Dijital Ayak izi Farkindalig
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Abstract

The aim of this paper is to analyze the role that the leadership tasks have on the the effect of
entrepreneurial passion on innovative behavior. A close look at the entrepreneurship ecosystem,
emphasizes engineers with an entrepreneurial passion and innovative skills , interacting with the
rapidy changing global market and the innovative field. In this context, the scope of this study
covers of 205 working individuals- graduates of the Faculty of Engineering. The data was collected
via a a questionnaire covering the scales of entrepreneurial passion, innovative behaviors and
leadership tasks. Thus, the validity and reliability of the data were tested. SPSS 2.0 statistical
program was used in the analysis process. According to the research’s findings, it has been
assessed that the entrepreneurial passion has a positive effect on innovative behaviors.
Additionally, research findings show that leadership tasks have a partial role in the relationship
between entrepreneurial passion and innovative behaviors. This study was approved as ethically
appropriate by the Istanbul Esenyurt University Ethics Committee with a decision dated
12.09.2022 and number 2022/08-25.

Keywords: Entrepreneurial passion, innovative behaviors, leadership

Ozet

Bu ¢alismanin amaci girisimcilik tutkusunun yenilik¢i davraniglar iizerindeki etkisinde liderlik
gorevlerinin araci roliinii analiz etmektir. Girisimcilik ekosistemine bakildiginda girisimci tutkusu
ve yenilik¢i davranislar ile birlikte kiiresel pazarlarin hizli etkilesiminin ve yeniliklerin yakin
takipgileri olan miihendisleri 6n plana ¢ikarmaktadir. Bu baglamda g¢alismanin 6rneklemini
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miithendislik fakiiltesinden mezun olmus 205 calisan birey olusturmaktadir. Calismada veriler
girisimcilik tutkusu, yenilik¢i davraniglar ve liderlik gorevleri dlgeklerini kapsayan bir anket
yardimu ile toplanmis ve verilerin gecerlilik ve giivenilirlikleri test edilmistir. Analiz siirecinde
SPSS 2.0 istatistik programi kullanilmistir. Arastirma bulgularina gore girisimcilik tutkusunun
yenilik¢i davraniglar iizerinde pozitif etkisi oldugu tespit edilmistir. Ayrica arastirma bulgulari
liderlik gorevlerin, girisimcilik tutkusu ile yenilik¢i davraniglar iliskisinde kismi aracilik roliine
sahip oldugunu gostermektedir.Bu ¢alisma Istanbul Esenyurt Universitesi Etik Kurulu tarafindan
12.09.2022 tarihli ve 2022/08-25 sayili karar1 ile etik agidan uygun bulunmustur

Anahtar Kelimeler: Girisimcilik tutkusu, yenilik¢i davranislar, liderlik
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Abstract

The aim of this study is to support the literature on organizational culture and corporate
entrepreneurship and to contribute to the field by defining the concepts theoretically.
Organizational culture is a set of internal norms consisting of unwritten rules that determine the
functioning and workflow of institutions. Corporate entrepreneurship, on the other hand, is studied
as equivalent to organizational orientation, which includes risk taking, innovation, proactivity and
aggressive competitive tendencies. The corporate enterprise, which is different from a single
enterprise and an entrepreneur, is structured from the ground of corporate culture as a part of the
institution. Corporate culture affects the attitudes and behaviors of employees in the organization
through unwritten norms. Therefore, it affects corporate entrepreneurship. In the academic studies
examined in this study, which is based on the literature review, it is seen that organizational culture
is a ground that determines corporate entrepreneurship. Although there are different dimensions
of corporate entrepreneurship, it has been observed that the prominent dimensions in the literature
are innovation, strategic renewal, investment and risk taking. It is seen that the examined articles
and theses are mostly made according to the quantitative method. When evaluated based on the
research conducted within the study, corporate entrepreneurship is seen as a necessity for the
commercial future of businesses. For the development of corporate entrepreneurship, the necessity
of structuring the corporate culture in this direction comes to the fore.

Keywords: Organizational Culture, Entrepreneurship, Corporate Entrepreneurship.
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Ozet

Bu calismanin amaci orgiit kiiltiirii ve kurumsal girisimcilik iizerine olusmus literatiirii
desteklemek ve kavramlar1 teorik anlamda tanimlayarak alana katki saglamaktir. Orgiit kiiltiirii,
kurumlarin isleyisini ve is akisini belirleyen yazisiz kurallardan olusan kurum ig¢i normlar
bitliniidiir. Kurumsal girisimcilikse risk alma, inovasyon, proaktivite ve agresif rekabet
egilimlerini kapsayan orgiitsel yonelime es deger olarak incelenmektedir. Tekil bir girisimden ve
girisimciden farkli olan kurumsal girisim, kurumun bir pargasi olarak kurum kiiltiirii zemininden
hareketle yapilanmaktadir. Kurum kiiltiirii yazisiz normlar aragligiyla kurum i¢indeki is gérenlerin
tutum ve davraniglarimi etkilemektedir. Dolaysiyla da kurumsal girisimciligi etkilemektedir.
Literatiir incelemesine dayali olarak yapilan bu ¢alismada incelenen akademik ¢alismalarda orgiit
kiiltirinin  kurumsal girisimciligi belirleyen bir zemin oldugu goriilmektedir. Kurumsal
girisimciligin farkli boyutlar1 olsa da literatiirde 6ne ¢ikan boyutlarinin yenilikgilik, stratejik
yenilenme, yatirim ve risk alma gibi boyutlar oldugu gézlemlenmistir. incelenen makale ve
tezlerin daha cok nicel yonteme gore yapildigr goriilmektedir. Calisma dahilinde yapilan
arastirmaya dayali olarak degerlendirildiginde kurumsal girisimciligin isletmelerin ticari gelecegi
icin zorunluluk olarak goriilmektedir. Kurumsal girisimciligin gelismesi i¢in kurum kiiltiiriiniin de
bu yonde yapilandirilmasi gerekligi 6ne ¢ikmaktadir.

Anahtar Kelimeler: Orgiit Kiiltiirii, Girisimcilik, Kurumsal Girisimcilik.
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Abstract

Enterprises are of great importance in terms of adding value to national economies and creating
new business areas. Companies that participate in developing and changing market conditions and
increasing competition environments have to use various talents effectively in order to maintain
their existence in the market they are in. It has been stated by various studies that the innovation
ambidexterity, that is, the exploitative and exploratory innovation capabilities, is of great
importance for the enterprises in terms of sustaining their existence in the market and being
innovative. Entrepreneurial marketing, which is a strategic orientation for companies, provides
both theoretical and strategic opportunities for the company to use its exploitative and exploratory
abilities in a balanced way. In this respect, the entrepreneurial marketing approach, which consists
of seven sub-dimensions such as proactivity, opportunity-oriented, risk-taking orientation,
innovation-oriented, resource leverage, value creation, and customer satisfaction, which create a
positive supportive effect on each other, provides a useful strategic stance for enterprises. In the
light of all this information, the current research will examine the effects of entrepreneurial
marketing strategies on innovation ambidexterity capabilities in low and high-intensity market
turbulence and technological turbulence conditions of enterprises taking role in changing and
developing competitive market conditions and will try to contribute to the existing literature.
Keywords: Entrepreneurial Marketing, Ambidexterity, Innovation

Ozet

Girigimler, iilke ekonomilerine deger katma ve yeni is alanlar1 yaratma agisindan biiyiik bir 6nem
arz etmektedir. Gelisen ve degisen piyasa kosullar1 ile artan rekabet ortamlarina katilan firmalar,
bulunduklar1 pazarda varligini devam ettirebilme agisindan ¢esitli yetenekleri etkin olarak
kullanmak zorundadir. Inovasyon ¢iftustaligi yani sémiiriicii ve kesfedici yenilik yetenekleri
firmalarin pazarda varliini siirdiirebilme ve yenilik¢i olmalari agsindan girisimler i¢in biiyiik bir
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Onem arz ettigi ¢esitli arastirmalar tarafindan belirtilmistir. Firmalar i¢in stratejik bir yonelim olan
girisimei  pazarlama, firmanin somiirlici ve kesfedici yeteneklerini dengeli bir sekilde
kullanmasina hem teorik hem de stratejik olarak uygun imkan saglamaktadir. Bu agidan
proaktiflik, firsat odaklilik, risk alma yonelimi, yenilik odaklilik, kaynak kaldiraci, deger yaratma,
miisteri memnuniyeti gibi kendi i¢lerinde birbirine pozitif yonde destekleyici etki yaratan yedi alt
boyuttan olusan girisimci pazarlama yaklasimi, girisimler i¢in faydali bir stratejik durus
saglamaktadir. Tiim bu bilgiler 1s1831nda mevcut arastirma degisen ve gelisen rekabet¢i piyasa
kosullarinda rol alan girisimlerin pazarda olusan diisiik ve yiiksek yogunlukta pazar tiirbiilans1 ve
teknolojik tiirblilans kosullarinda, girisimci pazarlama stratejilerinin inovasyon ¢iftustaligi
yetenekleri tizerinde etkilerini inleyecek ve mevcut literatiire katkida bulunmaya calisacaktir.

Anahtar Kelimeler: Girisimci Pazarlama, Ciftustalik, Yenilik.
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Abstract

Global measures such as social distancing, self-isolation and travel restrictions have been taken to
contain the coronavirus pandemic. These measures have affected many areas, especially the
service sector. Cafes, which are popular socializing places that are frequently visited in normal
periods, also got their share from this process. Therefore, the question of how the cafe industry is
affected by this situation during periods of constant closures is among the questions that need to
be answered. This study aims to investigate the factors affecting the financial and mental state of
cafes for their sustainability after the closure of their businesses during the COVID-19 pandemic,
to shed light on how COVID-19 affects cafe owner entrepreneurs. At the same time, working It
analyzes the behavior of entrepreneurs in adverse situations such as pandemics and aims to guide
entrepreneurs who may encounter such situations in the future. The study was conducted on 15
cafes operating in Samsun Atakum using the interview method. The research questions consist of
4 stages and 15 questions in the form of the effect of the pandemic on entrepreneurs, the mental
and psychological state of entrepreneurs and employees, the change in workflow and the
perspective of the new normal concept. Content analysis method was applied to the collected data.
According to the result, entrepreneurs are more affected by the pandemic period compared to other
sectors, and entrepreneurs who do not have capital for difficult situations are on the verge of
bankruptcy from the pandemic period.

Keywords: Entrepreneurship, Cafe, COVID-19, Pandemic

Ozet

Koronavirilis pandemisini kontrol altina almak i¢in sosyal mesafe, kendi kendine izolasyon ve
seyahat kisitlamalar1 gibi kiiresel boyutta onlemler alinmistir. Bu 6nlemler hizmet sektorii basta
olmak {izere bir¢ok alan1 etkilemistir. Normal dénemlerde sik¢a ziyaret edilen popiiler sosyallesme
mekanlarindan olan kafeler de bu siiregten nasibini almistir. Dolayisiyla siirekli kapanmalarin
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yasandigr donemlerde kafe sektoriiniin bu durumdan nasil etkilendigi sorusu cevap aranmasi
gereken sorular arasinda yer almaktadir. Bu ¢calisma COVID-19’un, kafe sahibi girisimcileri nasil
etkiledigine 151k tutmak i¢in kafelerin COVID-19 pandemisi sirasinda isyerlerinin kapanmasindan
sonra siirdiiriilebilirliklerine yonelik finansal ve ruhsal durumlarini etkileyen faktorleri aragtirmay1
amaclamaktadir. Ayni zamanda c¢alisma, pandemi gibi olumsuz durumlarda girisimcilerin
davraniglarini analiz etmekte ve gelecekte bu gibi durumlarla karsilasabilecek girisimcilere yol
gostermeyl amaglamaktadir. Calisma, Samsun Atakum’da faaliyet gosteren 15 kafe iizerinde
miilakat yontemi kullanilarak yapilmistir. Arastirma sorulari, pandeminin girisimciler {izerindeki
etkisi, girisimcilerin ve ¢alisanlarin ruhsal ve psikolojik durumu, is akisi degisimi ve yeni normal
kavramina bakis ac¢is1 seklinde 4 asama, 15 sorudan olusmaktadir. Toplanan verilere icerik analizi
yontemi uygulanmistir. Elde edilen sonuca gore, girisimcilerin diger sektorlere kiyasla pandemi
doneminden daha c¢ok etkilendigi, zor durumlar i¢in sermayesi olmayan girisimcilerin pandemi
doneminden iflasin esigine geldikleri, paket servisten yeteri kadar verim alamadiklar1 ve yeni
normal kavraminin girisimcileri iyi yonde etkilemedigi goriilmiistiir.

Anahtar kelimeler: Girisimcilik, Hizmet Sektorii, Kafe Isletmeleri, COVID-19, Pandemi
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Abstract

Although digital nomads have been around since the internet era enabled them in the late 1990s,
the rise of the digital labor market in recent years has led to the growth of the digital nomad
community. Digital nomads who work while traveling and travel while working choose their
location based on leisure rather than employment. Digital nomadism is receiving more attention
than academic literature in various fields. This phenomenon, especially the issue of the balance
between the distinctive work plans and lifestyles of nomadic workers and the independence from
leisure, personal life and work, is spreading rapidly all over the world. Despite the increasing
prevalence of this lifestyle and the digital nomad issue having important implications for the future
of digital work, it is emphasized in the literature that more empirical research on digital nomadism
is needed. From this point of view, this study aims to determine how the Digital Nomadism
phenomenon, which is one of the greatest reflections of the advantages of the digital world, created
on a global scale, creates a perception in the minds of qualified young people who are preparing
to enter the business world and their digital nomadism potential. It is important for human
resources departments to create their digital nomad policies while reconfiguring their policies for
the remote workforce. Because having a digital nomad policy allows businesses to attract and
retain top talent. Therefore, in this study, suggestions are presented about why the digital nomad
phenomenon is important for businesses and how businesses can benefit from this phenomenon
before it is too late.

Keywords: Digital nomad, digital nomadism, remote work, lifestyle mobility.

Ozet

Dijital gdcebeler, 1990'larin sonlarinda internet ¢aginin onlara olanak sagladigindan beri var
olsalar da son yillarda dijital isgiicii piyasasinin yiikselisi, dijital gogebe toplulugunun biiyiimesine
neden olmaktadir. Seyahat ederken calisan ve calisirken seyahat eden dijital gdgebeler,
konumlarimi istihdamdan ziyade bos zaman degerlendirmelerine gore se¢mektedirler. Dijital
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gocebelik, ¢esitli alanlarda akademik literatiirden daha fazla ilgi gérmektedir. Bu olgu, 6zellikle
gocebe calisanlarin kendine 6zgii calisma planlari, yasam tarzlari ile bos zaman, kisisel yasam ve
isten bagimsizlik arasindaki denge konusu baglamlarinda tiim diinyada hizla yayilmaktadir. Bu
yasam tarzinin artisina ve dijital gogebe konusunun dijital calismanin gelecegi iizerinde 6onemli
etkileri olmasina ragmen literatiirde, dijital gogebelik konusunda daha fazla ampirik arastirmaya
ihtiya¢ oldugu vurgulanmaktadir. Buradan hareketle bu calisma, dijital diinyanin sagladigi
avantajlarin en biiyiikk yansimalarindan biri olan uzaktan ¢alismanin kiiresel boyutta yarattigi
Dijital Gogebelik olgusunun is diinyasina girmeye hazirlanan nitelikli genglerin zihinlerinde nasil
bir alg1 olusturdugunu ve onlarin dijital gégebelik potansiyellerini tespit etmeyi amaglamaktadir.
Insan kaynaklar1 departmanlarinin, uzaktan isgiicii igin politikalarini yeniden olustururken, dijital
gogebe politikalarin1 da olusturmalar1 O6nemlidir. Dijital gdgebe politikasina sahip olmak,
isletmelerin {ist diizey yetenekleri ¢ekmesine ve elinde tutmasina imkan vermektedir. Dolayisiyla,
bu calismada elde edilen bulgular araciligiyla dijital gocebe olgusunun isletmeler i¢in neden
onemli olduguna ve gilinlimiizde isletmelerin ¢ok ge¢ olmadan bu olgudan nasil
yararlanabileceklerine dair 6neriler sunulmaktadir.

Anahtar Kelimeler: Dijital gécebe, dijital gogebelik, uzaktan ¢alisma, yasam tarzi hareketliligi
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Abstract
Entrepreneurship brings together the factors of production, which constitutes production and
services that express economic value, and meets the needs of people. Entrepreneurship, while
revealing personal potential, by creating welfare and benefit; It has benefits in the economic and
social development of countries. It is also important in revealing personal potentials.
Regional development, especially industrialization; means to ensure industrialization and
economic development and to ensure fairness in income distribution in order to eliminate the
socio-economic imbalance that arises as a result of the concentration of economic and commercial
activities in certain areas and regions.
For developing countries, regional development is an important factor in eliminating inequalities
between regions. So that; The development of entrepreneurship and technological level takes an
important place in regional development action plans.
After seeing regional development as an issue, eliminating or minimizing the regional differences
of the countries, realizing the development as a whole and transitioning to a developed social order
in all aspects have been among the important goals of the countries. Countries put forward different
policies and tools to eliminate or minimize these differences and work for underdeveloped regions
to catch up with the development momentum.

Keywords: Regional Development, Entrepreneurship, Economic, Regional Development

Ozet

Girisimcilik, ekonomik agidan degeri ifade eden iiretim ve hizmetleri olusturan, {iretim
faktorlerini bir araya getirip, kazang saglamak ve insanlarin gereksimini karsilamaktadir.
Girisimcilik, Kisisel potansiyeli agiga ¢ikarirken, refah ve fayda yaratmak suretiyle; ilkelerin
ekonomik ve sosyal gelisiminde faydalari bulunmaktadir. Ayrica kisisel potansiyellerin ortaya
¢tkmasinda dnemlidir.

Bolgesel kalkinma, sanayilesme basta olmak iizere; ekonomik ve ticari faaliyetlerin belirli alan ve
bolgelerde yogunlagmasi sonucunda beliren sosyo-ekonomik dengesizligi ortadan kaldirmak igin
sanayilesme ve ekonomik gelismesini saglamak ve gelir dagilimininda adaleti saglanmasini ifade
etmektedir.

Geligsmekte olan tilkeler i¢in bolgesel kalkinma bogeler arasindaki esitsizlikleri gidermede énemli
bir etkendir. Oyle ki; bolgesel kalkinma eylem planlarinda girisimciligin ve teknolojik diizeyinin
gelistirilmesi 6nemli oranda yer almaktadir.
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Bolgesel kalkinmanin mesele olarak goriilmesinden sonra, iilkelerin bolgesel farkliliklar: ortadan
kaldirmak veya en aza indirmek, kalkinmay1 top yekiin ger¢eklestirmek ve biitiin yoniiyle gelismis
bir toplumsal diizene ge¢mek iilkelerin &nemli amagclar1 arasinda yer almustir. Ulkeler bu
farkliliklarin gidermek veya en aza indirmek igin farkli siyasalar ve araglar ortaya koyup,
gelismemis bolgelerin kalkinma ivmesini yakalamasi i¢in ¢alismalar yapmaktadir.

Ulkemizin gerek cografi gerekse iktisadi olarak bolgesel ¢ok biiyiik farkliliklar1 bulunmaktadir.
Bu da sosyo-ekonomik dengesizligi ortaya ¢ikarmaktadir. Bolgesel farkliliklarin giderilmesinde
onemli bir yer edinen girisimcilik kavrami, toplumlarin kiiltiirel yapisiyla da yakin iliski i¢inde
olmas1 sebebiyle girisimcilik kiiltiiriine ilgiyi de artirmistir. Bu ¢alismada Bolgesel Kalkinmada
yaptig1 girisimcilik faaliyetleri incelenmistir.

Anahtar Kelimeler: Bolgesel Kalkinma, Girisimcilik, Ekonomik, Bolgesel Farklilik.
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Abstract

The purpose of this study is to examine the entrepreneurship characteristics of Ahiska
(Meskhetian) Turks, who live in the USA and set up their own businesses. In this context, it is
aimed to better understand the entrepreneurial motivations of the Ahiska (Meskhetian) Turks in
the USA by making comparisons for the motivations of the entrepreneurs who set up their own
business, the social and financial capital tools they benefit from while establishing the business,
the generation gap, age and education variables. In this study, in which the qualitative method was
used, in-depth and face-to-face interviews were conducted with 25 entrepreneur Ahiska
(Meskhetian) Turks living in Dayton, Ohio, USA. Dayton was selected because it is the city where
Ahiska (Meskhetian) Turks live the most. According to the findings, it is observed that the first
generation, along with the second generation, were replaced in paid jobs when they first came to
the USA; however, they tended to establish their own business due to the strong social networks,
attractive factors and taking advantage of the ethnic resources by making ethnic initiatives where
they are. In conclusion, it is seen that Ahiska (Meskhetian) Turks, who were initially motivated by
reasons such as the recognition of opportunities in the country through social networks, the desire
to be economically strong, and independence while working in paid jobs, were voluntarily
attracted to entrepreneurship.

Keywords: Entrepreneurship, Ethnic Entrepreneurship, Pull-Push factors, Networking, Ahiska
(Meskhetian) Turks.

Ozet

Bu calismanin amaci, ABD’de yasayan ve kendi isini kuran Ahiska Tiirklerinin girisimcilik
Ozelliklerini incelemektir. Bu kapsamda, kendi isini kuran girisimcilerin ise baslama
motivasyonlari, isi kurarken faydalandiklari sosyal ve finansal sermaye araglari, kusak farki ve yas
ile egitim degiskeni acisindan karsilagtirmalar yapilarak ABD’deki Ahiska Tiirklerinin girisimcilik
motivasyonlarini daha iyi anlamak amaglanmistir. Nitel yontemin kullanildigi bu g¢alismada,
ABD’nin Ohio eyaleti Dayton sehrinde yasan 25 girisimci Ahiska Tiirk’#i ile derinlemesine ve yiiz
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yiize goriismeler yapilmistir. Dayton sehri Ahiskali Tiirklerin en ¢ok yasadigi yer olmasi nedeniyle
secilmistir. Edinilen bulgulara gore birinci kusagin ikinci kusakla birlikte ABD’ye ilk
geldiklerinde ticretli islere yerlestirildikleri ancak sosyal aglarin giiclii olmasi, ¢ekici faktorlerin
cazip gelmesi ve bulunduklar1 yerde etnik girisimlerde bulunarak hazir etnik kaynak avantajindan
yararlanmalar1 nedeniyle kendi iglerini kurmaya yoneldikleri goriilmiistiir. Sonug olarak baglarda
ticretli islerde galisirken sosyal aglar araciligiyla iilkedeki firsatlarin taninmasi, ekonomik olarak
giiclii olma arzusu ve bagimsizlik gibi nedenlerle motive olan Ahiska Tiirklerinin goniillii olarak
girisimcilige ¢ekildigi goriilmektedir.

Anahtar Kelimeler: Girisimcilik, Etnik girisimcilik, Itici-Cekici faktdrler, Sosyal aglar, Ahiska
Tiirkleri.
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Abstract

In this study, it has been examined whether creativity and opportunity recognition are factors that
can distinguish entrepreneurs from non-entrepreneurs at the level of brain activity within the
framework of brain-based entrepreneurship approach. Unlike traditional entrepreneurship
research, data were collected using the electroencephalogram (EEG) technique. The sample of the
research consists of 17 founders and 18 non-entrepreneurs. Power and frequency values in six
frequency bands (delta, theta, alpha, betal, beta2, gamma) obtained from 19 electrodes were
analyzed with WINEEG, SPSS and Python programs. The findings of the research indicate that
there are differences between the brain activities of entrepreneurs and non-entrepreneurs during
creative thinking and opportunity recognition. In addition a model has been developed by using
Deep Learning technique. The model predicts entrepreneurs correctly with a rate of 66.51%
according to the brain activities that occur during creative thinking. For opportunity recognition,
this rate is 64.33%. While trying to explain entrepreneurship with a brain-based approach, this
study also offers an innovative perspective on the use of artificial intelligence technologies in the
field of entrepreneurship.

Keywords: Neuroentrepreneurship, creativity, opportunity recognition.
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Ozet

Bu calismada beyin temelli girisimcilik anlayisi ¢ercevesinde yaraticilik ve firsat tanimlamanin
beyin aktiviteleri diizeyinde girisimcileri girisimci olmayanlardan ayirt etmeyi saglayabilecek
unsurlar olup olmadig1 incelenmistir. Arastirmada geleneksel girisimcilik aragtirmalarindan farkli
olarak wveriler elektroensefalogram (EEG) teknigi kullanilarak toplanmistir.  Arastirmanin
orneklemini 17 kurucu girisimei ve 18 girisimci olmayan birey olusturmaktadir. Analizler, 19
elektrottan elde edilen alt1 frekans bandindaki (delta, teta, alfa, betal, beta2, gamma) gii¢ degerleri
ve frekans degerleri dikkate alimarak WINEEG, SPSS ve Python programlari kullanilarak
yapilmistir. Arastirma bulgulan yaratici diisiinme ve firsat tanimlama esnasinda girisimciler ile
girisimci olmayan katilimcilarin beyin aktivitelerinde farkliliklar oldugunu ve farkli noral aglarin
kullanildigin1 gbstermektedir. Ayrica arastirmada Deep Learning teknigi kullanilarak yaratici
diisiinme ve firsat tanimlama esnasinda gergeklesen beyin aktiviteleri agisindan girisimcileri
tahminlemek icin kulllanilabilecek bir model gelistirilmistir. Model, yaratici diisiinme esnasinda
gerceklesen beyin aktivitelerine gore girisimcileri %66,51 oranla dogru tahmin etmektedir. Firsat
tanimlama i¢in bu oran %64,33’tiir. Aragtirma, girisimcilik literatiiriinde yer alan bilgileri beyin
temelli bir anlayisla agiklamaya ¢alisirken ayn1 zamanda yapay zeka teknolojilerinin girisimcilik
alaninda kullanimina yonelik yenilikgi bir bakis agis1 sunmaktadir.

Anahtar Kelimeler: Norogirisimcilik, yaraticilik, firsat tanimlama.
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Abstract

Different regional capacities lead to a greater concentration of economic activity and wealth in
several regions. For this reason, economic disparities between countries or between regions are
increasing. This is effective in the formation of interregional development disparities. Regional
development has been important as the imbalance between regions has become evident. The
establishment of Development Agencies has been extremely important for development efforts.

In particular, 26 development agencies established between 2006-2009 contributed to the regional
development of the region where they are located. In this study, the activity reports prepared by
the Serhat Development Agency operating in the TRA2 Region in order to contribute to the
provision of regional development in line with the evaluation of the potential of the region were
examined by document analysis method. However, the main field of study of the study is the work
of the Serhat Development Agency in the field of tourism. Studies in the field of tourism have
been effective in regional development. According to the results of the analysis, studies to develop
the tourism potential of the region are very limited. The shortcomings in this direction are due to
many different factors. It negatively affects the evaluation of tourism resources. It has been
concluded that developing alternative tourism activities and benefiting more from the tourism
capacity of the region will play an important role in the socio-economic development of the region.

Keywords: Regional Development, Development Agencies, Serhat Development Agency, TRA2
Region.
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Ozet

Farkl1 bolgesel kapasiteler, her tilkede birka¢ bolgede ekonomik faaliyet ve zenginligin daha fazla
yogunlasmasina ve iilkeler arasinda veya bolgelerarasinda ekonomik farkliliklarin artmasina yol
acmaktadir. Bu ise bolgelerarasi gelismislik farkliliklarinin olusmasinda etkili olmaktadir.
Bolgeler arasi dengesizligin belirginlik kazanmasi ve bu sebeple bolgesel kalkinmanin 6nemlilik
arz etmesi suretiyle baglatilan kalkinma ¢abalar1 kapsaminda Kalkinma Ajanslarinin kurulmasi son
derece onemli olmustur. Ozellikle 2006-2009 yillar1 arasinda farkli bélgelerde kurulan 26 adet
kalkinma ajanst bulunduklar1 bolge itibariyle bolgesel kalkinmanin saglanmasinda Onemli
calismalarla katki saglamaktadirlar. Bu ¢alismada TRA2 Bolgesi’nde faaliyet gosteren Serhat
Kalkinma Ajansi’nin bolgenin potansiyelinin degerlendirilmesi dogrultusunda bdlgesel
kalkinmanin saglanmasina katki saglamak amaciyla hazirladig: faaliyet raporlar1 dokiiman analizi
yontemi ile incelenmistir. Ancak ¢aligmanin temel ¢alisma alaninit Serhat Kalkinma Ajansi’nin
turizm alaninda yaptigr c¢aligmalar ve bu caligmalarin bolgesel kalkinmaya olan etkisi
olusturmustur. Bu analiz ¢ergevesinde bolgenin stratejik ve cografi konumundan kaynaklanan
zengin ve diger bolgeler itibariyle farkindaligi olan turizm potansiyelinin gelistirilmesi yoniindeki
caligmalarin halen yeterli diizeyde olmadigi goriilmektedir. Bu yondeki eksikliklerin birbirinden
cok farkl faktorlerden kaynaklanmasi turizm kaynaklarinin degerlendirilmesini olumsuz yonde
etkilemektedir. Alternatif turizm faaliyetlerinin gelistirilerek bolgenin turizm kapasitesinden daha
fazla faydalanilmasinin bolgenin sosyo-ekonomik yonden kalkindirilmasinda 6nemli bir rol
istlenecegi sonucuna varilmaistir.

Anahtar Kelimeler: Bolgesel Kalkinma, Kalkinma Ajanslari, Serhat Kalkinma Ajansi, TRA2
Bolgesi.
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Abstract

International migration has been one of the hottest topics for most international organizations and
countries in recent years, and it is defined as the cross-border movement of people from one
country to another. Throughout history, Turkish people have been accustomed to hosting
immigrants in their countries, especially during the dissolution of the Ottoman Empire and
following WWI1. After facing a major influx of Syrian refugees in recent years, hosting three to
five million migrants for a long time in Turkiye, the persistence of the Syrian civil war, and the
European Union’s inhumane treatment of them at the EU borders are finally wearing Turkish
citizens’ patience down. In an effort to garner some extra votes on this controversial issue, some
politicians’ recent inflammatory remarks regarding Syrian migrants have been creating new added
social conflicts between locals and migrant groups and causing some changes in people’s opinions
about the immigrants overall. These kinds of major changes in people’s outlook on immigrants
could pose a major threat to local and national leaders and organizations and hinder their ability to
manage and administer the needed migrant-related programs. In order to gauge people’s attitudes
on this topic, and propose potential guidance for those who are involved, we conducted a campus-
wide survey at a government-owned university to see if the traditional welcoming attitude of the
Turkish people is changing. After our research, we saw indications of changes in attitudes toward
Syrian migrants. Alongside this, we also observed that the Turkish people’s core values of
welcoming the persecuted people into their countries and sharing their resources with them during
their dire situations are still intact. Our research showed the changing attitude of the Turkish people
is in the area of overstaying their temporary status. We believe resolving the decade-old Syrian
conflict and returning refugees back to their homes safely will not only make refugees’ life better
but will also restore Turkish people’s faith in migration and altruism toward migrants.

Keywords: Migration, Management of Migration, Strategic Planning, Syrian Migration.
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Abstract

Shopaholics who perform the buying behavior that cannot control are attracting the attention of
more and more parties every day due to their behaviors’ devastating economic and social
outcomes, up to personal bankruptcies and suicides. Although these people are popularly known
as shopaholics, this buying behavior is used as compulsive/addictive/excessive buying and/or
shopping in the scientific literature. The common point of all these behaviors is that the behavior
cannot be controlled, but the behaviors are different in terms of their characteristics and
motivations. So, different motivations lead to several types of shopaholics which are mentioned in
press, blogs and rarely in scientific literature. Scientifically revealing what these shopaholic types
are and their characteristics is of vital importance in terms of solutions to be produced for each
shopaholic type. However, there is a gap in the literature on that subject. This study aims to bring
scattered non-scientific and scientific literature to summarize, categorize and conceptualize
existing shopaholic types. To achieve the stated aim, an extensive literature review of shopaholic
classification was carried out including a total of 42 empirical and conceptual articles, usually
selected from articles written by psychology and psychiatry counseling groups. The stated
shopaholic types were supported by case studies in empirical research for the most part. In the
resulting pool, the types and their features were examined, and different titled types expressing the
same behavior were combined. As a result, an integrative framework of thirteen shopaholic types
-compulsive, bulimic, bargain, showoff, trophy, collector, love-me, binge, brand-addict, special
day, impulsive, hoarder and e-shopaholics- presented to provide a comprehensive picture of
shopaholics. This classification scientifically contributes to compulsive/addictive buying literature
as well as it is a guide to aid the authorities in developing appropriate preventive strategies for
each type of shopaholic.

Keywords: Shopaholic Types, Compulsive Buying, Addictive Buying, Excessive Buying.
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Abstract
In today’s economy, it is getting harder for a business to attract new consumers and keep the
existing customer base. Branding helps companies to be differentiated from others and create a
sustainable competitive advantage resulting with a brand loyal customer franchise. However, the
competition among brands in similar product categories has been increasing resulting in lower
differences among brands. This is about brand parity where differences between competing brands
in a particular product category start diminishing (Rahman, 2014). It is also defined as consumers
perception of similarity amongst brands (Henderson et al., 1998). As brand parity increases, it
becomes difficult for a company to create a brand loyal franchise. From a microeconomics
perspective, the decision making of consumers are affected by different factors and if a consumer
does not recognize a considerable difference between two brands, the switching behavior will
likely rise as the price elasticity of the consumer increases.
Following the above points, it is important to consider other aspects regarding branding. One of
the important aspects is brand image. If a company builds a positive brand image, the customers
will become more loyal. The previous research also found support regarding the positive effect of
brand image on brand loyalty (e.g. Thai et al., 2020; Alic et al., 2020). Another important concept
is brand satisfaction. There are also previous literature that investigated the relationship between
brand satisfaction and brand loyalty (e.g. Hwang et al., 2021, Mokha, 2021). Regarding the
relationship between brand parity and brand loyalty, there are few and contradictory studies in the
literature (e.g. Li, 2010; lyer and Muncy, 2005). In that sense, there is gap in the literature and it
is important to conduct a study that investigate these relationships. Accordingly, the main aim of
this study is to investigate the relationships among brand parity, brand image, brand satisfaction,
and brand loyalty. The results of the paper will both provide value to literature with possible
microeconomics insights based on consumer behavior and to managers regarding their branding
strategy. Data were collected from retail industry in Antalya. The results of the study showed
considerable and important effects among the variables which will be discussed in the paper. As a
main conclusion of the study, it is important for companies to build a strong brand that contributes
to microeconomics view of the consumer by creating a loyal customer franchise with a more
predictable consumer decision making.
Keywords: Brand Parity, Brand Image, Brand Satisfaction, Brand Loyalty, Retail Industry
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Abstract

Sustainable food supply has become the most vital problem of mankind due to climate crisis,
pandemic and wars. Every process of the product from farm to fork is wanted to be traced and
known by the consumer. Therefore, issues such as transparency, access to safe food, and
prevention of food-borne poisoning come to the fore. Businesses benefit from digital technologies
to integrate, monitor and ensure transparency of strategic activities in the food supply chain. By
using these technologies, the chain can be made cyclical by reusing, recycling, dissolving or
reproducing the raw materials of food products and the wastes generated during the applied
processes. With the cyclical food chain, one can go from what is to be saved by reducing waste as
thought to consist of new material. Blockchain technology, which functions as a distributed
database, can also offer an optimal solution to aforementioned circularity. Many international food
companies are leveraging blockchain at different stages for a reliable, transparent and integrated
chain. Recording, analyzing and sharing the data emerging at every stage of the food chain will
ensure the circularity and sustainability in the supply chain. Based on the practices of these
companies, the study proposes a model and method on how to ensure circularity in food supply
chains with the use of blockchain.

Key Words: circular supply chain, blockchain, food chain, traceability.

Ozet

Siirdiiriilebilir gida tedarigi, iklim krizi, pandemi ve savaslar nedeniyle insanoglunun en hayati
sorunu haline gelmistir. Tarladan sofraya {irlinlin her siireci tiiketici tarafindan izlenmek ve
bilinmek istenmektedir. Dolayisiyla, seffaflik, giivenilir gidaya erisim, gida kaynakli
zehirlenmelerin 6nlenmesi gibi konular 6n plana ¢ikmaktadir. Gida tedarik zincirindeki Stratejik
faaliyetlerin biitiinlestirilmesi, takip edilmesi, seffafliginin saglanmasi igin igletmeler dijital
teknolojilerden faydalanmaktadir. Bu teknolojiler kullanilarak gida {irlinleri hammaddelerinin,
uygulanan islemler esnasinda ortaya c¢ikan atiklarin tekrar kullanimi, geri doniisiimi,
¢oziindiiriilmesi ya da yeniden iiretime kazandirilmasi ile zincir dongiisel hale getirilebilir.
Dongiisel gida zinciri ile, yeni hammadde iiretiminden tasarruf edildigi gibi atiklarin azaltilarak
cevreye verilen zararin da Oniine gecilebilir. Dagitik bir veri tabani islevi goren blokzincir
teknolojisi de s6z konusu dongiisellige optimum bir ¢éziim sunabilir. Birgok uluslararasi gida
sirketi giivenilir, seffaf ve biitiinlesik bir zincir igin farkli asamalarda blokzincirden
faydalanmaktadir. Gida zincirinin her asamasinda ortaya cikan verilerin kaydedilmesi, analiz
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edilmesi ve paylasilmasi, tedarik zincirindeki dongiiselligi ve stirdiiriilebilirligi garanti altina
alacaktir. Calisma, s6z konusu sirketlerin uygulamalarindan yola ¢ikarak, blokzincir kullanimu ile
gida tedarik zincirlerinde dongiiselligin nasil saglanacagina dair model ve yontem onermektedir.

Anahtar Kelimeler: dongiisel tedarik zinciri, blokzincir, gida zinciri, izlenebilirlik.
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Abstract

In this paper, it has been aimed to investigate the relationships between “COVID-19” variable set
(including four variables of vaccine rollout and access; COVID-19 vulnerability; COVID-19
stringency index that covers the situations such as school closures, workplace closures,
cancellation of public events, restrictions on public gatherings, stay-at-home requirements etc.;
and COVID-19 lack of coping capacity) and “health inequality” variable set through the canonical
correlation analysis depending on the reports for the year 2020. Analyses have been implemented
for 132 countries. For the construction of “health inequality” set, it has been utilized from nine
variables that are considered to have an important effect on health inequality. These variables are
basic human needs, personal freedom & choice, SDG8 (decent work and economic growth),
income inequality, inclusiveness, access to healthcare, corruption, access to quality education and
personal safety. The findings of the study have indicated that the first two canonical correlation
coefficients are found respectively as 0.874 and 0.521 implying the existence of a high relationship
between two variable sets, and the first three pairs of canonical variates are statistically significant
according to Wilks' Lambda statistics for 5% significance level.

Keywords: Health inequality, COVID-19 vulnerability, stringency index, canonical correlation
analysis.
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Abstract

In this study, it is aimed to reveal whether the level of service quality, dimensions of service quality
and perceptions of service quality differ according to demographic characteristics in the private
care centers operating under the General Directorate of Disabled and Elderly Services of the
Ministry of Family and Social Services. In this context, online questionnaires were used and data
were obtained from 170 care center managers. The results show that the service quality is consisted
of three dimensions: “reliability and responsiveness” “empathy and assurance” and “tangibles”.
As a result of the research, it was seen that the general service quality perceptions of the
participants were high. While there was no significant difference in the level of quality perceptions
of the participants in terms of gender, age, years of occupation and educational status, it was
determined that there was a significant difference according to the type of occupation.

Keywords: Service Quality, Care Services, Private Disabled Care Centers.

Ozet

Bu calismada, Aile ve Sosyal Hizmetler Bakanlig1 Engelli ve Yagli Hizmetleri Genel Miidiirliigiine
bagli olarak faaliyet gosteren 6zel bakim merkezinde hizmet kalitesi diizeyinin, hizmet kalitesinin
boyutlarinin  ve hizmet kalitesi algillarinin  demografik Ozelliklere gore farklilagip
farklilasmadigimnin ortaya koyulmas: amaglamaktadir. Bu kapsamda cevrimici anket formlari
kullanilmis ve bu sekilde 170 bakim merkezi yoneticisinden veri elde edilmistir. Sonuglar
incelendiginde iic boyutlu bir yapinin ortaya ¢iktigr goriilmektedir. Buna gore bakim
merkezlerinde hizmet kalitesi boyutlar1 giivenilirlik ve karsilik verme, empati ve giivence ve
fiziksel ozelliklerdir. Katilimcilarin genel hizmet kalitesi algilarinin yiiksek oldugu goriilmektedir.
Katilimcilarin kalite algilar1 diizeyinde cinsiyet, yas, meslek yili ve egitim durumu degiskenleri
bakimindan anlamli bir farklilik bulunmazken, meslek tiirtine gore ise anlamli bir farkliligin
oldugu belirlenmistir.

Anahtar Kelimeler: Hizmet Kalitesi, Bakim Hizmetleri, Ozel Engelli Bakim Merkezleri.
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Abstract

The core of democracy is the participation of the people in the administration. It is the emergence
of the sovereignty of the people in a political and administrative sense. It is possible to talk about
three systems in the implementation of democracy. These are direct democracy, representation
democracy and semi-direct democracy. Basically, democracy is the direct democracy that the
people themselves represent with their own participation. In a representative democracy, he is
transferring public sovereignty and joining the administration through representatives. Semi-direct
democracy is a democracy shared between the sovereignty of both the people and representatives.
It is difficult and even impossible for each individual from the public to participate in the self-
governance process. As a result of this impossibility, the kind of democracy that is preferred in the
modern era is representative democracy. But based on the fact that the people are in charge of the
future and the people's ability to determine their fate in a representative democracy, the semi-direct
system of democracy was implemented in order to correct the incomplete and inaccuracies of
representation democracy. These means are the "people’s veto”, which means that the law passed
by the Parliament is asked to be submitted to a referendum by a certain number of citizens before
the effective date, the "people's initiative", which means that the law that the people want is forced
to be enacted by the parliament with the application of a certain number of citizens, the
representative or the representative or the representative who is not satisfied with the work of the
people. It is a referendum, which means the "dismissal of representatives” that allows the
representatives to be dismissed from their duties, and the submission of the text of the law adopted
by the Assembly to the public vote. The concept of plebisit, which is used while expressing the
abuse of the referendum, is important in terms of Turkey's referendum history. Although the first
referendum in the history of Turkey was the 1961 Constitutional Referendum, the 1982
Constitutional Referendum, the 1987 Constitutional Amendment Referendum, the 1988
Constitutional Amendment Referendum, the 2007 Constitutional Amendment Referendum, the
2010 Constitutional Amendment Referendum and the 2017 Constitutional Amendment
Referendum took their place on the stage of history. In this paper, the evidence and elements of
the concept of plebiscite and whether the referendum practices mentioned in the history of Turkey
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do not contain plebiscite, that is, abuse, will be tried to be explained together with the elements
and evidence.

Keywords: Democracy, People's vote, Referendum, Plebisit

Ozet

Demokrasinin 6ziinde halkin yonetime katilimi yer almaktadir. Bagka bir ifade ile siyasal ve
yonetsel anlamda halkin egemenliginin ortaya c¢ikmasidir. Demokrasinin uygulanmasinda ¢
sistemden bahsetmek miimkiindiir. Bunlar; dogrudan demokrasi, temsili demokrasi ve yari
dogrudan demokrasidir. Temelde halkin bizzat kendisini kendi katilim ile temsil ettigi demokrasi
dogrudan demokrasidir. Temsili demokraside halk egemenligini devrederek temsilciler araciligi
ile yonetime katilmaktadir. Yar1 dogrudan demokrasi ise hem halkin hem de temsilcilerin
egemenligi arasinda paylastigi demokrasidir. Halktan her bir bireyin kendisinin bizzat yonetim
stirecine katilimi zor ve hatta imkansizdir. Bu imkénsizlik neticesinde modern dénemde tercih
edilen demokrasi tiirli temsili demokrasidir. Ancak temsili demokraside halkin gelecegini ve
kaderini belirleme yetkisinin halki temsil edenlerde olmasi durumundan yola ¢ikarak temsili
demokrasinin eksik ve yanliglarin1 gidermek amaciyla yar1 dogrudan demokrasi sistemi hayata
gecirilmigtir. Kimi durumlarda halkin karar alma siirecine temsilciler araciligi ile degil de bizzat
kendisinin katilimin1 ifade eden yar1 dogrudan demokrasinin kullandig1 dort arag vardir. Bu araglar
Meclis’in kabul ettigi kanunun yiiriirlik tarihinden 6nce belirli sayidaki vatandas tarafindan
referanduma sunulmasini istemesi anlamina gelen “halk vetosu”, halkin belirli sayidaki vatandasin
basvurusu ile istedigi kanunun Meclis tarafindan c¢ikartilmaya zorlanmasini ifade eden “halk
tesebbiisii”, halkin ¢alismasindan memnun kalmadig: temsilci veya temsilcileri gérevlerinden
azletmesine imkan tantyan “temsilcilerin azli” ve Meclis tarafindan kabul edilen kanun metninin
halk oylamasina sunulmasi anlamina gelen referandumdur. Bu noktada Tiirkiye’de kendisine
uygulama alani bulan yar1 dogrudan demokrasi araci referandumdur. Halk oylamasinin kdtiiye
kullanilmasini ifade ederken kullanilan plebisit kavrami Tiirkiye’nin referandum tarihi agisindan
onem arz etmektedir. Tiirkiye tarihinin ilk referandumu 1961 Anayasa Referandumu olmakla
birlikte 1982 Anayasa Referandumu, 1987 Anayasa Degisikligi Referandumu, 1988 Anayasa
Degisikligi Referandumu, 2007 Anayasa Degisikligi Referandumu, 2010 Anayasa Degisikligi
Referandumu ve 2017 Anayasa Degisikligi Referandumu tarih sahnesinde yerini almistir. Bu
bildiride plebisit kavraminin kanitlar1 ve unsurlar ile Tiirkiye tarihinde bahsi gecen referandum
uygulamalarinin plebisit yani kotiiye kullanma igerip igermedikleri unsur ve kanitlariyla birlikte
anlatilmaya ¢alisilacaktir.

Anahtar Kelimeler: Demokrasi, Halk oylamasi, Referandum, Plebisit.

-257 -


https://tr.wikipedia.org/wiki/1982_T%C3%BCrkiye_anayasa_referandumu
https://tr.wikipedia.org/wiki/1987_T%C3%BCrkiye_anayasa_de%C4%9Fi%C5%9Fikli%C4%9Fi_referandumu
https://tr.wikipedia.org/wiki/1988_T%C3%BCrkiye_anayasa_de%C4%9Fi%C5%9Fikli%C4%9Fi_referandumu
https://tr.wikipedia.org/wiki/1988_T%C3%BCrkiye_anayasa_de%C4%9Fi%C5%9Fikli%C4%9Fi_referandumu
https://tr.wikipedia.org/wiki/2007_T%C3%BCrkiye_anayasa_de%C4%9Fi%C5%9Fikli%C4%9Fi_referandumu
https://tr.wikipedia.org/wiki/2010_T%C3%BCrkiye_anayasa_de%C4%9Fi%C5%9Fikli%C4%9Fi_referandumu
https://tr.wikipedia.org/wiki/2010_T%C3%BCrkiye_anayasa_de%C4%9Fi%C5%9Fikli%C4%9Fi_referandumu

8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Thematic Restaurants in Tourism Sector: Examples of the World and Turkey

Turizm Sektoriinde Tematik Restoranlar: Diinya ve Tiirkiye Ornekleri

Lec.Tezel MALKOCOGLU
Mersin University
tezelcetin@mersin.edu.tr
0000-0001-8111-7777

Lec.Alpaslan ADIL
0000-0003-3244-7053
Mersin University
alpaslanadil@mersin.edu.tr

Salim Okan GUNDOGDU
Mersin University
salim.okan.gundogdu@gmail.com
0000-0003-4514975

Abstract

Nowadays, it is seen that only food and beverage service is not enough.For this reason, it is
necessary for individuals to enjoy and have the opportunity to experience different
ambiances.Changing consumer expectations can be shown as the reason for this. When individuals
go to restaurants, they want not only food and beverage service but also different experiences.In
this context, thematic restaurants are of great importance.In addition, the concept of eater-tainment
has taken its place in the international literature in recent years.Eater-tainment can be explained as
a Turkish equivalent of eating while having fun.In this context, restaurants aim to make their
customers feel special.lt is aimed to keep customers in the restaurant more with every experience
to be given, from venue design to personnel presentation.Especially in the service sector,
consumers no longer pay for service, but for experience.Within the scope of the study, it is aimed
to conceptually evaluate thematic and thematic restaurants on the basis of the tourism sector, to
present sector-specific suggestions, and to contribute to the literature with examples from Turkey
and the world.This study was carried out using secondary data sources.

In this context, it has been concluded that changing consumer expectations are handled in the
context of the tourism sector and that it makes significant contributions to the competitive
advantage, especially in food and beverage businesses.

Keywords: Thematic restaurant, catering establishments, experience.

Ozet
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Giliniimiizde artik yalnizca yiyecek- icecek hizmetinin yetmedigi goriilmektedir. Bundan dolay1
bireylerin keyif almasi ve farkli ambiyanslar ile deneyim yasama olanagi sunulmasi
gerekmektedir. Bunun sebebi olarak degisen tiiketici beklentileri gosterilebilir. Bireyler artik
restorana gittikleri zaman sadece yiyecek-icecek hizmeti degil bunun yaninda farkli deneyimler
yasamak istemektedirler. Bu baglamda tematik restoranlar biiylik 6nem arz etmektedir. Buna ek
olarak son yillarda eater-tainment kavrami uluslararasi literatiirde yerini almaktadir. Eater-
tainment, Tirkce karsiligi olarak eglenirken yemek seklinde ifade agiklanabilir. Bu baglamda
restoranlar miisterilerine kendilerini 6zel hissettirmeyi amag¢ edinmislerdir. Mekan dizaynindan,
personel sunumuna kadar yasatilacak her deneyim ile birlikte miisterilerin restoranda daha fazla
tutulmalar1 hedeflenmektedir. Ozellikle hizmet sektdriinde tiiketiciler artik hizmete degil
deneyime iicret 6demektedirler.

Calisma kapsaminda, turizm sektorii temelinde tematik ve tematik restoranlarin kavramsal olarak
degerlendirilmesi, sektore 6zgii onerilerin ortaya koyulmasi, Tiirkiye’den ve diinyadan 6rnekler
ile literatiire katk1 saglanmasi amaglanmaktadir. Bu ¢alisma ikincil veri kaynaklar1 kullanilarak
gerceklestirilmistir. Bu baglamda degisen tiiketici beklentilerinin turizm sektorii baglaminda ele
aliarak ozellikle yiyecek- i¢ecek isletmelerinde rekabet iistiinliiglinii ele alabilmek adina 6nemli
katkilar sundugu sonucuna ulasilmistir.

Anahtar Kelimeler: Tematik restoran, yiyecek-igecek isletmeleri, deneyim.
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Abstract

Objective: In this study, the impact of the COVID-19 Pandemic on university students in the field
of health (Faculty of Medicine, Dentistry and Health Sciences) was determined. The research was
conducted to examine the change between the anxiety experienced by the students in the face of
the Covid 19 pandemic and their smoking and social media usage habits. In addition, the
relationship between students' general anxiety levels and COVID 19 anxiety was examined in the
study, and the effects of sociodemographic factors on students' general and COVID 19 anxiety,
smoking and social media usage habits were also evaluated.

Material and Method: This study, which was conducted with the relational research method, was
carried out on 300 female 251 male students studying at Ankara Medipol University Faculty of
Medicine, Dentistry and Health Sciences in the spring term of 2022-2023 academic year. This
study were used scales that Beck anxiety scale, Coronavirus Anxiety Scale, Fagerstrom Nicotine
Addiction Test (FNBT) and Social Media Addiction Scale, respectively.

Results: In the study, 18.1% of the students were smoking before the pandemic, while it increased
to 28.1% after the pandemic (currently), 72.4% thought that smoking increased the risk of COVID
19, and 76.0% said that they were socializing 4-6 hours a day. media use was determined. It was
determined that the total score of all participants from the Beck anxiety scale was 13.48+8.86, the
mean score of the Corona scale was .56+1.10, and the mean score of the social media addiction
scale was 88.75+5.18. It was determined that medical faculty students had more anxiety, but both
nicotine addiction scores and social media addictions of students in health sciences faculty were
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higher (p<0.05). In addition, it was determined that there was a positive correlation between the
scales, and as anxiety increased, there was an increase in smoking and social media use (p<0.05).
Discussion Conclusion: It was determined that the fear of COVID 19 has a direct effect on
anxiety, nicotine and social media use. As a result of the social isolation that has entered our lives
with COVID 19, students tend to use social media and cigarettes to get rid of their loneliness. In
addition, we think that the high anxiety levels of medical faculty students may be due to the fact
that they have more knowledge about COVID 19 and that their course intensities are higher.
Keywords: Pandemic, Anxiety, Nikotine addiction, Social media Addiction, University student.

Ozet
Amag: Bu arastirma, COVID-19 Pandemisinin saglik alanindaki (Tip, Dis ve Saglik Bilimleri
fakiiltesi) iiniversite ogrencileri iizerindeki etkisi belirleyerek, 6grencilerin Covid 19 pademisi
karsisinda yasadiklar1 anksiyete ile sigara ve sosyal medya kullanim aligkanliklar arasindaki
degisimi incelemek amaci ile yapilmistir. Ayrica arastirmada, Ogrencilerin genel anksiyete
diizeyleri ile COVID 19 anksiyetesi arasindaki iliski seviyesi incelenerek sosyodemografik
faktorlerin 6grencilerin genel ve COVID 19 anksiyetleri, sigara ve sosyal medya kullanim
aliskanliklar tizerindeki etkileri de degerlendirilmistir.
Materyal Metod: Iliskisel arastirma ydntemi ile yapilan bu calisma, 2022-2023 egitim-dgretim
yil1 bahar doneminde Ankara Medipol iiniversitesi Tip, Dis ve Saglik Bilimleri fakiiltesinde
ogrenim goren 300 kadin 251erkek Ogrenci ilizerinde yapilmistir. Arastirmada Beck anksiyete
olgegi, Koronaviriis Anksiyete Olgegi, Fagerstrom Nikotin Bagimlilik Testi (FNBT) ile Sosyal
Medya Bagimlilik Olgegi kullanilmustir.
Bulgular: Arastirmada 6grencilerin %18,1°1 pandemi Oncesinde sigara kullanirken pandemi
sonrasinda (suan) %28,1°e c¢iktigi, %72,4’nlin sigaranin COVID 19 riskini arttirdiginm
diisiindiikler1 ve %76.0’nin glinde 4-6 saat sosyal medya kullandiklar1 belirlendi. Biitlin
katilimeilarin Beck anskiyete 6lgeginden aldiklari toplan puan 13,48+8,86, Korona 6l¢ek puan
ortalamalar1 ,56+1,10, Sosyal medya bagimlilik O6lgeginden aldiklar1 ortalama puanin ise
88,75+5,18 oldugu belirlendi. Tip fakiiltesi 6grencilerinin anksiyetelerinin daha fazla oldugu
ancak saglik bilimleri fakiiltesindeki 0grencilerin hem nikotin bagimlilik puanlarinin hem de
sosyal medya bagimliliklarinin daha yiiksek oldugu tespit edildi (p<0,05). Ayrica dlgekler arasinda
pozitif korelasyon oldugu, anksiyete arttikca sigara kullanimi ile sosyal medya kullaniminda da
bir artis oldugu tespit edildi (p<0.05).
Tartisma Sonu¢: COVID 19 korkusunun, anksiyete ile sigara ve sosyal medya kullanimini
tizerinde dogrudan bir etkisi oldugu belirlendi. COVID 19 ile birlikte hayatlarimiza giren sosyal
izolasyon sonucunda Ogrencilerin yalnizliklarindan kurtulmak i¢in sosyal medya ile sigara
kullanimina yonelim gostermektedirler. Ayrica Tip fakiiltesi 6grencilerinin yiiksek anksiyete
seviyelerinin COVID 19 hakkinda daha fazla bilgiye sahip olmalari ile ders yogunluklarinin daha
fazla olmasindan kaynaklaniyor olabilecegini diisiinmekteyiz.
Anahtar Kelimeler: Pandemi, Anksiyete, Sigara bagimliligi, Sosyal medya Bagimliligi,
Universite dgrencisi.
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Abstract

In today's competitive environment, businesses need to use information technologies to stay one
step ahead of their competitors. All businesses that cannot keep up with digital transformation
within the scope of digital transformation, regardless of sector, experience difficulties in terms of
both new product and consumer expectations. Tourism sector; It is one of the sectors where
information and communication technologies are used most intensively. In this context, in terms
of ensuring the sustainability of the tourism sector, the importance of green information
technologies within the scope of environmental sensitivity is undeniable on a sectoral basis. Green
information technologies can be evaluated as the reduction of environmentally harmful materials
of technological products in production processes, the use of recyclable materials, and the creation
of environmentally compatible production processes. Within the scope of the study, it is aimed to
conceptually evaluate green informatics practices and corporate sustainability on the basis of the
tourism sector, to present sector-specific suggestions and to create a widespread contribution to
the relevant literature by giving examples from the tourism sector. As a result of this research
based on secondary data sources, it has been concluded that green informatics applications
contribute to the protection of environmental resources on the basis of the tourism sector, enrich
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the travel experiences of tourists and make significant contributions to the global competitive
advantage of tourism enterprises.

Keywords: Corporate Sustainability, information technologies,green computing

Ozet

Giliniimiiz rekabet ortaminda isletmelerin rakiplerinden bir adim 6ne ge¢meleri icin bilisim
teknolojilerini  kullanmalar1 gerekmektedir. Sektor ayrimi yapmaksizin dijital doniisiim
kapsaminda dijitale ayak uyduramayan tiim igletmeler hem yeni iiriin hem de tiiketici beklentileri
konusunda sikintilar yasamaktadir. Turizm sektorii; bilgi ve iletisim teknolojilerinin en yogun
kullanildigi  sektorlerden  birisidir. Bu baglamda turizm sektoriiniin -~ siirdiiriilebilirligini
saglayabilmesi acisindan cevresel duyarlilik kapsaminda yesil bilisim teknolojilerinin 6nemi
sektor bazinda yadsinamaz seviyede Onem arz etmektedir. Yesil bilisim teknolojileri, liretim
siireclerinde yer alan teknolojik iirlinlerin dogaya zararli malzemelerin azaltilmasi, geri
doniistiiriilebilir malzemelerin kullanilmasi, cevreye uyumlu tiretim siirecleri olusturulmasi olarak
degerlendirilebilmektedir. Calisma kapsaminda, turizm sektorii temelinde yesil bilisim
uygulamalarinin ve kurumsal siirdiiriilebilirligin kavramsal olarak degerlendirilmesi, sektore 6zgi
Onerilerin ortaya koyulmast ve turizm sektoriinden ornekler verilerek ilgili literatiire 6zgii yaygin
katkiy1 olusturulmas1 amaclanmaktadir. Ikincil veri kaynaklarina dayali olarak gerceklestirilen bu
arastirma neticesinde, yesil bilisim uygulamalarinin turizm sektérii bazinda ¢evresel kaynaklarin
korunmasma katki sagladigi, turistlerin seyahat deneyimlerini zenginlestirdigi ve turizm
isletmelerinin kiiresel boyutta rekabet avantaji kazanmasina 6nemli katkilar sundugu sonucuna
ulastlmistir.

Anahtar Kelimeler: Kurumsal Siirdiiriilebilirlik, bilisim teknolojileri, yesil bilisim.
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Investigation of the Effects of Employees’ Perceptions on Human Resources
Practices on Organizational Commitment and Job Satisfaction

Calisanlarin Insan Kaynaklar1 Uygulamalarina Yonelik Algilarinim Orgiitsel
Baglilik ve Is Tatminine Yo6nelik Etkilerinin incelenmesi
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Abstract

It is known that human resources practices applied in businesses are important tools in gaining and
retaining qualified human resources. Moreover, there are many studies in the literature indicating
that if sustainable human resources practices can be used effectively, they have positive effects on
both organizational commitment and job satisfaction of employees. For this reason, the aim of the
study is to examine the effects of perceptions of human resources practices applied in businesses
on employees' organizational commitment and job satisfaction. In the study, it was aimed to
determine the commitment and job satisfaction’s of the employees in the context of human
resource practices that is job analysis and job definition, human resources planning, human
resources recruitment and selection, training and development, personnel empowerment,
performance evaluation, hire management and reward system. The study was carried out by
choosing convenience sampling method with the participation of 200 employees of a large-scale
and international production company operating in Izmir Province. Questionnaire method was
used to collect research data. To measure the attitudes of the participants towards human resource
practices, The Attitude towards Human Resources Practices Scale that is developed by Esen
(2020), was used; to collect data on organizational commitment, the Organizational Commitment
Scale developed by Meyer and Allen (1991), was used and finally the Minessota Job Satisfaction
Scale was used to measure job satisfaction. According to the findings obtained from the research,
it was determined that the normative commitment of the participants was low. It has been revealed
that the two factors that have the furthest impact on the job satisfaction of the participants
respectively are "wage" and "promotion opportunities”. Regarding human resources practices, it
has been determined that the average values of participant perceptions for the "performance
evaluation™ function are lower than the average values for other human resources functions. In
general, it is concluded that human resources practices such as job analysis and job design, human
resources planning, human resource recruitment and selection, training and development,
personnel empowerment, performance evaluation, hire management and reward system,
occupational health and safety have positive effects on organizational commitment and job
satisfaction.

Keywords: Human Resource Management Functions, Job Satisfaction, Organizational
Commitment
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Ozet

Isletmelerde uygulanan insan kaynaklari uygulamalarinmn nitelikli insan kaynagini kazanma ve
tutmada Onemli araclar oldugu bilinmektedir. Ustelik siirdiiriilebilir insan kaynaklar
uygulamalarinin etkin kullanilabilmesi halinde, ¢alisanlarin hem orgiitsel bagliliklarina hem de is
tatminlerine yonelik olumlu etkilerinin oldugunu gosteren birgok ¢alismaya literatiirde
rastlanmaktadir. Bu nedenle calismanin amaci, isletmelerde uygulanan insan kaynaklari
uygulamalarina yonelik algilarin ¢alisanlarin Orgiitsel baglhiliklarina ve is tatminlerine olan
etkilerini incelemek seklindedir. Caligmada insan kaynaklart uygulamalari baglaminda
isletmelerdeki is analizi ve is tanimi, insan kaynaklar1 planlamasi, insan kaynaklari temin ve
secimi, egitim ve gelistirme, personel giiclendirme, performans degerlendirme, iicret yonetimi ve
odiil sistemi islevlerine yonelik tutumlar1 dlgiilmeye calisilmis ve s6z konusu algilarin baglilik ve
is tatmini {izerindeki etkileri incelenmistir. Calisma Izmir Ili’nde faaliyet gdsteren biiyiik dl¢ekli
ve uluslararas1 bir iiretim isletmesinin 200 ¢alisaninin katilimiyla kolayda 6rnekleme yontemi
secilerek yiiritiilmistiir. Arastirma verilerinin toplanmasinda anket yontemi kullanilmistir.
Katilimcilarin insan kaynaklarina yonelik tutumlarinin 6lgiilmesi i¢cin Esen (2020) tarafindan
gelistirilen Insan Kaynaklar1 Uygulamalarma Yénelik Tutum Olgegi, orgiitsel baghliga iliskin
verilerin toplanmasi igin Meyer ve Allen (1991) tarafindan gelistirilen Orgiitsel Baglilik Olgegi ve
son olarak da is tatmininin dl¢iilmesi i¢in Minessota Is Tatmini 6l¢egi kullanilmistir. Arastirmadan
elde edilen bulgulara gore, katilimcilarin normatif baghiligmin diisiik oldugu tespit edilmistir.
Katilimcilarin i tatmini iizerinde en biiyiik etkiye sahip iki faktoriin sirastyla “iicret” ve “terfi
imkanlar1” oldugu ortaya konulmustur. Insan kaynaklari uygulamalar1 ile ilgili olarak,
“performans degerlendirme” fonksiyonuna yonelik katilimci algilarinin ortalama degerlerin, diger
insan kaynaklar1 fonksiyonlarmma yonelik ortalama degerlerinden daha diisiik oldugu tespit
edilmistir. Genel olarak, is analizi ve is tasarimi, insan kaynaklar1 planlamasi, insan kaynaklar
temin ve secimi, egitim ve gelistirme, personel giiclendirme, performans degerlendirme, iicret
yonetimi ve odiil sistemi, is saglig1 ve giivenligi gibi insan kaynaklar1 uygulamalarinin orgiitsel
baglilik ve is tatmini tizerinde olumlu bir etkisinin oldugu sonucuna varilmstir.

Anahtar Kelimeler: Insan Kaynaklar1 Y6netimi Fonksiyonlari, Is Tatmini, Orgiitsel Baglilik.
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Abstract

It is not enough for an industrial company to apply all the features of lean production in its own
business. Especially in businesses where a significant part of product costs are taken from
suppliers, the same methods and principles should be applied to suppliers. Otherwise, the expected
gain and benefit from lean production will not be realized as expected. Green logistics, on the other
hand, seeks ways to minimize the environmental damage of logistics. In this context, green
logistics focuses on energy efficiency, reduction of emissions, recycling and reuse. The aim of all
companies is to make money and attaches importance to the image of the company. The existence
and continuous updating of this information is a must in order for businesses to evaluate the
opportunities offered by the environment and to minimize the threats. The business environment
is any factor that has the potential to affect some or all of the business activities. In this context,
the effects of independent and intermediary variables on organizational performance in research
logistics companies are examined. The research was carried out by collecting data from logistics
companies located in Istanbul. Analyzes were made using the smartpls program. As a result of the
analyzes, it is supported by hypotheses that lean supply chain, green logistics practices and
environmental effects are effective on Organizational Performance.

Keywords: Lean supply chain, Green logistics practices, Environment impacts, Organizational
performance.

Ozet

Bir sirketin kendi uygulamalarinda sadece yalin tedarik zincirine Oonem vermesi yeterli
olmamaktadir. Ayn1 zamanda tedarikgileri de dogru tercih etmesi gerekmektedir. Ozellikle de
tedarikc¢ilerden alinan iirlinlerin maliyetinin 1yi hesaplanmasi ve kaliteden de 6diin verilmemesi
gerekmektedir. Yesil lojistik ise, sirketlerin maruz kalabilecegi ¢evresel etkenlerden kaynakli
zararlart minimum seviyede tutmanin yollarini aramaktir. Tiim sirketlerin amaci imajlarini
kuvvetlendirmek ve para kazanmak oldugundan dolay1 geri doniisiime ve yeniden kullanima 6nem
vermekle birlikte emisyon salanimi azaltmaya ve enerji verimliligine de Onem vermeleri
gerekmektedir. Isletmelerin ¢evrenin sundugu olanaklar1 degerlendirmesi ve tehditleri en aza
indirebilmesi i¢in bu bilginin varlig1 ve siirekli giincellenmesi bir zorunluluktur. isletme gevresi
isletme faaliyetlerinin bir boliimiinii ya da biitlinlinii etkileme potansiyeline sahip tiim faktorlerdir.
Bu kapsamda arastirma lojistik sirketlerinde organisational performance iizerindeki bagimsiz ve
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arac1 degiskenlerin etkileri incelenmektedir. Arastirma merkezleri istanbulda bulunan lojistik
sirketlerinden veriler toplanarak yapilmistir. Analizler SmartPLS programi kullanarak
gergeklestirilmistir. Analizler sonucunda yalin tedarik zinciri, yesil lojistik uygulamalar1 ve
cevresel etkilerin Orgiitsel Performans iizerinde etkili oldugu hipotezlerle desteklenmektedir.

Anahtar Kelimeler: Yalin tedarik zinciri, Yesil lojistik uygulamalar1, Cevresel etkiler, Orgiitsel
performans
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Abstract

The aim of this study is to examine the effect of resilience level on presenteeism behavior in a
sample of primary school teachers. The population of the research consists of primary school
teachers working in primary schools in the central districts of Konya (Selcuklu, Meram and
Karatay) (N=3.359). The research was carried out with the teachers who filled in the face-to-face
and online questionnaires on a voluntary basis by going to the schools randomly selected from the
primary schools in the population (n=357). According to the findings of the study, it is seen that
the participant primary school teachers have moderate resilience and moderate presenteeism
behavior. The results of the regression analysis revealed that primary school teachers' resilience
levels were a significant and positive predictor of presenteeism behaviors. Accordingly, it was
concluded that 56.9% of the change in presenteeism behaviors could be explained by the resilience
variable. It is thought that it is natural for teachers' presenteeism behaviors to give different results
than many other professions due to various motives such as when they do not go to work, their
students will be alone and may fall behind their peers academically, and in such a case, the
workload of their colleagues increases. It can be suggested that the concepts of resilience and
presenteeism should be used more frequently in management science, that the findings on the
relationship between the concepts should be compared by subsequent studies and the factors
mediating the relationship between these two concepts should be determined.

Keywords: Resilience, presenteeism, primary school teachers.
Jel Codes: D23, M10.

Ozet

Bu arastirmanin amaci, psikolojik saglamlik diizeyinin presenteeism (iste var ol(a)mama)
davranis1 tizerindeki etkisini ilkokul Ogretmenleri Ornekleminde incelemektir. Arastirmanin
evrenini Konya ilindeki merkez ilgelerde (Selguklu, Meram ve Karatay) bulunan ilkokullarda
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gorevli 6gretmenler olusturmaktadir (N=3.359). Arastirmada evrendeki ilkokullardan tesadiifi
olarak se¢ilenlere gidilerek goniilliilik esasina bagli olarak anketler gergeklestirilmistir (n=357).
Arastirmanin bulgularina gore katilimer ilkokul 6gretmenlerinin orta diizeyde psikolojik saglamlik
ve orta diizeyde presenteeism davranigina sahip olduklari goriilmektedir. Elde edilen regresyon
analizi bulgulari, ilkokul &gretmenlerinin psikolojik saglamlik diizeylerinin, presenteeism
davraniglarinin anlamli ve pozitif bir yordayicist oldugunu ortaya koymustur. Buna gore
presenteeism davranislarina iligkin degisimin %56,9’unun psikolojik saglamlik degiskeni ile
aciklanabilecegi sonucuna ulasilmustir. ise gitmedikleri durumlarda dgrencilerinin yalniz kalacag
ve akademik acidan akranlarindan geri kalabilecegi, boyle bir durumda mesai arkadaslariin is
yiikiiniin artmasi gibi cesitli giidiilerden dolay1 6gretmenlerin presenteeism davraniglarinin diger
bircok meslekten farkli sonuglar vermesinin dogal oldugu diisiiniilmektedir. Psikolojik saglamlik
ve presenteeism kavramlarinin yonetim biliminde daha sik kullanilmasi gerektigi, kavramlar
arasindaki iliskiye yonelik elde edilen bulgularin sonraki arastirmalar tarafindan kiyaslama konusu
edilmesi ve bu iki kavram arasindaki iliskiye aracilik eden faktorlerin belirlenmesi 6nerilebilir.

Anahtar Kelimeler: Psikolojik saglamlik, presentecism (iste var ol(a)mama), ilkokul
Ogretmenleri.

Jel Kodlari: D23, M10.
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The Importance of the Use and Legal Protection of Geographical Signs for
Businesses

Cografi Isaretlerin Kullanimimin ve Hukuki Korumasinin Isletmeler Agisindan
Onemi
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Abstract

Since 1992, the European Union (EU) has been trying to protect the producers of products that
have gained reputation outside the region against the unfair competition of non-regional
manufacturers who benefit from their names. According to the Commission of the European
Communities, geographical indications could protect producers and businesses in the region.
Similarly, consumers are expected to consider geographical indications important. Consumers
look for specific quality signs and clues about products to minimize the perceived risks. The
labelling strategy is used as a quality mark in the marketing literature. Geographical indication
labels are also very important in terms of giving quality signs and clues about products. The aim
of this study has two purposes: (1) to explain the place of geographical indication labels in EU and
our country's law. Considering geographical indications in a legal context is necessary in order to
reveal the importance of the legal protection, especially in terms of preventing unfair competition
and protecting consumers. (2) to conceptually discuss the effect of their use on the quality
perceptions and preferability of the products of the enterprises. In the literature, it has been
revealed in many studies that the sign of Protected Designation of Origin (PDO) and the Protected
Designation of Origin (PDO) increase the quality perceptions of consumers. Studies have shown
that this effect can occur when consumers are aware of geographical indication labels. In order to
obtain the desired benefit from geographical indication labels, consumers should be aware of what
the labels mean. Increasing consumer awareness of geographical indication labels is very
important for the purpose of using geographical indications.

Keywords: Geographical Indications, Protected Designation of Origin (PDO) Protected
Designation of Origin (PDO) and Product Quality.
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Ozet

1992 yilindan itibaren Avrupa Birligi (AB), cografi bolgelerin bolge disinda da itibar kazanmis
trlinlerin ireticilerini, isimlerinden yararlanan bolge dis1 iireticilerin haksiz rekabetine karsi
korumaya calismaktadir. Avrupa Topluluklari Komisyonu'na gore, cografi isaretler bolgedeki
uireticileri ve isletmeleri ¢abalarindan otiirii odiillendirebilme 6zelligi tagimaktadir. Bu acidan
isletmeler ve yerel iireticilerin korunmasi ile tesvik edilmesi ig¢in 6nemli bir fonksiyona sahip olan
cografi isaretlerin tiiketiciler agisindan da 6nemli goriilmesi beklenmektedir. Tiiketiciler algilamis
olduklar1 riski azaltabilmek i¢in triinlerle ilgili belirli kalite isaretleri ve ipuglar1 aramaktadir.
Etiketleme stratejisi, pazarlama literatiiriinde bir isaret verme amaci olarak kullanilmaktadir.
Cografi isaret etiketleri de iiriinler hakkinda kalite isaret ve ipuglari vermesi agisindan oldukca
onemlidir. Bu ¢alismanin iki temel amac1 vardir. Birincisi cografi isaret etiketlerinin iilkemiz ve
AB hukukundaki yerinin agiklanmasidir. Cografi isaretlerin hukuki baglamda ele alinmasi, taninan
hukuki korumanin 6zellikle haksiz rekabetin dnlenmesi ve tiiketicilerin korunmasi bakimindan
Onemini ortaya koymak bakimindan gereklidir. Calismanin diger amaci kullaniminin isletmelerin
tiriinlerinin kalite algilamalar1 ve tercih edilebilirlikleri iizerindeki etkisinin kavramsal olarak
tartisilmasidir. Literatiirde, mense adi ve mahreg isaretinin tiiketicilerin kalite algilamalarini
artirdii pek cok calismada ortaya konulmustur. Calismalar tliketicilerin cografi isaret
etiketlerinden farkinda olduklarinda bu etkinin ortaya ¢ikabilecegini ortaya koymustur. Cografi
isaret etiketlerinden istenilen faydanin saglanabilmesi i¢in tiiketicilerin etiketlerin ne anlama
geldiginden farkinda olmast gerekmektedir. Cografi isaret etiketlerine yonelik tiiketici
farkindaliklarinin artirilmasi cografi isaretlerin kullanim amaci agisindan oldukga 6nemlidir.

Anahtar Kelimeler: Cografi Isaretler, Mense Adi, Mahreg Isareti ve Uriin Kalitesi.
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How Important is Ethical Climate in Public Employee Motivation? An
Analysis in the Context of Public Service Motivation and Mission Valence

Kamu Calisanlarinin Motivasyonunda Etik Iklim Ne Kadar Onemli? Kamu
Hizmeti Motivasyonu ve Misyon Degeri Baglaminda Bir Analiz
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Abstract

Public service motivation and mission valence are two significant and up-to-date approaches to
explaining the motivation of public employees. This study aims to demonstrate the role of the
ethical climate in both the relationship between public service motivation and mission valence and
the motivation of public employee by adding the ethical climate. The research was carried out in
public universities operating in Turkey. Data was collected from a total of 1415 participants
consisting of academicians, administrative personnel and administrators with online questionnaire
form. The data obtained was evaluated with the structural equality model in three different groups
for academicians, administrative personnel and administrators. Our findings primarily confirmed
the positively significant relationship between mission valence and public service motivation
previously demonstrated in the literature. Secondly, it was understood that mission valence
affected the ethical climate. Furthermore, the findings revealed that the ethical climate for all three
groups had a strong mediation effect between public service motivation and mission valence. In
other words, the ethical climate in organizations contributes to the internalization of the
organization’s mission and to develop prosocial behaviour.

Keywords: Public Service Motivation, Mission Valence, Ethical Climate, Public Administration.

Ozet

Kamu hizmet motivasyonu ve misyon degerligi kamu calisanlarinin motivasyonunu agiklamaya
yonelik iki 6nemli ve giincel yaklagimdir. Bu ¢alisma kamu hizmet motivasyonu-misyon degerligi
iliskisine etik iklimi de ekleyerek, etik iklimin hem bu iliskideki hem de kamu calisaninin
motivasyonundaki roliinii ortaya koymayr amaclamistir. Arastirma Tiirkiye’de faaliyet gosteren
kamu tiniversitelerinde gerceklestirilmistir. Akademisyen, idari personel ve yoneticilerden olusan
toplam 1415 denekten cevrimi¢i anket formu ile veri toplanmistir. Elde edilen veriler
akademisyenler, idari personel ve yoneticiler icin ii¢ ayr1 grupta yapisal esitlik modeliyle
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degerlendirilmistir. Bulgularimiz oncelikle literatiirde daha 6nce ortaya konulan misyon degerligi
ve kamu hizmet motivasyonu arasindaki pozitif yonlii anlamli iliskiyi dogrulamustir. ikinci olarak
misyon degerliginin etik iklimi etkiledigi anlasilmistir. Bunlarin 6tesinde bulgular her {i¢ grup i¢in
de etik iklimin kamu hizmet motivasyonu ve misyon degerligi arasinda giiclii bir aracilik etkisine
sahip oldugunu ortaya koymustur. Bir bagka ifadeyle orgiitlerdeki etik iklim c¢aligsanlarin orgiit
misyonunu igsellestirmesine ve toplum yanlis1 davranig gelistirmelerine katkida bulunmaktadir.

Anahtar Kelimeler: Kamu Hizmet Motivasyonu, Misyon Degerligi, Etik Iklim, Kamu Y &netimi.
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Ogretmenlerin Aydinhk Kisilik Algilamalar ile Is- Aile Catismas1 Arasindaki
Tliski
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Abstract

Purpose: It is aimed to reveal whether there is a significant relationship between teachers' bright
personality perceptions and work-family conflict.

Design/methodology/approach: Data were collected from teachers working at various levels of
schools affiliated to the Ministry of National Education in a province in Turkey using the
questionnaire technique. Two scales were included in the questionnaire form used in the study.
Study; It is a quantitative, empirical research.

Findings: According to the research results; organizational awareness positively affects
organizational engagement and organizational resilience. Organizational image positively affects
organizational engagement, organizational resilience and employee commitment. Organizational
attraction positively affects employee commitment and organizational resilience. The effect of
organizational awareness and organizational resilience on employee engagement is statistically
insignificant.

Research Limitations: The application of the study to the employees working in only one
province in the health sector constitutes the limitation of the study, and the application of the
research to the same or different employee population at different times and processes may lead
to different findings.

Originality/value: It is the first time that the topics of organizational awareness, organizational
image, being attracted to the organization, organizational resilience and employee commitment
are discussed together, revealing the originality and value of the study.

Keywords: Bright personality, Work-family conflict, Empathy, Altruism, Compassion

Ozet

Amag: Ogretmenlerin aydinlik kisilik algilamalari ile is-aile ¢atismasi arasinda anlamli bir iliski
olup olmadigini ortaya koymak amaglanmaktadir.

Dizayn/metodoloji/yaklasim: Tiirkiye'de bir ilde Milli Egitim Bakanligi’na bagli okullarin ¢esitli
kademelerinde gorev yapan Ogretmenlerden anket teknigi kullanilarak veriler toplanmistir.
Arastirmada kullanilan anket formunda iki adet 6lgege yer verilmistir. Caligma; nicel, ampirik bir
arastirmadir.
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Bulgular: Arastirma sonuglarina gore; oOrgiitsel farkindalik, orgiitsel cezbolmayr ve orgiitsel
dayamkliligr pozitif ydnde etkilemektedir. Orgiitsel imaj, orgiitsel cezbolmayi, oOrgiitsel
dayaniklihig1 ve calisan adanmishigr pozitif yonde etkilemektedir. Orgiitsel cezbolma, ¢alisan
adanmishigi ve orgiitsel dayanikliligi pozitif yonde etkilemektedir. Orgiitsel farkindalik ve orgiitsel
dayanikliligin ise, calisan adanmisligi tizerindeki etkisi istatistiksel olarak anlamsizdir.
Arastirma Kisitlary/Simirhliklar:: Calismanin saglik sektoriinde sadece bir ilde gorev yapan
calisanlar nezdinde uygulanmasi, ¢alismanin kisitin1 olusturmakta olup ayni veya farkli ¢alisan
kitlesine, farkli zamanlarda ve siire¢lerde arastirmanin uygulanmasi farkli bulgularin ortaya
¢ikmasini saglayabilir.

Orijinallik/deger: Orgiitsel farkindalik, orgiitsel imaj, drgiite cezbolma, orgiitsel dayaniklilik ve
calisan adanmishigi konularinin ilk defa bir arada ele alinmasi ¢aligmanin orijinalligini ve degerini
ortaya koymaktadir.

Anahtar Kelimeler: Aydmlik Kisilik, Is-Aile Catismasi1, Empati, Ozgecilik, Sefkat
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Abstract

The main objective of this study was to reveal the effects of emotional intelligence levels and
emotional labour levels of teachers and bank employees in the service sector on their emotional
burnout levels. The research sample consisted of 509 teachers working in primary and secondary
schools operating in two central districts (Meram and Selguklu) affiliated to the Provincial
Directorate of National Education in the province of Konya in Turkey, and 391 bank employees
in these districts. Data were collected by simple random sampling using the questionnaire
technique of the quantitative research method. Within the scope of the research, the effects of
emotional intelligence and emotional labour scales on emotional burnout were examined with
regression analysis. It has been determined that the sub-dimensions of Emotional intelligence have
a positive effect on Emotional labour, and the sub-dimensions of Emotional intelligence have a
negative effect on Emotional burnout, and the sub-dimensions of Emotional labour have a positive
effect on Emotional burnout. According to the results of the Structural Equation Model, it was
concluded that emotional intelligence has an effect on emotional burnout through emotional
labour. According to the results of the Mann Whitney U test, it was concluded that the emotional
intelligence levels of the teachers were higher than those of the bank employees. In addition, it
was determined that the emotional burnout levels of bank employees were higher than teachers.

Keywords: Emotional Labour; Emotional Intelligence; Emotional Burnout
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Ozet

Bu c¢alismanin temel amaci: hizmet sektoriinde yer alan 6gretmenlerin ve banka c¢alisanlarinin,
duygusal zeka seviyeleri ile duygusal emek diizeylerinin duygusal tiikenmisglik seviyelerine
etkisini ortaya koymak olmustur. Arastirma 6rneklemini Tiirkiye nin Konya ilinde 11 Milli Egitim
Miidiirligi’ne bagl iki merkez ilgesinde (Meram ve Selguklu) faaliyet gosteren ilkdgretim,
ortadgretim ve lise okullarinda c¢alisan 509 6gretmen ve 391 banka calisani olusturmustur. Nicel
aragtirma tekniklerinden olan anket yontemi ile basit tesadiifi ornekleme teknigi ile datalar
toplanmistir. Arastirma kapsaminda yapilan korelasyon analizi sonuglarina gore; duygusal emek
alt boyutlan (yiizeysel rol yapma, derinden rol yapma ve dogal duygular), duygusal zeka alt
boyutlar1 (iyimserlik, duygularin degerlendirilmesi, duygularin kullanimi) ve duygusal
tilkenmislik arasinda istatistiksel olarak anlamli bir iligki tespit edilmistir. Regresyon analizi ile
duygusal zeka ve duygusal emek OoOlgeklerinin duygusal tiikenmiglik tizerindeki etkisine
bakilmistir. Duygusal zekanin alt boyutlarinin duygusal emek tizerinde pozitif etkisi bulundugu;
Duygusal zekanin alt boyutlarinin duygusal tiikenmislik iizerinde negatif etkisi bulundugu,
Duygusal emegin alt boyutlariin duygusal tilkenmislik tizerinde pozitif etkisi bulundugu tespit
edilmistir. Yapisal Esitlik Modeli sonuglarina goére duygusal zekanin duygusal emek araciligi ile
duygusal tiikenmislik lizerinde etkisi oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Duygusal Emek; Duygusal Zeka; Duygusal Tiikenmislik.
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Abstract

This research seeks to classify and examine the graduate thesis written on female labour in terms
of different variables, which are conducted in universities in Turkey. The search in the thesis texts
was made with the keyword female labour in the search engine of the National Thesis Centre of
the Council of Higher Education. The search was filtered with the abstract criterion to include the
thesis name criterion and other relevant studies on female labour. The research covers 81 theses in
total including 74 masters and 7 doctoral theses. Since not all the theses exist open-access, 75
theses could be examined. The study is based on qualitative research and document analysis
regarding data collection techniques. The texts are analysed using the content analysis method.
The data are examined according to the classification, such as graduate level, university,
departments, titles of thesis advisors, writing year, the language of writing, keywords, research
methods, data collection technique and analysis method. It is found that the theses were mostly
carried out in the universities in Ankara and Istanbul, the thesis on the relevant subject was found
most in 2019, the most department Sociology and the thesis advisors were mostly professors. It is
determined that the most used keywords in the thesis are women and women in the labour market.
In addition, it is observed that the most preferred research method is a qualitative method, the data
collection technique is an interview, and the analysis method is descriptive analysis.

Keywords: Female Labour, Graduate Theses, Content Analysis

Ozet

Bu calisma ile kadin emegi ile ilgili yazilmis olan lisansiistii tezlerin ¢esitli degiskenler agisindan
incelenerek mevcut egilimlerin tespit edilmesi amaglanmistir. Calisma kapsaminda Yiiksek
Ogretim Kurulu Ulusal Tez Merkezinin veri tabaninda ilgili arama motoruna “kadin emegi”
kelimeleri ile tarama yapilmis; tez adinin disinda ilgili diger ¢alismalar1 kapsamasi bakimindan
aranacak alan “6zet” kriterine gore filtrelenmistir. 74’1 yliksek lisans ve 7’si doktora olmak {izere
toplam 81 adet lisansiistii teze ulagilmistir. Ancak tezlerin tamaminin erisime agik olmamasindan
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dolayi, erisim izni olan 75 tez kapsama alinmistir. Calisma, nitel bir aragtirma olup, veri toplama
teknigi olarak dokiiman incelemesi kullanilmistir. Elde edilen veriler igerik analizi yontemiyle
incelenmistir. Arastirmada kadin emegi ile ilgili yazilmis tezler, tezlerin lisansiistii diizeyi,
hazirlandig1 tiniversiteler, ana bilim dallari, tez danigmanlarinin unvanlari, yazildig: yillar, yazim
dili, anahtar kelimeler, benimsenen arastirma yontemleri, veri toplama teknigi ve analiz yontemine
gdre incelenmistir. Arastirma sonucunda tezlerin yogunlukla Ankara ve Istanbul Universitelerinde
hazirlandig1, en fazla 2019 yilinda ve Sosyoloji Ana Bilim Dalinda yapildigi, tez danismanliginin
yiirlitiilmesinde profesér unvaninin agirlikta oldugu goriilmiistiir. Tezlerde en fazla kullanilan
anahtar kelimelerin kadin/kadinlar ve kadin isgiicii oldugu tespit edilmistir. Ayrica arastirma
yontemi olarak en ¢ok nitel yontemin, veri toplama teknigi olarak gériismenin ve analiz yontemi
olarak ise betimsel analizin kullanildig1 aragtirma sonuglari i¢erinde yer almaktadir.

Anahtar Kelimeler: Kadin Emegi, Lisansiistii Tez, I¢erik Analizi.
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Abstract

Increasing environmental awareness day by day ensures that societies need environmentally
friendly entrepreneurs. Ecological Entrepreneurship activities generally have some characteristics.
Common feature of Ecological Entrepreneurs is that their commercial activities have a positive
impact on society as a whole and contribute to a future that has a continuity effect. The society's
attitude towards environmental and environmental problems in recent years has been significantly
noticed in the importance of Ecological Entrepreneurship as a point of activity. As non-
governmental organizations and state institutions and organizations started to operate in recent
years, the interest and interest in the environmental awareness of the society has increased. The
bond of the individuals who make up the society to environmental protection and environmentally
friendly products has increased and has become widespread as a result of awareness throughout
the country. Entrepreneurship has developed without paying attention to eco-entrepreneurship
factors with the financial-oriented principle that most businesses have. As the education system
changes the curriculum for ecology in countries around the world, individuals are instilled in the
environmental awareness in education life and as a result, a more conscious society is raised. Thus,
individuals came up with the definition of eco-entrepreneur in accordance with the definition of
entrepreneur. Including environmental awareness in the international and national laws of the
states has further strengthened this entrepreneurial factor.

The main purpose of this study is to contribute to the ecological entrepreneurship literature
researched as a new field in Turkey. In the research, first of all, the concept of ecological
entrepreneurship was examined, its boundaries were drawn and its similar and different qualities
with concepts such as environmental entrepreneurship and green entrepreneurship were revealed.
Qualitative research perspective has been adopted in terms of obtaining rich data. As a data
collection method, in-depth interview technique consisting of semi-structured questions and open
ended questions has been used. A questionnaire was created based on the literature by giving
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priority to the questions about the demographic characteristics of ecological entrepreneurs, the
motivation and reasons for establishing an ecological business, and the start-up process of the
business. Content analysis method was used in data analysis. Among the basic business
motivations of the ecological entrepreneurs examined, motivations such as love of the environment
and nature, and contribution to the society and nature took the first place. It has been observed that
the education level of ecological entrepreneurs is high. The specific conditions in the business
start-up processes are explained and discussed.

Keywords: Entrepreneurship, Ecological Entrepreneurship, Environmental Entrepreneurship,
Green Entrepreneurship.

Ozet

Cevre duyarliliginin her gegen giin artmasi toplumlarin ¢evre dostu girisimcilere ihtiyacinin
dogmasint saglamaktadir. Ekolojik Girisimcilik faaliyetlerinin genel olarak bazi ozellikleri
mevcuttur. Ekolojik Girigimcilerde ortak olan bir 6zellik siirdiirdiikleri ticari faaliyetlerin biitiin
olarak toplumsal agidan olumlu etkiye sahip olmasi ve devamlilik etkisine malik bir gelecege
katkida bulunmasidir. Ekolojik Girisimciligin faaliyet noktasi olarak 6nem gdrmesinde toplumun
son yillarda ¢evre ve gevre sorunlarina karsi olan tutumu 6nemli olcilide fark edilmektedir. Sivil
toplum orgiitleri ve devlet kurum ve kuruluslarinin son yillarda faaliyet gostermeye baslamasiyla
toplumun ¢evre bilincine olan ilgi ve alakasi artmistir. Toplumu meydana getiren bireylerin ¢evre
koruma ve c¢evre dostu {iiriinlere olan bagi artmig ve iilke genelinde farkindalik sonucu
yayginlagmistir. Diinya genelinde {ilkelerde egitim sistemi ekolojiye yonelik miifredat degisikligi
yaptigindan egitim 6gretim hayatinda bireylere ¢evre bilinci asilanmaktadir ve bunun sonucunda
daha bilingli toplum yetismektedir. Boylece bireyler girisimci tanimi ile bagdasarak eko-girisimci
tanimini ortaya ¢ikarmustir. Devletlerin uluslararasi1 ve ulusal hukuklarinda g¢evre bilincine yer
vermesi bu girisimcilik faktoriinii daha da giiclendirmistir.

Bu calismanin temel amaci, Tiirkiye’de yeni bir alan olarak arastirilan ekolojik girisimcilik
literatiirtine katkida bulunmaktadir. Arastirmada oOncelikle Ekolojik girisimcilik kavrami
incelenmis, sinirlart ¢izilerek ¢evreci girisimeilik, yesil girisimcilik gibi kavramlarla benzer ve
farkli nitelikleri ortaya konmustur. Zengin veri elde etme imkani agisindan nitel arastirma
perspektifi  benimsenmistir.Veri toplama yontemi olarak yapilandirilmamis ve yart
yapilandirilmis sorulardan olusan derinlemesine miilakat tekniginden yararlanilmistir. Ekolojik
girisimcilerin demografik 06zelliklerine, ekolojik isletme kurma motivasyon ve nedenlerine,
girisimin kurulma silirecine yonelik sorulara oncelik verilerek, ilgili literatiire dayanarak soru
formu olusturulmustur. Veri analizinde igerik analizi yontemi kullanilmistir. Incelenen ekolojik
girisimcilerin temel is kurma motivasyonlarinda ¢evre ve doga sevgisi, topluma ve dogaya katki
gibi motivasyonlar ilk sirada yer almistir. Ekolojik girisimcilerin egitim seviyelerinin yliksek
oldugu gériilmiistiir. Is kurma siireclerinde kendilerine 6zgii kosullar agiklanmis ve tartisilmistir.
Anahtar Kelimeler: Girisimcilik, Ekolojik Girisimcilik, Cevreci Girisimcilik, Yesil Girisimcilik
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Abstract

The purpose of this research; To examine the studies on peer bullying in the pre-school period and
to develop various suggestions about peer bullying in pre-school education based on the results
obtained from these studies. For this purpose, guiding research was designed by gathering the
similar and different aspects of the studies done so far in a single study. In this study, which was
designed with the qualitative research method, the document review method was used.

12 articles and 5 master's theses made between 2018-2022 were included in the research by
criterion sampling. The studies examined were analyzed according to the year, method, data
sources, scales used, variables examined and their findings. More quantitative methods were used
in the studies. Most of the data sources belong to parents and teachers. It was concluded that peer
bullying is affected by children's self-regulation skills, psychological resilience, emotional well-
being, temperament, and ability to manage emotions. It has been understood that in order to
minimize peer bullying, children's self-regulation skills, their ability to understand and manage
their emotions should be supported in the early period. New studies are suggested that will examine
peer bullying with different variables, especially in the preschool period.

Keywords: Preschool education, Peer bullying, Peer relationship

Ozet

Bu arastirmanin amaci; okul 6ncesi donemde akran zorbaligina yonelik yapilan caligmalari
incelemek ve bu calismalardan elde edilen sonuglardan hareketle okul Oncesi egitimde akran
zorbalig ile ilgili gesitli oneriler gelistirmektir. Bu ama¢ dogrultusunda simdiye kadar yapilan
caligmalarin benzer ve farkli yonlerini tek bir ¢alismada toparlayarak yol gosterici nitelikte bir
arastirma tasarlanmistir. Nitel arastirma yontemi ile tasarlanan bu ¢alismada dokiiman incelemesi
yontemi kullanilmagtir.
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Arastirmaya 0l¢iit 0rnekleme yolu ile 2018-2022 yillar1 arasinda yapilan 12 makale ve 5 yiiksek
lisans tezi dahil edilmistir. incelenen ¢alismalar yilina, ydntemine, veri kaynaklarina, kullanilan
Olceklere, bakilan degiskenlere ve bulgularina gore analiz edilmistir. Caligsmalarda daha ¢ok nicel
yontemler kullanildig1 goriilmektedir. Veri kaynaklarinin ¢ogun ebeveyn ve d6gretmenler oldugu
goriilmektedir. Akran zorbalifinin ¢ocuklarin 6z diizenleme becerileri, psikolojik saglamlik,
duygusal iyi olus, miza¢ ve duygulari yonetme becerisinden etkilendigi sonucuna varilmistir.
Akran zorbaliginin en aza indirgenmesi i¢in ¢ocuklarla erken donemde, 6z diizenleme becerilerini,
duygularini anlama ve yonetme becerilerinin desteklenmesi gerektigi anlasilmistir. Okul 6ncesi
donemde basta olmak lizere akran zorbaliginin farkli degiskenlerle birlikte incelenecegi yeni
calismalar Onerilmektedir.

Anahtar Kelimeler: Okul 6ncesi donem, Akran zorbaligi, Akran iligkileri.
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Abstract

The family environment is where we feel the safest. There is a widespread opinion that it is a place
where one feels belonging and has a duty to protect family members from external dangers.
However, in some cases, the family environment creates the feeling of being the environment
where violence and abuse occurs and which causes the most anxiety for the members. When the
literature is examined, there are many studies on domestic abuse. However, studies on sibling
abuse lagged behind other studies. In this study, besides domestic violence; Sibling abuse among
children growing up in an environment of domestic violence is mentioned. The aim of the study
is to define sibling abuse, to recognize the causes of this abuse between siblings, to recognize the
effective factors, to raise awareness on the subject by drawing attention to the relationship between
domestic violence and sibling abuse.

Keywords: Domestic violence, sibling abuse, sibling incest, sibling relationship.

Ozet

Aile ortam1 kendimizi en giivende hissettigimiz yerdir. Toplumda da ailenin; aidiyet hissedilen yer
oldugu ve aile tiyelerini dis tehlikelerden koruyucu bir gorevi olduguyla ilgili yaygin bir goriis
hakimdir. Fakat baz1 durumlarda aile ortami, siddetin ve istismarin meydana geldigi ve tiyeler
acisindan en c¢ok kaygi olusturan bir ortam olma durumu hissini yaratmaktadir. Literatiir
incelendiginde aile i¢i istismarla ilgili yapilan ¢ok sayida ¢alismaya rastlanmaktadir. Fakat kardes
istismart ile ilgili ¢caligmalar, diger calismalarin gerisinde kalmistir. Bu calismada aile i¢i siddetin
yani sira; aile i¢i siddet ortaminda biiyiiyen ¢ocuklar arasindaki kardes istismarina deginilmektedir.
Calismanin amaci kardes istismarini tanimlamak ve kardeslerin arasinda yasanan bu istismarin
sebeplerini, etkili olan faktorleri tanimak, aile ici siddet ile kardes istismar1 arasindaki iliskiye
dikkat ¢ekerek konu ile ilgili farkindaligr artirmaktir.

Anahtar kelimeler: Aile i¢i siddet, kardes istismari, kardes ensesti, kardes iliskisi.
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Abstract

The aim of this research is to examine the peer violence experienced in the preschool period
according to the opinions of teachers. The research was carried out in a qualitative design. The
study group of the research; It consists of 12 women and 3 men working in Pre-School Education
Institutions affiliated to the Ministry of National Education. A brief information about the purpose
and content of the research was given, and then teachers who volunteered to participate in the
research were included in the study. The data of the study were collected with a personal
information form and the "Peer Violence Interview Form™ consisting of five open-ended questions.
The interview form was prepared by the researcher. The interviews were conducted face to face
and each interview lasted 10-15 minutes. The obtained data were analyzed by content analysis. As
a result of the research; preschool teachers stated that they encountered peer violence in their
classrooms and that this violence usually took place during the game. They stated that they
encounter physical violence the most in preschool children and that they apply to the guidance
service when they encounter peer violence. In addition, teachers; they mostly stated digital games
and parental attitudes as the cause of peer violence. Considering that peer violence starts from an
early age, it is thought that studies on the subject should be increased.

Keywords: Violence, Peer violence, Preschool period.
Ozet

Bu arastirmanin amaci, okul dncesi donemde yasanan akran siddetini 6gretmen goriislerine gore
incelemektir. Aragtirma nitel desende gergeklestirilmistir. Arastirmanin ¢calisma grubunu; MEB’e
baglh Okul Oncesi Egitim Kurumlarinda gérev yapan 12 kadm, 3 erkek olusturmaktadir.
Aragtirmanin amac1 ve igerigi ile ilgili kisa bir bilgi verilmis ve ardindan arastirmaya katilmaya
goniillii 6gretmenler calismaya dahil edilmistir. Arastirmanin verileri kisisel bilgi formu ve bes
acik uclu sorudan olusan “Akran Siddeti Goriisme Formu” ile toplanmistir. Goriisme formu
arastirmaci tarafindan hazirlanmistir. Gorlismeler yliz yiize gerceklestirilmis ve her bir gériigme
10-15 dakika siirmiistiir. Elde edilen veriler icerik analizi ile analiz edilmistir. Arastirma
sonucunda; Okul Oncesi Ogretmenleri akran siddeti ile siniflarinda karsilastiklarini ve bu siddetin
genellikle oyun esnasinda gergeklestigini belirtmislerdir. Okul 6ncesi donem ¢ocuklarinda en ¢ok
fiziksel siddet ile karsilastiklarin1 ve akran siddeti ile karsilastiklarinda rehberlik servisine
basvurduklarini ifade etmislerdir. Ayrica 6gretmenler; akran siddetinin nedeni olarak en ¢ok dijital
oyunlart ve ebeveyn tutumlarint belirtmislerdir. Akran siddetinin kiiciik yaslardan itibaren
basladig1 goz onilinde bulunduruldugunda, konu ile ilgili ¢alismalarin arttirilmasi gerektigi
diistinilmektedir.

Anahtar Kelimeler: Siddet, Akran siddeti, Okul 6ncesi donem.
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Abstract

It is important for people to have entrepreneurial skills in terms of evaluating some resources in
order to ensure the continuity of life. It is especially important to start entrepreneurship-related
studies at an early age so that entrepreneurship can be among the skills of individuals. With this
perspective, it is thought that there is a connection between entrepreneurship and social skills. The
acquisition of social skills and the contributions of entrepreneurship to the life of the individual
show similar dimensions. Social skill refers to self-management, ability to interact strongly with
other people, and use of adaptability and assertiveness. With these features, it is thought that social
skills support entrepreneurship tendencies closely and positively. With this in mind, in this study,
it is aimed to examine the relationship between the social skill level of primary school 4th grade
students and their entrepreneurial tendencies. In this direction, the relational survey model was
used in the research. Scales were applied to 280 students to obtain the data. Statistics package
program was used in the analysis of the obtained data. In particular, the frequency and percentage
values of the data on the demographic characteristics of children were calculated. The
Kolmogorov-Smirnov (K-S) test was used to determine whether the data obtained showed normal
distribution or not. Pearson product-moment correlation coefficient analysis was used to examine
the relationship between social skill levels and entrepreneurial tendencies. Independent groups t-
test and one-way analysis of variance (ANOVA) were applied to test whether there were
differences between the scale scores and the variables. Post-Hoc analyzes (Scheffe Test, Tamhane
Test) were used to wait for the direction of the differences. The findings will be evaluated in the
discussion and conclusion sections.

Keywords: entrepreneurial tendencies, social skills, primary school
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Ozet

Insanlarn girisimcilik becerilerine sahip olmasi, hayatin devamliliginin saglanmasi igin birtakim
kaynaklarin degerlendirilmesi agisindan &nemlidir. Ozellikle girisimcilikle ilgili ¢alismalarin
erken yaslarda baslatilmas1 girisimciligin bireylerin becerileri arasinda yer alabilmesi ig¢in
onemlidir. Bu bakis acist ile girisimcilik ve sosyal beceri arasinda bir baglanti oldugu
diistiniilmektedir. Sosyal becerinin kazanimi ve bireyin yasamina katkilar ile, girisimciligin
katkilar1 benzer boyutlar gdstermektedir. Sosyal beceri, bireyin kendini yOnetmesini, diger
insanlarla gii¢lii etkilesim i¢inde olabilmesini, uyum ve giriskenlik becerilerini kullanabilmesini
ifade etmektedir. Bu 6zellikleriyle sosyal becerilerin, girisimcilik egilimlerini yakindan ve olumlu
bicimde destekledigi diistinlilmektedir. Bu diisiinceden hareketle, bu arastirmada ilkokul 4. Smifa
devam eden ogrencilerin sosyal beceri diizeyi ile girisimcilik egilimleri arasindaki iligkinin
incelenmesi amaglanmaktadir. Bu dogrultuda arastirmada iliskisel tarama modeli kullanilmistir.
Verileri elde etmek igin 280 6grenciye olgekler uygulanmistir. Elde edilen verilerin analizinde,
istatistik paket programi kullanilmistir. Ozellikle gocuklarin demografik 6zelliklerine iliskin
verilerin frekans ve yiizde degerleri hesaplanmistir. Elde edilen verilerin normal dagilim gosterip
gostermedigine Kolmogorov- Smirnov (K-S) testi ile bakilmigtir. Sosyal beceri diizeyleri ile
girisimcilik egilimleri arasindaki iliskiyi incelemek {izere Pearson Moment ¢arpimi korelasyon
Katsay1 analizi kullanilmistir. Olgek puanlari ile degiskenler arasindaki farklilagmalarin olup
olmadigini test etmek amaciyla bagimsiz gruplar t testi ve tek yonlii varyans analizi (ANOVA)
uygulanmistir. Farkliliklarin yoniinii beklemek tizere Post-Hoc analizlerinden (Scheffe Testi,
Tamhane Testi) yararlanilmistir. Elde edilen bulgular tartisma ve sonu¢ kisimlarinda
degerlendirilecektir.

Anahtar Soézciikler: girisimcilik egilimleri, sosyal beceri, ilkokul.
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Abstract

Studies on entrepreneurship and entrepreneurship education are making progress in the field of
education as well as in the fields of economy and technology. These studies, which have made
progress in the field of education, have started to take place among the education policies beyond
the project and workshop applications. This expansion contributes to the development of
entrepreneurship. In this context, entrepreneurs are known as people who update themselves, care
about the needs of the society, focus on solving problems, and evaluate their innovative practices
and creative thinking skills well. Therefore, entrepreneurship and entrepreneurship education
requires a planning that is based on childhood experiences in the life of the individual. For this
reason, entrepreneurship and entrepreneurship education refers to a process that can take place in
an individual's life, starting from childhood. The child, who started to receive entrepreneurship
education in childhood, can take an active role in entrepreneurship-related activities in adulthood.
The lifelong process of entrepreneurship from childhood to adulthood highlights the sustainability
aspect of entrepreneurship. Sustainability can be explained as the routine continuation of the life
of humanity while ensuring the continuity of production and diversity. The process of being
sustainable of entrepreneurship is possible by keeping the consumption awareness under control
while producing. Sustainable entrepreneurship adopts to create the consciousness of life without
harming the universe throughout the life of the individual. In order to ensure the spread and
continuity of this situation, it is important to introduce sustainable entrepreneurship education to
children at an early age. It is thought that the entrepreneurship education given in the early
childhood period will contribute to the realization of sustainable entrepreneurship activities. It is
thought that the formation of a sustainable entrepreneurship perception starting from early
childhood will enable future generations to use existing resources. From this point of view, in this
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study, it is aimed to examine sustainable entrepreneurship education for the early childhood period.
For this purpose, the related literature has been scanned and the obtained studies have been
compiled thematically.

Keywords: sustainability, entrepreneurship education, early childhood, entrepreneurship

Ozet

Girigimcilik ve girisimcilik egitimi ile ilgili calismalar giinlimiizde ekonomi ve teknoloji
alanlarinda oldugu kadar egitim alaninda da ilerleme kaydetmektedir. Egitim alaninda ilerleme
kaydeden bu caligmalar, proje ve atélye uygulamalarinin 6tesinde egitim politikalar1 arasinda yer
almaya baglamistir. Bu yayginlasma girisimcilikle ilgili gelismelerin yasanmasia katki
saglamaktadir. Bu baglamda, girisimciler, kendini gilincelleyen, toplumun ihtiyaclarini
Onemseyen, problemlerin ¢oziimiine odaklanan, yenilik¢i uygulamalar ve yaratici diisiinme
becerilerini 1yi degerlendiren kisiler olarak bilinmektedir. Dolayisiyla girisimcilik ve girigimeilik
egitimi bireyin yasaminda temellerinin ¢ocukluk deneyimlerine dayali olmasi ongdriilen bir
planlamay1 gerektirmektedir. Bu nedenle girisimcilik ve girisimcilik egitimi bireyin
cocuklugundan baslayarak yasam boyu hayatinda yer alabilecek bir siireci ifade etmektedir.
Cocukluk c¢aginda girisimcilik egitimi almaya baslayan ¢ocuk, yetiskinlik doéneminde
girigimcilikle ilgili faaliyetlerde aktif rol alabilmektedir. Girisimciligin ¢ocukluktan yetiskinlige
kadar yagsam boyu devam eden siireci, girisimciligin siirdiiriilebilir olma yoniinii 6n plana
cikarmaktadir. Siirdirilebilirlik, tretim ve g¢esitliligin devamliligi saglanirken, insanligin
yasaminin da rutin olarak devam etmesi seklinde acgiklanabilmektedir. Girisimciligin
stirdiiriilebilir olma siireci ise iiretirken tiiketim bilincinin kontrol altinda tutulmasi ile miimkiindiir.
Siirdiiriilebilir girisimcilik bireyin hayat boyu evrene zarar vermeden yasam bilincini olusturmayi
benimsemektedir. Bu durumun yayginlasmasi ve stirekliliginin saglanabilmesi i¢in siirdiirtilebilir
girisimcilik egitiminin erken yaslarda cocuklarla tamstirilmas: Snemsenmelidir. Ozellikle erken
cocukluk doneminde verilen girisimcilik egitiminin siirdiiriilebilir girisimcilik faaliyetlerinin
gerceklesmesine katki saglayacagi diislinilmektedir. Erken c¢ocukluk doneminden baglayarak
stirdiiriilebilir bir girisimcilik algisinin  olugsmasi gelecek nesillerin mevcut kaynaklari
kullanabilmesine imkan saglayacag: diisiiniilmektedir. Bu bakis agisiyla bu ¢alismada erken gocuk
donemine yonelik siirdiiriilebilir girisimcilik egitimlerinin incelenmesi amacglanmaktadir. Bu
amagla ilgili alan yazin taranmis olup, elde edilen ¢aligmalar tematik olarak derlenmistir.

Anahtar Sozciikler: siirdiiriilebilirlik, girisimcilik egitimi, erken ¢cocukluk donemi, girisimeilik.
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Abstract

In today’s world, globalization has become faster and easier with technology, and very different
ideas have started to emerge within the education dimension. It can be considered that the most
significant item in students’ success is the teacher. The knowledge, skills and working conditions
of the teachers are the most significant determinants of the success. The educational institutions
should not be expected to reach their goals without qualified and effective teachers of English. The
teachers of English, usually, have some extra works. They do not only conduct the lessons but they
should evaluate the students exams, assignments etc., and and additionally they can be given
various kinds of tasks such as keeping watch, participating in ceremonies, and seminar meetings,
and etc. These duties can take much time of the teachers and they can be exhausted respectively.
If there is an exhaustion state of the teachers, some remedial actions should be realized by the
related administrations so as to eradicate the problem. In this paper, in general, it is tried to be shed
light on some points for effective teaching process in terms of teachers.

Keywords: Teachers, exhaustion, learners, stress.
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Abstract

No matter the context, whenever people are required as a group to complete a common task
intragroup conflict is likely to arise. Both the fields of psychology and business management are
interested in how groups can prevent and address the negative effect of intragroup conflict. More
effective methods of allowing people to work together towards a common goal will allow
organizations to achieve higher levels of productivity and increase the quality of life for individuals

within organizations.

-291-



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

The Political Economy of the New Media and Digital Oligarchs

Assoc.Prof.Dr. Selahattin CAVUS
Aksaray University
selahattincavus@aksaray.edu.tr
0000-0003-0774-9594

Assoc.Prof.Dr. Salih TIRYAKI
Selcuk University
salih.tiryaki@selcuk.edu.tr
0000-0002-0966-3359

Prof.Dr. Biinyamin AYHAN
Selcuk University
bayhan@selcuk.edu.tr
0000-0003-0476-8394

Abstract

The internet is a revolutionary technology that embodies all the functions of traditional mass media
and more. Internet technologies have been consolidating their transformative power on social
culture since the 1990’s. While these technologies change the nature of the media with their
communication infrastructures, web technologies and databases, they also increase the product
variety in the media. Thus, digital technologies cause a radical transformation in meeting the
communication needs of the individual. This phenomenon called new media; It is seen as an
important part of the global power struggle arising from the capital and ownership structure in the
background of its attractive promises such as freedom, limitlessness and interaction. They also
form the basis of the knowledge-based market. The effects of new media on politics, economy and
social culture stem from the way power is structured in the new media. This is based on the
argument that the dominant social relations, inspired by the traditional economic-political
approach, also determine the technological structures. In this study, the reproduction of power
relations in the new media environment, especially the political economy of the new media, the
control of new communication tools and digital oligarchs are emphasized. Digital oligarchs
consciously control technological areas and are influential in many areas from individual and
social habits to voting behavior. The data-based economic structure increases individual problems,
changes social structures, contributes to inequality and works for its continuity. Thus, the direction
of social change and transformation is determined by digital oligarchs. This study which was
carried out with the method of literature review, evaluates the ownership and economic structure
of new media companies in the digital world based on the data, their market concentrations, central
information production and distribution which constitutes monopolistic market conditions.

Keywords: New media, Political-economy, Digitalization, Digital oligarch.
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Abstract

The purpose of advertisements prepared for consumers is to inform, persuade and remind. The
effect of advertising on the consumer's purchasing decision is known and accepted by most
researchers and businesses. Entrepreneurship, in its simplest form, is the realization of a business
idea by using their commercial and financial intelligence. The realization of the business idea
requires an organization and planning skills. In some advertisements, there may be indirect
messages given by the advertisers. Indirect messages can be presented with these advertisements,
which contain content or messages other than the product or institution. In this study, it is aimed
to analyze the indirect messages in Garanti Bank's " Water Selling Boy " advertisement published
in the 90s. It is aimed to analyze the indirect messages in the advertisement in question from the
perspective of entrepreneurship. Semiotic analysis method was used in advertisement analysis.
The scenes of the commercial, which lasted about two minutes, were examined piece by piece and
examined in terms of object and message. As a result of the analyzes, it has been seen that the
indicators related to the idea and development of entrepreneurship are used and these indicators
are presented in harmony with the Turkish folk culture.

Keywords: Advertising Analysis, Waterboy Advertisement, Entrepreneurship.

Ozet

Tiiketicilere yonelik olarak hazirlanan reklamlarda amag bilgilendirmek, ikna etmek ve hatirlatma
yapmaktir. Reklamin tiiketicinin satin alma karar1 iizerindeki etkisi ¢ogu arastirmaci ve isletmeler
tarafindan bilinmekte ve kabul edilmektedir. Girisimcilik en basit haliyle kisilerin ticari ve finansal
zekalarini kullanarak bir is fikrini hayata gegirmesidir. Is fikrinin hayata gegirilmesi bir
organizasyon ve planlama becerisi gerektirmektedir. Bazi reklamlarda reklami verenlerin dolayl
olarak verdigi mesajlar bulunabilmektedir. Uriin veya kurum disinda baska iceriklerin veya
mesajlarin oldugu bu reklamlar ile dolayli mesajlar sunulabilmektedir. Bu ¢alismada Garanti
Bankasi’'nin 90’11 yillarda yayinlanan “Sucu Cocuk™ reklamindaki dolayli mesajlarin analiz
edilmesi amaclanmaktadir. S6z konusu reklamdaki dolayli mesajlarin girisimcilik perspektifinden
analizi amaclanmaktadir. Reklam analizinde gdstergebilimsel/semiyoloji analiz yOdntemi
kullanilmistir. Yaklasik iki dakika siiren reklam filminin sahneleri parga parca incelenerek nesne
ve mesaj acisindan incelenmistir. Yapilan analizler sonucunda girisimcilik fikri ve gelisimine
iligkin gostergeler kullanildigi ve bu gostergelerin Tiirk halk kiiltiiriiyle uyumlu bir sekilde
sunuldugu goriilmiistiir.

Anahtar Kelimeler: Reklam Analizi, Sucu Cocuk Reklami, Girisimcilik.
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Consumers’ Media Consumption Behavior with COVID-19 in Turkey

Asst.Prof.Dr.Ahmet TURKMEN
Akdeniz University
turkmena82@gmail.com

Abstract

Data used in this study are the questionnaire responses collected by using convenience and
snowball sampling methods. In order to detect the differences in media consumption behavior
based on demographics, Mann-Whitney U and Kruskal Wallis tests are applied where
appropriate. The survey used in the study consists of ten items measuring participants’ media
consumption behavior based on their self-evaluations and seven demographic questions to
determine their gender, age group, education level, household income, household inhabitants,
and their location change status. (N=218)

The study aims to find out how consumers’ media consumption behavior changed, based on
their perceptions, after COVID-19 pandemic outbreak and if the changes could be explained by
demographic factors. The study provides insights on changes in the preferred media tool,
frequency of consuming a particular media content type, and the use of media tools for each
content type.

This study did not only show that COVID-19 had an impact on media consumers’ consumption
habits, but also showed that the frequency of consuming different media content by using
different media tools vary based on demographic aspects of the respondents. Findings show
that the use of social media and web rose, use of radio fell to an almost extinction, health news
content consumption rose, sports content consumption fell. Further, it is found that the
consumption preferences differ based on consumers’ gender, age, and educational status.

The study aims to fill a gap in the literature by providing insights on how media consumption
behavior changes under crisis conditions and hopes to determine how different demographic
groups react in terms of their media consumption behavior under crisis circumstances. To the
best of the author’s knowledge, this would the first academic journal article for studying how
unexpected crises affect consumers’ media consumption behavior.

Keywords: COVID-19, Media Consumption, Consumer Behavior, New Media, Market
Research.
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The Concept of Racism in Social Media: Example of Eksi Sozliik

Sosyal Medyada Irk¢ilik Kavrami: Eksi Sozliik Ornegi
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Orcid: 0000-0001-6590-6530

Abstract

While the culture we live in today is explained with new media, this culture is defined as "virtual
culture”, "digital culture”, "internet culture”. While the elements of communication on social
media platforms have been digitized, the cultural structure has also gained new meanings. The
culture that has changed according to the age in which it is found today also appears as cyber
culture. The website called Eksi Sozliik, which has an important role in the formation of the said
cyber culture, is the first participatory dictionary example in Turkey. Founded in 1999 and Web
2.0. The authors registered on the website, which is considered one of the early examples of
technology, define all kinds of words and concepts in line with their own views and experiences.
This study is limited to the first and last 10 pages of the heading "racism” on the website
www.eksisozluk.com. The contents defined as entries were tabulated and the typical examples of
racism were analyzed by discourse analysis method. As a result of the study, it has been determined
that the first definitions of racism in the dictionary were "hostility to the foreigner" and "fear of
the unknown", while the concept of racism is now defined through refugees.

Keywords: Social Media, Racism, Eksi SozIiik.

Ozet

Bugiin icinde yasadigimiz kiiltiir yeni medya ile aciklanirken bu kiiltiir “sanal kiiltiir”, “dijital
kiiltiir”, “internet kiltiiri” gibi tanimlar yapilmaktadir. Sosyal medya platformlarinda iletisime ait
unsurlar dijitallesirken kiiltiirel yap1 da dijitalleserek yeni anlamlar kazanmistir. Bulundugu caga
gore degisen kiiltiir glinlimiizde siber kiiltiir olarak da karsimiza ¢ikmaktadir. S6z konusu siber
kiiltiirin olusumunda 6nemli bir rolii olan Eksi Sozliik isimli web sitesi, Tiirkiye’deki ilk katilimer
sozlik ornegidir. 1999 yilinda kurulan ve Web 2.0. teknolojisinin erken dénem o6rneklerinden
kabul edilen web sitesine kayitli yazarlar, her tirlii kelime ve kavrami kendi goriisleri ve
deneyimleri dogrultusunda tanimlamaktadir. Bu calisma, www.eksisozluk.com isimli web
sitesinde “irkcilik” olarak agilan bagligin ilk ve son 10 sayfasi ile sinirlandirilmistir. Entry olarak
tanimlanan igerikler tablolastirilarak irke¢ilik konusuna tipik 6rnek olusturanlar sdylem analizi
yontemiyle incelenmistir. Caligmanin sonucunda sozliikte 1irk¢iliga yapilan ilk tanimlarin “yabanci
olana diigmanlik”, “bilinmeyene duyulan korku” iken su an irk¢ilik kavraminin miilteciler
tizerinden tanimlandig: tespit edilmistir.

Anahtar Kelimeler: Sosyal Medya, Irk¢ilik, Eksi Sozliik.
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Generic Evaluation of Aventurera (Alberto Gout / 1949)
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Abstract

The concept of melodrama, whose oldest roots date back to medieval plays, refers to a certain
genre in literature, theater and cinema. Although the concept of genre in cinema itself is a
controversial issue, the genre of melodrama is generally considered to be one of the main genres
in cinema. Historically associated with the rise of the bourgeoisie, the melodrama is interpreted as
a response to modernism and the industrial revolution. Many stories about the deception of middle-
class young girls by bad and wealthy aristocrats have appeared in the cultural products of many
nations, both in literature, theater and cinema. This study aims to evaluate one of the important
examples of classical Mexican cinema, the 1949 film Adventurer (Aventurera), directed by
Alberto Gout, with the method of genre criticism. The movie Adventurer, which was determined
by the purposive sampling method, was analyzed with the genre criticism method. The film is
about middle-class Elena being deceived into a bad way, and then she takes revenge on those who
have wronged her by skipping class as a result of coincidences. The film, which can be seen in
many variations in Turkish cinema; narrative structure, characters, iconography and music-sound
usage. As a result of the analysis, the melodramatic elements of the film were revealed and the
relationship of the film with other classical genres of Latin American cinema such as chanchada,
which began to form in the 1930s, was discussed.

Key Words: Cinema, Melodrama, Genre Critisism, Alberto Gout.

Ozet
En eski kokleri Ortagag oyunlarina kadar dayandirilan melodram kavrami edebiyatta, tiyatroda ve
sinemada belli bir tiirii ifade eder. Sinemada tiir kavraminin kendisi de tartismali bir konu olmakla
birlikte melodram tiirii genellikle sinemadaki ana tiirlerden biri olarak kabul edilir. Tarihsel olarak
burjuvazinin yiikselisiyle iliskilendirilen melodram, modernizme ve sanayi devrimine bir yanit
olarak yorumlanir. Orta sinif geng¢ kizlarin kotii ve zengin aristokratlar tarafindan kandirilmasiyla
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ilgili pek ¢ok hikaye pek ¢ok ulusun kiiltiirel iiriinlerinde gerek edebiyatta gerek tiyatroda gerekse
sinemada yer almistir. Bu ¢alisma, klasik donem Meksika sinemasinin 6nemli 6rneklerinden birini,
1949 yilinda Alberto Gout tarafindan yonetilen Maceraperest (Aventurera) adli filmi tiirsel elestiri
yontemiyle degerlendirmeyi amacglamaktadir. Amagsal Orneklem yoOntemiyle belirlenen
Maceraperest filmi tiirsel elestiri yontemiyle ¢oziimlenmistir. Film orta siiftan Elena’nin
kandirilarak kotii yola diistiriilmesi ve ardindan tesadiifler sonucu sinif atlayarak kendisine kotiiliik
yapanlardan intikamini almasini konu alir. Tiirk sinemasinda da pek ¢ok varyasyonu goriilebilen
film; anlat1 yapisi, karakterler, ikonografi ve miizik-ses kullanimi agisindan degerlendirilmistir.
Coziimleme sonucunda filmin i¢erdigi melodramatik unsurlar ortaya konulmus ve filmin Latin
Amerika sinemasinin 1930’larda olusmaya baslayan chanchada gibi diger klasik tiirleriyle iligkisi
tartisilmastir.

Anahtar Kelimeler: Sinema, Melodram, Tiirsel Elestiri, Alberto Gout.
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The Relationship Between University Students' Social Media Use and Social
Capital Investigation with Data Mining

Universite Ogrencilerinin Sosyal Medya Kullanimlar1 ve Sosyal Sermayeleri
Arasindaki Iliskinin Veri Madenciligi ile Incelenmesi

Dr.Nazh SEYHAN
Giimiighane University
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0000-0003-0759-9119

Abstract

The ease and accessibility of internet access has made social media an integral part of modern
society. Considering the individual and social effects of the use of social media, both social
relations and the effect of individuals in the spiritual and emotional context cannot be ignored. For
this reason, studies focusing on the relationship between social capital and the concept of social
media are very important in terms of predicting the role of social media among the tools used in
the creation of social relations, evaluating its social / psychological effects and adding value to the
literature. In this study, the relationship between the social media usage habits and the social
capital's participation in the local community and the life value dimensions of Giimiishane
University students are discussed. On the basis of this research, there are questions such as "Is
social media a measure of sociability" and "are social media users really social?". In the study, the
relationship between the variables was evaluated by using some algorithms in the data mining
method.

Keywords: Social Media Usage, Social Capital, Data Mining.
Ozet

Internet erisiminin kolaylig1 ve her an ulasilabilir olmas1 sosyal medyay1, modern toplumun
ayrilmaz bir pargasi haline getirmistir. Sosyal medya kullanim1 bireysel ve toplumsal etkilerine
bakildiginda hem toplumsal iligkiler hem de bireylerin ruhsal ve duygusal baglamda etkisi goz ardi
edilemez. Bu sebeple sosyal sermaye ve sosyal medya kavrami iligkisine odaklanan ¢alismalar
sosyal iligkilerin olusturulmasinda kullanilan araclardan sosyal medyanin roliinii 6ngérme,
sosyal/psikolojik etkilerini degerlendirme ve literatiire kattig1 deger bakimindan oldukca 6nem arz
etmektedir. Bu ¢aligmada Giimiishane Universitesi dgrencilerine yonelik sosyal medya kullanim
aligkanliklar1 ile sosyal sermayenin yerel topluma katilma boyutu ve yagam degeri boyutlart iligkisi
ele alinmistir. Bu aragtirmanin temelinde de “sosyal medya sosyalligin bir dlgiitii miidiir” ve
“sosyal medya kullanicilart gercekten sosyal midir” sorular1 yer almaktadir. Caligmada veri
madenciligi yontemindeki bazi algoritmalar kullanilarak degiskenler arasindaki iliski
degerlendirilmistir.

Anahtar Kelimeler: Sosyal Medya Kullanimi, Sosyal Sermaye, Veri Madenciligi.
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Citizens’ Trust in Media for Conflict-Related Information Seeking

Vatandaslarin Catisma Siirecleri Ilgili Bilgi Arayisinda Medyaya Duyduklari

Giliven
Asst.Prof.Dr.Aysenur DAL
Bilkent University
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0000-0003-2868-0282
Abstract

Public's dependency on media increases when competing narratives put forward by states versus
the non-state armed actors both require an audience to ensure their legitimacy. In such time
periods, media trust becomes highly relevant for citizens’ navigation of political news in contested
information environment since media play a key role in communicating conflict processes as
sources other than the sides of the said conflict. In this regard, this study particularly investigates
the role of exposure to violence as a key conflict-specific correlate on which media citizens place
greater trust for conflict-related information seeking. Using a nationally representative survey
conducted in Turkey, it reveals that although exposure to violence does not have a statistically
significant direct effect on individuals' trust in mass vs. social media for conflict related
information seeking (CRIS), it exhibits a conditional one. In other words, findings show that
among those who had been exposed to violence, individuals who believe that the state cannot
provide an effective security service for its citizens do express higher levels of trust in social media
compared to mass media for their conflict related information-seeking.

Keywords: Conflict Processes, Mass Media, Social Media, Media Trust

Ozet

Bireylerin medyaya bagimliligi, hem devlet hem de devlet dis1 6rgiitlerin 6ne siirdiikleri iddialarin
mesruiyetini saglamak icin bir kitleye ihtiya¢ duyduklar ¢atisma donemlerinde artmaktadir. Bu
gibi zamanlarda medya, ilgili catigmalarda taraf olan aktorlerin yani sira ¢atisma dinamiklerinin
bu kitlelere anlatilmasi agisindan biiyiikk 6nem tasimaktadir. Nitekim c¢ogu zaman catigsma
dinamikleriyle dogrudan temasi olmayan bireyler i¢cin medya, ¢atigma aktorlerinin mesruiyet
miicadelesinde yonlerini bulmalarina yardim eden en 6nemli kaynaklardan biridir. Bu baglamdan
hareketle mevcut ¢alismada, gegmiste siddete maruz kalmis olma olgusunun vatandaslarin ilgili
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catigma siireci hakkinda bilgi ararken farkli mecralara duydugu giiven iizerindeki roli
aragtirtlmaktadir. Tiirkiye’de ulusal diizeyde temsili nitelikte ve yiiz yiize gerceklestirilmis bir
ankete dayal1 olarak, siddete maruz kalmanin bireylerin ¢atismayla ilgili bilgi arayislar sirasinda
kitlesel medya ile sosyal medyaya giivenleri cergevesinde istatiksel olarak kayda deger bir etkisi
olmadig1 goriilmektedir. Fakat yapilan analizler bu iki degisken arasinda kosullu bir etki oldugunu
ortaya koymaktadir. Bir baska deyisle, siddete maruz kalanlarin arasinda devletin vatandaslarina
etkin bir glivenlik hizmeti sagladigin1 diisiinen bireylerin, ¢atisma stiregleri ilgili bilgi aramada
sosyal medyaya kiyasla kitlesel medyaya daha yiiksek diizeyde giiven duydugu goriilmektedir.

Anahtar Kelimeler: Catisma Siiregleri, Kitlesel Medya, Sosyal Medya, Medyaya Giiven.
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Employees: Occupational Health and Safety

Beyaz Yakal1 Calisanlar Perspektifinden Evden Tele Calismada Gri Alan: Is
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Abstract

Working life has been affected by many developments that have transformed the economic and
social structure throughout history. Telework from home, which is the main subject of the study,
is also a common output of developments such as digitalization, globalization and the emerging
information economy. Although telework first took its place in the literature after the Oil Crisis in
the 1970s, it is spreaded in working life started with the Covid-19 Pandemic. The study presents
an evaluation from the perspective of " telework from home " and "white-collar workers" most
employees in this form of telework. It should be noted that it would be misleading to define
telework from home as an absolute advantage or disadvantage. In fact, this way of working
converts from many opportunities and threats. In addition, opinions that do not support each other
on the definition of opportunities and threats have created a gray area in the literature.
“Occupational health and safety” in this field is the focus of the study. When the existing literature
is reviewed, some risks caused by telework from home in terms of occupational health and safety
and legal problems that can be encountered in practice regarding the prevention of these risks have
been identified. The goal of this study is to draw attention to the gray area and legal problems
mentioned in the guidance of the determinations made, to define the existing problems and to
propose solutions.

Keywords: Telework, telework from home, occupational health and safety, white collar
employees.

Ozet

Calisma yasami tarth boyunca ekonomik ve sosyal yapiyr doniistiren birgok gelismeden
etkilenmistir. Calismanin ana konusu olan evden tele ¢alisma da dijitallesme, kiiresellesme ve bilgi
ekonomisinin dogusu gibi gelismelerin ortak bir ¢iktisidir. Tele calisma ilk kez 1970’11 yillarda
yasanan Petrol Krizi sonrasinda literatiirdeki yerini almis olsa da ¢alisma hayatinda yayginlagsmasi
Covid- 19 Pandemisi ile baglamistir. Calisma, evden tele ¢alisma ve bu ¢aligsma bigiminde en fazla
istihdam edilen beyaz yakali ¢calisanlar perspektifinden bir degerlendirme sunmaktadir. Belirtmek
gerekir ki evden tele ¢alismayr mutlak avantajli ya da dezavantajli bir ¢alisma bi¢imi olarak

7YOK 100/2000 Doktora Projesi Bursiyeri
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tanimlamak yaniltic1 olacaktir. Oyle ki bu ¢alisma bigimi birgok firsat1 ve tehdidi beraberinde
getirmektedir. Bunun yani sira firsat ve tehditlerin tanimlanmasit hususunda birbirini
desteklemeyen goriisler literatiirde gri bir alan yaratmistir. Bu alanda yer alan is sagligi ve
giivenligi calismanin odak noktasidir. Mevcut literatiir incelendiginde is sagligi ve giivenligi
acisindan evden tele ¢alismanin neden oldugu bazi riskler ve bu risklerin 6nlenmesi hususunda
uygulamada karsilasilmast miimkiin hukuki problemler tespit edilmistir. Bu ¢alismanin amaci
yapilan tespitler rehberliginde s6zii edilen gri alana ve hukuki problemlere dikkat cekmek, mevcut
sorunlart tanimlamak ve ¢6zlim onerisinde bulunmaktir.

Anahtar Kelimeler: Tele ¢alisma, evden tele ¢alisma, is sagligi ve giivenligi, beyaz yakali
calisanlar.
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Abstract

The aim of the study is to determine the current situation regarding whether there are sustainability
reports on the corporate websites of the district municipalities in Konya. In the study, the content
analysis technique was used. The research, which was carried out on the corporate websites of
Karatay Municipality, Meram Municipality and Selguklu Municipality, was realized between 3-5
September 2022. As a result of the research, it was found that no poverty, zero hunger, good health
and well-being, quality education, industry, innovation and infrastructure, sustainable cities and
communities, reduced inequalities, climate action, life on land, peace, justice and strong
institutions and partnerships for the goals activities were implemented by all municipalities.
Gender equality and life below water practices were not brought to the agenda by any municipality
in the sample. On the other hand, clean water and sanitation, affordable and clean energy, decent
work and economic growth and responsible consumption and production are among the activities
that are implemented within the body of only one institution/organization and are the least used.

Keywords: Sustainability, District Municipalities, Corporate Websites, Konya.

Ozet

Calismanin amaci, Konya’daki ilge belediyelerinin kurumsal web sitelerinde, siirdiiriilebilirlik
raporlarinin yer alip almadigina iliskin mevcut durumun tespit edilebilmesidir. Calismada, icerik
analizi tekniginden yararlanilmistir. Karatay Belediyesi, Meram Belediyesi ve Selguklu
Belediyesi’nin kurumsal web siteleri lizerinden yiiriitiilen arastirma, 3-5 Eyliil 2022 tarihleri
arasinda gerceklestirilmistir. Yapilan arastirma neticesinde yoksullugun bitirilmesi, agligin sona
erdirilmesi, saghik ve kaliteli yasam, kaliteli egitim, sanayi, yenilik ve altyapi, siirdiiriilebilir
sehirler ve toplumlar, esitsizliklerin azaltilmasi, iklim aksiyonu, karada yasam, baris, adalet ve
giiclii kurumlar ve amaglar i¢in is birligi faaliyetlerinin tiim belediyeler tarafindan uygulandigi
bulgusu elde edilmistir. Cinsiyet esitligi ve su alt1 yasam uygulamalari, 6rneklemde yer alan hi¢bir
belediye tarafindan glindeme getirilmemistir. Bununla birlikte, temiz su, ekonomik ve temiz enerji,
insana yakisir i$ ve ekonomik biiyiime, sorumlu tiiketim ve iiretim ise sadece bir kurum/kurulus
biinyesinde hayata gecirilen ve en az bagvurulan faaliyetler arasinda bulunmaktadir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Ilge Belediyeleri, Kurumsal Web Siteleri, Konya.
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Oil in the Caspian Basin and Road to the Nobel Prize

Hazar Havzasinda Petrol ve Nobel Odiilii’ne Uzanan Yol
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Abstract
When the strategic value of oil was realized in the 19th century, the balances in the world changed
and lands rich in oil began to attract the attention of industrialized states. Baku was one of the
cities that were in the centre of their attention. Having been mentioned by Marco Polo for the first
time in the 13th century, Baku oil attracted the attention of the Nobel family and triggered them to
come to the region and establish the "Branobel”, i.e. "Nobel Brothers Petroleum Company".
Known as the "inventor of dynamite”, Alfred Nobel's most important source of income was Baku
oil. Alfred Nobel left behind 33 million Swedish Krona after his death, of which 7.5 million was
obtained from the oil trade in Baku. Therefore, Baku oil also has a share in the Nobel prizes
awarded today.
The aim of the study is to draw attention to the Nobel Foundation, which administers the Nobel
Prize to scientists in different fields, and to draw attention to the role of Baku oil in this regard and
to examine the process from a historical perspective. While preparing the study, the sources of the
Azerbaijan National Library, the data in Villa Petrolea, where the Nobels resided while they were
in Baku and which is now used as a museum, and the Russian, English and Turkish studies written
on the subject were examined.
Keywords: Nobel Brothers Petroleum Company, inventor of dynamite, Baku oil

Ozet
19.yiizyilda petroliin stratejik degerinin anlasilmasiyla birlikte diinyadaki dengeler degismis,
petrol dolu topraklar sanayilesmis devletlerin dikkatini ¢gekmeye baslamisti. Bakii de bu anlamda
dikkat merkezinde olan sehirlerdendi. Ilk defa 13. yiizy1lda Marco Polo nun bahsettigi Bakii
petrolii Nobel ailesinin de dikkatini ¢ekmis ve Nobel ailesinin bdlgeye gelip “BraNobel” veya
“Nobel Kardesleri Sirketi’ni kurmalaria sebep olmustur. “Dinamitin icatgis1” olarak bilinen
Alfred Nobel’in aslinda en 6nemli gelir kaynaginin bir kolunu da Bakii petrolii olusturacaktir.
Alfred Nobel 6liimiinden sonra geride 33 milyon Isve¢ Kronu birakmisti. Bunun 7.5 milyonu
Bakii’deki petrol ticaretinden elde edilmistir. Dolayisiyla bugiin verilen Nobel ddiillerinde Bakii
petrollerinin de pay: vardir.
Calismanin amaci giiniimiizde farkli alanlarda bilim insanlarna verilen Nobel Odiilii’niin
verildigi Nobel Vakfi’na ve Bakii petrollerinin bu husustaki roliine dikkat ¢ekmek ve siireci
tarihi acidan incelemektir. Caligma hazirlanirken Azerbaycan Milli Kiitiiphanesi kaynaklari,
Bakii’deki Nobellerin yasadigi, simdi ise miize olarak kullanilan Villa Petrolea’daki veriler, konu
ile ilgili yazilmis Rusca, Ingilizce, Tiirkce caligmalar incelenmistir.
Anahtar Kelimeler: “Nobel Kardesleri Sirketi”, “Dinamitin icat¢is1”, Bakii petrolii.
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Abstract

The existence of energy resources greatly affects the development and geopolitical importance of
countries. In this respect, natural gas is an energy source field that is gaining importance all over
the world as today's indispensable source. In this respect, the main purpose of the research article
is to determine the natural gas need of Europe and the level of response of Azerbaijani gas to this
need in the crisis environment in terms of natural gas supply. The main question of the research
is; "To what extent does Azerbaijan gas meet the energy needs of Europe in the current energy
crisis conditions and what is the importance of Azerbaijan gas?" search for an answer to the
question. In this direction, the evaluations are evaluated from the perspective of the
"Interdependence” approach, and the results of the research are answered with the help of literature
review. As a result of the research, it was observed that the natural gas crisis, which started in
Europe in 2021 and in 2022 with the effect of the Russia-Ukraine war, deepened and the
importance of Azerbaijani gas for the European Union countries increased in this environment.
This importance has emerged with the figures that it is not as great as the natural gas supply
between Russia and the European Union countries. As a matter of fact, it has been revealed that
the mutual energy dependence between Russia and the European Union is at a higher level. In the
future, new works can be done in line with chronological innovations

Keywords: International Trade, Trade Agreements, Natural Resources.
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Tiirkiye’de GRI Kilavuzuna Gore Siirdiiriilebilirlik Raporlarinin Hazirlanmasina
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Cukurova University
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Abstract

Rapid population growth has also increased the use of fossil fuels, which has led to climate changes
and the rapid decline of natural resources. The change process that started with the pandemic has
been a start in the direction of more efficient use of resources, widespread use of renewable energy
and economic, social, environmental and sustainability awareness in businesses. Every day, new
companies are added to the number of companies and organizations that want to make their
activities sustainable in economic, social and environmental aspects.

With the Global Reporting Initiative (GRI) Reporting Principles and Standard Disclosure
Guidelines, organizations are required to prepare sustainability reports regardless of the sector,
size or location, and in this sense, it is seen that the GRI Guidelines play a guiding role in the
preparation of sustainability reports. It is stated that the guides are prepared in parallel with the
international reporting documents and are also an international resource in terms of the governance
approach of the organizations and their environmental, social and economic performance and
impacts. This work; It aims to examine the preparation of sustainability reports by organizations
in Turkey by making use of research, screening and evaluation methods within the framework of
the Global Reporting Initiative (GRI) Reporting Principles and Standard Disclosures fourth
version (G4), to raise awareness on this issue and to form a basis for future studies.

Keywords: GRI, Sustainability, Renewable Energy

Ozet

Hizli niifus artis1 fosil yakit kullanimini da arttirmis bu da, iklim degisikliklerine ve dogal
kaynaklarin hizla azalmasma yol a¢cmustir. Pandemi ile birlikte baslayan degisim siireci
kaynaklarin daha verimli kullanilmasi, yenilenebilir enerji kullaniminin yayginlastirilmasi ve
isletmelerde ekonomik, sosyal, ¢evresel, siirdiiriilebilirlik bilinci yoniinde baslangi¢c olmustur. Bu
da her gegen giin faaliyetlerini ekonomik, sosyal, cevresel yonleriyle siirdiiriilebilir kilmak isteyen
sirketlerin, kuruluslarin sayisina yenileri eklenmektedir.

Global Reporting Initiative (GRI) Raporlama ilkeleri ve Standart Bildirimleri Kilavuzlar ile
sektorii, bliyiikliigli ya da konumundan bagimsiz olarak kuruluslarin siirdiirtilebilirlik raporlari
hazirlamalar1 gerekmektedir ve bu anlamda GRI Kilavuzlarinin siirdiiriilebilirlik raporlarinin
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hazirlanmasinda yol gosterici rol iistlendigi goriilmektedir. Kilavuzlarin uluslararasi raporlama
belgelerine paralel olarak hazirlandig1 ve ayrica kuruluslarin yonetisim yaklasiminin ve ¢evresel,
sosyal ve ekonomik performans ve etkileri yoniinden de uluslararasi bir kaynak oldugu ifade
edilmektedir. Bu c¢alisma; astirma, tarama, degerlendirme yontemlerinden faydalanilarak
Tirkiye’deki kuruluslar tarafindan siirdiiriilebilirlik raporlarinin hazirlanmasinin Global Reporting
Initiative (GRI) Raporlama Ilkeleri ve Standart Bildirimleri dérdiincii versiyonu (G4) ¢ergevesinde
incelenmesini, bu konuda farkindalik olusmasini ve gelecekte yapilacak calismalara temel
olmasini amaglamaktadir.

Anahtar Kelimeler: GRI, Siirdiiriilebilirlik, Yenilenebilir Enerji.
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Abstract

The purpose of this study is to demonstrate the reasons for arrears, defined in the literature of
Ottoman financial and economic history as deferring the collection of uncollectible tax incomes
to the next year, taking into consideration the preindustrial economic conditions. In other words,
it discusses the problems which led to arrears and thus caused tax collection delays, tax debt
cancellations or tax income not being transferred into the treasury. Findings in this study have been
obtained from studies conducted on Ottoman financial and economic history and Kamil Kepeci,
Maliyeden Miidevver, Bas Muhasebe, and Bas Muhasebe Zecriye registers in the Ottoman
Archives of the Turkish Presidency. The findings suggest that various issues contributed to the
increase in arrears rate such as fragility of agricultural production in preindustrial societies
(epidemics, climatic problems), political instability in border zones, war, uprisings, taxmen’s death
or fraudulent acts, conflicts among the communities in fixed-tax (maktu vergi) areas.

Key Words: Ottoman Treasury, Arrears, Difficulty of Tax Collection, Deferral of Tax Income.

Ozet

Bu calismanin amaci Osmanli mali ve iktisat tarihi literatiirlinde tahsil edilemeyen vergi
gelirlerinin ertesi yil toplanmaya birakilmasi olarak ifade edilen, bakayanin sebeplerini sanayi
devrimi Oncesi ekonomilerinin kosullart dikkate alinarak ortaya koymaktir. Bir bagka ifade ile
vergi tahsilatinin gecikmesine, vergi gelirlerinin azalmasina, vergi borglarinin silinmesine ya da
vergi gelirinin biitceye yansimamast sorununa yol agan bakayanin olusmasimna neden olan
problemleri miinazara etmektir. Calismada elde edilen bulgular Osmanli mali ve iktisat tarihine
iliskin yapilmis olan ¢alismalar ile Cumhurbaskanligi Osmanli Arsivlerinde bulunan; Kamil
Kepeci, maliyeden miidevver, bas muhasebe ve bas muhasebe zecriye defterlerinden elde
edilmistir. Elde edilen bulgular dogrultusunda, sanayi devrimi Oncesi toplumlarda tarimsal
tretimin kirilganhig1 (salgin  hastalilar, iklimsel problemler), sinir boélgelerindeki siyasi
istikrarsizliklar, savaslar, isyanlar, miiltezimlerin vefatlar1 ya da usulsiizliikkleri, maktu vergi
olarak tahsil edilen bolgelerdeki ahaliler arasindaki anlagsmazliklar gibi cesitli sorunlar bakaya
oraninin artmasina neden oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Osmanli Maliyesi, Bakaya, Vergi Toplama Giigliigi, Vergi Gelirinin
Gecikmesi.
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Abstract

The years of 1923-1938, which is called the "Atatiirk Period" in the history of the Turkish
Republic; it is seen as the years in which the efforts to transform a backward economy, whose
institutions are not sufficiently formed, almost entirely based on agriculture, which is largely
foreign-dependent, into an advanced economy that is industrialized, independent against the
outside, and has developed its organization. The economic policies of the 1923-1938 period are
generally based on the understanding of national economy. This policy, which came to the fore
with the Unionists (ittihatgilar) in the last years of the Ottoman administration, included creating
a national capital class with the support of the state and ensuring economic development. In this
policy, which continued to be implemented with the establishment of the Republic, the goals of
industrialization and full independence were at the forefront. Within this scope, the period of 1923-
1929 stands out as an economic construction, and the period of 1930-1938 as a breakthrough
process. The state has always been involved in these processes. The existence of the state, which
was not very active in the first period, would intensify with the 1930s. In general, the state has
undertaken important duties in the economic process without going to extremes in accordance with
the essence of the mixed economic system. While doing these, the aim of realizing social balance
and social justice in line with the principle of "populism" ("halk¢ilik" ilkesi) has been put forward
at every opportunity. In this period, which is called the 1923-1938 Atatiirk period, all the efforts
and efforts in the field of economy are interesting study subjects in terms of economic history
when considered on their own. In addition, all these realizations and efforts, along with the new
opportunities and institutions they created in the economy, the unsuccessful and incomplete ones,
have significantly affected the economic policies followed and the results achieved in the later
periods. Therefore, in this study, a point of view has been put forward by evaluating that it will be
possible to perceive today's economy better and produce solutions when we can present what
happened in the initial period objectively and clearly.

Keywords: Economy, Atatiirk, Turkish Republic.
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Abstract

One of the main determinants of climate change and global warming is the increase in CO2
emissions in recent years. It is seen that CO2 emissions reached 523.9 million tons in 2020 with
an increase of 3.1% compared to the previous year, and the sector with the highest share in this
rate is energy with 367.6 million tons. In this context, it is important to examine the factors that
determine energy consumption in order to investigate the effect of the energy sector, which has a
strategic place in the development of national economies, on CO2 emissions. While it is known
that the intense increase in internet usage increases energy consumption, it is also predicted that
innovative digital solutions will increase efficiency and reduce carbon emissions. In this study, the
effect of internet use, energy consumption and economic growth on CO2 emissions is analyzed by
panel data method using data over 2000-2019 period for OECD countries. Findings reveal that
while electricity consumption and economic growth are positively drivers of CO2 emissions,
internet use seems to reduce emissions.

Keywords: CO2 Emission, Internet Usage, Energy Consumption, Panel Data Analysis.
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Abstract

The aim of this study is to analyze the consequences of psychological capital theoretically. As a
method in the research, the current research results in the literature were determined. As a result
of the literature review, as a independent variable psychological capital; It has been revealed that
there is a significant relationship with variables such as job satisfaction, psychological well-being,
organizational commitment, job satisfaction, organizational citizenship behavior, job
procrastination, job performance and organizational silence. Based on the results of this research,
suggestions are presented for business owners and managers. In addition, suggestions are
presented for future research and researchers.

Keywords: Psychological capital, Positive organizational behavior, Consequences of
psyhological capital.

Ozet

Bu calismanin amaci, psikolojik sermayenin sonuglarini teorik olarak analiz etmektir. Arastirmada
yontem olarak, alan yazinindaki mevcut aragtirtma sonuglari tespit edilmistir. Yapilan literatiir
taramasi sonucunda, psikolojik sermaye kavraminin; is tatmini, psikolojik 1yi olus, orgiitsel
baglilik, is tatmini, 6rgiitsel vatandaslik davranisi, i erteleme, is performansi ve orgiitsel sessizlik
gibi degiskenler ile anlamli bir iliski igerisinde oldugu ortaya konulmustur. Bu arastirma
sonuglarindan hareketle, isletme sahiplerine ve yoneticilere yonelik dneriler sunulmustur. Ayrica
gelecekteki arastirma ve arastirmacilara yonelik de oneriler sunulmustur.

Anahtar Sozciikler: Psikolojik sermaye, Pozitif orgiitsel davranig, Psikolojik sermayenin
sonuglart.
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Abstract

The aim of the study is to analyze the factors arising from personal and organizational reasons that
affect the cyberloafing behavior of employees working in businesses. In the literature research,
information about the factors affecting cyberloafing behavior was collected and evaluated.
According to research on the antecedents of cyberloafing; job satisfaction, organizational
commitment, organizational justice and organizational climate have been found to affect
cyberloafing negatively. On the other hand, it was determined that job performance had a
significant effect on cyberloafing behaviors; It is seen that alienation from work also affects
cyberloafing behaviors positively. Suggestions were made for further research. It is thought that
the findings of the study will contribute to the literature.

Keywords: Cyber-loafing, Behaviour, Antecedents of cyberloafing

Ozet
Bu calismada, isletmelerde calisan is gorenlerin sanal kaytarma davranigini etkileyen kisisel ve
orgiitsel nedenlerden kaynaklanan faktorlerin analiz edilmesi amaglanmistir. Arastirmada mevcut
literatiir taramasi yapilmistir. Yapilan literatiir arastirmasinda sanal kaytarma davranisini etkileyen
faktorler ile ilgili bilgiler toplanmig ve degerlendirilmistir. Sanal kaytarmanin Onciillerine iliskin
yapilan aragtirmalara gore; is tatmini, orgiitsel baghilik, orgiitsel adalet ve orgiit ikliminin sanal
kaytarmay1 negatif yonde etkiledigi saptanmistir. Diger yandan, is performansinin sanal kaytarma
davraniglari iizerinde anlamli bir etkiye sahip oldugu tespit edilirken; ise yabancilagmanin da, sanal
kaytarma davranislarini pozitif yonde etkiledigi goriilmektedir. Yapilacak arastirmalar icin
onerilerde bulunulmustur. Arastirmanin bulgularinin literatiire katki saglayacagi diistiniilmektedir.

Anahtar Sozciikler: Sanal kaytarma, Davranis, Sanal kaytarmanin 6nciilleri.
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Abstract

The aim of the study is to analyze the the antecedents and consequences of procrastination. In the
study, the literature was scanned theoretically. When the current research results in the literature
are analysed, as the antecedents of work procrastination; demographic characteristics,
psychological capital, job role ambiguity, social media use, and five major personality traits.
Work-life balance and decision-making styles were found to be the results of work procrastination.
Current research results are analyzed as a whole and suggestions for future research and
researchers are presented.

Keywords: Procrastination, Productivity, Time management.

Ozet

Bu arastirmanin amaci, is ertelemenin Onciillerini ve sonuglarini1 analiz etmektir. Arastirmada
mevcut literatiir teorik olarak taranmistir. Alan yazindaki mevcut arastirma sonuglari
incelendiginde, is ertelemenin onciilleri olarak; demografik 6zellikler, psikolojik sermeye, is rolii
belirsizligi, sosyal medya kullanimi, bes biiyiik kisilik &zelligi oldugu tespit edilmistir. Is
ertelemenin sonuglar1 olarak ise, ig-yasam dengesi, karar verme stilleri oldugu tespit edilmistir.
Mevcut arastirma sonuglar1 bir biitiin olarak analiz edilmis ve gelecekteki arastirma ve
aragtirmacilara yonelik oneriler sunulmustur.

Anahtar Sézciikler: Is erteleme, Verimlilik, Zaman Y énetimi.
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Abstract

The purpose of this research is to analyze the effect of organizational gossip on perceived
organizational exclusion. The sample of the research consists of employees working in beauty
centers operating in Nevsehir city center. The organizational gossip scale developed by Han and
Dagli (2018: 845) will be used. To measure organizational exclusion, Ferris et al. (2008)
organizational exclusion scale will be used. Correlation and regression analyzes will be applied to
test the research hypotheses. Descriptive statistics will also be used. In the line with the research
findings, suggestions for future research will be presented.

Keywords: Organizational cossip, Organizational exclusion, Beauty shops employees.

Ozet

Bu arasgtirmanin amaci, orgiitsel dedikodunun algilanan orgiitsel diglanma {izerindeki etkisini
analiz etmektir. Arastirmanin 6rneklemini, Nevsehir il merkezinde faaliyet gosteren giizellik
merkezlerinde caliganlar olusturmaktadir. Han ve Dagli (2018: 845) tarafindan gelistirilen 6rgiitsel
dedikodu 6lgegi kullanilacaktir. Orgiitsel dislanmay: dlgmek igin ise, Ferris vd. (2008) tarafindan
gelistirilen Orgiitsel diglanma o6lcegi kullanilacaktir. Arastirma hipotezlerini test etmek igin
korelasyon ve regresyon analizleri uygulanacaktir. Ayrica tamimlayici istatistiklerden de
yararlanilacaktir. Aragtirma bulgular1 dogrultusunda gelecekteki arastirmalara yonelik Oneriler
sunulacaktir.

Anahtar Sozciikler: Orgiitsel dedikodu, Orgiitsel dislanma, Giizellik merkezleri ¢alisanlar1.
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Abstract

Climate change is one of the most important global risks today. Due to the increase in carbon
emissions, unexpected weather events caused by the change in the atmosphere structure have a
significant impact on individuals and businesses. In addition to the negative effects of changing
weather conditions on businesses and causing economic losses, the importance given to
environmental sensitivity by consumers with increased awareness caused businesses to include
these issues in their reports. Sustainability reports are the report prepared for all stakeholders of
enterprises in terms of environmental, social and economic aspects. Businesses currently prepare
their sustainability reports voluntarily. In this study, which was conducted to address the
environmental aspects of sustainability reports in terms of climate change, the annual activity
reports of the companies included in the BIST sustainability Index for the years 2019-2021 were
examined by content analiysis method.

Keywords: Climate change, Sustainability reporting, Nonfinancial Reporting,

Ozet

Iklim degisikligi giiniimiiziin en 6nemli kiiresel risklerinden birisidir. Karbon emisyonlarinimn
artmasi nedeniyle, atmosfer yapisinin degismesinden kaynaklanan beklenmedik hava olaylar
bireyleri ve isletmeleri 6nemli derecede etkilemektedir. Degisen hava kosullarinin isletmeleri
olumsuz yonden etkileyerek ekonomik kayiplara neden olmasinin yaninda, biling diizeyi artan
tilketicilerin ¢evresel duyarliliga verdigi Onem isletmelerin raporlarina bu konular1 dahil
etmelerine neden olmustur. Sirdiirilebilirlik raporlart g¢evresel, sosyal, ekonomik agidan
isletmelerin tim paydaslarma yonelik hazirladigi bir rapordur. Isletmeler su an igin
stirdiiriilebilirlik raporlarint goniillii olarak hazirlamaktadir. Strdiiriilebilirlik raporlarmin
cevresel boyutlarini iklim degisikligi agisindan ele almak amaciyla yapilan bu ¢aligmada igerik
analizi yontemiyle, BIST Siirdiiriilebilirlik Endeksinde yer alan firmalarin 2019-2022 yillarina
ait yillik faaliyet raporlar1 incelenmistir.

Anahtar Kelimeler: Iklim Degisikligi, Siirdiiriilebilirlik Raporlar1, Finansal Olmayan Raporlama.
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Abstract

The emergence of the Internet has allowed it to spread rapidly as a result of the decrease in the
cost of communication and its tools over time, in addition to this, the borders between countries
have been removed and the consumer has provided fast and secure access to information. . This
situation had a positive effect on trade, especially on international trade. Thus, the meeting of the
consumer and the seller on the internet has given birth to electronic commerce. E-Export or micro
export is the sale of products with a weight of up to 300 kg and a price of up to 15,000 euros to
abroad through private cargo companies authorized by the Ministry of Commerce with ETGB
(Electronic Trade Customs Declaration). They can do e-export their own web site.

The aim of this study was to examine the successful e-export applications of e-export companies.
It also aims to expand and contribute to the existing literature by examining country- and sector-
specific factors that facilitate or complicate businesses' e-export applications

In-depth Interview technique was used as the Data Collection Method in Qualitative Research. In
this study, in-depth interviews were conducted with academicians and managers of all stakeholders
working e-export and export deparment.

The findings of our study can be divided into two main groups. Our country and company are
sector based. Inadequate digital infrastructure based on our country, lack of a domestic corporate
logistics company that will transport abroad at affordable costs and have warehouses and offices
abroad, lack of trained people who can speak foreign languages, insufficient business incentives,
lack of legal legislation, lack of incentives to support entrepreneurship.

Our country's geographical location and its proximity to the markets of Europe, Africa, the Middle
East and Russia give the consumer the opportunity to reach the desired product in 2-3 days at the
cheapest cost in e-export. If the problems arising from our country and sectors are resolved, the
share of our country in world trade will increase, and as a result, the target of exporting 500 billion
USD will be exceeded in a very short time.

Key Words: E-commerce,E-export, Export, E-marketplaces.
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Ozet

Internetin ortaya ¢ikmas1 zamanla iletesimin ve araglarmdaki maliyetin azalmasi sonucu hizl bir
sekilde yayilmasnu saglamistir buna ilaveten iilkelere arasindaki simirlarin kalkmasini ve
tiiketicinin bilgiye hizli ve giivenli bir sekilde ulagmasini saglamistir. . Bu durum ticarete 6zellikle
uluslararasi ticarete pozitif etki yapmistir. Boylece tliketicinin ve saticicnin internette bir araya
gelmesi elektronik ticareti dogurmustur. E-ihracat veya mikro ihracat agirligi 300 kg kadar ve
fiyati 15.000 euro kadar olan ftiriinlerin ETGB (Elektronik Ticaret Giimrilk Beyannamesi) ile
ticaret bakanlig1 yetkilendirilmis 6zel kargo sirketleri araciligi ile yurtdisina satilmasidir.firmalar
veya sahislar e-ihracati bir e-platform aracilig1 yapabilecegi gibi veya kendilerine ait web sitesi ile
e-ihracat yapabililer.

Bu c¢alismanin amaci e-ihracati yapan firmalarin basarili e-ihracat uygulamalarini incelemek
amactyla gergeklestirilmistir mikro ihracatin ihracat ile arasindaki temel farklari belirlemek ve e-
ihracat yapan firmalarin karsilatiklar1 veya karsilabilecekleri problemleri ortaya koyarak ¢oziim
tretmektir. isletmelerin e-ihracat uygulamalarin1 kolaylastiran veya zorlastiran iilkeye ve
sektorlere 0zgii faktorleri incelemek suretiyle mevcut literatiirii genisletme ve katkida bulunma
amacini da tagimaktadir.

Nitel Arastirmalarda Veri Toplama Yontemi olarak Derinlemesine Goriisme teknigi
Kullanilmistir. Bu ¢alismada e-ihracat, ihracat departmaninda gorev alan ve tiim paydaslarin st
diizey yoneticileri ile akademisyenler ile derinlemesine goériisme yapilmistir

Bu ¢alismamizda elde ettigimiz bulgular iki ana grupta inceyelebiliriz. Ulkemiz ve sirket , sektor
bazli. Ulkemiz bazl olarak dijital altyap: yetersizligi, yurtdisina uygun maliyetle tasima yapacak
ve yurtdisinda depolari ve ofisi olan yerli kurumsal bir lojistik firmasi eksiligi, yetismis yabanct
dil bilen insan eksikligi, isletme tesviklerinin yetersizligi, yasal mevzuat eksikligi, girisimciligi
destekleyecek tesviklerinin olmayist,

Ulkemiz bulundugu cografyasi ile Avrupa, Afrika, Ortadogu, Rusya pazarlarma yakin olmas E-
ihracatta tiiketiciye istedigi iiriinii 2-3 giin gibi kisa bir siirede en ucuz maliyetle ulagsmasini
saglama firsati vermektedir. Ulkemizden ve sektorlerden kaynakli problemler ¢oziime
kavusturlurursa tilkemizin diinya ticaretinden alacagi pay artacaktir bunun sonucunda 500 milyar
usd ihracat yapma hedefi ¢ok kisa siirede asilacaktir.

Anahtar Kelimeler: E-Ticaret, E-ihracat, Thracat, E-pazaryerleri.
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Evaluation of the Financial Performances of BIM Stores Chain and Retail
Businesses Operating in Tiirkiye by Dematel and Electre 111 Method

BIM Magazalar Zinciri ve Tiirkiye’de Faaliyet Gosteren Perakendeci Isletmelerin
Finansal Performanslarinin Dematel ve Electre III Yontemi ile Degerlendirilmesi

Dr. Hasan KAZAK
Necmettin Erbakan University
hsnkazak@gmail.com,
0000-0003-0699-5371

Abstract

Retailing is an important sector that affects many areas in the economy with its aspect to be in
relation with many sectors. Due to this importance, it is very important to analyze the past data
of the sector and make future projections. The aim of this study is to contribute to the development
of the sector and the literature by revealing the development trend of the sector in recent years
through the retail sector and the BIM market chain, which is an important representative of the
sector. In this study, analyzes were made with a hybrid model in which DEMATEL and
ELECTRE Il METHOD are used together, using the financial data of the years 2013-2021 -
based on the analysis of the ratio-, on the example of the Turkish retail sector and the most
important representative of the sector, BIM chain of stores. As a result of the analyzes made, it
was seen that BIM achieved its best financial performance in 2013, 2015-2018, 2020, 2014, 2019
and 2021, respectively, and that of the retail sector, on the other hand, was in 2014, 2020, 2021,
2013, 2019, 2015, 2018, 2016. It was also seen that the best performance year of BIM grocery
chain was 2013, while its performance fell below the retail sector performance ranking in 2014,
when a short-term performance loss was observed. However, whereas the retail sector
experienced a very serious decline between 2015 and 2018 (2017 was the worst performance year
of the retail sector), it was observed that the BIM grocery chain showed a serious performance
ranking growth. While the retail sector has entered an improvement and rising trend since 2018,
it has been observed that the BIM grocery chain has suffered a loss in financial performance since
2019 (although there was a slight increase in 2020, its ranking decreased again in 2021), while
the retail sector entered an upward trend (retail performance rank no:3 in 2021); BIM market
chain performance row no:6). In the light of these results, according to financial performance
data -based on ratio analysis-, while the retail sector has developed in the last three years, it is
seen that the BIM grocery chain has experienced a performance loss within itself. This study
makes an important contribution to the literature as a hybrid model in which DEMATEL and
ELECTRE Il Method are used together. It is also very important in terms of revealing the current
development trend of the retail sector as of the years analyzed. It is thought that further studies
(new methods and new current data) will contribute to the development of the retail sector and to
the literature.
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Keywords: Retail, BIM, Financial performance, DEMATEL, ELECTRE I, Multi-criteria
decision making (MCDM).

OZET

Perakendecilik birgok sektor ile iligki i¢erisinde bulunan bu yoniiyle ekonomideki bir¢ok alani
etkileyen 6nemli bir sektdrdiir. Bu 6nemine binaen sektdriin gegmis verilerinin analiz edilerek
gelecek projeksiyonlarinin yapilmasi olduk¢a 6nemlidir. Bu ¢alismanin amaci perakende sektorii
ve sektdriin 6nemli bir temsilcisi olan BIM marketler zinciri {izerinden sektoriin son yillardaki
gelisim trendini ortaya koyarak sektoriin gelisimine ve literatiire katkida bulunmaktir. Bu
calismada Tiirkiye perakende sektorii ve sektdriin en dnemli temsilcisi BIM magazalar zinciri
ornegi tizerinden 2013-2021 yillar1 -oran analizine dayali- finansal veriler kullanilarak
DEMATEL ve ELECTRE III yonteminin birlikte kullanildigi hibrit bir model ile analizler
yapilmustir. Yapilan analizler sonucunda BIM marketler zincirinin en iyi finansal performans yil
siralamasinin 2013; 2015-2018; 2020; 2014; 2019 ve 2021 seklinde oldugu, perakende
sektoriinlin en iyi performans yil siralamasinin ise 2014; 2020; 2021; 2013, 2019; 2015; 2018;
2016 ve 2017 seklinde oldugu gériilmiistiir. BIM marketler zincirinin en iyi performans yilmnin
2013 oldugu, 2014 yilinda kisa siireli bir performans kaybi ile performansinin perakende sektorii
performans siralamasinin altina indigi, 2015-2018 yillar1 arasinda perakende sektorii cok ciddi
bir diisme yasarken (2017 perakende sektdriiniin en kotii performans yili) BIM marketler
zincirinin ciddi bir performans siralama biiyiimesi gosterdigi goriilmiistiir. 2018 yilindan itibaren
perakende sektorii iyilesme ve yiikselme trendine girerken BIM marketler zincirinin 2019
yilindan itibaren finansal performans kaybina ugradigi (2020 yilinda hafif bir yiikselme goriilse
de 2021 yilinda tekrar siralamasi1 diigmiistiir) perakende sektoriiniin ise yiikselme trendine girdigi
goriilmiistiir (2021 yili perakende performans sira no:3; BIM market zinciri performans sira
no:6). Bu sonuglar 1s1¢1nda -oran analizine dayali- finansal performans verilerine gore son ii¢ yil
icerisinde perakende sektdrii gelisme gosterirken BIM marketler zincirinin kendi igerisinde
performans kaybi1 yasadigi goriilmektedir. Bu ¢alisma DEMATEL ve ELECTRE III yonteminin
birlikte kullanildig: hibrit bir model olarak literatiire 6nemli bir katki sunmaktadir. Ayrica analiz
yapilan yillar itibariyle perakende sektoriiniin giincel gelisim trendini ortaya koymasi agisindan
da olduk¢a 6nemlidir. Daha sonra yapilacak calismalarla (yeni yontemler ve yeni giincel veriler)
perakende sektoriiniin gelisimine ve literatiire katkida bulunulacag diisiiniilmektedir.

Anahtar Kelimeler: Perakende, BIM, Finansal performans, DEMATEL, ELECTRE III, Cok
kriterli karar verme (CKKYV).
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BIST Siirdiiriilebilirlik Endeksinde Yer Alan Sirketlerin

Siirdiiriilebilirlik Performanslar1 Kovid-19 Pandemi Déneminde Onemli midir?
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Abstract

This study was carried out in order to determine the effect of corporate sustainability practices of
companies on their financial performance in crisis times. 73 non-financial companies included in
the Borsa Istanbul 100 index were selected as a sample. The Covid-19 pandemic was selected as
a crisis and the analysis period was divided into two parts as pre-crisis (2018-2019) and crisis
period (2020-2021). The financial performances of companies that are included in and those that
are not in the Borsa Istanbul Sustainability Index (BIST SE) were compared with the help of
statistical tests in the pre-crisis and crisis period. While return on asset, return on equity and return
on sales ratios were used as accounting-based financial performance indicators, stock returns and
volatility of returns were used as market-based performance indicators. As a result of the T-Test,
a statistically significant difference was obtained between the volatility of the returns of the
companies included in and not in the BIST SE, for the pre-Covid-19 period. However, no
statistically significant difference was observed in other ratios. For the Covid-19 period, no
statistically significant difference was found between the ratios of companies in the BIST SE and
those that are not. On the other hand, according to the non-parametric Mann Whitney U test results,
for pre-crisis period statistically significant differences were found between the volatility and net
profit margins of the companies that are in the BIST SE and those that are not. Finally, it was
found that there were no statistically significant differences for any ratio in the Covid-19 period.
These results have been interpreted as the sustainability performances of companies in BIST SE
do not make a significant difference during Covid-19 period.

Keywords: Borsa Istanbul, Corporate Sustainability, Financial Performance.

Ozet

Kriz dénemlerinde sirketlerin kurumsal siirdiiriilebilirlik uygulamalarinin finansal performanslari
lizerindeki etkisini tespit etmek amaciyla gerceklestirilmis olan bu calismada Borsa Istanbul 100
endeksi igerisinde yer alan ve finansal olmayan 73 sirket 6rneklem olarak segilmistir. Kovid-19
salgini kriz olarak ele alinmis ve analiz donemi kriz oncesi (2018-2019) ve kriz donemi (2020-
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2021) seklinde ikiye ayrilmistir. Borsa Istanbul Siirdiiriilebilirlik Endeksi (BIST SE) igerisinde yer
alan sirketler ile yer almayan sirketlerin finansal performanslar1 kriz dncesi donemde ve kriz
doneminde istatistik testler yardimi ile karsilastirilmistir. Muhasebe bazli finansal performans
gostergeleri olarak toplam varlik karliligi, 6zkaynak karliligi ve satiglarin karliligi oranlar
kullanilirken piyasa bazli performans gostergeleri olarak hisse senedi getirisi ve getirilerin
oynaklig1 kullanilmistir. T-Test sonuglari neticesinde Kovid-19 6ncesi donem i¢in BIST SE’de yer
alan sirketler ile yer almayan sirketlerin getirilerinin oynakliklar1 arasinda istatistiksel olarak
anlamli farklilik elde edilirken, diger oranlar icin istatistiksel olarak anlamli bir farklilik
bulunmamustir. Kovid-19 dénemi i¢in BIST SE’de yer alan sirketler ile yer almayan sirketlerin
oranlar arasinda istatistiksel olarak anlamli bir fark tespit edilmemistir. Ote yandan parametrik
olmayan Mann Whitney U testi sonuglarina gére Kovid-19 oncesi donem i¢in BIST SE’de yer
alan girketler ile yer almayan sirketlerin oynakliklar1 ve net kar marjlar arasinda istatistiksel olarak
anlamli farkliliklar bulunurken, Kovid-19 doneminde hi¢bir oran igin istatistiksel olarak anlamli
farkliliklar olmadigi bulgusuna ulasilmistir. Bu sonuglar BIST SE’de yer alan sirketlerin
stirdiiriilebilirlik performanslarinin Kovid 19 salgin1 doneminde 6nemli fark yaratmadigi seklinde
yorumlanmustir.

Anahtar Kelimeler: Borsa Istanbul, Kurumsal Siirdiiriilebilirlik, Finansal Performans.
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Abstract

In the 21st century, we are in, one of the most critical problems faced by human beings is the title
of "environmental sustainability”. The world is evolving towards where environmentally friendly
policies come to the fore, the environmental problem is perceived as a security problem, and
appropriate and binding legal steps are taken. Social responsibility campaigns against increasing
ecological problems and environmental legal regulations force companies and governments to
transform to make their activities sustainable. One of these regulations that directly affect Turkey
is the European Green Deal. The central theme of the green deal announced by the European
Commission is the “low carbon economy”. The EU defines the new era as a “new economic growth
strategy” that moves away from the resource-based economic growth model, prioritises the health
and well-being of its citizens, and aims to transform the EU economy for a sustainable future.

On the other hand, OECD countries have agreed that more emphasis should be placed on using
Information and Communication Technologies (ICT) to reduce environmental pollution and
enable green growth. Governments in many member countries have implemented economic
support packages to ensure green and sustainable development. Information Technology (IT) is an
essential component of green and sustainable growth in all branches of the economy, such as
industry, services, agriculture, construction, finance and insurance, real estate activities,
professional-administrative-support services, public administration, education, human health and
social service activities. Here, the question of the necessity of IT being green comes to the fore.
To reduce the increase in carbon emissions caused by the increase in ICT technologies and their
use, to use energy resources effectively, and to switch to a low-carbon generating economic model,
countries around the globe have brought strategic plans. For instance, the “Green Government IT
Strategy” in the UK, the “Green IT Initiative” in Japan, the “Green IT Action Plan” in Denmark,
and “Green IT” in Korea have been implemented. Based on these strategic plans, it seems that
countries are not only focusing on the importance of green IT and low-carbon economy but also
introducing support packages to create new employment areas along with green and sustainable
growth. Under the robust predictions that the use of IT as an absolute and proportional value in
total carbon emissions will increase further in the coming years, the Turkish economy needs a
strategic plan to transform into a green and sustainable economy. This study discusses why
greening. It is essential for the Turkish economy and what steps Turkey should take.

Keywords: Green Economic Growth, Green Information Technologies, European Green Deal.
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Romanda Kisiler Diinyas1 ve Karakter Yapilari II
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Abstract
The character/person/persons, who are the main acting force of the events in the novel, carry their
thoughts and actions to the image level in a certain space. In the novel, which is the most complex
narrative genre of the fictional universe, the transfer of events, situations, facts and perceptions to
an image level close to the dimension of reality is related to the establishment of consistent
relationships within the task or space undertaken by the character / person / persons in the narrative.
It is about who goes through the events and how the process proceeds, about the identity
transformation of the narrative persons. While the author fictionalizes the story of the identities of
the narrators, he also allows us to be curious about the psychological, sociological and cultural
attitudes of these people.
The characters / persons / persons, which are one of the elements that shape the dramatic action
and etheric fiction of the novel, are classified and named in different ways in terms of the task they
undertake in the fictional universe. The situation, thoughts and actions that the characters / people
/ persons in the novel do and design in a certain time, place and fiction, and their ethics, thoughts
and actions form the basis for these characters to assume new functions and identities in the
intrigue fiction.
Keywords: Novel, fiction person, character, thematic force, opposing force, auxiliary force.

Ozet

Romanda olaylarin temel eyleyen giicii olan karakter/kisi/sahislar, diisiince ve eylemlerini belirli
bir uzam i¢inde goriintii diizeyine tasir. Kurmaca evrenin en karmasik anlat1 tiirii olan romanda
olay, durum, olgu ve algilarin gerceklik boyutuna yakin bir goriintii diizeyine taginmasi, anlati
icindeki karakter/kisi/sahislarin listlendigi gorev ya da uzam igerisinde tutarli iliskiler kurmasiyla
ilintilidir. Olaylarin kimin basindan gectigi ve nasil bir siireg ilerledigi, anlati kisilerinin kimliksel
doniistimii ile ilgilidir. Yazar anlati kisilerinin kimliklerinin Oykiinii i¢inde kurgularken ayni
zamanda o kisilerin psikolojik, sosyolojik ve kiiltiirel tutumlari hakkinda da bizim merak
duymamizi saglar.

Romanin  dramatik aksiyonu ve etrik kurgusunu sekillendiren unsurlardan olan
karakter/kigi/sahislar, kurmaca evrende istlendigi gorev agisindan farkli sekillerde
siiflandirilarak isimlendirilir. Romanda yer alan karakter/kisi/sahislarin belirli bir zaman, mekéan
ve kurgu iginde yapip etikleri ve tasarladiklari, durum, diislince ve eylemler o karakterlerin entrik
kurguda yeni iglevler ve kimlikler iistlenmesine zemin olusturur.

Anahtar Kelimeler: Roman, kurgu kisi, karakter, tematik gii¢, karsit giig, yardimci gii¢, kimlikler.
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Abstract

Especially as of the 20th century, there have been important variables affecting our day in the
world. In addition to economic, political and political changes, radical changes and approaches
have occurred in art after the war. The removal of the borders in art and the ability of any object
to enter museums and galleries as an art object have caused significant changes in the name of
art.In this study; the works of Jenny Saville, one of the contemporary British painters, were
evaluated in the context of postmodernism and her approaches over the female body were
discussed. His place in the art world, his technical style and the elements of the message he wanted
to give were researched. In the evaluation process of the works, modern and postmodern art
processes were examined and the work was supported with important arguments that took place
in the history of art. Criticizing the place of the female body in various art disciplines, Saville has
produced works that criticize the woman's positioning as a beautiful and aesthetic element in her
works. In this direction, he assumed a deconstructive attitude by using deformed bodies. At the
same time, contemporary techniques in Saville's works were researched and the details were
supported with examples.

Keywords: Contemporary Art, Modernism, Postmodernism, Art, Jenny Saville.

Ozet

Ozellikle 20. yiizy1l itibariyle diinya iizerinde giiniimiizii etkileyen 6nemli degiskenler olmustur.
Ekonomik, siyasi ve politik degisimlerin yani sira sanatta da savas sonrasi radikal degisiklikler ve
yaklasimlar meydana gelmistir. Sanattaki sinirlarin kalkmasi, herhangi bir nesnenin sanat objesi
olarak miize ve galerilere girebilmesi sanat adina onemli degisikliklere sebebiyet vermistir.
Yapilan bu calismada; ¢agdas ingiliz ressamlardan Jenny Saville’nin eserleri postmodernizm
baglaminda degerlendirmis ve kadin bedeni iizerinden yaklagimlari ele alinmistir. Sanat
diinyasindaki yeri, teknik tarzi ve vermek istedigi mesaj unsurlar1 arastirilmistir. Islerin
degerlendirilme siirecinde modern ve postmodern sanat siiregleri irdelenmis olup sanat tarthinde
yer edinmis Onemli argiimanlarla calisma desteklenmistir. Kadin bedeninin cesitli sanat
disiplinlerindeki yerini elestiren Saville, kadinin konumlandirilmasi {izerine islerinde kadin
bedenini yalnizca giizel ve estetik unsur olarak kullanilmasini elestiren isler ortaya ¢ikarmistir. Bu
dogrultuda deforme edilmis bedenler kullanarak yapi-bozumcu bir tavir lstlenmistir. Ayni
zamanda Saville’nin eserlerindeki ¢agdas teknikler arastirilip detaylar 6rneklerle desteklenmistir.

Anahtar Kelimeler: Cagdas Sanat, Modernizm, Postmodernizm, Resim, Jenny Saville.
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Analysis of Wage Income Taxation in Turkey with Respect to the Principle of
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Ac¢isindan Degerlendirilmesi
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Abstract

In this study, practices on wage income within the scope of income tax are investigated based on
the principle of justice in taxation. Within the scope of the study, the scope of the principle of
justice in taxation was determined by making explanations about the concept of justice, which
does not have a generally accepted definition due to its subjective nature, and then the specific
applications for wage income within the scope of income tax were evaluated in terms of the
principle of justice in taxation. Due to the social, political and economic importance of the labor
factor, the subject of the study is limited to the wage element, which includes only the income
obtained from labor within the scope of income tax. In addition, the high number of paid taxpayers
and the high tax burden on wage earners were also determinant factors in the selection of the
subject of study. Wage refers to the value obtained as a result of performing the specified services
in a certain workplace subject to an employer. Therefore, in our country, wage income refers to a
segment that should be emphasized in terms of taxation due to the demographic group it comes
into contact with. Within the scope of income tax, while on the one hand arrangements are made
to protect the ability of wage earners to pay taxes, on the other hand, practices are carried out to
ensure justice in taxation in wage income. In this context, when the income tax applications for
wage earners are evaluated collectively; especially since 2022, regulations such as the exclusion,
from the tax, of the minimum wage as well as the income part corresponding to the minimum wage
for incomes above the minimum wage, have been effective in protecting the ability of wage earners
to pay taxes. Nevertheless, it has been concluded that there are some deficiencies that need to be
completed in order to ensure the principle of justice in taxation in the taxation of wages in our
country.

Keywords: Taxation principles, Wage income, Justice princip.

-325-



8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Ozet

Bu ¢aligmada gelir vergisi kapsaminda ticret gelirlerine yonelik uygulamalar vergilemede adalet
ilkesi agisindan incelenmistir. Calisma kapsaminda siibjektif niteligi dolayisiyla genel kabul
gormiis bir tanim1 bulunmayan adalet kavramiyla ilgili agiklamalar yapilarak vergilemede adalet
ilkesinin kapsami belirlenmis ve ardindan gelir vergisinde ticret gelirlerine yonelik 6zellikli
uygulamalar vergilemede adalet ilkesi agisindan degerlendirilmistir. Emek faktoriiniin sosyal,
siyasi ve ekonomik 6nemi nedeniyle ¢alismanin konusu, gelir vergi kapsaminda yalniz emek
tizerinden elde edilen geliri kapsayan {icret unsuruyla sinirlandirilmistir. Ayrica ticretli calisan
miikellef sayisinin fazlaligi ve ticretliler iizerindeki vergi yiikiiniin yiiksekligi de calisma
konusunun se¢iminde etkili olmustur. Ucret bir isverene tabi olarak belli bir isyerinde belirlenen
hizmetlerin yiiriitiilmesi sonucu elde edilen degerleri ifade etmektedir. Dolayisiyla tilkemizde
ticret geliri temas ettigi alan nedeniyle vergileme agisindan {izerinde énemle durulmasi gereken
bir kesimi ifade etmektedir. Gelir vergisi kapsaminda iicret gelirlerine yonelik bir yandan
ticretlilerin vergi 6deme giiclerini korumaya yonelik diizenlemeler yapilirken diger yandan
vergilemede adaleti saglamaya yonelik uygulamalar gerceklestirilmektedir. Bu kapsamda
ticretlilere yonelik olarak gerceklestirilen gelir vergisi uygulamalar1 toplu bir sekilde
degerlendirildiginde; 6zellikle 2022 yilindan itibaren asgari iicret ve asgari ticretin lizerindeki
gelirler icin asgari licrete isabet eden gelir kisminin vergi dist birakilmasi gibi diizenlemeler
ticretlilerin vergi 6deme gii¢lerini koruma konusunda etkili olmustur. Bununla birlikte tilkemizde
ticret gelirlerin vergilendirilmesinde vergilendirmede adalet ilkesinin saglanmasina yonelik
tamamlanmas1 gereken bir takim eksikliklerin oldugu sonucuna varilmistir.

Anahtar Kelimeler: Vergileme ilkeleri , Ucret Gelirleri, Adalet Ilkesi.
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8" International EMI
Entrepreneurship & Social Sciences Congress
17-19 November 2022 Aksaray / Tiirkiye (WWW.eMIissc.0rq)

CONGRESS PROGRAM

With 215 papers prepared by 337 academics from 129 institutions and 18 countries: Nigeria, New

Zealand,

USA, Canada, Romania, England, TRNC, Kyrgyzstan, Uzbekistan, Azerbaijan,

Kazakhstan, Argentina, Pakistan, Georgia, Oman, United Arab Emirates, Morocco (Marrakesh) and
Bangladesh.

H

Presentations will be Turkish and English. There are 5 conference rooms:
elvadere Auditorium, lhlara Valley, Selime Cathedral, Hasan Mountain, Gelveri

For presentations, zoom ID and links will be shared with participants before the congress

Thursday 17 November 2022 08:00-09:00 | Registration

17
November
2022
09:00

Opening Speeches

Assoc.Prof.Dr. Mohammed ABUBAKAR, Moderator of EMI Congress
Prof.Dr. Himmet KARADAL, Chair of EMI Congress

Prof.Dr. Mustafa TUMER, Eastern Mediterranean University (TRNC)
Prof.Dr.Erdogan EKiz, Dean of Faculty, TEAM University, Uzbekistan

Recital of Turkish Music: Assoc.Prof.Dr. Ali Kerim ONER & Dr.Ay¢in ONER
(1. Meni attin aygiz, 2. Kimseye etmem sikayet, 3. Miimkiin mii unutmak)

Assoc.Prof.Dr. Gulzhanat TAYAUOVA, Vice rector, Turan University, Kazakhstan
Assoc.Prof.Dr. Yusif ALIYEV, Director, State Pedagogical University, Azerbaijan
Asst.Prof.Dr. Hazar DORDUNCU, istanbul Nisantas1 University

Prof.Dr. Hasan Ali KARASAR, Rector, Cappadocia University

Prof.Dr. Filiz KILIC, Deputy Chairman Nationalist Movement Party (MHP)

Dr. Evren DINCER, Aksaray Mayor

Note: EMI congres

s sessions are to be recorded in accordance to the General Data Protection Regulation (GDPR) and KISISEL VERILERIN

KORUNMASI KANUNU (KVKK). By joining the congress sessions, you automatically consent to such recordings. If you do not consent to being
recorded, discuss your concerns with the host or do not join the congress sessions.

10:30 Coffee break

17 Opening Session: “Entrepreneurship in New Era”

November | Moderators: Assoc.Prof.Dr. inci ERDOGAN TARAKCI & Prof.Dr. Himmet KARADAL

2022 Assoc.Prof.Dr. Mohammed ABUBAKAR, Coordinator of EMI Congress

11:00 Assoc.Prof.Dr.Giilbeniz AKDUMAN, Coordinator of EMI Congress

) Assoc.Prof.Dr. Elira TURDUBAEVA, University of Central Asia, Kyrgyzstan

Assoc.Prof.Dr.Sabir SHAHTAKTI, Head of AZERTAG's Turkey Bureau
Assoc.Prof.Dr.Dumitru GOLDBACH, Bucharest University, Romania
Asst.Prof.Dr.Serap EMIK, Higher Colleges of Technology, United Arab Emirates
Prof.Dr.Saeed SHOBEIRI, Telug University, Canada
Prof.Dr. Sevki OZGENER, Nevsehir Hac1 Bektas Veli University
Umit KAYA, Chairman of the World Trade Business Development Council
Mr. Fesih Zeki MERT, CEO of Van Horne, Canada

13:30 Parallel Sessions (face to face presentations)

17:00 Closing Session

19:00 Gala Dinner at 19:00 at Agach Restaurant

18 November

2022 | 09:00- Aksaray City Tour (Ihlara Valley, Selime Cathedral and Cappadocia...

19 November

2022 | 09:00- Online Parallel Sessions

19 November

2022 | 15:15: Closing session and best paper awards
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Face Parallel Sessions Thursday, 17 November 2022
MODERATORS

Rooms/Classes ‘

Helvadere Auditorium  13:30-15:00 Prof.Dr. Sevki OZGENER
Assoc.Prof.Dr.Giilbeniz AKDUMAN
15:15-16:45 Prof. Dr. Orhan ELMACI
Dr.Nasiye Cigdem ULUC
Ihlara Valley 13:30-15:00 Prof.Dr.Remzi ALTUNISIK
Prof. Dr. Biilent KARA
15:15-16:45 Prof.Dr. Fiisun YENILMEZ
Prof.Dr.Nuray GIRGINER
Selime Cathedral 13:30-15:00 Prof.Dr.Yasar AYYILDIZ
Assoc.Prof.Dr.Yahya Can DURA
15:15-16:45 Prof. Dr. Feridun KAYA
Asst.Prof.Dr.Gozde MERT
Hasan Mountain 13:30-15:00 Prof.Dr. Emine FIRAT
Assoc.Prof.Dr.Muhammet SAYGIN
15:15-16:45 Prof.Dr.Ismail AKBAL
Dr. Hiilya ER
Gelveri 13:30-15:00 Prof.Dr. Hakan AYDIN
Prof.Dr. Vahit ILHAN
15:15-16:45 Assoc.Prof.Dr.Yunus DEMIRLI
Asst.Prof.Dr.Menekse SAHIN KARADAL
COORDINATORS
1. Assoc.Prof.Dr.Mohammed ABUBAKAR 1. Tayfun CELIK
2. Assoc.Prof.Dr.Muhammet SAYGIN 2.  Fatih YILDIZ
3. Assoc.Prof.Dr.Gulzhanat TAYAUOVA 3. Savas ULUKAYA
4. Assoc.Prof.Dr.Elira TURDUBAEVA 4. Bahtiyar BAKAR
5. Assoc.Prof.Dr.Dumitru GOLDBACH 5. Ziya Erdal CEKIC
6. Assoc.Prof.Dr.inci ERDOGAN TARAKCI | 6. Emre BOZDEMIR
7. Assoc.Prof.Dr.Yahya Can DURA 7.  Biilent SUERI
8. Assoc.Prof.Dr.Giilbeniz AKDUMAN 8. Baheaddin AY
9. Assoc.Prof.Dr.Yunus DEMIRLI 9. Tarik GUMUSSOY
10. Assoc.Prof.Dr.Hatice BAYSAL 10. Hasan Hiiseyin AKSAY
11. Asst.Prof.Dr.Menekse SAHIN KARADAL 11. Ali ihsan KARADAL
12. Asst.Prof.Dr.Fatih PEKTAS 12. Dilem GOK
13. Asst.Prof.Dr. Hazar DORDUNCU 13. Ali Osman KARADAL
14. Asst.Prof.Dr.Gozde MERT 14. Oguzhan KARANFIL
15. Dr.Nasiye Cigdem ULUC 15. Bahar AKBULAK
16. Dr. HilyaER 16. Neslihan DUMAN
17. Dr. Sema GUMUS
18. Dr.Sarkhan JAFAROV
19. Murat ER
20. Sutbayeva RAIKHAN
21. Gulzhazira KOSMAGANBETOVA
22. Azamat NURMATOV
23. Gulmira KUTTYBAYEVA
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Thursday, 17 November 2022 Helvadere Auditorium sessions

13:30-15:00 Prof.Dr. Sevki OZGENER
Assoc.Prof.Dr.Giilbeniz AKDUMAN
15:15-16:45 Prof.Dr. Orhan ELMACI
Dr.Nasiye Cigdem ULUC
Thursday, 17 November 2022 Helvadere Auditorium sessions
Helvadere 13:30-15:00 Moderator | Prof.Dr. Sevki OZGENER
Auditorium Assoc.Prof.Dr.Giilbeniz AKDUMAN

1.  Kim Daha Mutlu? Calisan Mutlulugunun Demografik Ozellikler Bazinda Analizi - Dr.Evren
DINCER, Prof.Dr.Himmet KARADAL, Assoc.Prof.Dr.Giilbeniz AKDUMAN

2. Exploring the Success stories and Challenges of Transnational Entrepreneurs. A Case Study of
Turkish Entrepreneurs in the UAE - Dr.Serap EMIK

3. Calisma Yasamindaki Z Kusaginin Is Yasamindan Beklentileri ve Covid-19 Pandemisinin
Beklentilerine Olan Etkisi-Bankacilik Ornegi - Hakan UGURBULDUK, Assoc.Prof.Dr. i. Efe
EFEOGLU

4. Destination Branding: Romania Case - Assoc.Prof.Dr.Dumitru GOLDBACH, Phd student
Mircea I. POPA, Assoc.Prof.Dr.Fatih PEKTAS, Senior lecturer Bogdan ALEXANDRESCU

5. Ajust state is the basis of a prosperous society - Sutbayeva Raikhan, Asst.Prof.Dr.Menekse
SAHIN KARADAL, Saubetova Bibigul

6. Analysis of Demographic Variables Affecting Digital Citizenship in Turkey -
Assoc.Prof.Dr.Giilbeniz AKDUMAN, Prof.Dr.Himmet KARADAL, Dr.Evren DINCER

7. Tax and Investment Repatriation by Foreign Subsidiaries: Evidence from Bangladesh -
Prof.Dr.Mohammad TAREQ, Prof.Dr. Abdullah AL MAHMUD

15:00-15:15 | Coffee BREAK

Helvadere 15:15-16:45 Moderator | Prof. Dr. Orhan ELMACI

Auditorium Dr.Nasiye Cigdem ULUC

1. Essence of Social Entrepreneurship in Sustainable Corporate Governance and Future
Prescience on Expected Economic Outcomes- Dr.Nasiye Cigdem ULUC

2. Corporate Governance Integration of Social Entrepreneurship: Future Insights Based on
Fieldwork in the Healthcare Industry- Dr.Nasiye Cigdem ULUC

3. What Causes Culture Shock? - Assoc.Prof.Dr.Yusif ALIYEV, Dr.Sarkhan JAFAROV
4. The Embodiment of Social Relationships In Animal Tales - Yadulla ALAKBAROV
5. Investigating Selection and Recruitment Practices in Tashkent SMEs - Azamat

NURMATOV

6. Entrepreneurial Competencies of Education Managers and Entrepreneurial Education in
Kazakhstan - Gulzhazira KOSMAGANBETOVA, Prof. Dr. Kundyz AGANINA

7. Bilimsel Yaymlarda Kullanilan (Graphical Abstract) Grafik Ozetler Nasil
Tasarlanir? - Assoc.Prof.Dr. Arzu GURDAL

8. Gezegensel Sinirlar Esiginde Isletme Raporlarinda Vizyon Arayislari: Entegre
Raporlamada Konsensiis ve Akreditasyon - Prof. Dr. Orhan ELMACI
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Thursday, 17 November 2022 Ihlara Valley sessions

13:30-15:00 Prof.Dr.Remzi ALTUNISIK
Prof. Dr. Biilent KARA
15:15-16:45 Prof.Dr. Fiisun YENILMEZ

Prof.Dr.Nuray GIRGINER

Thursday, 17 November 2022 Ihlara Valley sessions

Ihlara 13:30-15:00 Moderator | Prof.Dr.Remzi ALTUNISIK

Valley Prof. Dr. Biilent KARA

1. Fenomenlerin Kadin Tiiketicilerin Satin Alma Karar Siirecine Etkisi - Prof.Dr.Remzi
ALTUNISIK, Feyza BAYRAKTAR, PhD Candidate Murat ER

2. Kazakistan'da yiiksek 6gretimin uluslararasilagsmasi - Assoc.Prof.Dr.Tayauova GULZHANAT,
Kuttybayeva GULMIRA, Yegizbayeva GAUHAR

3. Demarketing Outcomes in the Tourism Sector: A Cross-Cultural Comparison of Turkey and North-
America - Assoc.Prof.Dr.inci ERDOGAN TARAKCI, Prof.Dr.Saeed SHOBEIRI

4. Insana Yakisir Yasamanin Arayisinda Insanlig1 inciten Hal Dilencilik: Nigde Ornegi — Kiibra INAN,
Prof.Dr.Biilent KARA

5. Kadin ve Erkek Calisanlarin Orgiitsel Stresle Basa Cikma Siirecinde Yonetimden Beklentileri:
Aksaray AFAD Ornegi - Prof. Dr. Biilent KARA, Hiimeyra GUNAR

6. Icsel Isten Ayrilma ve Hizmet Inovasyon Davranisi Arasindaki iliski: Tiirkiye-Almanya Ornegi -
Assoc.Prof.Dr.Ferda USTUN, Assoc.Prof.Dr. Erding BALLI, Assoc.Prof.Dr. Ayse ipek KOCA
BALLI

7. Bilgi Sistemleri Bagar1 Modelinin Restoran Yonetim Sistemlerinde Kullanimi - Assoc.Prof.Dr.
Erdin¢ BALLI, Assoc.Prof.Dr. Ayse Ipek KOCA BALLI, Assoc.Prof.Dr. Ferda USTUN,
Prof.Dr.Himmet KARADAL

15:00-15:15 | Coffee BREAK

Ihlara Thursday, 17 November Moderator | Prof.Dr. Fiisun YENILMEZ

Valley 15:15-16:45 Prof.Dr.Nuray GIRGINER

1. Minimizing Waste by Using Cutting Stock Model: The Case of One Dimensional Cutting Stock
Problem in Automotive Industry — Prof.Dr.T. Erman ERKAN Hayat Kurtaran Bir Girigimcilik
Siireci-Yerli Solunum Cihazi Uretimi - Prof.Dr.Nuray GIRGINER, Dr.Ashsah SENAK
DUZARAT

2. Kadm Uretici Pazarlarindaki Girisimci Kadimlarin Calisma Motivasyonu-Mersin Ornegi -
Prof.Dr.Nuray GIRGINER, Kevser GOCMEN

3. Asya Kaplanlar1 ve Endiistri-i¢i Ticaret Faaliyetleri - Prof.Dr. Fiisun YENILMEZ, Phd. Student
Nurevsan KUCLU

4. Gériinmeyen Emek/Goriinen Is Boliimii: Ev i¢i Is Béliimiiniin Annelik Ideolojileri Baglaminda
Incelenmesi - Dr.Eda KILIC

5. Geligmis ve Yiikselen Ekonomilerde Dogrudan Yabanci Yatirimlar ve Cevre Politikalarinin Cevresel
Bozulmaya Etkileri: Cevresel Kuznets Egrisi Modelinden Ampirik Kanitlar - Kiibra SEZEN,
Asst.Prof.Dr.Esin KILIC

6. Ar-Ge Faaliyetleri ve Inovasyonun Tesvik Edilmesinde Bilim ve Teknoloji Politikalarinin Onemi:
Giiney Kore, Finlandiya ve Tiirkiye I¢in Karsilastirmali Bir Degerlendirme - Yagiz BIRINCI,
Asst.Prof.Dr.Esin KILIC

7. Effect of Digitalization on Economic Growth: Panel Data (AnalysisDijitallesmenin Ekonomik
Biiylimeye Etkisi: Panel Veri Analizi) - Prof.Dr.Himmet KARADAL, Assoc.Prof.Dr.Yahya Can
DURA, Dr.Evren DINCER
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Thursday, 17 November 2022 Selime Cathedral sessions

Selime Cathedral  Thursday, 17 November Moderator
13:30-15:00 Prof.Dr.Yasar AYYILDIZ
Assoc.Prof.Dr.Yahya Can DURA
15:15-16:45 Prof. Dr. Feridun KAYA
Asst.Prof.Dr.Gozde MERT

Thursday, 17 November 2022 Selime Cathedral sessions

Selime Thursday, 17 Moderator | Prof.Dr.Yasar AYYILDIZ
Cathedral | November 13:30-15:00 Assoc.Prof.Dr.Yahya Can DURA

1. Orgiitsel Bilgi Kiiltiiriiniin Yenilik Algisina Etkisi - Dr.Oguz DEMIREL

2. The Increase in Health Misinformation Online and Solutions for How to Cope With it -
Asst.Prof.Dr.Gulcin Ipek EMEKSIZ

3. Turistlerin Sokak Lezzeti Algilari, Davranis Niyetleri ve Tatminleri Arasindaki iliskinin
incelenmesi - Assoc.Prof.Dr. Zafer BUZCU, Assoc.Prof.Dr. Sibel OGUZ,
Assoc.Prof.Dr.Erding BALLI

4. Can Your Job Passion Stop You When the Social Undermining Pushes You to Leave? -
Dr.Burcu TOSUN, Dr.Gamze GUNER KiBAROGLU

5. An Overview of Aviation Safety — An Updated Bibliometric Analysis - Prof. Dr. Ferhan
SENGUR, Res. Asst. Ferhat INCE

6. Yolcularin Havalimanlarindaki Self Servis Teknolojileri Kullanim Davraniglarinin
Incelenmesi - Ress.Asst.Zahid Selim YILMAZ, Prof.Dr.Ferhan SENGUR

7. Kadin Kooperatiflerinin Basarisinda Yénetsel Yetkinligin Etkileri: Karsilastirmali Ornek
Olay Analizi - Asst.Prof.Dr.Senay KARAKUS UYSAL

15:00-15:15 | Coffee BREAK

Selime Thursday, 17 Moderator | Prof. Dr. Feridun KAYA
Cathedral | November 15:15-16:45 Asst.Prof.Dr.Gozde MERT

1. Universite Tercih Siireglerini Etkileyen Faktorler Baglaminda Ebeveynlik Tarzi ve Bilingli
Farkindalik Iliskisi: Universite Ogrencileri Uzerine Bir Arastirma - Assoc.Prof.Dr.Murat
ESEN, Phd.Student Ebru CiL, Phd.Student irem CETINKAYA

2. Medyada Metaverse Haberleri: Dijital Gazeteler Uzerine Bir Igerik Analizi - Assoc.Prof.
Dr.Hatice BAYSAL

3. Bir As(k) Hikayesi: Lokanta Isletmecisi Olan Anne Girisimcilerin Rekabet Deneyimleri -
Assoc.Prof.Dr. Mehmet Kaplan, Asst.Prof.Dr. Berna Turak Kaplan

4. Egitimin Sosyal Sermaye ve Girisimcilik Niyetine Etkisi: Lisans Ogrencileri Uzerine Bir
Calisma - Dr.Tugba IMADOGLU, Prof.Dr.Mustafa Fedai CAVUS

5. Ahlaki Olgunluk ve Depresyon, Anksiyete, Stres (DAS) Uzerindeki Etkileri -
Prof.Dr.Mustafa Fedai CAVUS, Assoc. Prof. Dr. Ayse GOKCEN KAPUSUZ

6. Gazi Mustafa Kemal Atatiirk’iin Stratejik Liderligi Isiginda Girisimcilik - Prof.Dr.ismail
Hakki ERASLAN, Dr.Meryem KAYA

7. Gazi Mustafa Kemal Atatiirk’iin Stratejik Liderligi Isiginda Orgiitsel Y&netim -
Prof.Dr.Ismail Hakki ERASLAN, Dr.Meryem KAYA
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Thursday, 17 November 2022 Parallel Sessions

13:30-15:00 Prof.Dr. Emine FIRAT
Assoc.Prof.Dr.Muhammet SAYGIN
15:15-16:45 Prof.Dr.ismail AKBAL
Dr. Hiilya ER

Thursday, 17 November 2022 Hasan Mountain sessions

Hasan Thursday, 17 November Moderator | Prof.Dr. Emine FIRAT

Mountain | 13:30-15:00 Assoc.Prof.Dr.Muhammet SAYGIN

1. Kalkinma Ajanslar1 Vasitasiyla Yoksullukla Miicadele Kalkinma-Biiyiime Verimlilik Artist:
TR 71 Bolgesi - Prof.Dr. Emine FIRAT, Doctorate Student Serhat HISIRLI

2. The Relation Between Venture Capital Investment Trusts and Financial Markets -
Asst.Prof.Dr. Fatih KAYHAN

3. Universite Ogrencilerinin Dijital Teknolojiye Ilgi Diizeyinin ve Aldig1 Girisimcilik
Egitiminin Dijital Girisimcilik Niyetlerine Etkisi - Prof.Dr.ismail BAKAN,
Assoc.Prof.Dr.inci Fatma KURTULGAN, Asst.Prof.Dr.Ziimriit Hatice SEKKELI

4. Orgiitsel Yenilikgiligin Bilgi Yénetimi ve Mavi Okyanus Stratejisi Arasindaki Araci Rolii -
Dr. Selma KOCA

5. Kentsel Markalasma ve Konumlandirma: Silifke Ornegi - Assoc.Prof. Dr. Muhammet
SAYGIN

6. Kisi-Orgiit Uyumu ile Yenilik¢i Is Davranisi Arasindaki iliski - Dr.Onder ULU

15:00-15:15 | Coffee BREAK

Hasan Thursday, 17 Moderator | Prof.Dr.ismail AKBAL

Mountain | November 15:15-16:45 Dr. Hiilya ER

1. Sivil Toplum Kuruluslarinin Kiiresel Cevre Sorunlari ve Iklim Degisikligi Konusundaki
Konumlari - Prof.Dr.Ismail AKBAL, Miinevver Merve TASCI

2. Online Shopping Experiences of Active Seniors Aged 65 and Over - Assoc.Prof.Dr.
Siireyya Karsu, Assoc.Prof.Dr. Meftune Ozbakir Umut, Asst.Prof.Dr.Hande Tasa,
Prof.Dr.Meltem Nurtanis Velioglu, Prof.Dr.Dilsad Coknaz

3. Kapitalizm ve Sosyal Adalet Iliskisi Uzerine Bir Degerlendirme - PhD Student Selma
IPEK

4. Calisanlarin Politik Yeti Diizeyleri ile izlenim Y®6netimi Taktikleri Arasindaki Iliskinin
Incelenmesi - Asst.Prof.Dr.Leyla ICERLI, Giil BILEN

5. Sosyal Sorumluluk Uygulamalariin Sponsor Isletmelerin Marka imaji, Farkindalig: ve
Sadakatine Etkileri: Spor Kuliipleri Uzerine Bir Arastirma - Assoc.Prof.Dr.Suat BEGEC,
Dr.Ali KURTULAN

6. Using Prisma's Methodology to Provide a Systematic Approach to the Social Sciences -
Assoc.Prof.Dr.Suat BEGEC

7. Islam Kerimov Dénemi Sonras: Tiirkiye — Ozbekistan Arasinda Dis Ticaret Alanindaki
Gelismeler - Umit AKPINAR

8. Kripto Parayla Ilgili Cevrimigi Sikayetlerin incelenmesi - Prof.Dr.Ruziye COP, Lect. Sare
Gizem ARSLAN, Dr. Hiilya ER
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Thursday, 17 November 2022 Parallel Sessions

13:30-15:00 Prof.Dr. Hakan AYDIN
Prof.Dr. Vahit ILHAN
15:15-16:45 Assoc.Prof.Dr.Yunus DEMIRLI

Asst.Prof.Dr.Menekse SAHIN KARADAL

Thursday, 17 November 2022 Gelveri sessions

2.

3.

6.

7.

Gelveri Thursday, 17 Moderator | Prof.Dr. Hakan AYDIN
November 13:30-15:00 Prof.Dr. Vahit ILHAN
1. DIGICOMP Projesi Dijital Yetkinlik Modeli ve Rehberligi Egitim Programlarinin Nicel ve Nitel

Analizi - Prof. Dr. Hakan AYDIN, Assoc.Prof.Dr. Mehmet Sena KOSEDAG

Online Violence against Women Journalists in Central Asia - Assoc.Prof.Dr. Elira
TURDUBAEVA

Sosyal Medya Fenomenleri Giindelik Hayat Paylasimlar1 Uzerinden Ne Séyler? - Prof.Dr. Vahit
ILHAN, Ress.Asist. Ceyhun BAGCI

Who Conducts the Orchestra: A Shared Responsibility of Parents, Teachers and Pedagogues in
Children's Education Who Conducts the Orchestra: A Shared Responsibility of Parents, Teachers and
Pedagogues in Children's Education - Asst.Prof.Dr.Figen YILMAZ, Dr.Eda KAHYALAR

The Comparison Between Foreign Aid Preferences of Turkey and Azerbaijan: Similarities,
Differences and Opportunities for Cooperation - Assst.Prof.Dr.Seving OZTURK

Girisimcilikte Kendi Markan1 Yaratmak mi? Franchising Almak mi1? - Mervenur YERLI,
Assoc.Prof.Dr. Derya OZTURK

Kiiciik ve Orta Olgekli Isletmelerin Markalasma ve Kurumsallasma Siirecinde KOSGEB I¢in Yeni
Bir Destek Modeli - Dr. Tayfur EGE

15:00-15:15 | Coffee BREAK

Gelveri | Thursday, 17 Moderator | Assoc.Prof.Dr.Yunus DEMIRLI

November 15:15-16:45 Asst.Prof.Dr.Menekse SAHIN KARADAL

1.

2.

w

Fransa ve Tiirkiye’de Hiikiimet Sistemleri - Asst.Prof.Dr. Fethi KILIC, Asst.Prof.Dr.
Ummiigiilsiim KILIC

Sézlesme Ozgiirliigii ve Sdzlesme Yapma Zorunlulugu - Asst.Prof.Dr. Fethi KILIC,
Asst.Prof.Dr. Ummiigiilsiim KILIC

Aksaray ve Nevsehir Iliskileri (1918-1933) - Dr.Mustafa Firat GUL

Organizational Justice In Universities- A Comparison in Turkey - Ph.D. Gokhan KOCA,
Nursel KARADAG YILMAZ

Giineydogu Anadolu Bélgesinden Mersin Iline Yonelik Goglerdeki Dénemsel Degisimler
(1975-2021) — Prof.Dr.Veysi GUNAL

Covid-19 Pandemisi Déneminde Tiirkiye’de Hukuk Mahkemelerindeki Davalarin Cografi
Dagilisi - Prof. Dr. Mehmet Sait SAHINALP

. Tiirk Halk Miizigi Tiirkii S6zlerindeki Yeradlar: (Toponomi) Uzerine Bir Inceleme -

Asst.Prof.Dr.Mehmet AKBIYIK
Turizme Kazandirilmasi Gereken Bir Mekan: Van Kalesi Gilineyindeki Eski Van Sehri -
Asst.Prof.Dr.Mehmet BOZKOYUN
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Saturday, 19 November 2022

Istanbul Time (GMT +3)

EMI
congress

8t International EMI

Entrepreneurship & Social Sciences Congress
17-19 November 2022 Aksaray / Tiirkiye

WWW.EmIssC.orq

CONGRESS PROGRAM

With 213 papers prepared by 333 academics from 129 institutions and 18 countries: Nigeria, New
Zealand, USA, Canada, Romania, England, TRNC, Kyrgyzstan, Uzbekistan, Azerbaijan,
Kazakhstan, Argentina, Pakistan, Georgia, Oman, United Arab Emirates, Morocco (Marrakesh) and
Bangladesh.

Presentations will be Turkish and English. There are 5 conference rooms:
Helvadere Auditorium, Ihlara Valley, Selime Cathedral, Hasan Mountain, Gelveri

For presentations, zoom ID and links will be shared with participants before the congress

Thursday 17 November 2022 08:00-09:00 | Registration

19

Opening Speeches

November | Assoc.Prof.Dr. Muhammet SAYGIN, Moderator of EMI Congress

2022

Prof.Dr. Himmet KARADAL, Chair of EMI Congress

09:00 Dr. Dababrata CHOWDHURY Coordinator of EMI Congress (UK)

Prof.Dr.Erdogan EKiz, Dean of Faculty, TEAM University, Uzbekistan
Dr. Evren DINCER, Aksaray Mayor

Note: EMI congress sessions are to be recorded in accordance to the General Data Protection Regulation (GDPR) and KISISEL VERILERIN
KORUNMASI KANUNU (KVKK). By joining the congress sessions, you automatically consent to such recordings. If you do not consent to being
recorded, discuss your concerns with the host or do not join the congress sessions.

15:30 | Closing session and best paper awards
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8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Online Parallel Sessions, Saturday, 19 November 2022 Helvadere Auditorium sessions

09:00-10:30 Dr.Jabbarova Anora JAVLIEVNA
Dr. Nasiye Cigdem ULUC
10:30-12:00 Assoc.Prof.Dr.Murteza HASANOGLU
Asst.Prof.Dr.Menekse SAHIN KARADAL
13:00-14:30 Assoc.Prof.Dr.Giilbeniz AKDUMAN

Assoc.Prof.Dr. Gozde Inal Cavlan
Saturday, 19 November 2022 Helvadere Auditorium sessions

Helvadere Saturday, 19 Nov. Moderator | Dr.Jabbarova Anora JAVLIEVNA

Auditorium 09:00-10:30 Dr. Nasiye Cigdem ULUC

1. Expanding Investment Potential by Improving the Economic Functionality of Higher Education Institutions -
Prof.Dr.Shavkat Sharipov Safarovich

2. Methodological Foundations of Heuristic Learning Assoc.Prof.Dr.Gayrat Kadirov URAKBAEVICH,
Assoc.Prof.Dr.Komil MUROTMUSAEV

3. Separate Formulation of Adjective Comparisons of Phraseological Units - Assoc.Prof.Dr.Jabbarova Anora
JAVLIEVNA

4. The Main Factors of Punctuation (Syntactic) Development in English and Uzbek Languages - Ganiyeva
KHAYRINISO

5. Cognitive-Pragmatic and Linguistic Aspect of Phraseological Units - Dr.Abdugafur MAMATOV

6. The Role of Startups in the Digital Economy - Aliyev Murodjon Tursun

7. Social-Psychological Characteristics of Professional Self-Development of Future Teachers - Shakarboeva
Shakhnoza ABDULAKIMOVNA

8. A Competent Approach as a Model of the Development for the Professional Training of the Future Teachers -
Assoc.Prof.Dr. Umida FAYZULLAEVA

9. The Development of Pedagogical Education in the United Kingdom and Uzbekistan - Ulugbek JABBAROV

10. Kadn Isgiiciiniin Isgiicii Piyasasina Katiliminda iskur’un Rolii TRB1 Bolgesi Ornegi - Duygu Aydin
COKAL, Assoc.Prof.Dr. Giil GUN

Helvadere Saturday, 19 Nov. Moderator | Assoc.Prof.Dr.Murteza HASANOGLU

Auditorium 10:30-12:00 Asst.Prof.Dr.Menekse SAHIN KARADAL

1. The Relationship Between Entrepreneurship Supports and Employment in Turkey (Ttiirkiye’de Girisimcilik
Destekleri ve istihdam iliskisi) - Prof.Dr.Mustafa CAGLAR OZDEMIR, Assoc.Prof.Dr. Volkan ISIK

2. Analysis of Regional Issues at the Glance of Turkish States Union - Assoc.Prof.Dr.Murteza HASANOGLU,

Assoc.Prof.Dr.Nesrin SULEYMANLI

Pedagogical Problems of Distance and Traditional Education - Turaeva Shoira Muxtarovna

The Importance of Teaching Phonology in the Foreign Language Classes - Boltaeva Gulilola Khurshid kizi

Cases of Cultural Adaptation through the Transformation Method in Literary Translation - Botirova Hakima

Abdukodir kizi

Communicative Approaches and Methods of Teaching Languages - Safarova Dildora

Pedagogical Problems of Distance and Traditional Education - Turaeva Shoira MUXTAROVNA

Determinants of E-Wallet Acceptance - Fatma KINIS

Art Entrepreneurship in the Context of Communication and Business Management (letisim ve Isletme

Yénetimi Baglaminda Sanat Girisimciligi) - Asst.Prof.Dr.Menekse SAHIN KARADAL,

Assoc.Prof.Dr.Tiilin SEPETCI

ok w

© o~
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8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Helvadere Saturday, 19 Nov. Moderator | Assoc.Prof.Dr.Giilbeniz AKDUMAN

Auditorium 13:00-14:30 Assoc.Prof.Dr. Gozde Inal Cavlan

Dijitallesme Caginda Yeni Firsatlar: Gemi Ikmalinde Girisimcilik - Asst.Prof. Dr. Firat BOLAT

2. Influences of Knowledge Management on Organizational Integration and Sustainable Entrepreneurship in SME -
Olufisayo Akinlotu, Assoc.Prof.Dr. Gozde Inal Cavlan

3. Problems of Transport and Logistics Companies at the Present Stage of Economic Development - Smailova B.,

Assoc.Prof. Dr.Chakeeva K., Kadyrova K.

4. Title Notes for Latin American Educational Integration — Prof. and Master Sergio Quiroga

5. Effects of Export Marketing Strategies on Performance: The Case of Georgian Beverage Companies - Fuat
Karaev, PhD candidate, Assoc.Prof.Dr. Maka Bugulashvili

6. Linguistic Characteristics of Emotional Expressiveness of Gender Identity Words and Phraseology in Different
Language Systems — Dr.Maia Kobakhidze

7. Fen Bilimleri Ders Kitaplarina Yonelik Arastirma Egilimlerinin incelenmesi - Asst.Prof.Dr.Giilsah GURKAN

8. Ortaokul Ogrencilerinin Bilimsel Okuryazarliga Iliskin Motivasyon ve inanglarinin Teknoloji Standartlar
Yeterlilikleri ile Iliskisinin Incelenmesi - Asst.Prof.Dr.Giilsah GURKAN

0. Finansal Basari/Basarisizlik ile Hisse Senedi Fiyatlar1 Arasindaki Iliskilerin Panel Veri Analizi ile Incelenmesi:
Borsa Istanbul Turizm Sektorii Ornegi - Prof. Dr. Ferudun KAYA, Dr. Emrah OGET

10. Gii¢ Mesafesinin Tiirk Isletme Yéneticileri Davranislarina Yansimas, Kiiltiirel Bir Degerlendirme -
Assoc.Prof.Dr. Mesut ATASEVER

[

Online Parallel Sessions - Saturday, 19 November 2022 Ihlara Valley sessions

LN T L —

09:00-10:30 Prof. Dr. Emin Civi
Dr.Mohammed ABUBAKAR
10:30-12:00 Prof.Dr.Esra KARABACAK
Assoc.Prof.Dr. inci ERDOGAN TARAKCI
13:00-14:30 Prof.Dr. Sima NART

Assoc.Prof.Dr. Duygu HIDIROGLU

Saturday, 19 November 2022 Ihlara Valley sessions

Ihlara Valley | Saturday, 19 Nov. Moderator | Prof. Dr. Emin Civi
09:00-10:30 Dr.Mohammed ABUBAKAR
1. Ethical Principles in Higher Education Teaching: The Case of An Adult Education Course - Prof.Dr.Siham
EL-KAFAFI

2. Strategies adopted by SME sector in UAE to enhance innovative work behaviour of Employees -

Asst.Prof.Dr.AbdulQuddus Mohammed

Leadership qualities leading to innovation in SME sector in UAE - Asst.Prof.Dr.AbdulQuddus Mohammed

The Relationship between Knowledge Risk Management and Sustainable Organizational Performance: The

Mediating and Moderating Role of Leadership Behavior - Gbenga Daniel Akinsola

The Epic Age and Time Tradition - Assoc.Prof.Dr. Aitbayeva B.M.

Evolution of Marketing Myopia - Venkata Naga Sai Kiran Kolakaluri, Prof. Dr. Emin Civi

The Paradox in Leadership Research - EI Mustapha Ait Sidi Mhamed

Knowledge Economy as an Element of Agglomeration Effects - Assoc.Prof.Dr. T.K.BEKZHANOVA,

Assoc.Prof.Dr. D.D.ESHPANOVA, E.NURGUZHIN

The Philosophy of Jadids - Prof.Dr. Ochilova Bakhti MURADOVNA

10. Is Bitcoin a threat to bank deposits? Evidence from BRICS-MINT countries - Asst.Prof.Dr.Tugba BAS,
Asst.Prof.Dr.Orhan OZAYDIN, Assoc.Prof.Dr.Yahya Can DURA

Nl AW

©
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Tiirkiye
Ihlara Valley | Saturday, 19 Nov. Moderator | Prof.Dr.Esra KARABACAK
10:30-12:00 Assoc.Prof.Dr. inci ERDOGAN TARAKCI

1. Dil ve Estetik Yap1: Bir Kibris Tiirk Masali Estetik Ornegi - Prof.Dr.Esra KARABACAK

2. ldeology and Class Representations in Contemporary Culture - Dila DERKAN

3. Audience worship to Marvel Cinematic Universe - Dila DERKAN

4. The Major Events & the First Aviators in the History of Cyprus Turkish Aviation - izzet DERKAN

5. Temel Girisimcilik Yetkinliklerinin Kesfedilmesi ve Sentezi - Res.Asist. Oylum Sehvez ERGUZEL,
Res.Asist. Samet OZDEMIR, Res.Asist. Seren OZSOY

6. Kiiresel inovasyon Performansi ile Cevresel Bozulma Arasindaki Iliskinin Kesfi: Panel Veri Analizi -
Assoc.Prof.Dr.Ahmet Yagmur ERSOY, Res.Asist. Seren OZSOY

7. Dus Ticaret Girisimciligi Belirleyicilerinin SWARA Yontemi ile Onceliklendirilmesi - Assoc.Prof.Dr.Ahmet
Yagmur ERSOY, Asst.Prof.Dr.Metin SAYGILI, Res.Asist.Cagdas ATES

8. Legal regulation of the trial when recruitment in the modern labor law of Azerbaijan and foreign countries:
issues of theory and legislative practice - Assoc.Prof.Dr. Mammadov Rashad Yusif

9. Gogmen Isgilerin Korunmasi - Rufat ABDULLAYEYV, Prof.Dr. Kenan OREN

10. Sosyal Medya Paylagim Etigi - Mahmud YAGUB

Ihlara Valley | Saturday, 19 Nov. Moderator | Prof.Dr. Sima NART

13:00-14:30 Assoc.Prof.Dr. Duygu HIDIROGLU

1. Caliganlar Perspektifinden Kurumsal Siirdiiriilebilirlik: Tiirk Giyim Sektoriinde Ampirik Bir Caligma -
Instructor Emine Demet ORGUT, PhD Candidate Ahmet BiLGIiLi, Prof.Dr. Sima NART

2. Kurumsal Siirdiiriilebilirlik Perspektifinde Yaratict Muhasebe Uzerine Literatiir Taramasi ve
Degerlendirilmesine Yénelik Betimsel Bir Calisma - Prof. Dr. Orhan ELMACI, Selman OZMEN

3. Devletin Soylemsel Yapilari: Azerbaycan’da Anti-Feminist Soylemler - Namig KARIMOV

4, How do we manage to Diversity: Diversity climate effect of job satisfaction - Dr.Gamze GUNER
KIiBAROGLU

5. Yenge¢ Sepeti Sendromunun Orgiitsel Sinizme Etkisi: Konya Il Merkezi’'nde Kamu Calisanlar1 Uzerine Bir
Arastirma - Pmnar Kader ALPARSLAN, Prof.Dr. Hiisnii Serdar OGE

6. Un Ureticilerinde Orgiitsel Performans Degerlendirme: Hidiroglu Un Ureticisi Ornegi - Assoc.Prof.Dr. Duygu
HIDIROGLU

7. Kurumsal Sirketlerin Girisim Sermayesi Yatirimlarinin incelenmesi ve Portfoy Teorisine Gore Ideal Girisim
Sermayesi Portfoyii Arastirmasi - Tarik SAYDIRAN, Sila AYGUN

8. Re-Thinking Socio-Economic Development in South Asia: A Case Study of Colonial District Multan (1849-
1901) - Asst.Prof.Dr.Abida Kausar CHUADHARY

9. Manuscript Copies of the Work "Tazkirai Shuaro"- Assoc.Prof.Dr.Dostova Surayyo SAVRONOVNA

10. Formation of the social economy and ways of development at the regional level - Sutbayeva RAIKHAN,

Prof.Dr.Himmet KARADAL, Bibigul SAUBETOVA
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8th International EMI Entrepreneurship & Social Sciences Congress, 17-19 November 2022, Aksaray-
Tiirkiye

Online Parallel Sessions - Saturday, 19 November 2022 Selime Cathedral sessions

09:00-10:30 Prof.Dr.Ferhan SENGUR
Prof.Dr.ibrahim Sani MERT

10:30-12:00 Prof.Dr.Ilknur KUMKALE
Dr. Gozde MERT

13:00-14:30 Prof. Dr. Ayse IRMIiS

Assoc.Prof.Dr.Sibel 0ZAFSARLIOGLU

Saturday, 19 November 2022 Selime Cathedral sessions

Selime Saturday, 19 Nov. Moderator | Prof.Dr.Ferhan SENGUR

Cathedral 09:00-10:30 Prof.Dr.ibrahim Sani MERT

1. Evaluation of Passenger's Airline Selection Criteria - Res.Assist.Kiibra Nur CINGOZ, Assoc.Prof.Dr.Didem
RODOPLU SAHIN

2. Havayolu Kargo Yiik Planlamasina {liskin Problemler: AHP Y&ntemi ile Onem Derecelerini Belirleme - Esra
YELKEN, Assoc.Prof. Dr. Savas S. ATES

3. TUBITAK 4004 Havaci Kizlar Girisimcilige Adim Atryor Projesi Sonras1 Ogrencilerin Girisimeilik
Egilimlerinin Belirlenmesi - Prof. Dr. Ferhan SENGUR, PhD Candidate Hilal Tugce LAPCIN,
Assoc.Prof.Dr. Nazire Bur¢cin HAMUTOGLU

4. Havalimani Hizmet Kalitesini Etkileyen Faktdrlerin CRITIC ve ENTROPI Yontemleriyle incelenmesi: Avrupa
Havalimanlar: Ornegi - Lecturer Esra YASAR, Asst.Prof.Dr.Eda CINAROGLU

5. Havayolu Isletmelerinin Finansal ve Operasyonel Performanslarim Etkileyen Kriterlerin Entropi Yontemi ile
Degerlendirilmesi - Merve UNLU, Asst.Prof.Dr.Eda CINAROGLU

6. Gelisen Girisimlerde Pazar ve Teknolojik Degisimin Yenilik Performansina Etkisi: Girisimci Cesaretinin
Diizenleyici Rolii - Assoc.Prof.Dr. Mete Kaan NAMAL, Asst.Prof.Dr.Cenk TUFAN, Assoc.Prof.Dr.Kemal
KOKSAL, Prof.Dr.ibrahim Sani MERT

7. Pandemi Déneminde Finans Sektdriinde Teknolojik Yeniliklerin Onemi ve Alinan Tedbirler - Ekrem Tuggen
DOGRUOZ, Mehmet MERT, Asst.Prof.Dr.Gozde MERT, Asst.Prof.Dr.Ahmet ERKASAP

Selime Saturday, 19 Nov. Moderator | Prof.Dr.illknur KUMKALE

Cathedral 10:30-12:00 Dr. Gozde MERT

1. Yiiksek Ogretimde Girisimcilik Egitiminin Endiistri 4.0’a Adaptasyonu: Tiirkiye Ornegi - Gonca DEMIREL,
Prof.Dr.ilknur KUMKALE

2. Teknoloji Gelistirme Bélgelerindeki Teknolojik Girisimlerin Beyaz Yakali Calisana Yonelik insan Kaynaklar:
Stratejileri - Lecturer Dr. Yasin AKKUS

3. Aile Isletmelerinde Girisimcilik: Kayseri’de Bir Ornek Olay Caligmas1 - Asst.Prof.Dr. Yavuz Sezer
OGUZHAN

4. Inovasyonun Altin Cemberinde Yaratic1 Girisimcilik - Asst.Prof.Dr. Giilacti SEN

5. KOBI'lerde Yesil inovasyon: Arastirma Literatiirii Odakli Bir Inceleme - Res.Asst.Dr. ibrahim YIKILMAZ,
Prof.Dr Muhsin HALIS

6. Pandemi Siirecinde Algilanan Sosyal Destek ile Anksiyete Arasindaki iliskinin Incelenmesi: Universite
Ogrencilerine Yonelik Bir Arastirma - Dr.Canan BAYSAL, Prof.Dr.Muhsin HALIS

7. Dijital Ayak izi Yonetimi: Dijital Defin - Dr. Hazal Koray ALAY, Dr. Meri Taksi DEVECIYAN

8. Girisimcilik Tutkusu ve Yenilik¢i Davranislar Iliskisinde Liderlik Gérevlerinin Araci Roliiniin Incelenmesi:
Miihendislik Meslek Grubu Ornegi - Asst.Prof.Dr.Hazal Koray ALAY, Exp. Rasim KESKIN

9. Kurumsal Girisimcilik ve Orgiit Kiiltiirii Uzerine Teorik bir Calisma - Asst.Prof.Dr.Ahmet ERKASAP,
Asst.Prof.Dr.Gozde MERT
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Tiirkiye
Selime Saturday, 19 Nov. Moderator | Prof. Dr. Ayse IRMI$ 5
Cathedral 13:00-14:30 Assoc.Prof.Dr.Sibel OZAFSARLIOGLU

1. Girisimci Pazarlamanin inovasyon Ciftustalig1 Uzerine Etkisi; Pazar Tiirbiilans1 ve Teknoloji Tiirbiilansinin
Diizenleyici Rolii - Burak Bugrahan DEVRAN, Asst.Prof.Dr. Giingor HACIOGLU

2. Covid-19 Salginmin Samsun’da Faaliyet Gosteren Girisimciler Uzerindeki Etkisi: Kafe Isletmeleri Ornegi -
Assoc.Prof.Dr.Bahar TURK, Aysen AVCI

3. Genglerin Dijital Gocebelik Potansiyelleri Uzerine Bir Arastirma - Assoc.Prof.Dr. Serdar CAKAN, Dr.Benan
GOK

4. Bolgesel Kalkinmada Girisimciligin Onemi - Omer YALNIZ

5. ABD’de Yasayan Girisimci Ahiska Tiirklerinin Girisimcilik Motivasyonlarinin Niteliksel Bir Aragtirmasi -
Assoc.Prof.Dr.Sibel 0ZAFSARLIOGLU

6. Girisimciyi Digerlerinden Beyin Aktivitesi Diizeyinde Ayirt Edebilir miyiz? EEG ile Yaraticilik ve Firsat
Tanimlama Uzerine Deneysel Bir Arastirma - Dr.Hicran Utkun DINCER AYDIN, Prof. Dr. Ayse IRMIS,
Burcu DEMIRKUNDAK, Serdar KEVELCiOGLU

7. Serhat Kalkinma Ajansi’nin TRA2 Bélgesi Turizmi Uzerindeki Rolii - Dr.fhsan KURAN, Assoc.Prof.Dr.Suna
MUGAN ERTUGRAL, Prof.Dr.Metin TOPRAK

8. Perception, Management, and Organizational Issues Related to Syrian Migrants in Turkiye -
Asst.Prof.Dr.Osman KURTER

Online Parallel Sessions - Saturday, 19 November 2022 Hasan Mountain sessions

09:00-10:30 Prof.Dr.Omer TURUNC
Assoc.Prof.Dr.Hiiseyin SENKAYAS
10:30-12:00 Assoc.Prof.Dr. Zafer ADIGUZEL
Dr. Hiilya ER
13:00-14:30 Prof. Dr. Ramazan Kahraman UYGUN

Assoc.Prof.Dr. irfan TOSUNCUOGLU

Saturday, 19 November 2022 Hasan Mountain sessions

Hasan Saturday, 19 Nov. 09:00- Moderator | Prof.Dr.Omer TURUNC

Mountain 10:30 Assoc.Prof.Dr.Hiiseyin SENKAYAS

1. Yes, I'm a Shopaholic! But What Type? - Asst.Prof.Dr. Filiz EROGLU

2. An investigation regarding the relationships among brand parity, brand image, brand satisfaction, and brand
loyalty - Prof.Dr.Omer TURUNC, Asst.Prof.Dr.Cem KARAYALCIN

3. Déngiisel Gida Tedarik Zinciri i¢in Blok Zincir Kullanimi - Assoc.Prof.Dr.Hiiseyin SENKAYAS

4. COVID-19 Vulnerability and Determinants of Health Inequality - Dr.Sera SANLI

5. Bakim Hizmetlerinde Hizmet Kalitesinin Olgiilmesi: Ozel Bakim Merkezleri Ornegi - Asst.Prof.Dr.Fatih
ELiBOL

6. Referandum ve Plebisit Kavramlari Dogrultusunda Tiirkiye’nin Referandum ve Plebisit Tarihi - Assoc.Prof.Dr.
ismail SAFI, Lecturer Talip KURSUNCU

7. Turizm Sektoriinde Tematik Restoranlar :Diinya ve Tiirkiye Ornekleri - Lec.Tezel MALKOCOGLU,
Lec.Alpaslan ADIL, Salim Okan GUNDOGDU

8. Bilyiik Nesillerimizin Cocuklara Ogretimini Iyilestirmek - Prof.Dr.Guljahon JUMANAZAROVA

9. Pandemi Déneminde Universite Ogrencilerinde Anksiyete Diizeyi ile Sigara ve Sosyal Medya Aliskanliklart
Arasindaki iliski - Asst.Prof.Dr. Berin TUGTAG DEMIR, Asst.Prof.Dr. Funda KOCAAY, Lec.Hilal Melis
ALTINTAS
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Tiirkiye

Hasan Saturday, 19 Nov. 10:30- Moderator | Assoc.Prof.Dr. Zafer ADIGUZEL
Mountain 12:00 Dr. Hiilya ER

1. Turizm Sektoriinde Yesil Biligim Teknolojilerinin Kurumsal Siirdiiriilebilirlige Etkisi - Lect.Hilal BULUT,
Lect.Sultan CETINKAYA, Asst.Prof.Dr.Mustafa ATSAN, Lect. Bilge Kaan ERCAN

2. Calisanlarin Insan Kaynaklar1 Uygulamalaria Yénelik Algilarinin Orgiitsel Baghilik ve Is Tatminine Yonelik
Etkilerinin Incelenmesi - Lec.Dr.Dilek ESEN

3. The Impact of Lean Supply Chain, Green Logistics and Environmental Impacts on Organizational Performance-
Assoc.Prof.Dr. Fatma Sonmez Cakir, Assoc.Prof.Dr. Zafer Adiguzel

4. Psikolojik Saglamligin Presenteeism (Iste Var Ol(A)Mama) Davranis1 Uzerindeki Etkisi: [lkokul Ogretmenleri
Uzerine Bir Arastirma - Efekan Taha OZEL, Prof. Dr. Ali ERBASI

5. Cografi Isaretlerin Kullaniminin ve Hukuki Korumasinm Isletmeler Agisindan Onemi - Ress.Asist. Gamze
CAKI CIFClI, Assoc.Prof.Dr. Serta¢ CiFCi

6. Kamu Calisanlarinin Motivasyonunda Etik Iklim Ne Kadar Onemli? Kamu Hizmeti Motivasyonu ve Misyon
Degeri Baglaminda Bir Analiz - Assst.Prof. Dr. Serafettin ERTEN, Lecturer ibrahim TURKMEN

7. Ogretmenlerin Aydinlik Kisilik Algilamalari ile is- Aile Catismas1 Arasindaki Iliski, Asst.Prof.Dr.Murat AK,
Teacher Hasan KURTBOGAN

8. Duygusal Zekanm Duygusal Emek ve Duygusal Tiikenmislik ile iliskisi: Ogretmenler ve Bankacilar Uzerine Bir
Arastirma - Assoc.Prof.Dr.Meral Erdirencelebi, Aysen Yildiz, Assoc.Prof.Dr.Ebru Ertiirk

Hasan Saturday, 19 Nov. 13:00- Moderator | Prof. Dr. Ramazan Kahraman UYGUN
Mountain 14:30 Assoc.Prof.Dr. irfan TOSUNCUOGLU

1. Tiirkiye’de Kadin Emegi Calismalarinin incelenmesi: Lisansiistii Tezler Uzerine Nitel Bir Analiz -
Asst.Prof.Dr.Gonca GEZER AYDIN, Prof. Dr. Ramazan Kahraman UYGUN

2. Ekolojik Girisimciligin Kavramsal Cercevesi ve Ornek Vakalarla Arastirilmasi: Kesifsel Bir Calisma - Prof. Dr.
Ramazan Kahraman UYGUN, Asst.Prof.Dr.Gonca GEZER AYDIN

3. Okul Oncesi Dénemde Akran Zorbalig1 ile Ilgili Yapilan Caligmalarin ~ Incelenmesi - Zeynep Deniz
SEVEN, Feyza UCAR CABUK

4. Kardesler Aras1 Siddet: Bir Derleme Calismasi - Giilden IREVUL, Zeynep Deniz SEVEN

5. Okul Oncesi Ogretmenlerinin Akran Siddetine Iliskin Gériislerinin incelenmesi - Feyza UCAR CABUK

6. Duygusal Zekanin Duygusal Emek ve Duygusal Tiikenmislik {le iliskisi: Ogretmenler ve Bankacilar Uzerine Bir
Arastirma - Assoc.Prof.Dr. Meral Erdirencelebi, Aysen Yildiz, Assoc.Prof.Dr. Ebru Ertiirk

7. llkokul 4. Smmif Ogrencilerinin Sosyal Beceri Diizeyleri ile Girisimcilik Egilimleri Arasindaki iliskinin
Incelenmesi - Prof.Dr.Neriman ARAL, Lecturer Emine ARSLAN KILICOGLU

8. Sirdiiriilebilir Girisimcilik Egitimi: “Erken Cocukluk Dénemi” - Prof.Dr.Neriman ARAL, Lecturer Emine
ARSLAN KILICOGLU

9. The Certain Factors Influence on the Teachers of English - Assoc.Prof.Dr. irfan TOSUNCUOGLU

10. Conflict Management Approaches in Intragroup Conflicts - Assoc.Prof.Dr.Elmira A.IBRAYEVA
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Online Parallel Sessions - Saturday, 19 November 2022 Gelveri Parallel Sessions

09:00-10:30 Prof.Dr. Biinyamin AYHAN
Assoc.Prof.Dr.Yavuz AKCi

10:30-12:00 Prof.Dr.Vefa KURBAN
Assoc.Prof.Dr.Metin KAPLAN

13:00-14:30 Assoc.Prof.Dr. Azize ESMERAY

Assoc.Prof.Dr. Serta¢ CiFCi

Saturday, 19 November 2022 Gelveri sessions

Gelveri Saturday, 19 Nov. 09:00- Moderator | Prof.Dr. Biinyamin AYHAN

10:30 Assoc.Prof.Dr.Yavuz AKCI

1.The Political Economy of the New Media and Digital Oligarchs - Assoc.Prof.Dr. Selahattin CAVUS,
Assoc.Prof.Dr. Salih TIRYAKI, Prof.Dr. Biinyamin AYHAN

2.Sucu Cocuk Reklami Analizi: Girisimeilik Perspektifinden - Assoc.Prof.Dr.Yavuz AKCi

3.Consumers’ Media Consumption Behavior with COVID-19 in Turkey - Asst.Prof.Dr.Ahmet TURKMEN

4.Sosyal Medyada Irkcilik Kavrami: Eksi Sozliik Ornegi - Assoc.Prof.Dr.Rengim SINE NAZLI, Asst.Prof.Dr.
Giilsah SARI

5.Maceraperest (Aventurera-Alberto Gout/1949) Filminin Tiirsel A¢idan Degerlendirilmesi - Asst.Prof.Dr.ikbal
BOZKURT AVCI, Asst.Prof.Dr.Derya CETIN

6.Universite Ogrencilerinin Sosyal Medya Kullanimlar1 ve Sosyal Sermayeleri Arasindaki iliskinin Veri Madenciligi
ile Incelenmesi - Dr.Nazh SEYHAN

7.Vatandaslarin Catigma Siiregleri lgili Bilgi Arayisinda Medyaya Duyduklar1 Giiven - Asst.Prof.Dr.Aysenur DAL

8.Beyaz Yakali Calisanlar Perspektifinden Evden Tele Calismada Gri Alan: Is Saglig1 ve Giivenligi - Aysil

KABAKCI
9.Siirdiiriilebilirlik, Ilge Belediyeleri ve Kurumsal Web Siteleri: Konya Ornegi - Kahraman Kagan KAYA
Gelveri Saturday, 19 Nov. 10:30- Moderator | Prof.Dr.Vefa KURBAN

12:00 Assoc.Prof.Dr.Metin KAPLAN

1.0il in the Caspian Basin and Road to the Nobel Prize (Hazar Havzasinda Petrol ve Nobel Odiilii’ne Uzanan Yol)-
Prof.Dr.Vefa KURBAN

2. Assessment of the Importance of Azerbaijani Gas in the Gas Supply of Europe in the Conditions of the Global
Energy Crisis - Dr.Tekmez KULU, PhD Candidate Ali RZAYEV

3. An Examination on The Preparation of Sustainability Reports in Turkey According to The GRI Guidelines—
Asst.Prof.Dr.Bilal Zafer BERIKOL

4. Osmanli Maliyesinde Vergi Gelirlerinin Ertesi Yillara Birakilmasinin Nedenleri: Bakaya - Dr. Dervis Tugrul
KOYUNCU

5. The Turkish Economic Policies of The 1923-1938 Ataturk Period - Assoc.Prof.Dr.Elnur Hasan MIKAIL, Dr.Ali
Nazmi CORA, Assoc.Prof.Dr.Hakan CORA

6. Analysis of the Impact of Internet Use, Energy Consumption and Economic Growth on CO2 Emissions: An
Application to OECD Countries - Assoc.Prof.Dr. Serap COBAN, Nurten ULUSAY, Res.Assist. Tayyibe Isil
DOGAN

7. Psikolojik Sermayenin Sonuglarina iliskin Bir Literatiir Taramasi - Basak YILDIZ

8. Sanal Kaytarma Davranisini Etkileyen Faktorler - Ecem AZAK

9.1s Ertelemenin Onciilleri ve Sonuglari - Abdullah Halil ibrahim iSOT

10. Orgiitlerde Dedikodunun Algilanan Orgiitsel Dislanma Uzerindeki Etkisi: Giizellik Merkezleri Calisanlar1 Uzerine

Bir Arastirma - Prof.Dr.Aykut BEDUK, Ebru FIRAT
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Gelveri

Saturday, 19 Nov. 13:00-
14:30

Moderator

Assoc.Prof.Dr. Azize ESMERAY
Assoc.Prof.Dr. Serta¢ CiFCi

1. Iklim Degisikliginin Siirdiiriilebilirlik Raporlamasinda Yeri: BIST Siirdiiriilebilirlik Endeksinde Yer Alan
Sirketlerde Bir Inceleme - SMMM Tugba ERDOGAN, Assoc.Prof.Dr. Azize ESMERAY

N

E- Thracat Uygulamalar1 Uzerine Bir Arastirma - Siileyman CEYLAN, PhD Student

3. BIM Magazalar Zinciri ve Tiirkiye’de Faaliyet Gosteren Perakendeci Isletmelerin Finansal Performanslarinin
Dematel ve Electre 111 Yontemi ile Degerlendirilmesi - Dr. Hasan KAZAK

4. BIST Siirdiiriilebilirlik Endeksinde Yer Alan Sirketlerin Siirdiiriilebilirlik Performanslar1 Kovid-19 Pandemi
Doéneminde Onemli midir? - Ahmet Burak BAYINDIR, Prof.Dr. Mine AKSOY KAVALCI

5. The Role of Green Information Technologies on Green Economic Growth - Asst.Prof.Dr.Ahmet GUNEY,
Dr.Safa ARSLAN

6. Romanda Kisiler Diinyas1 ve Karakter Yapilari IT - Assoc.Prof.Dr.Veysel SAHIN

7. Re-Thinking Socio-Economic Development in South Asia: A Case Study of Colonial District Multan (1849-1901)
- Asst.Prof.Dr.Abida Kausar CHUADHARY

8. Aurtist Review Showing a Postmodern Approach in Art Production: Jenny Saville - Mahmut Rifki UNAL

9. Semantic Characteristics of Extraordinary Sentences - Assoc.Prof.Dr.Siddikova Shokhida Isokovna

10. Tiirkiye’de Ucret Gelirlerinin Vergilendirilmesinin Vergilemede Adalet flkesi Agisindan Degerlendirilmesi -
Asst.Prof.Dr. Serdar SAHIN
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CONGRESS PARTICIPANTS' INSTITUTIONS

1.  Academy of Public Administration of Azerbaijan

2.  Adana Alparslan Tiirkes Science and Technology University
3. Akdeniz University

4.  Aksaray Municipality

5. Aksaray University

6.  Anadolu University

7. Ankara Medipol University

8.  Ankara University

9.  Ankara Yildirim Beyazit University

10. Antalya Science University

11. Arrows Research Consultancy, New Zealand

12.  Atatiirk University

13.  Atilim University

14.  Aydin Adnan Menderes University

15. Aczerbaijan State University of Culture and Arts, Azerbaijan
16. Aczerbaijan Television and Radio Broadcasts, Azerbaijan
17. Baku Eurasian University, Azerbaijan

18. Bartin University

19. Bagkent University

20. Batikent MTAL

21. Beykent University

22. Bilecik Seyh Edebali University

23. Bilkent University

24.  Bolu Abant Izzet Baysal University

25. Bitlis Eren University

26. Bucharest University, Romania

27. Canakkale Onsekiz Mart University
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28. Concordia University, US
29. Cukurova University
30. Canakkale Onsekiz Mart University
31. Dokuz Eyliil University
32. Diizce University
33. Eastern Mediterranean University, TRNC
34. Ege University
35. Ercan Air Traffic Control Centre, TRNC
36. Erciyes University
37. Esil University, Almaty, Kazakhstan
38. Eskisehir Technical University
39. European University of Lefke, TRNC
40. Firat University
41. Fortunetech Information Technologies
42. Galatasaray University
43. Gaziantep University
44.  Ghazi University, Pakistan
45.  Girne American University, TRNC (Nigeria)
46. Guba branch of Azerbaijan State Edagogical University
47. Gumiishane University
48. Hacettepe University
49. Harran University
50. Higher Colleges of Technology, United Arab Emirates
51. ICAES, Argentina
52. International Black Sea University, Georgia
53. Isparta Applied Sciences University
54. Isparta Siileyman Demirel University
55. Istanbul Esenyurt University
56. Istanbul Kiiltiir University
57. Istanbul Medipol University
58. Istanbul Okan University
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59. Indnii University
60. Istanbul Arel University
61. Istanbul Aydin University
62. Istanbul Bilgi University
63. Istanbul Gedik University
64. Istanbul Governorship
65. Istanbul Metropolitan Municipality
66. Istanbul Nisantas1 University
67. Istanbul Sabahattin Zaim University
68. Istanbul Sisli Vocational School
69. Istanbul Ticaret University
70. Istanbul University
71.  Izmir Katip Celebi University
72. Jizzakh State Pedagogical University, Uzbekistan
73. Kahramanmaras Siit¢ii Imam University
74. Karabuk University
75. Karamanoglu Mehmetbey University
76. Kars Kafkas University
77. Kayseri University
78. Kazakh National Pedagogical University named after Abai, Kazakhstan
79. Kazakh National University, Kazakhstan
80. Kirklareli University
81. Kirsehir Ahi Evran University
82. Kocaeli University
83. KOSGEB
84. KTO Karatay University
85. Kiitahya Dumlupinar University
86. Malatya Turgut Ozal University
87. Manisa Celal Bayar University
88. Mersin University
89. Migros Ticaret A.S.
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90. Ministry of Internal Affairs of the Republic of Azerbaijan

91. Ministry of Youth and Sports

92. Mugla Sitk1 Kogman University

93. Munzur University

94. Narxoz University, Kazakhstan

95. National University of Science and Technology International Maritime College Oman,
Oman

96. Near East University, TRNC

97. Necmettin Erbakan University

98. Nigde Omer Halisdemir University

99. Ondokuz Mayis University

100. Ordu University

101. Orriental University, Uzbekistan

102. Osmaniye Korkutata University

103. Pamukkale University

104. Sakarya University

105. Sakarya University of Applied Sciences Sakarya University

106. Samsun University

107. Selcuk University

108. Suleyman Demirel University

109. Sulkhan Saba Orbeliani University, Georgia

110. Siileyman Demirel Univesity

111. T.R. Ministry of Education

112. Tashkent State Pedagogical University, Uzbekistan

113. TEAM University, Uzbekistan

114. Telug University, Canada

115. Tokat Gaziosmanpasa University

116. Trakya University

117. Tunceli Provincial Directorate of Labor and Employment Agency

118. Turan University, Kazakhstan

119. University of Central Asia & International Ala-Too University, Kyrgyzstan

120. University of Dhaka, Bangladesh
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121.

University of Essex, UK

122.

University of New Brunswick Saint John, Canada

123.

University of Portsmouth, UK

124.

University of Turkish Aeronautical Association

125.

University Politehnica of Bucharest, Romania

126.

Usak University

127.

Yalova University

128.

Yessenov University, Kazakhstan,

129.

Zonguldak Biilent Ecevit University

i This research was commissioned by the OSCE Representative on Freedom of the Media (FRoM) and conducted by

its implementing partner The OSCE Academy-Bishkek from April to July 2022

ii pr. Julie Posetti Julie is an internationally recognized Australian journalist and academic. Posetti is the Deputy Vice
President and Global Director of Research at International Center for Journalist (ICFJ), Senior Researcher at the
Centre for Freedom of the Media (University of Sheffield) and Research Associate at Reuters Institute for the Study
of Journalism (University of Oxford). Julie Posetti is the co-author of UNESCO-commissioned study on Online
Violence against Women Journalist.
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